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  PRESS KIT




January 10, 2011
record SALES FOR THE renault GROUP*
* Results based on provisional figures at January 3, 2011

The Renault group has set a new record with sales of 2.6 million vehicles, an increase of 14% on 2009
· The three brands Renault, Dacia and Renault Samsung Motors have all increased volumes.
· All the Group’s Regions boosted volumes and market share. 
· In Europe, Renault moves up one place in the rankings to become No. 2 in passenger car (PC) and light utility vehicle (LCV) sales, outpacing all competitors (+0.8 points in market share). In LCV sales, the brand consolidates its No.1 position with market share of 15.9%.
“We are delighted with the new sales record set by the Group in 2010, breaking our standing record from 2005. We are making progress in all regions and pursuing our international offensive. All the Group’s brands are contributing to this momentum,” said Jérôme Stoll, Executive Vice-President of Sales and Marketing and Light Commercial Vehicles.

. In the PC+LCV market, the Renault group had market share of 3.7%. In a global market that expanded by 11.8%, the Group increased sales volumes by 14% to more than 2,625,000 vehicles. The existing sales record was 2,535,000 vehicles in 2005.
. In the PC market, the Renault group had market share of 4.4%. In a global market that expanded by 10.6%, the Group increased sales volumes by 12.8% to more than 2,293,000 vehicles.

. In Europe, the Group increased market share by 1.1 points and raised sales volumes by 7.4%, with 1,642,000 units sold in a market that contracted by-3.6%. 
. Outside Europe, the Group is continuing to progress in high-growth markets (+19.4%), with sales volumes surging by 26% to almost 983,000 units. Group sales outside Europe now account for 37% of sales, compared with 34% in 2009.  
. The Group’s market momentum is backed by a complete range of products, tailored to its markets. 
For the Renault brand, the Mégane family is continuing to increase its share of the C segment (+1.2 points in Europe). New Master is consolidating the brand’s leadership in LCVs. Duster is a huge success for the Dacia brand. The new SM5 launched in South Korea in early 2010 by Renault Samsung Motors has claimed 24.6% of its segment (excluding imported vehicles), with more than 67,000 vehicles sold.
. The Renault brand boosted volumes by 14% on 2009, to take global market share of 3%.

. The Dacia brand boosted volumes by 12% on 2009 for global market share of 1.6% in Europe (+0.3 vs 2009). In France, it claimed market share of more than 4%, an increase of 1.6 points.
. The Renault Samsung Motors brand is present in two countries (South Korea and Chile). It sells modern, executive vehicles, primarily for the Korean market. Following a 16.5% surge in sales, it now has 11.9% of the PC market in South Korea, the Group’s fourth biggest market.

Results for the 15 main markets

The 15 main markets account for 83% of Group sales.

At end- 2010, 14 of these markets reported increased market share.
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Europe region (incl. France): the Group claims market share of almost 11% 

PC+LCV: In a market that contracted by 3.6%, the Renault group took market share of 10.7% (+1.1 points). In Europe, the Renault brand outpaced all the other brands to claim the No. 2 spot, building on the success of the Mégane family, Clio and Twingo. The dacia brand becomes the 16th brand (+4) in Europe.
PC: In a market that was down 4.8%, the Renault group increased sales by 5.2% and raised its market share to 10%. 
LCV: In a market that expanded by 8.7%, the Renault group saw sales surge by 20.1%, taking market share to 16.8%. The Renault brand, which has been No. 1 in Western Europe since 1998, is consolidating its leadership and widening the distance with its competitors.
PC+ LCV – details by country

· In France: the Group outpaced all the other brands with a 6.1% increase in volumes. Market share rose by 1.7 points to 27.9%.

The Renault brand reported stable PC+LCV volumes, and increased its market share to 23.7%.  Mégane Estate became the leading C-segment estate for the first time, with a segment share of almost 45% in PC sales. The C range thus has a 25.5% share of its segment in France. LCV sales volumes rose by 16% for market share of more than 32%. 

The Dacia brand boosted PC+LCV volumes by 65.4%, selling more than 110,000 vehicles for market share of 4.1%. In PC sales on the consumer market, the Dacia brand ranks No. 4 in France.

