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Background data on international students
(Open Doors)




Intfernational students in 2014-15

INTERNATIONAL STUDENTS IN THE U.S. 1953/54 - 2014/15

= 974,926 total (+10%)
= 69,523 associate’s (-0.1%) w0
= 329,301 bachelor’s (+9.4%)
= 208,355 master’'s (+14.9%) i i
= 118,104 doctoral (+2.9%) & ¢ & & & &
o 93’587 non-deg ree (_|_'| 78%) [n2014/15 intemational students increased.].OO/O
over the prior year, the highest rate of growth since 1978/79.
= 120,287 OPT (+13.5%)

Open Doces is conducted by the Institute of International Education " ®
with the support of the Bureau of Educational and Cultural Affairs OP eNaoors
of the U.S. Department of State. Online at: www.iie.org/opendoors

* Open Doors 2015, Institute of International Education




TOP TEN PLACES OF ORIGIN OF INTERNATIONAL STUDENTS China 120,331 Largest % increase 13-14 to 14-15
o - India 85,065 India 85,055 | 39.3
CA;IQA‘)I)A 226 South Korea 17,605 Brazil 4,110 31.8
SAUDIARABIA @ sourtikorea
Meiica e o™ Saudi Arabia | 12,584 Iraq 1,176 25
2% @ . P Nigeria 3,339 20.5
o L Canada 10,605 Bangladesh 3,261 15.6
" Taiwan 9,607 Spain 1928 | 153
Iran 8 953 Vietnam 2,931 14.4
580/0 of international students Turkey 5,357 iautdi ?rabia 112’15218: 193'33
come from China, India, South Korea, and Saudi Arabia. . ustralia ; :
Brazil 4,110 Nepal 3,309 8.9
3?:.'2Zﬂ:ﬁ"ﬂmﬁ?ﬁﬁﬁ.ﬁ:lﬂ?fﬁlﬁi??ﬂm Openg_‘f oors’ Mexico 3,994 Iran 8,953 8.5
SRS i Nigeria 3,339 Pakistan 2,134 8.4
Nepal 3,309 United Kingdom | 2,637 8.3
Japan 3,290 Ghana 1,400 71
Institution type Bangladesh 3,261 Italy 1,954 6.3
. \/ | 1,218 5.6
* Doctoral: 643,707 (+10.1%) Thailand 3,195 Ffa”necfe @ s .l
* Master’s: 169,695 (+14.3%) Vietnam 2,931 e 12031 ,
« Bachelor’s: 36,405 (+8.8%) Germany 2,828 Sri Lanka 1,496 4
. , Colombia 2,813 Ind i 1,576 3.3
* Associate’s: 91,648 (+4.2%) neonesia
UK 2,637 Hong Kong 1,028 3
France 2 464 Singapore 1,563 2.9

* Institute of International Education. (2015). "International Students by Academic Level and Place of
Origin, 2013/14-2014/15." Open Doors Report on Infernational Educational Exchange. Retrieved from
http://www.iie.org/opendoors



http://www.iie.org/opendoors

FIELDS OF STUDY OF INTERNATIONAL STUDENTS

COMPUTER
SCIENCE
12%

BUSINESS &
MANAGEMENT
20%

*Sclence, Technology, Enginearing, and Math

Open Docrs is conducted by the Institute of International Education
with the support of the Buraau of Educational and Cultural Affars

of the U.S. Department of State. Online at: www.iis.org/opendoors

Business:

STEM Fields:

m Engineering 20%

= Mathand Computer Science 12%
m Physical and LifeSciences 8%

m Health Professions 3%

u Agriculture 1%

= Business and Management 20%

m Social Sciences 8%

= Fineand Applied Arts 6%

= Intensive English 5%

= Communications and Journalism 2%

» Education 2%

= Humanities 2%

» Legal Studies and Law Enforcement 1%

Engineering
Vietnam Iran
Indonesia Kuwait
g India
Germany Malaysia
France Turkey
Ve"_ezue'a Saudi Arabia
el Nigeria
Hong Kong Nepal
Malaysia China
Thailand

Venezuela

Undeclared/other 10%

opendoors’
Health Humanities:
professions Spain
Canada United
Nigeria Kingdom
Nepal Germany
Saudi Arabia Japan
South Korea France
Taiwan South Korea
Thailand Colombia
Vietnam Canada
United Mexico
Kingdom Turkey

