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COURSE DESCRIPTIONS

This course is about Product & Brand Management. We will start off with a definition of Branding & what it constitutes to Marketing within the context of an organization. We will cover topics including different types & uses of Branding. We will focus on how branding affects Marketing & specifically, the use of the Brand to develop of Products within an organization. Throughout the course, case studies will be introduced to illustrate principles & methods. Class participation & discussion is important. The course schedule is given on the next page. 
GRADING
The individual assignments (x 4) will constitute 40 % of the grade, class participation 15%, Group assignment at the end of the course will constitute 45% (10% presentation, 35% report submission).
OFFICE HOURS
You can reach me any time by email and let me know a day in advance if you want to meet in my office. If you have a documented disability that will impact your work in this class, please contact me to discuss your needs. 

ABOUT ME

I have been in the Advertising & Branding consultancy business for over 30 years, having worked with Ogilvy & Mather (Managing Director), FutureBrand (Director) as well as local marketing & consulting companies. Experience across various sectors including Corporate, Telecommunications, Hospitality, FMCG, Non-profit, Retail, Financial & Automobiles covering markets in the Asia Pacific region.
COURSE SCHEDULE
	Week
	Topic of Discussion
	Cases to Prepare / Research Articles

	1
	Introduction to course
Introduction of Branding Principles & Product Management
	Book(s) to read

	2 
	Brand Architecture & Product Portfolio Management
	Cases; Assignment 1

	3 
	Brand Positioning & USP
	Assignment 2

	4 
	Brand Core Elements
	Cases

	5 
	Brand Application & Touch-points
	Cases; Exercise

	6 
	Research & Consumer Needs
	Cases

	7 
	Corporate Branding
	Cases

	8 
	B2B / B2C Brand & Product Management
	Cases

	9 
	Brief for Group Assignment / Discussion 
	Cases

	10 
	Application : Communications
	Cases

	11 
	Application : HR & Internal
	Cases

	12 
	Application : Innovation & Product Development
	Cases

	13 
	Application : New Media 
	Cases

	14 
	Student-team presentation 
	Group assignment


Students are strongly encouraged to tell about their own industry experiences with respect to marketing strategy. 
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