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Senior Content Marketing Executive

Location: Manchester

Reports To: Content Marketing Manager

Role Purpose

Develop and deliver engaging and innovative digital and offline content for Kaplan
UK audiences (B2C & B2B) to generating awareness, traffic, leads, sales, retention
and brand advocacy (NPS) in line with marketing targets

Curating relevant content to position the business as a thought-leader in its
marketplace

Create and optimise content for search engines, always following best practice for
SEO

Responsibilities

Development and execution of Content Marketing plans

Input into the overall marketing plans to suggest where content marketing could and
should be utilised to help achieve overall marketing KPIs

Produce content for, but not limited to: website, blog posts, social media, direct mail,
infographics (with support from the Design team), whitepapers, newsletters, videos,
case studies, as part of the marketing campaigns

Coordinate and manage the content marketing calendar across platforms and
formats for our different audiences and business areas.

Identify opportunities to effectively and efficiently repurpose digital content across
other channels and coordinate those opportunities through to execution.

Content maintenance, best practice and optimisation

Maintain website content to ensure it is all up-to-date, factually accurate and in line
with the content plan, campaigns, digital best practise, brand and SEO strategy
Assist the Content Marketing Manager in governing the content platforms, including
implementing the company’s content strategy across all channels.

Work with the Content Marketing Manager to refine content production processes
and improve productivity of the Content Marketing Team through content automation,
repurposing and page modelling.

Use in-depth knowledge gained through experience, research, analysis and tools
such as Google Analytics, to support decisions about content and the role it should
play/format it should take.

Provide and use qualitative and quantitative data to drive engagement and web
conversions.
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Measurement
e Use analytics tools to Identify, track and report ongoing content marketing
performance to demonstrate channel and cost optimisation, as well as propose ways
to improve campaigns for more traction
e Test and evaluate to ensure continual development of new and effective content and
optimisation of marketing channels

Brand consistency and tone of voice
e Support the Content Marketing Manager to establish and implement a consistent
tone of voice and language for Kaplan as appropriate for our different audiences and
business areas
e Ensure consistent application across our online and offline marketing channels
e Working with designers to optimise the content brand across marketing channel

outputs

Relationships

Work closely with Strategic Marketing team to identify content marketing opportunities and
create content that gets results.

Work closely with the Paid Acquisition Manager to write SEO friendly content across all
formats to improve the company’s organic reach

To establish and develop key relationships to ensure delivery of objectives throughout the
business, with particular focus on Strategic Marketing, Digital and Design/UX

Interface with other departments to effectively meet customer and business needs.

Work closely with SEO agencies.

Person Specification & Competencies

Technical Experience & Capabilities:

e Experience working within a similar content marketing - ideally in a digital content job
role across both B2C and B2B

e Experience of offline as well as online beneficial

e Able to participate and contribute as a team player, while also able to work on own
initiative.

e Ability to manage multiple projects, prioritise tasks and manage time effectively to
ensure all deadlines are met.

e Articulate, with excellent oral and written communications skills.

e Knowledge of Google Analytics beneficial

e Passionate about content marketing and digital best practise, trends and
developments

e Creative thinker

e Results driven
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Competencies:
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Kaplan is an equal opportunities employer and positively encourages applications from
suitably qualified and eligible candidates regardless of sex, race, disability, age, sexual
orientation, gender reassignment, religion or belief, marital status, or pregnancy and
maternity. If you require any adjustments or additional support within the recruitment

Communication

Articulates a clear and compelling message

Uses business communication skills and etiquette
Influences, persuades and negotiates effectively
Communicates assertively and with confidence
Facilitates effective meetings

. Problem Solving and Execution

Plans and executes projects effectively

Establishes standards and measurements

Sets priorities

Manages risks

Holds self accountable for problems in own area of control

Customer Focus

Assumes responsibility for solving customer problems
Builds customer confidence

Is committed to increasing customer satisfaction

Is responsive to internal customers

Solicits ideas and opinions from customers

Results Focus

Accepts accountability
Overcomes obstacles
Prioritises tasks

Sets challenging goals
Targets and achieves results

process, please contact us directly.