·  Germany saw its market fall, when government aid came to an end. The end of the scrappage bonus hit Dacia sales. Renault increased its market share by 0.3 points owing to the success of the Mégane family. 
· Italy saw its market contract by 7.9%. The Group increased sales by 12.6% to take market share of 6.5%. 

The Group also reported sales increases in: Spain (+8.3%), the UK (+54.2%), Belgium/Luxembourg (+31%), and the Netherlands (+37.2%) which becomes one of the Group’s  top 15 markets. 

Group PC market share (top 15 European countries)

	Pays
	Volume
	Evolution part de marché
	Part de marché

	France
	602 478
	+ 1,6 point
	26,8%

	Allemagne
	153 619
	-0,7 point
	5,3%

	Italie
	127 050
	+ 1,2 point
	6,4%

	Espagne
	102 945
	+ 0,2 point
	10,5%

	Royaume-Uni
	95 523
	+1,5 point
	4,7%

	Belgique-Luxembourg
	74 086
	+1,8 point
	12,4%

	Pays-Bas
	39 333
	+1 point
	8,2%


Americas region

· Brazil is the Renault group’s third biggest market. The Group has set a new sales record in this country with sales surging by 36.4% to more than 160,300 units. The Group had market share of 4.8% (+0.9 points), with an increase of more than 1.1 points in the second half of the year. The network developed in 2010.

· In Argentina: the Group had market share of 13%, an increase of +0.6 points, following the success of Sandero, Logan and Fluence, produced locally and launched in 2010.

Asia-Africa Region

· South Korea is the Renault group’s fourth biggest market. The Renault Samsung Motors brand has set a new record of sales with 156 000 vehicles sold, reaching a market share of 10.1% (11.9% in the PC market, +1.1 point). The registrations rose 16.5% in a market that grew by 7.2% (6% in PC). This success is based on the performances of the new SM3 and SM5 reaching respectively a share within their segment 19.3% (segment C) and 24.6% (segment D). The new SM5 is the 2nd most sold vehicle in its segment and 4th within all the segments. The new SM3 is the 3rd most sold vehicle within its segment.
· In Iran: the Group increased market share by 0.4 points to 3.1% with a 25.2% surge in volumes through Mégane 2 and Logan. In the second half of the year, sales volumes jumped by almost +46.2% on 2009.

Euromed Region

· In Turkey: in a market that grew by 35.1%, the Group boosted sales volumes by 37.8%. It also increased market share by 0.3 points to 15.1%, building on the success of Fluence and Mégane. 

· In Romania: in a strongly downward trending market, the Group consolidated its lead, increasing market share by four points to almost 40%. Dacia is market leader with Logan, Sandero and Duster. 

· Algeria reported record sales with a 5.7 point increase in market share to 29%. Renault is market leader with the best-selling Symbol. Dacia is No. 5 thanks to the success of Logan.

· In Morocco, the Group claimed historic market share of 34%, with the Dacia and Renault brands first and second in the market rankings.

Eurasia Region

· In Russia: the Group boosted volumes by 33.5% (almost 52% in HY2), in a market that grew by only 30%. It increased the Renault group market share by 0.1 points to over 5%. The Renault brand is No. 4 on the Russian market owing to the success of Sandero (produced in Russia since March 2010) and one of the top foreign brands. The Renault group continues to deploy its network.

Flagship products in 2010

The year 2010 brought a string of new vehicle launches by all Group brands: for Renault, the New Mégane Coupé-Cabriolet, Wind and Fluence passenger cars and New Master LCV, Duster for Dacia, and new SM5 for Renault Samsung Motors.

A segment

· Twingo is No. 1 in France with a 34% share of its segment. In Europe, it is one of the three top-selling cars in its category, with total sales of 150,540 units for a segment share of 10.5%.  It is No. 3 in its segment in Germany.

· Dacia Sandero is 12th in its segment in Europe with sales of 135,280 units, and 4th in its segment in France with sales of 68,016 units.

B segment

· Clio II and III sold 339,782 units in Europe, an increase of 7%: Clio has risen back to 4th place in its segment. 

