
DOWNTOWN BUSINESS ATTRACTION MARKETING PLAN IMPLEMENTATION

 GANTT CHART
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Creative Thinking Session

Domaine Name Purchase

Editorial, Photography, Video Preparation

Research Target Businesses

Research On-Line Advertising

Explore The Core (event date end of June)

Social Media Campaign

Web page development

Launch Web Page

Print & Digital Sales Package

Media Releases & Pitch Stories (all partners)

One-of-A-Kind Spring Show, Mar 28 – Apr 1

Franchise Show, Jan. 13–14

Business Partner Pgm. Meeting re sharing media

Develop on-line ads for facebook, google etc.

Business Visits

Restaurants Canada Show Feb 25- 27
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