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OFFICIAL CORPORATE SPONSOR AGREEMENT


This Official Corporate Sponsorship Agreement (the “Agreement”) is entered into between legal name of entity("Sponsor"), a legal description - corp., etc with principal offices at address, and The University of Texas at San Antonio ("University"), an institution of higher education of the State of Texas, effective as of date.

RECITALS


WHEREAS, University maintains a program of intercollegiate athletics ("Program"); and


WHEREAS, Sponsor desires to identify itself as an Official Corporate Sponsor of University’s intercollegiate athletics Program and receive the benefits provided for in this Agreement in return for the Sponsorship Fee and other considerations stated in Section VI;


NOW THEREFORE, in consideration of the premises, and other good and valuable consideration received and hereby acknowledged to be adequate, Sponsor and University agree as follows:

TERMS AND CONDITIONS

I.
Sponsor Recognition

A.  Sponsor will be recognized at all University home games in the sports of name sports conducted on the UTSA 1604 Campus as an Official Corporate Sponsor of the Program.


B.  The language, "name of entity, an Official Corporate Sponsor of The University of Texas at San Antonio Intercollegiate Athletics Program" or other slogans identifying Sponsor as an Official Corporate sponsor of the Program that have been approved pursuant to Section VII., may be incorporated in all media and promotional marketing and advertising of Sponsor.

II. Use of University Marks. 

The Board of Regents of The University of Texas System (“Board of Regents”) owns all rights to the name, logos, and symbols of the University (“University Marks”).  Any use of the University Marks by Sponsor other than as permitted in Section VII. must be pursuant to a license issued by The Collegiate Licensing Sponsor or any successor identified by the University.

III. Sponsor Benefits 

A. Public Address Announcements 

· Sponsor will receive 
· Sponsor will receive 
University’s obligation to make such public address announcements is conditioned upon Sponsor providing copy for such announcements that have been approved pursuant to Section VII. 

B.
 Radio Announcements and Advertising
· Sponsor will receive
· Sponsor will receive
University’s obligation to broadcast such commercial advertising spots is conditioned upon Sponsor providing copy for such spots that have been approved pursuant to Section VII. 

C. Print Advertising, Signage and Cover Banners
· Sponsor will receive 

· Sponsor will receive   
· Sponsor will receive 

University’s obligation under this Section to print or display such material is conditioned upon Sponsor providing the necessary artwork and copy by date due to UTSA, all of which must have been approved pursuant to Section VII.

D.
Other Benefits
· Sponsor will receive 

· Sponsor will receive 
IV. Term.  
This Agreement and the sponsorship recognition rights and benefits granted the Sponsor hereunder shall be effective for the period commencing on start date and expiring on end date (the “Term”).

V. Sponsorship Fee and Other Considerations.  
As consideration for the sponsorship recognition rights and benefits granted to Sponsor in this Agreement, Sponsor shall pay to University the sum of xxx Dollars ($xx.00) (the “Sponsorship Fee”), which shall be payable on or before date due.

VI. Payment and Billing

A.
Sponsor is liable for payment of the broadcast, publication, and advertising fees; if any, covered by this Agreement.  University's Vice President or designee will bill Sponsor in writing for any publication/broadcast fees promptly after the publication/broadcast or event date, and Sponsor’s payment shall be due with fifteen (15) days after the billing date.

B. All payments by Sponsor under this Agreement shall be made by cash or check payable to “The University of Texas at San Antonio” and delivered to the Office of the University’s Associate Vice President for Financial Affairs.

C. Any payment by Sponsor under this Agreement not made when due shall bear interest until paid in full at a rate that is the lesser of one and one-half percent (1.5%) per month or the maximum nonusurious rate of interest permitted by applicable state or federal laws.

VII. Advertising and Promotional Policies and Standards and Approval Process.
All advertising and promotional material related to the Sponsor’s status as an Official Corporate Sponsor, including but not limited to, radio and television broadcasts and print media; and the advertising to be displayed or announced (“Advertising Material”) must comply with the applicable Rules and Regulations of the Board of Regents of The University of Texas System, the policies and rules and regulations of the University, and the constitution, bylaws, and rules of the NCAA and any intercollegiate athletics conference of which University is a member.  All Advertising Materials must be submitted for written approval prior to production or use to:


Marketing Coordinator
The University of Texas at San Antonio
Convocation Center
Room 2.02.08
One UTSA Circle
San Antonio, TX     78249-1644
The parties will cooperate with each other in order to assure compliance with the requirements of this Section VII.  Requests for written approval shall be in writing, accompanied by the Advertising Material to be approved, and transmitted by facsimile, express mail, overnight carrier, or regular mail depending upon the expected response time.  The Director will use reasonable efforts to respond within ten (10) days from the date of submission.  If a response is not received by Sponsor within the specified ten-day period, the Advertising Material may not be used.  Failure to obtain written approval prior to any use of Advertising Material shall be a material breach of this Agreement and shall entitle the University to cancel this Agreement without responsibility for any loss or damage incurred by Sponsor. 

