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Best Email Newsletter for Marketing Purposes  
Silver Nonprofit  
United Methodist Communications – MyCom 
 
Brand/Client Side Team: 
Chuck Niedringhaus, Danny Mai, Shelia Mayfield, Poonam Patodia 
 
MarketingSherpa Summary – Why They Won: 
 
This campaign replaced haphazard, uncoordinated and undisciplined email efforts with a highly 
relevant email newsletter for Methodist churches around the country. The new design and 
editorial focus of the MyCom newsletter delivers an average 57% open rate and an average 42% 
CTR. And the team developed a new email design and corresponding microsite on a meager 
$5,000 budget.  
 
From Their Nomination Form: 
 
MyCom has provided the agency with one of its first vehicles for communicating its new brand 
strategy and shown the way for teams to present themselves under the agency brand umbrella. A 
click through takes readers to the new UMCom Web site, which shares the newsletter’s look and 
feel. 
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