\VVenezuela

PRIMARY SOURCE OF FUNDING FORINTERNATIONAL STUDENTS IN THE U.S.

personal & family U.S. college foreign
6 40 / or university government or
0 0 university
21% 8%
$3 0 .8 billion was contributed to the U.S. economy

bY international students in 2014/15. (Source: U.S, Department of Commercs)

Open Docrs is conducted by the Institute of Intenational Education
with the support of the Bureau of Educational and Cultural Affars
of the U.S. Department of State. Online at: www.iie.org/opendoors

opendoors’

U.S. DESTINATIONS OF INTERNATIONAL STUDENTS

.

1 out of 3 international students
studies in California, New York, or Texas.

ﬁ
= >60,000

= 30,001-60,000
= 10,001-30,000
<10,000

Open Doors is conducted by the Institute of International Education

with the support of the Bureau of Educational and Cultural Affairs O p end oors i

of the U.S. Department of State. Online at: www.iie.org/opendoors




Country specific information

= Brazil
= 17% graduate; STEM, business
= China
= 40% graduate; STEM, business, social sciences
= India
= 64% graduate; STEM, business
= Korea
= 28% graduate; STEM, business, fine and applied arts, social sciences
= Saudi Arabia
= 21% graduate; STEM, intensive English, business
= Vietham
= 34% graduate; business, STEM, social sciences, intensive English
= Mexico
= 28% graduate; engineering, business, environment/energy




Low Cost Recruiting Strategies




Webpage for international students

UNIVERSITYof HOUSTON

Giving to UH

APPLY DIRECTORY SITE
About - Academics -  Admissions -  Student Life - Research - Arts~  Athletics -  News & Events

NORTH CAROLINA A&T

S A TTISNE: VLN IEVEEERR S STy

Apply as an International Student

ADMISSIONS

Search By

MAJORS AND MINORS ¥ s
e [l
Interational Admissions

n international city wi iRk

tion in the heart ¢

ALl Office of International Services
ABOUT OIS

FOR NC STATE STAFF GET INVOLVED!

FUTURE STUDENTS CURRENT STUDENTS SCHOLARS & STUDENT INTERNS

NEW TO THE PACK?

warw CULTURE CORPS

SN &

lo Walk-In Hours During
ummer Semester

Welcome, international students & scholars
We are here to support more than 800 international scholars, students, staff, and facu...

HOW DO 1.7

D@ ) FREQUENTLY ASKED
ﬂ QUESTIONS

NIVERSITY OF

SOUTH CAROLINA

International Student Services

AUl

Y INTERNATIONA
(IL\&* STUDENT SERVIC

PROGRAMS

ABOUT

RESOURCES

GUIDE for

INTERNATIONAL
STUDENTS

click to open

DEPENDENTS

STUDENTS

EVENT CALENDAR

£ ‘ « JUNE

S M| T|(W|T|F|S

A dancer performs at WISA's Intercultural Night

Welcome to ISS
Share "Welcome to ISS' 26 :
International Student Services (ISS) offers a wide variety of services and programs to Days shaded in red contain
international students at the University of Wisconsin-Madison. The ISS staff provides Events

information and programs to international students about the campus and community and
provide support and assistance concerning visas and related immigration issues.

Visit the AIS website for other
International Student events



Easy application instructions
The Graduate School

4/ THE UNIVERSITY OF GEORGIA

L7585

HowDol?  Future Students
About Us

Incoming Students  Current Students

Faculty & Staff

wigle” Custom Seach

Alumni & Friends  Diversity

UGA Grad Studies > Future Students > Intenational Application
Information > Supplemental Information for International Applicants >
Country-Specific Academic Credentials and Requirements = Argentina

Argentina

Required Academic
Transcript:

Required Proof of Degree:

U.S. Bachelor’s Equivalency:

TOEFL or [ELTS:

Documents must be submitted in
both Spanish and English. Spanish
documents must bear the original
stamp of the issuing institution.
English translations must bear the
original stamp of the issuing
institution or the onginal
stamp/credential of the certified
translator

An official copy of the Licenciado or
Titulo, which bears the original
stamp of the issuing institution. An
English translation is required and
must bear the original stamp of the
issuing institution or the original
stamp/credential of the certified
translator

Licenciado or Titulo from a
recognized institution.

Required.

