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	Job Title:
	Director of Global Marketing & Recruitment – Degree Programmes

	Faculty:

	Imperial College Business School

	Campus location:
	South Kensington

	Job Family/Level:                           

	Professional Services, Level 5

	Responsible to:             


	Executive Director of Marketing, Recruitment and Admissions

	Line Management responsibility for:                  
	Marketing and Recruitment teams

	Key Working Relationships (internal):
	Dean, Associate Dean(s), Executive Director of Marketing, Recruitment and Admissions, Heads of Department, Head of Development, Head of Executive Education, Director of Corporate Marketing and Communications, Director of EdTech, Director of Admissions, Head of Alumni Relations, Corporate Partnerships Manager, Programme Directors, Assistant Programme Directors, College Directors of Professional and Support Services, ICT, Faculty Operating Officer, DSAC, Student Experience Manager, Head of Teaching & Quality.

	Key Working Relationships (external):
	Global Organisations (GMAC, GRE, Forte Foundation, AIESEC), Universities, Press, Corporate Partners, Alumni, networking groups, media representatives, professional bodies, and other Business School marketing, recruitment & admissions services

	Contract type: 
	Full time; open-ended/permanent


	Purpose of the Post

Lead Imperial College Business School’s world class programmes marketing & recruitment teams to advance the global programmes marketing and student recruitment strategy. 

The goal of the function is to deliver programmes marketing and recruitment services to underpin the research, teaching, student experience, executive education, innovation and external relations activities of a top ranked global business school. 

This is a key leadership role in the School as we start a new phase of our School’s strategy, focused on marketing innovations and global recruitment outreach. You will set, in collaboration with the Executive Director, the future of programmes marketing and global recruitment for a broad programme portfolio with a suite of 14 management, finance, MBA and specialised degrees delivered in multiple formats for over 2,000 high calibre students per year. They will play a critical part in the overall financial success of the School and its quantitative and qualitative student targets. 

You will provide strategic and operational direction for the programmes marketing and recruitment processes, attracting and selecting talent from around the world. You will be accountable for the marketing team, with a focus on marketing innovation, new programme development, market intelligence and social media/communications, and the global recruitment team, leading conversion management and the global recruitment events and outreach strategy. 

You will collaborate with the marketing technologies and admissions team to support the implementation of an integrated CRM solution and the related training. Previous experience in CRM rollout, and web site integration, is required.
You will represent the School on College-wide projects at external events and industry conferences, and advisory roles and media engagements. 

This post supports 1500 Masters and MBA students on campus, 500+ MBA students studying fully online from 50+ countries and 13,000 alumni, split across four annual start dates (September, October, January and April).


	Key Responsibilities

Leadership
· Lead and integrate the marketing and recruitment teams of approximately 16 FTE professional staff and a network of collaborators to ensure the successful delivery of the marketing and recruitment journey from initial expression of interest to enquiry, ensuring high quality customer service, innovative approach and highly performing processes. 

· Line manage the Head of Programmes Marketing and the Head of Programmes Recruitment, including setting KPIs and incentives, supporting their professional development, managing against KPIs and coaching and developing them and their teams. 

· Lead by example - by demonstrating a deep customer-service orientation, strong morale and the highest standards of ethics and integrity.

· Promote a collaborative relationship with Admissions, Programme Teams and Careers to ensure alignment of goals between teams to support the School’s strategic objectives. 
· Select, vet and draft consultancy agreements for external consultants, suppliers and agencies, making sure that they are budgeted for, hired, inducted and evaluated.

· Work closely with the College to complement Imperial College overall recruitment services with an emphasis on business school needs.

· Ensure that all marketing and recruitment staff comply with College policies and procedures including Imperial Expectations and health and safety. 

New Business Visioning and New Product Strategy Innovation 

· Provide expert market insight and new business analysis, identifying and assessing potential new market opportunities within degrees likely to generate substantial future profits for the School.
· Provide expert market insight to Associate Dean and Executive Director with regards to new degree programme strategy and degree portfolio reviews. 

· Lead new product design innovation, development and launch. 

· Lead international market, environmental and competitor research and analysis to inform business school degree programme strategy. 

Design and deliver an integrated marketing strategy

· Work closely with the Executive Director to create a world-class global marketing strategy and annual planning of the portfolio to deliver on growth and secure quantitative and qualitative targets. 

· Define and implement a new strategy to promote the programme portfolio globally to candidates. 

· Ensure the portfolio marketing positioning is aligned with the School’s corporate marketing and communications strategy. 