VIII. Inability To Broadcast/Publish; Unforeseen Events.  
Should University, due to public emergency or necessity, legal restrictions, labor disputes, strikes, boycotts, secondary boycotts, acts of God, (whether or not such acts of God have occurred frequently or habitually or are of a common or seasonal occurrence in the general locality of such broadcasting/publishing), or for any reason, including but not restricted to mechanical breakdowns beyond the control and without the fault of University, be unable to broadcast/publish at the time specified, University shall not be liable to Sponsor except to the extent of allowing a rate reduction.  In the event a rate reduction is appropriate, University shall provide: (1) a pro rata reduction in the Sponsorship Fee and/or the In-kind Payment paid by Sponsor hereunder based on the broadcasts/publishing received; or (2) if an interruption occurs during the commercial announcement portion of any broadcast, a credit to Sponsor in the same proportion to the total Sponsorship Fee and/or the In-kind Payment which the omitted commercial portion bears to the total commercial portion of the broadcast.

IX. Program/Publication Preparation

A. University is responsible for providing broadcast time or publication space for advertising prepared by Sponsor or Sponsor's advertising agency.  Advertising production, talent charges, and service charges, if any, are not covered under this Agreement.

B.
In the case of broadcast advertisements, if University does not receive material, with prior approval as required by Section VII., for any broadcast by the specified due date, University shall notify Sponsor orally with written confirmation delivered by facsimile transmission or U.S. mail.  Should University fail to receive material for such broadcast at least 24 hours after the specified due date, University shall have the option, but not the duty, to produce substitute material,  broadcast it, and make University’s regular charges for time and a reasonable charge for talent used, announcing the name, address and business of Sponsor.

C.
In the case of publication materials, if University has not received material, with prior approval as required by Section VII., for publication by the agreed deadline date or if copy corrections are submitted after such date, University shall not be obligated to publish the advertisement or the corrected advertisement, whichever the case may be.  However, University's failure to publish the advertisement or corrected advertisement due to the failure of Sponsor to meet the deadline date shall in no way relieve Sponsor of any of its obligations and duties under this Agreement, including the obligation to pay the Sponsorship Fee and the In-kind Payment stated in Section VI in full.

D.
Any revision to or rewrite of advertising, patching, repairing or special handling of negatives, positives, Scotch prints, or other media, will be at the sole cost of Sponsor. 


E. Any requested positions or timing of advertisements are not guaranteed unless noted in this Agreement.

F.
University shall exercise normal precautions, but shall assume no liability for losses or damages to advertising material or other property furnished by Sponsor (or its agency) in connection with University’s broadcasts and/or publications subject to this Agreement.

X. Indemnification and Insurance.


A.
During the Term, Sponsor shall obtain and maintain in force a policy or policies of insurance, issued by an insurer authorized to do business in the State of Texas and naming The University of Texas at San Antonio as an additional insured, that provides coverage of at least Five Hundred Thousand Dollars ($500,000.00) per person and One Million Dollars ($1,000,000.00) per occurrence for the injury or death of any person and One Hundred Thousand Dollars ($100,000.00) for damage to property that results directly or indirectly from any intentional or negligent act or omission of Sponsor's officers, employees, agents, invitees, or contractors during the time or times that they are on property or in facilities of the University for the purpose of engaging in or in preparation for engaging in any activity or purpose authorized by this Agreement.


B.
Sponsor will save and hold harmless the University and it’s officers, employees, and contractors from all claims, damages, causes of action, and judgments for the injury or death of any person or damage to property that directly or indirectly result (i) from the negligence or willful misconduct of Sponsor, its officers, employees, agents, invitees, or contractors while engaged in any activity or in preparation for engaging in any activity authorized by this Agreement; (ii) from any advertisement or other publication prepared by Sponsor, including without limitation, any claims or liabilities for libel, slander, illegal or unfair competition or trade practices; infringement of trademarks, trade names or logos of third parties or the University; violations of rights of privacy, publicity, infringements of copyrights or music performance rights and/or other proprietary rights; or advertisements which are otherwise contrary to law.

