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AMEC International Research Membership
The AMEC International Research Membership category is for organisations working in communications research companies, public relations, or as providers to the PR communications industry, to advance the practice and use of measurement and evaluation. 
The International Association for Measurement and Evaluation of Communication (AMEC) is the largest professional body of its type in the world, AMEC is a Not For Profit organisation with an objective to educate the PR and communications market about the business benefits of media intelligence and measurement and grow the total market for the benefit of our members. 
We are a global organisation with more than 150 members in over 80 countries. We have a large number of PR consultancies in membership from around the world as well as measurement companies, corporate clients, Not For Profit and Government teams. 
It has representation on the AMEC Board through Ben Levine, Vice President, Ketchum, London.


The value of membership of AMEC International Research Membership includes:
Benefits: the summary
· Media intelligence sector INSIGHTS to support the further growth of your organisation.
· KNOWLEDGE SHARE of best practice to increase your efficiency and SUCCESS.
· Membership gives industry RECOGNITION of your company. 
· AMEC INTERNATIONAL NETWORK to introduce you to new business opportunities. 
· HELPS you CONNECT with experts and new thinking internationally.
· DISCOUNTED membership rates to participate in AMEC training and education.
 
Membership benefits in more detail, include: 
· Strong discounts on professional development through the online AMEC College.
· Special registration discounts and speaker opportunities for the AMEC Global Summit on Measurement, 2018. 
· Members can also enter the AMEC International Effectiveness Awards at a discounted rate. 
· Members can also take part in the AMEC Global Business Insights Study run in Spring every year and it will give a unique opportunity to benchmark your growth against global trends in media intelligence. 
· We have created a new brand property for AMEC called Measurement Month. It will give you great visibility in your market under the credibility of the AMEC name. 
· The opportunity to work with peers in the development of initiatives, We are continually innovating – our latest initiative is the “Say No to AVEs”campaign and our AMEC Framework, both forming part of AMEC’s Global Education Program.
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Your opportunity to help advance communications measurement practice
· 
· Shape the consistency of product offerings on a global basis for media monitoring and measurement services available from other AMEC members.
· 
· Develop best business practices through proprietary AMEC funded research. 

· Be part of an international group of leaders who shape the discussion and debate about the evolution of the field of communications measurement and evaluation.
· 
· Through a network of research and communications professionals in similar positions, to have the ability to speak with a shared voice regarding the importance of research and measurement to the practice of public relations.

AMEC has established subscription pricing for the International Research category:

1. Single country/region membership by a research company, PR consultancy or provider to the media measurement industry. Direct Regional Chapter membership is not applicable to companies engaged directly in media intelligence or social media analytics programme measurement and evaluation. The correct membership category for such companies is through AMEC Full Membership.

The member must be present in a single country or may have more than one office in a single region. The annual subscription effective immediately or on the date of renewal is US $1,650 and equivalent in Euros or GBP. Members would be able to take part in the activities of a single International Chapter for this single fee.
2. Global membership is aimed at research units of global PR Groups or providers to the media measurement industry who have multiple offices, e.g. global PR Groups. Members would be able to take part in the activities of more than one International Chapter for a single annual subscription of US $3,000 a year and equivalent in Euros or GBP.
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For more details please contact: 
Membership:

Barry Leggetter

CEO - AMEC

Barryleggetter@amecorg.com
+44 1268 412414
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