Supplemental Information

Certificate of Finances

Country-Specific Requirements

English Language Proficiency Requirement
Financial Documentation

Submitting Official Documentation

Visa Documentation

Admissions Requirements

Admissions Reguirements
Supplemental Info for Int'l Applicants
Application Procedures

Deferring an Application
Communication

Application Fee

4/ \5 WESTERN

MICHIGAN
UNIVERSITY

ABOUT A-Z CONTACT FIND PEOFPLE GOWMU

ACADEMICS ADMISSIONS  FINANCIAL

International Admissions and Services

HOME

APPLY TO WMU
ASSISTANTSHIPS AND SCHOLARSHIPS
ESL / CELCIS

FINANCIAL AID

FORMS

HANDBOOK
IMMIGRATION SERVICES
ORIENTATION

STUDENT ACTIVITIES
DIRECTORY

CONTACT US

International Admissions and Services
Western Michigan University
Kalamazoo MI 45008-5246 USA

Contact Us

*Required information

‘Your name *
Email address *
Subject*

Meszsage ™

SUBMIT

International Admissions and Services



Offices/services for international students

'WHY DOES SUNY MATTER? Q, SUNY A-7 System.SUNY.4

= Immigration services Frequently Asked Questions [ngn?z

= PICk Up from C”rpOr'l' International Students For international students Em“;'m“‘::'g?%

L L] L]
] ASS I S'l'G n Ce W I '|' h O p p |y| n g fo r What kind of housing is available to international students?
Once | am on campus, is there any special support for international students?
SS mb \Y% 1
n u e r How about final transcripts? Do they need to be translated? P re — r r l ‘1 J Ll l e
C g o

As an international student, do | need to send other materials with my application?
"
| .
Can SUNY accommodate my dietary needs?

arra ngemen'l's O —

L
= International student
What kind of testing is required of international students for admission to SUNY? !
L ] L]
O rg O n I ZG -l-l O n Which student groups focus on international students? «
N

Are there community organizations available to my family members while | am a student at SUNY?

[ I n 'l'e r n G 'l'i O n O | C u | 'l' u rG | eve n 'l'S What conditions must | satisfy 1o have TOEFL/IELTS waived?

Is there any exemption from taking the SAT | or SAT II?

L L
| ] LO C O | h O S-l- fG m I | I eS O r Do A-levels of IBs exempt me from submitting a final transcript?
| -|- Where exactly are particular SUNY colleges and universities located?

As an international student, how do | apply for a student visa?

Who can | contact with more questions?

UCWINTERNATIONAL




Welcoming tone in general webpages

i) THE UNIVERSITY OF

Diversity & Inclusion CHICAGO

THE UNIVERSITY OF

ALABAMA About Academics Admissions Athletics CampuslLife Outreach Research

“Commitment to
diversity is
central to our
mission of
discovery.”

Continue Your Education

Enhance your career options through graduate studies at UA. N

President Robert J. Zimmer's
Diversity Statement >

William A. McDade
Deputy Provost for Research and
Minority Issues >

Diversity Adyisoty Councll > The first PhD to an African American woman. The first

5 i : minority scholarship program at a business school. The
Diversity Leadership Council > : " b L ) ; :
STUDENT city of Chicago’s first gay liberation organization. At
AFFAIRS TORC COMMUNITIES REEARTMENT UChicago, diversity makes history as it drives the power
of ideas.

Diversity Leadership Awards »

RAMADAN

The Center for Muslim Life will be hosting Iftar
(the meal after sunset) Monday through Thursday
throughout Ramadan. All are welcome!

DID YOU KNOW? Student Affairs serves all students - undergraduate, graduate and professional - enhancing Duke's academic excellence with a broad

set of experiences and services designed to help you succeed at Duke, and in life. Come explore what we have to offer.



CREATE ACCOUNT LOGIN @

Global websites

School Search Featured Programs Resources Blog Services Apply Now Languages

Study In: IS

3 International e Pl
'j Student HEEEBs =

POPULAR STUDY CENTERS PRODUCTS & SERVICES RESO!

