
NSPE Marketing & Communications 
Inventory and Plan 
NSPE Collateral  

NSPE staff has created or updated collateral to contain the latest NSPE information and key messages 

for use by NSPE officers, Board members, and other leaders during state visits, chapter meetings, or 

other venues to promote NSPE and its activities. Listed below are materials available for downloading 

and printing via nspe.org.  Additionally, States and leaders can request printed version of the materials 

and table top materials (table top banners, table cloth, and Step and repeat) by email jmeier@nspe.org.  

Materials  Website location  Core messaging 

2017 Key Issues for the Professional 
Engineer - (NSPE can customize with 
state specific information) 

Advocacy Tools Champion 

Summer 2017 Advocacy Wins (NSPE 
can customize with state specific 
information) 

Advocacy Tools Champion  

PE Institute One Pager State and National Leaders Community Advance 

PECON 2017 Schedule at a Glance State and National Leaders Community Advance 

PECON 2017 Sessions by discipline State and National Leaders Community Advance 

PECON 2017 Final Program State and National Leaders Community Advance 

What is a PE? Advocacy Tools Unite 

NSPE Year in Review 2016-2017 Homepage and Publications Champion, Guide, 
Advance, Unite 

NSPE Member Benefits at a Glance State and National Leaders Community Champion, Guide, 
Advance, Unite 

NSPE Champion, Guide, Advance, 
Unite - Membership Brochure 

State and National Leaders Community Champion, Guide, 
Advance, Unite 

 
Monthly Communications 
 
NSPE routinely sends communications to engage and inform members and non-members of society 
activities and industry news.  Information included in the communications below are regularly share out 
on social media as well.  Listed below is a condensed version of message that are regularly sent out.  
Please see full 2017-2018 Communications Calendar to see a more detail list or date and messages being 
sent. 

 

Retention Efforts 

Message and medium Timing 

1st Invoice - Email 90 days prior to expiration date 

2nd Invoice - Email 60 days prior to expiration date 

3rd Invoice – Mailed 30 days prior to expiration date 

Expired notice - Email 30 days after expiration date 

Attachment V.D.

mailto:jmeier@nspe.org
https://www.nspe.org/resources/issues-and-advocacy/advocacy-tools
https://www.nspe.org/resources/issues-and-advocacy/advocacy-tools
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532
https://www.nspe.org/resources/issues-and-advocacy/advocacy-tools
https://www.nspe.org/
https://www.nspe.org/resources/news-publications
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532
https://community.nspe.org/communities/community-home?CommunityKey=95b5562a-f997-4996-a3f8-c6c97dcca532


Expired notice – Phone call 60-70 day after expiration date 

Marketing and Communications 

Job Board - Email Every other week 

PE Institute - Email Alternative weeks from the Job board during 
Spring and Fall webinar series 

NSPE Update - Email 2nd Wednesday of the month 

Abbreviated NSPE Update + Event list for non-
member - Email 

Week following NSPE Update 

PE Scope - Email Every other month on the 4th Wednesday 

Monthly Member Benefit - Email 3rd Wednesday 

Monthly Benefit to non-member list - Email Week following Month member benefit email  

PE Magazine - Mail Every other month 

Digital PE Magazine - Email Every other month on the 4th Wednesday 

 
Recruitment campaigns  
 
Fall 2017 Threats to Professional Licensure Postcard 
NSPE is developing a postcard featuring the threats to professional licensure map that is to be mailed 
out to non-NSPE members.  States can provide NSPE their lists of non-members to have the postcard 
sent to or opt out of NSPE sending the postcard to their state.  NSPE will request the lists via the SECC.  
Additionally, NSPE will seek state lists for states who do not provide a list and do not opt out of NSPE 
sending the postcard.  
 
Project timeline  

Task Deadline Responsible  

Finalize postcard design September 20 Meier 

Request lists from states September 20  Meier 

Acquire mailing lists October 6 Meier/states 

Finalize dynamic content October 6 Granados/Meier/GR 

Design, dynamic 
content, and lists to GRC 

October 11 Meier 

Deduping and NCOA  October 16 GRC 

Direct Mail piece mails October 25 GRC 

 
 
2017 TSPE and NSPE Membership campaign 
There are roughly 36,000 licensed engineers in the state of Texas.  TSPE can request a digital copy of the 
licensed list that includes email addresses. The list cannot be use to sell or solicit business, but can be 
used to inform licensed engineers about industry news.  
 
The primary goal is to test messaging to age based segments of non-NSPE member professional 
engineers to increase brand awareness and engagement.  In the ultimate hope of converting receivers 
to be members of NSPE. The campaign will include.  
 

• 4-6 emails with focused messaging for each segment 

• 1-2 Mailed letters signed by the State Executive (Trish Smith)   

• PE Magazine to those who have opened an email with an insert featuring NSPE’s core values 



 
The results and lessons learned from this campaign will be applied to the future use of state licensure 
lists.  
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