· Innovate in the marketing processes to ensure the selection of top candidates is aligned with the School’s DNA of providing a customer journey in a technology-driven world. 

· Enhance and accelerate the digital marketing strategy of the portfolio of programmes, including digital innovations.  

· Collaborate with the Marketing Innovation team in successfully delivering the new website strategy and developing the social media strategy to raise the programmes profile and awareness. 

· Define the communication and brand strategy of the portfolio of programmes. 

· Provide expert strategic marketing advice to key stakeholders. 

Design and deliver a global recruitment strategy 

· Design and coordinate a new global recruitment strategy to expand the reach of the portfolio of programmes in key geographical regions. 

· Build relationships with corporates, individual prospects and alumni in key geographical regions and effectively leveraging the local alumni community for marketing and recruitment purposes in collaboration with the Alumni team. 

· Develop a business development plan specifically focused on University outreach to increase top recruitment opportunities. Building a University and top Associations partnership scheme to proactively recruit and fast-track top candidates. 

· Lead the commercial team responsible for global recruitment of all students for 17 programmes.

· In collaboration with the Head of Recruitment, redesign the team to focus on global outreach, events, nurturing campaigns and leads management.  

· Experiment and implement digital innovations that will reshape the candidate’s journey and will redefine the current nurture campaigns. 

· Develop strategies to redesign the candidate experience at fairs, events and master classes. 

Resource Management 

· Ensure marketing and recruitment plans are in place and aligned/integrated so that activities are appropriately timed and prioritised

· Ensure budget plans are developed and maintained

· Ensure projects and initiatives are delivered on time and within budget 

· Monitor, review and maintain the teams service standards and operational efficiencies/

· Ensure procedures are followed in line with Business School and College regulations, GDPR and other policies. 

· Develop, evaluate and report on spend effectiveness (ROI)




	Person Specification
	

	Requirements
Candidates/post holders will be expected to demonstrate the following
	Essential (E)/

Desirable (D)

	
	

	· Education
	

	Educated to degree level or equivalent and/or relevant professional/industry experience in a similar capacity
	E

	Experience
	

	· Significant experience in leading, coordinating and implementing global marketing and recruitment strategies, including digital marketing, social media, market intelligence and global outreach, ideally in Higher Education. An understanding of world-class business education is an advantage
	E

	Experience in setting up international recruitment teams, defining events strategies and leading nurturing
	E

	Good experience in front-leading digital technologies relevant to marketing and recruitment
	E

	Experience in working globally, with senior stakeholder management experience being essential
	E

	Experience in key account management, business development and relationship management
	E

	Experience of preparing and managing budgets across multiple cost centres
	E

	Knowledge
	

	Deep understanding of the higher education sector in the UK and international markets
	E

	Skills & Abilities
	

	World-class written and oral communication skills, especially the ability to develop and deliver inspiring presentations to groups of several hundred students, participants or alumni
	E

	Excellent staff leadership and people management skills
	E

	· Strong team player. Ability to develop and manage staff and get the best out of people and delegate effectively
	E

	· Ability to lead effectively across different cultures and through change
	E

	· Ability to set and demonstrate high standards of quality and professionalism
	E

	· Confidence in decision making and operating with senior stakeholders
	E

	· Comfort with ambiguity
	E

	· Computer literate; self-sufficient expert in Excel and PowerPoint
	E

	· Strong analytic and technology skills
	E


	Please note that job descriptions cannot be exhaustive and the post-holder may be required to undertake other duties, which are broadly in line with the above key responsibilities.

Imperial College is committed to equality of opportunity and to eliminating discrimination.  All employees are expected to follow the 7 Imperial Expectations detailed below: 

1) Champion a positive approach to change and opportunity
2) Encourage inclusive participation and eliminate discrimination

3) Communicate regularly and effectively within and across teams

4) Consider the thoughts and expectations of others

5) Deliver positive outcomes

6) Develop and grow skills and expertise

7) Work in a planned and managed way

Employees are also required to comply with all College policies and regulations paying special attention to:

· Confidentiality 

· Conflict of Interest 

· Data Protection

· Equal Opportunities

· Financial Regulations 

· Health and Safety

· Information Technology

· Smoking
· Private Engagements and Register of Interests

They must also undertake specific training and assume responsibility for safety relevant to specific roles, as set out on the College Website Health and Safety Structure and Responsibilities page.

Committed to equality and valuing diversity, we are an Athena SWAN Silver Award winner, a Stonewall Diversity Champion, a Disability Confident Employer and work in partnership with GIRES to promote respect for trans people.