ES BLOGS & FORUMS Search Ql

Intemations! Student / Study Centers / Study in the USA / State Guides / Study in Caifomia

. . . Study in the .
Study in California Browse Schools by Degree Leve ¥ |5

» Choosing the USA

So why do so many non-California residents # 1 St Oudes
and international students want to study in » Application Process
California? Quite simply, California has it alll ————
California boasts one of the largest economies in Fbpancal Ad el SCHOOL SEARCH FEATURED PROGRAMS RESOURCES
the world and is an international epicenter for the 3 » Preparation for Your Stay — = =
entertainment, information, education, and “ —
technology industries. Nationally, California is a 2 ISR Woy, o il
significant coninbutor in the agricultural, » After Graduation
aerospace, and manufactunng sectors, which is ) )
why many universities, like National University in - # Refigious Schodls in‘tha US
Los Angeles or their sister school John F : » Online Degree Programs
Kennedy University in San Francisco, have You are currently browsing a version of our site tallored to students in your country, VIEW GLOBAL VERSION ‘ x
created high quality and affordable programs Capital - Sacramento
that focus on Engineering and Technology— e R otcours g e B K
among other fields as well. Because of its size, | opulation-37,253.856 B= ysA School Search = STUDY ABROAD STARTS HERE — ' '
" Timezone - Pacific Time
California is a large state allowing students to
choose just about any field of study. Field of Study %
While California no doubt embodies Western American California -
culture, itis also regarded as a socially more liberal state that boasts a large and culturally diverse
population, including a growing Hispanic population. With many students coming from countries like India Degre Level v
Japan, Korea, China, and Canada year after year and choosing to study in California, California remains
one of the most active and inviting American states in recruiting international students.
m or Advanced Se
Many foreign students have narrowed California down to their number one pick - in fact, the University of h . ' W
Southern California enrolls more intermational students each year than any other university in the entire v & " LA
United States! Because of this, living in California means experiencing and embracing new and novel i1 "' ’ I
languages, foods, culiures, peoples, ideas, celebrations, and activities on a daily basis! If you choose fo 3 .‘.I . “ -
T
o y—
-~

Unsure what to study?

Have a look here...




USA
-
School Search

Featured Programs Resources Blog Services

Advanced Search ¥

Browse Schools by Degree Leve

SCHOOL SEARCH

Apply Now

FEATURED PROGRAMS

CREATE ACCOUNT

Local language webpage

LOGIN

Languages

RESOURCES




Social Media

= “Connect individuals fo and Through website using social
media’ — Karen DePauw, CGS Conference, 2016, Savannah
= SEO for Google
= Website words, metadata
= Baidu SEO for China
= Infernational students’/alumni accomplishments
= Optimize for mobile display
= Links to blogs, tweets, facebook posts on one page
= Storify
= Paid ads: Geo-target/Demo-Target
= China: Facebook --> RenRen; Whatsapp --> WeChat; Twitter --
> Weibo




Other Strategies

= In-country outreach
= Advertising in local media

= Current US students studying abroad
= Faculty traveling abroad
= International alumni

= GRE name search - | 7 v .. | I:I;\mbassadors
. Webinars EEAL 4 %F 3111 1L ) RN L UAR 2 IR v |
= Virtual tour of campus

= International students as ambassadors

= Governments scholarships

= Education USA

= Transcript evaluation




Working with EducationUSA:
a Focused and Low-Cost
Recruitment Solution

* Education
4 USA




I ' ? ucation
What is EducationUSA" *’4%5/}\

*A State Department-supported network of educational

advising centers, staff, and services that promotes U.S. higher
education and U.S. public diplomacy.

" More than 500 advisers work in more than 400 centersin 170
countries.

= A team of professionals at the State Department, IIE,

American Councils, and AMIDEAST in Washington, DC, and
abroad with REACs and advisers.




Education
What does EducationUSA do? f« USA

“Promotes U.S. higher education to international students.

*Provide accurate, comprehensive, and current information
on the full range of study opportunities available at
accredited U.S. institutions of higher education to help
international students find a school that is a good fit.

=Assist in developing and executing international student
recruitment and retention plans.




Education
EducationUSA Centers *“ USA

Fulbright Other
.‘ —a

Binational Centers
13%

U.S. Embassies/

Consulates
16%




Regional Educational Advising Coordinators

(REACS) *d
4 USA

*  REACSs provide guidance, leadership and training to advisers and
host institutions.

*  REACSs provide policy guidance and counsel to U.S. Embassy and
Consulate Public Affairs Offices in support of international student
mobility and educational advising.

*  REACSs serve as a regional resource, providing advice on
international student recruitment and retention to U.S. higher
education institutions.