C segment 

· The Mégane family becomes No.2 on its segment in the European market, with 449,110 units sold. It is leader on its segment in the French market with more than 155,118 registrations.  Mégane is leader on its segment not only in France but also in Belgium and Portugal.  

· New Mégane Hatch and Coupé have earned appreciation from both the distribution network and customers since November 2008.  Their share of the C-segment  hatch/coupé market rose from 3.6% in 2008 to 7.3% in 2010 in Europe.

· New Mégane Estate has a 16.6% share of the C-segment estate market (+7.3 points), with 88,331 registrations.

· The renewal of the Mégane family took full effect with the launch of Mégane Coupé-Cabriolet in 2010.

· Scénic is Europe’s best selling MPV with 184,814 units sold.

· Dacia Duster, launched in March, is a great success, with 56,021 units sold in Europe. At end- 2010, across all countries, Duster had achieved 186% of its order target and had already entered the top ten for its segment. Dacia Duster won the Autobest 2011 award in December 2010.

D/E segment

· Latitude, a conquest vehicle for international markets, is already marketed in Russia, Morocco, Algeria and Ukraine, where it has received a warm welcome. 
· New Laguna is the second most popular vehicle in its segment in France with market share of 11.1%.
· New Espace is the undisputed leader with a 36.3% share of the MPV segment in France.
Light commercial vehicles (LCVs)

· In 2010 Renault renewed its LCV range with the launch of three new models: New Renault Master, New Renault Trafic and New Renault Kangoo Express Maxi. At the 2010 Van Fleet World Honours, Renault was named Van Manufacturer of the Year and New Master was Best Van of the Year. Master was also named LCV of the Year 2011 at the “Trophées de l’Argus” Awards in France, Van of the Year 2011 by the monthly “What Van” in the UK, Truck of the Year in Lithuania, and Van of the Year in Denmark.

· With one of the most complete LCV ranges on the market, the Renault brand is consolidating its position as leader on the LCV market, a position it has occupied since 1998. With 237,791 vehicles sold in 2010, the Renault brand has market share of 16.1% in Western Europe and 32.5% in France.

· The year 2010 saw a recovery in LCV sales, with the global market expanding by 15%. The Renault group increased volumes by 20%. Building on the quality of its products and services, along with the development of the Pro+ network for business customers, the Group was able to increase market share.

· The Dacia LCV range has found its audience and is contributing to the Group’s overall sales volumes.

Conclusion 

The Renault group reported record sales in 2010.

All the brands contributed to the increase: Renault grew by 14%, Dacia by 12% and Renault Samsung Motors by 19%. 

All the regions contributed to the Group’s growth: Europe grew by 7.4%, Euromed by 13.1%, Eurasia by 32.5%, Asia-Africa by 24.5% and the Americas by 38.9%. The Group increased its market share on 14 of its main 15 markets. 

Outlook for the Renault group in 2011
. With the global market in 2011 expected to grow by more than 4% on 2010, the Group will pursue its growth on buoyant markets outside Europe. 

. In a European market that is expected to remain globally stable – between 0% and -2% in 2011, the Group will consolidate its positions.

“In 2011 we will be pursuing two main thrusts: to step up our international expansion through all the brands and to launch our range of electric vehicles in the second half of the year,” said Jérôme Stoll, Executive Vice-President of Sales and Marketing and Light Commercial Vehicles.

Press contact: Rie Yamane: +33 1 76 84 64 69  www.media.renault.com & www.renault.com 

Total sales by brand
	 
	December*
	YTD

	 
	December 2010
	December 2009
	% variation
	2010
	2009
	% variation

	
	
	
	
	
	
	

	RENAULT
	 
	 
	 
	 
	 
	 

	PC
	160 378
	138 429
	+15,9%
	1 806 013
	1 604 529
	+12,6%

	LCV
	29 747
	24 831
	+19,8%
	308 536
	257 327
	+19,9%

	PC+LCV
	190 125
	163 260
	+16,5%
	2 114 549
	1 861 856
	+13,6%

	RENAULT - SAMSUNG-MOTORS
	 
	 
	 
	 
	 
	 

	VP
	13 977
	16 376
	-14,6%
	161 913
	136 467
	+18,6%

	DACIA
	 
	 
	 
	 
	 
