TRANSLATOR MARKETING QUESTIONNAIRE

We will use the information in this questionnaire to prepare our marketing plan for the book to reach the book’s audience. Feel free to contact your editor with any questions. Most translators find that this takes about one to two hours to complete. You should submit the completed questionnaire with your final manuscript, or no more than three weeks after that date at the latest. 

MARKETING
If you are planning any events around the publication of the book, please inform your editor and publicist in advance. 
Please list all audiences and (including academic disciplines) you think might find the book appealing. 
Will you be available to participate in publicity for the book around the time of publication?

Are you in contact with the author? Was the author involved in the translation process?

As far as you know, will the author be available to participate in publicity? Does the author speak English?

List any book awards to which we should submit the book for consideration. (Please include only book awards—not lifetime achievement awards or other award types.)
	Award
	Affiliated Institution

	
	

	
	

	
	

	
	

	
	


Please list journalists, radio or television commentators, and online bloggers or reviewers whom you know personally, who have interviewed or reported on you or the author in the past, or who might have a special interest in the book (providing an email address if possible). Please include alumni magazines. 
While most book review editors do not want suggestions for reviewers from publishers, The New York Review of Books is one notable exception. Please provide three names of reviewers (preferably who write regularly for them) for us to suggest.
Who is the PR contact at your institution? 
Name and email: 

Please list magazines, professional periodicals, journals, and online publications (US and international) that could be expected to review the book. Please list only those publications that regularly review books.
Which three scholarly and professional journals in your field (that accept advertising) do you recommend for advertising your book? Please list them in order of importance:  
Please list any blogs or bloggers that you read regularly that might be interested in the book or in the topic (include contact information if possible). Information about niche blogs focused specifically on your field is especially helpful, as those may not be included in our database already. 

Please list professional associations or societies whose membership lists might be used for direct mail. 
Please list the names and addresses of any bookstores where you shop regularly, and/or are known personally.
ELECTRONIC MARKETING
If you are not familiar with social media marketing or would like help in creating an online presence, please ask your editor to put you in touch with our electronic marketing department. 

Please list places online you will be using to promote the book or that you would like us to use in our promotion of the book. Please include the applicable URLs and/or account names. 
Personal websites or blogs: 
Social media accounts (Facebook, Twitter, etc.):
Author pages with online book vendors (Amazon, Goodreads, etc.):
Please suggest potential topics for a blog post you could contribute to the CUP blog around the time of publication to help promote the book (these could also be used as Op-Eds): 
Please provide a list of up to five of your relevant articles, blog posts or videos that can be found online (sites with no registration/paywall preferred) to be included on the webpage for the book, along with the applicable URL: 


1. 


2. 


3. 


4. 


5. 
If you have a personal e-mail list that we can use for sending out an announcement for the book, please provide it here or as a separate document. Please note that we will only use your list for the purpose of announcing your books.
CONFERENCES
Please mark (by bolding or with an X next to them) the conferences you regularly attend from the list below. If there is a conference that you attend not listed below, you can request a flyer to use for promotion.

Academy of Management

American Academy of Religion
American Association of Teachers of Slavic and East European Languages
American Economic Association

American Geophysical Union

American Historical Association

American Philosophical Association

American Political Science Association

American Psychological Association

American Sociological Association

Association for Asian Studies

Association for Education in Journalism and Mass Communication

Association for Slavic, East European, and Eurasian Studies

Council of Social Work Education

International Studies Association

Middle East Studies Association

Modern Language Association

Modernist Studies Association

National Association of Social Workers

Organization of American Historians

Society of Cinema and Media Studies

Society for Neuroscience

Society for Phenomenological and Existential Philosophy

Society for Vertebrate Paleontology
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