Education

EducationUSA Advisers 4 USA

=Advising
=First point of contact to potential international students
=Clarifying admissions process

=Guidance on application process and components
=Essays, recommendations, test prep

“Pre-departure orientations
=Competitive College Clubs and Opportunity Funds

Communicators and Promoters
=Qutreach and marketing of U.S. higher ed
=Speakers at fairs, institutional visits

“Extensive virtual presence
~Webinars, social media
=Organize fairs

=Organize U.S. education fairs




Education

EducationUSA Advisers 4 USA

Facilitators of Connections

*Full range of in-country contacts: ministries, university leadership,
international offices

=Institutional visits

=Partnership liaison

=U.S. Embassy: Public Affairs, Commercial, Consular
Communications with parents, alumni

“Experts
=Understanding of local and U.S. systems

=Advice and guidance on your presence, marketing, communications
*Credentials review and certification of authenticity




EducationUSA Advisers

i = T |
A L &1

S S Wil S
r’ . "
e/é - 1




Working with EducationUSA:
On the Ground




How to Work with EducationUSA

=Strategically deploy your limited outreach

=Get to know the EducationUSA advisers in your target markets
=Distribution of your information

=|dentify Opportunity grantees

=Connect with alumni

=Use whole university (coaches, undergraduate, law school, etc.)
=Country based/academic scholarships




How to Work with EducationUSA

*Individual visits to centers: use as base, offer presentations
=Visits to universities, presentations

=Meet with faculty and alumni

=Great intro for your leadership

*Group travel on EducationUSA tours & fairs




EducationUSA Center Fairs




EducationUSA Kazakhstan Tour 2016

REGISTRATION IS OPEN
(please note updated deadlines)

Deadlines:
Early registration discount: June 15, 2016 at $1400

Regular registration: August 5, 2016 at $1600

The EducationUSA advising centers and U.S. Embassy in Kazakhstan invites accredited U.S.
higher education institutions to the 2016 EducationUSA Fall Tour through Almaty, Karaganda,
and Astana. Last year, 31 U.S. institutions participated and met with over 1,000 students
across three cities.

Note: due to space constraints, EducationUSA Kazakhstan Tour can accommodate up to 35
representatives (one per institution). Priority will be given to representatives traveling from
accredited institutions in the U.S.

Tentative ltinerary:

Astana - 8-9-10 Oct. (Saturday-Sunday-Monday)
Karaganda— 11-12-13 Oct. (Tuesday-Wednesday-Thursday)
Almaty — 14-15-16 Oct. (Friday-Saturday-Sunday)

DATE AND TIME
Saturday, October 08, 2016 9:30 am

Sunday, October 16, 2016 9:30 am

FOR
U.S. Higher Education Professionals

LOCATION

Multiple cities in Kazakhstan
Almaty, Karaganda, Astana
Kazakhstan

ENTERED BY
EducationUSA

MORE INFORMATION
Contact by e-mail



On the Ground Conversations

« Students
«  Student Life/Activities
* Diversity

*  Program Strengths

*  Research Opportunities

*  Flexibility of American Education

* Location

* Ranking concerns

* International Student Support Services

* Parents

Ranking

Cost

Scholarships
Safety

Housing

Program Strengths
Peer groups

Job Placement



Stakeholder Connections

*Ministries, higher ed bodies and organizations
*Foreign government scholarships

=Universities: leadership, international offices, faculty
=Potential partnerships and institutional linkages




Foreign Government Scholarships

=Africa: Angola, Botswana, Ghana, Mauritius, Nigeria, Rwanda

=Asia: Australig, Indonesiq, Japan, Kazakhstan, Malaysiq,
Pakistan, South Koreq, Vietham

“Europe and Eurasia: Austria, Azerbaijan, CKIprus, Czech Rep., Estoniaq,

France, Georgia, Macedonia, Neftherlands, Norway, Romania, Russian

LFﬁ(de_ra’rlon, Slovak Republic, Slovenia, Sweden, Switzerland, Turkey,
raine

=Latin America: Barbados, Brazil, Chile, Colombia, Dominican Rep.,
Ecuador, Panama, Peru

*Middle East and North Africa: Bahrain, Egypf, Iraqg, Kuwait, Libya, Oman,
Qatar, Saudi Arabia, United Arab Emirates




