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SEssIeN! ODBJEctVEs

5 Defineratdience analysis

m denti/ the pUrpose! off aUdIEnce analysis
|/ Describe the stepsiinraudienceranalysis
B ExXplainfaudience segmentation

¥ EnUmerate! the classification off atdiences
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mRegd the message carefully:

| Discuss withryour group members
= Intended audience
— Reason fior the) choice
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a Determining the Impertant
ChalidCLerSticSi o antaldiENECE Nl rder
10 CHEBSE thE Westistyle, fermat and
IRfermMation ior fisk communication

2 Understanding thendentity, personality,
and charactenstics brotghtitora p
SitUation by the Specifici type of ‘ i

audience 2 ‘l‘i :
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u FHelpsiintunderstanding the secial sittiation

u/ Developsistiatedy: toradaptiarguments; to
PESt sUIt anraldience

¥ [Rferms the communicator about the
PEOPIE NE orishels talking to

2 Aids in the) development off Mmessagdes
| Facilitates) efficient Use; of reseurces
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Haly/sis
neerstanding
Eemographics
LErEst
Avirenment

eeds i

Ustomization

XPECtAtIoNS 2‘3

sk
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uWnalysis
—\Whois the aldieEnce?

| fnderstanding

—\What Isithe audience’s knowledge offthe
hazard! /' risk?

i b emogdraphics

—\What Isitheir age, gender;, educational
background, etc?
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uN Fterest
—\What Isithe reason for the outrade;/ feal?

u SVIFeRmEnt:
= How Will the message be;sent?

L

—\What are; the audience’s needs? 2{&‘
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m\leeds




ul o Ustemization

—\\hat specific nEeds / interests shiould you
address relatingltorthe; specificiaudience?

B SXPECIaIGNS

—\\/hat dees the audience expect torlearn from
Vour docUment?.

—\What specific behavior needs to) be periormed?

“Audience should'walk'away:having theirfears
answered and explained
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ulEdlucation m anguage spoken/
eae

| Clrrent subject:
knowledgerand B Culturalinerms
EXPERIENEE

B GEOgiaphIc
m Age location
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BNV RGTREEESH e e OUIRMESSECE?

a\Whe hashinflence ever thetarget ef your
Campaigne

s \Who must be moyed te; actien; o) youl
goalstwillfloermet?

m\\/herhas the greatest Impact onlthe
outcome off Your campaign effierts?
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u'At riskigroups!/ populations
—\What Specificigroups) arelat risk?

—\What SPeCificigroups) partners are indirectly,
iInvoelved?

—Arelthere groups or partnersiwho; shiould be
considered as communication prierities inlight
of their likeliheod torbe leeked o) fior advice or
direction?

—Are there particularvulnerable /S high sk
groups that need to be reached?

Planning Risk
municatios Regional Training Course on Risk Communication in Health Emergencies

s Knowledge, awareness; and
PErceptions
—\What doindividualsiand the communities

know: abeut the nature off the EMErgencies /.
disasters?

—\\hat are; the local termsiand descriptions of
the emergenciesiand disasters?

—\What are the individtal'and community;
perception of risk' brought: by this event?
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i Knowledge, awareness;, and
perceptions
—Havelthese grolpsiexperienced these

Emergencies /- disasters) befiore and how! have
they managed them?

—\What areithe messages circulating withinruhe
community?
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a| Existing household andicommunity
practices

=\What are the nenFEMERGENEY )/ disasterhiealth
seeking andihealthicare practices?

= \What existingfpractices ampliiyriskiand What are the
benefits and Valles that Underpin them?

—\What are the decision-making practicesiWithin
communities andl the householdirelated toseeking
health care?
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5 Socio-cultural; economic and envtl context

= Arerthererany social and political tensionsithat may.
aifiect rski redUchion; practicesy?

— Do pEOple haVe aceess) Lo SUfifICIENt rESOUICES Lo
ImplEmEent risk redUcHon| practices? Are healthr services
availablerand accessible? Are therel problemsirelated to
transpoertingl sicks peoplerto) clinics)/ hospitals?

— \What existing traditionalreligious: belieisiantisecial
nerms may inhibit implementing risk reduction
practices?
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IHealthrcemmURICators segment audience to..

mAChIEVE the mestiappropriate and effiective
Way/site) communicateWithFthEse greups

5 Dividerandiorganize an audience into
smaller gretps ol peeplewho hiaversimilar
communication-related needs; preferences,
and characteristics
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IHealthr communicatoersisegment aldience to..

u Prioritize audienceraccording tortheir
communicationfnEeds and desired behavior
cChange
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s AlUGIERCENHdEntIfication
B Prioritization
5 Profiling

mouchI peintianalysis

m Resource allocation

N
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B Primany/ AUGiEnce
uSecondany/ Audience

mertiany Audience
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NOW Ti0r the exercise...
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WWorkshop GUIGelines

B RELFNI o) thie previeusigroupingk

u Usinglthe dataraatiered inrthe situational
analysis; conduct the audience
segimentatien

m dentify/ the pessibleltarget audiences

u Rank thertarget aucience; accordinete
priorty: and classify thiem

m State reason/stier identifying audiences
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lemplate

2 Name el disaster:
u Places
u Audience segmentation

u AUDIENCE / PRIORITIZATION /
CLASSIFICATION / REASONIFOR CHOICE
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