C.
To the extent authorized by the Constitution and laws of the State of Texas, University will save and hold harmless Sponsor and its officers, employees, and contractors from all claims, damages, causes of action, and judgments for the injury or death of any person or damage to property that directly or indirectly result: from the negligence or willful misconduct of University, its officers, employees, agents, or contractors while engaged in any activity or in preparation for engaging in any activity authorized by or required under this Agreement.


D.
The provisions of Sections X. A., B., and C. shall survive the expiration or earlier termination of this Agreement.

XI. Authorization of Persons Signing.  

Each person signing this Agreement warrants that he or she has power and authority to bind the party for which he or she signs to all of the terms and conditions of this Agreement.

XII. Termination and Cancellation.


A.
Either party may terminate this Agreement, effective upon delivery of a termination notice, without prejudice to any other legal or equitable rights to which such terminating party may be entitled, if (i) the other party materially defaults in the performance of this Agreement, which default is not cured to the satisfaction of the non-defaulting party within thirty (30) days following written notice of such default to the defaulting party or, to the extent not curable within such thirty day time period, attempted to be cured with such thirty-day period and thereafter pursued diligently until cured to the satisfaction of the non-defaulting party within a reasonable time period; or (ii) any of the representations or warranties made by the other party in this Agreement shall prove to be untrue or inaccurate in any material respect.


B.
Termination of this Agreement in accordance with the provisions hereof shall not relieve either party from its obligation to perform its obligations under this Agreement up to the effective date of such termination or to perform such obligations as may survive termination.

XIII. Notices.


Any notice or other communication under this Agreement will be in writing, will be sent via registered or certified mail, overnight courier, or confirmed facsimile transmission and will be deemed given (i) if mailed, when deposited, postage prepaid, in the United States mail, (ii) if sent by overnight courier, one business day after delivery to such courier, and (iii) if sent by facsimile, when transmitted. Any notice or other communication will be addressed as set forth below, or to such other address as any party will advise the other in writing:
To University:

Pamela S. Bacon
Associate Vice President for Administration

The University of Texas at San Antonio

One UTSA Circle
San Antonio, TX 78249-1644
Fax:
210-458-4187
Email:
pamela.bacon@utsa.edu

with copy to:
Ms. Lynn Hickey




Athletic Director




The University of Texas at San Antonio




One UTSA Circle



San Antonio, TX  78249-1644



Fax: 210-458-4813




Email: lynn.hickey@utsa.edu

And a copy to:
Dr. Gage E. Paine



Vice President Student Affairs




The University of Texas at San Antonio




One UTSA Circle



San Antonio, TX 78249-1644



Fax: 210 458-5880



Email: gage.paine@utsa.edu

To Sponsor:

contact name 
name of entity
address
fax #
e-mail
The persons to be notified or the addresses for notification under this Section may be changed by giving notice as provided in this Section.
XIV. General


A.
Entire Agreement.  This Agreement constitutes the entire agreement between Sponsor and University concerning the subject matter hereof and shall supersede any and all other agreements, oral or written, between the parties.  Any amendment or modification of this Agreement must be in writing and signed by an authorized representative of both parties.

B.
Severability.  If any provision of this Agreement, or the application of such provision to any person or circumstance, shall be held invalid, the remainder of this Agreement and the application of such provision to other persons or circumstances shall not be affected.


C.
Subject to Laws, Regulations and Rules.  This Agreement is subject to the Trademark Policy and the Rules and Regulations of the Board of Regents; the rules and regulations of the University; the constitution, bylaws and regulations of the NCAA; the rules and regulations of any intercollegiate athletic conference of which University is a member; and all federal, state and municipal laws and regulations now in force, or which may be enacted in the future.


D.
Assignment and Waiver.  This Agreement, including the rights under it, may not be assigned or transferred.  Failure of either party to enforce any provision herein shall not be constructed as a general relinquishment or waiver as to that or any other provision.


E.
Independent Contractors.  The parties shall be independent contractors in the performance of this Agreement and nothing herein is intended or may be construed to make either party the employee, agent, partner, or representative of the other.  Neither party shall represent to any third party that they are the employee, agent, partner, or representative of the other party.

F. Governing Law.  The validity, interpretation, performance, and enforcement of this Agreement will be governed by the laws of the State of Texas.

The University of Texas at San Antonio

By:
___________________________________


Pamela S. Bacon

Associate Vice President for Administration
Date: 
___________________________________

name of entity
legal description - corp, etc
By:
___________________________________

Name:  ___________________________________

Title:   ___________________________________

Date: ____________________________________
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