Working with EducationUSA:
Virtual




Reaching Infernational Students

Number of Virtual/Social Media Contracts, by Type

Social networks

Video/Video channels

Skype Contacts & IM

Blogs

Twitter/microblog

Digital Video Conferences (DVCs)
EdUSA newrow sessions

EducationUSA Interactive Sessions

Virtual fairs

Mobile App Users
Subtotal

Unique website visitors

Total

page likes and group members
video views

advising calls

followers

followers

participants

attendees

participants

EdUSA booth & session
visitors

users

center and flagship websites




Reaching International Students

Sub-Saharan Africa

East Asia/Pacific 956,841 957,676

Europe/Eurasia 512,408 513,622

Middle East/NorthAfrica 154,509 155,292

South and Central Asia 1,709,292 1,710,418

Western Hemisphere 167,262 172,393




Reaching International Students

Facebook Twitter
Likes: 2 651126 Followers: 420,343
Pages: 239 Pages: 91

168% Increase 115% Increase
from 2013 from 2013

=Since 2013 — 290% growth in phone and tablet use to access
EducationUSA information

*From 2012 to 2013 — 107% growth in phone/tablet use (versus .8% on
desktops)




U.S. HIGHER EDUCATION
How to Engage PROFESSIONALS

Why Internationalize -

-Offer webinars w/centers on newrow, o |
. e EducationUSA Network -
embedded on EducationUSA Facebook pages
*Use the #EducationUSA hashtag s M Evenc
“Tweet at accounts — news, intl. student Special Programs -
h|ghl|g h-l-S _______________________________________________________________________________________________________________________________________
. Recruitment Resources
Post on EducationUSA Facebook Wallls
Student Mobility Data -

Leveraging Scholarships -»

Online Services =

LOG IN—




. How to Engage

[ educationusa.state.gov/us-higher-education-professionals

UNITED STATES DEPARTMENT OF STATE ECA Exchanges J-1 Visa Alumni

- *§ Select Language | ¥
Education
4 USA U.S. HIGHER EDUCATION FOREIGN INSTITUTIONS

PROFESSIONALS AND GOVERNMENTS ° Ap p | y fO r | Og | N aCCess

FIND AN ADVISING
CENTER

THE EXPERIENCE OF STUDYING
IN THE USA

YOUR 5 STEPS TO
U.S. STUDY

FIND AN
EVENT

« Add campus and
program news

1 y | » Highlight international
f | R student financial aid
opportunities

REDUCATION

lequest a

'

EducationUSA helps U.S. higher education professionals

connect with international students and engage with the
U.S. government as well as foreign institutions and



U.S. HIGHER EDUCATION
How to Engage PROFESSIONALS

Why Internationalize -

=Analyze mobility data and use reports for The EducationUSA Network -

international student recruitment planning
. Fairs and Events -
-Learn about fairsand events

“Visit website frequently for news and updates Special Erogrens 3

Recruitment Resources

Student Mobility Data -

Leveraging Scholarships »

Online Services =

LOG IN—



Working with EducationUSA:
Special Initiatives




Special Initiatives for U.S. HEI Involvement

» Competitive College Clubs
* Opportunity Funds
* EducationUSA Forum, Regional Forums

» Hosting: advisers, Training Institutes, Leadership Institutes,
Academies




Competitive College Clubs

* Cohort advising model
* 1-2 years
- Undergraduate and graduate level




Competitive College Clubs




Education USA
Opportunity Funds Program

“T




Education USA
Opporftunity Funds Program

= EducationUSA advisers work with Opportunity Funds students from
approximately 50 countries.

= EducationUSA provided over $900K in FY 2015 to more than 700 Opportunity
students, who received offers of millions of dollars from U.S. institutions of
higher education.