	 

	PC
	28 164
	24 490
	+15,0%
	325 346
	291 599
	+11,6%

	LCV
	1 714
	2 717
	-36,9%
	23 377
	19 827
	+17,9%

	PC+LCV
	29 878
	27 207
	+9,8%
	348 723
	311 426
	+12,0%

	RENAULT Group
	 
	 
	 
	 
	 
	 

	PC
	202 519
	179 295
	+13,0%
	2 293 272
	2 032 595
	+12,8%

	LCV
	31 461
	27 548
	+14,2%
	331 913
	277 154
	+19,8%

	PC+LCV
	233 980
	206 843
	+13,1%
	2 625 185
	2 309 749
	+13,7%

	 
	 
	 
	 
	 
	 
	 

	 
	December*
	YTD

	 
	December 2010
	December 2009
	% variation
	2010
	2009
	% variation

	LADA
	
	
	
	
	
	

	PC
	55 075
	32 329
	+70,4%
	569 324
	414 207
	+37,4%

	LCV
	17
	19
	-10,5%
	182
	60
	+203,3%

	PC+LCV
	55 092
	32 348
	+70,3%
	569 506
	414 267
	+37,5%


Total Group sales PC+LCV by region without LADA

	 
	December*
	Total

	 
	December 2010
	December 2009
	% variation
	2010
	2009
	% variation

	
	
	
	
	
	
	

	France
	70 430
	73 951
	-4,8%
	744 549
	702 060
	+6,1%

	Europe* (excl. France)
	62 555
	56 649
	+10,4%
	898 061
	828 054
	+8,5%

	Total France + Europe
	132 985
	130 600
	+1,8%
	1 642 610
	1 530 114
	+7,4%

	Euromed **
	29 356
	24 174
	+21,4%
	272 092
	240 484
	+13,1%

	Eurasie
	12 541
	7 022
	+78,6%
	106 529
	80 428
	+32,5%

	Americas
	31 462
	17 708
	+77,7%
	316 636
	227 963
	+38,9%

	Asia-Africa
	27 636
	27 339
	+1,1%
	287 318
	230 760
	+24,5%

	Total excl. France + Europe
	100 995
	76 243
	+32,5%
	982 575
	779 635
	+26,0%

	Total
	233 980
	206 843
	+13,1%
	2 625 185
	2 309 749
	+13,7%


* Sales
    ** Europe = European Union (24 countries) + Croatia, Iceland, Norway & Switzerland

The top 10 markets of the Renault Group without LADA year to date December 2010
	Countries
	Sales PC+LCV (1)
	Market share

	France
	743 509
	27,9

	Germany
	171 482
	5,5

	Brazil
	160 303
	4,8

	South Korea*
	155 697
	10,1

	Italy
	140 777
	6,5

	Spain
	124 813
	11,4

	Turkey
	113 380
	15,1

	United Kingdom
	113 316
	5,0

	Russia
	96 463
	5,1

	Belgium+Luxembourg
	84 775
	12,9


* Renault Samsung Motors

(1) Immatriculations
Sales of Entry Program
By brand and by year
	Brand
	2004
	2005
	2006
	2007
	2008
	2009
	2010
	Total

	Dacia
	22 833
	135 184
	184 472
	230 277
	257 808
	311 288
	348 630
	1 490 492

	Renault
	0
	9 915
	63 134
	137 021
	252 583
	223 752
	336 252
	1 022 657

	Total
	22 833
	145 099
	247 606
	367 298
	510 391
	535 040
	684 882
	2 513 149


By model
	Models
	2010
	Since 2004

	Logan
	244 861
	1 465 021

	Logan MCV
	48 843
	327 695

	Logan van
	15 381
	28 028

	Logan pick-up
	7 826
	14 393

	Sandero
	299 609
	609 650

	Duster
	68 362
	68 362

	Total
	684 882
	2 513 149


Top 5 markets for entry program
	Ranking
	Countries
	Brand
	2010

	1
	France
	Dacia
	110 072

	2
	Brazil
	Renault
	105 577

	3
	Russia
	Renault
	82 048

	4
	Germany
	Dacia
	40 486

	5
	Iran
	Renault
	40 229
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