Participating Countries FY 16

= Africa: Botswanqg, Burkina Faso, Cameroon, Cote d’'Ivoire, Ethiopia, Ghana, Kenya, Malawi,
Namibia, Nigeria, Rwanda, South Africa, Swaziland, Togo, Uganda, Zambia, Zimbabwe

= Asia: Cambodiq, India, Kazakhstan, Kyrgyzstan, Mongolia, Nepal, Pakistan, Sri Lanka,
Taijikistan, Turkmenistan, Vietham

= Europe: Armeniaq, Belarus, Bosniqg, Bulgaria, Kosovo, Macedonia, Romania, Russia, Serbiq,
Turkey, Ukraine

= Latin America/Caribbean: Argentina, Barbados, Bolivig, Brazil, Chile, Colombia, Costa Ricq,

Ecuador, El Salvador, Guatemala, Honduras, Mexico, Nicaragua, Paraguay, Peru, Uruguay,
Venezuela

= Middle East and North Africa: Egypt, Lebanon, Tunisia




Special Initiatives tor and with the U.S. Higher
=d Community

*Forum annual conference: DC, August 2-4, 2016
*Regional Forums: Seoul, September 20-22, 2016
*Hosting:

=Training Institute: adviser training

=Leadership Institute: foreign education leaders training
*EducationUSA Academy: college prep pipeline

=Market Intelligence: website, country fact sheets, Global Guide
EducationUSA website: https://educationusa.state.gov/



https://educationusa.state.gov/

Advice on how to connect

*  Connect with advisers in places you don’t travel in, do webinars or other types
of virtual presentations with them

«  Connect with the competitive college clubs some centers run-offer to speak on
general topics, not just your school

«  Participate in EAUSA Training Institutes, campus visits and other ways of
bringing advisers to your campus

*  Your REACS are the best sources of information about the market in the region-
get to know them.

- Above dll, deveIoE relationships with advisers: work together to bring some of
their best students to your campus



Concrete and easy next steps for you

* Meet or confact as many advisers and REACs as you can to develop new
s’rchrJ’regll(es for regional recruitment and new ideas to work with their global
networ

*  Subscribe to the HEI newsletter to stay up to date on opportunities for
collaboration

*  Attend a Regional Forum in a high priority recruitment region and participate in
EducationUSA tours and fairs

«  Submit Weekly Updates; research EducationUSA country & center fact sheets
*  Upload your recruitment video to the EducationUSA YouTube channel

« Join EducationUSA Facebook and Twitter and other social media



Transcript Evaluation




Basic Principles of Applied Comparative Education

*In every geographical areq, the range of human intellectual ability can be
described by the standard bell-shaped curve of normal distribution.

*One educational program can be considered equivalent to another educational
program, even if the two are not identical.

*Completion of one year of full-time academic work in one country is the
equivalent of one year of full-time academic work in another country.

*There are significant differences between basic and secondary education, and
between secondary and tertiary education.

*Experienced, reasonable people can reach different conclusions concerning the
equivalence, or lack thereof, between two educational programs.




Evaluation Process

:Determine the level of institution or program

“Determine whether the institution is a recognized institution
(or examination body)

-Determine whether the documents are authentic

Determine whether the credentials represent completion of
academic work in a degree program

Determine whether the academic work was successfully
completed

=Determine the overall equivalency
Determine grade and weighting (credit) conversions




Documentation types

=Original documents sent directly by issuing institution
=Original documents submitted by student

*Photocopies submitted by student
=Verified by contacting institution
=Verified by checking database
=Verified by checking prototype documents

53




Types of Fraud

=Alferation: information on a legitimate academic document has
been changed

“Fabrication: a completely fake academic document has been
created

‘In-house document manufacture: fraudulent credential
produced by an institutional representative; blank document

stock made available for sale

*Misleading translations: Translations can be interpretive rather
than literal.

*Diploma Mills: Academic degrees that are bought and based
on little or no coursework
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Other issues and concerns

“English skills
*Educational culture
=Countries in crisis
=Transnational programs
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Additional Information

= |IE Institute of International Education: www.iie.org

= NACAC National Association for College Admission Counseling:
http://www.nacacnet.org/

= Commission on Intfernational Student recruitment

= NAFSA Association of International Educators: http://www.nafsa.org/

= AIRC American International Recruitment Council: http://www.airc-education.org

= EducationUSA: hitps://educationusa.state.gov/

= StudyUSA: https://www.studyusa.com/

= Connection for International Credential Evaluation Professionals:
hitps://theconnection.ece.org/

= The Association for International Credential Evaluation Professionals:
http://www.taicep.org/taiceporgwp/

= National Association of Credential Evaluation Services: http://www.naces.org/
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Group Exercise |
1a: Transcript evaluation
1b: Partnership building




Group Exercise 2
Low cost plan for international recruiting
2d: 30 - $5,000 per year
2b: $5000 - $10,000 per year
2C: $10,000 - $25,000 per year




