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Interior design and spatial planning 

 

 

The main things you should 

know… 
 Within this area some jobs are advertised, 

however many are not. You will need to 
proactively research companies that interest 
you and create your own openings. 

 Roles are not only creative and you may 
need to boost your commercial awareness 
as well as technical skills and knowledge. 
This may require you to undertake further 
study.    

 Obtaining relevant work experience is 
mandatory. Often this will initially be on a 
voluntary basis. 

 You will need to build up a portfolio 
demonstrating the projects you have worked 
on, as well as your creative and technical 
skills.  

 Many professionals working in this area 
work on a freelance basis, although there 
are some full time, permanent positions.   

 

Where could you work? 
Think about the types of companies that are 
involved in creating spaces where people live, 
shop and work. These might consist of:  

 Architectural firms and construction 
companies  

 Interior design companies  

 Exhibition centres and events management 
companies   

 Consultancies offering a wide portfolio of 
design services    

 Retailers   

 Theatre, TV or film companies  
 

Modes of working  
You may work in-house within a design team 
(for example within retail you may work within a 
visual merchandising team), or for a specialist 
design company consultancy services for  
external clients (for example in a specialist 
interior design company providing services to 
construction companies, retailers or the 
hospitality industry).  
 
 
 

 
 
 
In many settings the norm will be to work on a 
freelance basis, although some full time, 
permanent roles do exist.  
   

Skills needed 
In addition to the creative elements of the job 
you are likely to be involved in:  

 Sourcing materials and products according 
to costs and budgets 

 Preparing detailed working designs and 
plans, often using CAD 

 Considering health and safety and building/ 
industry regulations in your designs  

 Surveying buildings  

 Working with construction professionals and 
other designers  

 Understanding the psychology of the way 
people live and work to create spaces that 
appeal to them     

 
For more information see 
www.prospects.ac.uk/interior_and_spatial_desig
ner.htm  
 
It is likely, given these work activities for you to 
need to know about and have skills in:   

 Building techniques, materials and 
structures  

 Building regulations and legislation affecting 
the industry you work within  

 AutoCAD, 3D Studio Max and other 3D 
technology 

 IT packages such as Illustrator, Photoshop 
and InDesign  

 Business and commercial awareness 

 Consumer psychology  

 Budgeting and costing  

 Organisational and planning  

 Multidisciplinary team working      
 
The specific skills needed will differ according to 
the type of company you would like to work for 
and the specific role. Have a look at the 
following information to begin investigating the 
skills you will need and to start planning how 
you will acquire them.  
 
 

http://www.prospects.ac.uk/interior_and_spatial_designer.htm
http://www.prospects.ac.uk/interior_and_spatial_designer.htm
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Architectural practices  
Opportunities can include:  

 Administration 

 CAD design and 3D visualisation  

 Interior design  
 
Job hunting 
Check the employers and vacancy sources 
pages on the prospects profile for ‘architect’ to 
find job hunt sites for architectural practices:  
www.prospects.ac.uk/architect.htm  
 
You can find architectural firms using the 
following directories:    

 Royal Institute of British Architects 
http://www.architecture.com/ > find an 
architect 

 Chartered Institute of Architectural 
Technology http://www.ciat.org.uk/ > find a 
practice 

 Design for homes http://www.aih.org.uk/ > 
architect search  

 The Yellow pages www.Yell.com 
 
Further careers information  
http://www.bconstructive.co.uk/careers/offer/prof
iles/technical/CADoperative.aspx Bconstructive. 
Select careers > what’s on offer to view design 
related roles within the construction industry.    
 

Interior design companies 
These may range in size from a sole trader (a 
person running their own business with no 
employees or business partners) to large design 
consultancies with numerous members of staff. 
Their interior design services may focus on the 
cosmetic aspects of a space (eg furnishings, 
lighting, colour schemes), focus on structural 
alterations and refurbishments or a combination 
of these two. They may provide services to 
other businesses (eg retail outlets, the 
hospitality industry, construction/ architectural 
companies, the public sector) or offer a 
specialist service to the general public. Some 
consultancies may work on contracts requiring a 
practical/ functional mentality (ie designing 
office spaces) whilst others work on bespoke 
creative projects (eg designing seasonal 
installations within cities).  
 
Due to this immense variety is essential that you 
research companies that match your skills and 
interests.  
 
 
 

 
 
Job hunting   
Check the employers and vacancy sources 
pages on the prospects profile for ‘interior and 
spatial designer’ to find relevant job hunt sites:  
www.prospects.ac.uk/interior_and_spatial_desig
ner.htm  
 
Also find firms using directories such as:  

 http://www.designdirectory.co.uk/ 

 http://pitchdesign.marketingweek.co.uk/  

 The Interior Design Handbook which is 
available in The Careers Information Room 
in the Student Gateway, MB building 

 

Exhibition design 

companies  
Exhibition design companies, retailers, 
museums, event/ exhibition venues (ie the 
NEC), and event management companies, may 
employ an in-house design team or freelancers 
which may plan the spatial layout of the venue 
and create displays, stands, signs and art work.  
 
Job hunting and further information 
Read more about the role of an exhibition 
designer at http://www.creativepool.co.uk > 
advice and articles > job descriptions > 
exhibition designer which suggests typical 
employers and job hunt sites.    
 
Also search companies involved in these 
activities via The Association of Event 
Organisers http://www.aeo.org.uk/ which lists 
event management companies as well as 
suppliers to the industry or through the ‘Interior 
Design Handbook’ which is available in the 
Careers Information Room in the Student 
Gateway, MB Building.     
 

Retailers  
Retailers selling good of all types recruit 
professionals within visual merchandising, store 
layout and refitting. These professionals plan 
store layouts and improve the look and feel of 
the environment to customers, resulting in a 
greater number of sales. Often professionals 
are employed within in-house teams based at 
head office, although freelancers and external 
consultancies are sometimes employed for 
specific projects.  
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Job hunting and further information 
Read more about the role of a visual 
merchandiser at http://www.creativepool.co.uk > 
advice and articles > job descriptions > visual 
merchandiser which suggests typical employers 
and job hunt sites.     
 
Also check the employers and vacancy sources 
pages on the prospects profile for ‘retail 
merchandiser’ to find relevant job hunt sites for 
retail:  
http://www.prospects.ac.uk/retail_merchandiser.htm  

 

Theatre/ TV/ Film 
In these industries, professionals design sets 
and stages by interpreting the creative vision of 
the director, create story boards, build models, 
and lead craft workers. It is often necessary to 
accumulate technical experience within the 
industry you’d like to work in; within TV and Film 
a common entry route is to work as a runner, 
within theatre you may start off by volunteering 
as a craft worker.  
 
Read more at:  

 http://www.skillset.org > film > film job 
profiles > art department  

 http://www.skillset.org > TV > TV job profiles 

 http://www.getintotheatre.org/ 

 http://www.prospects.ac.uk/production_de
signer_theatre_television_film.htm  

Also read our handout on Film, TV and Radio.  
 

Getting work experience  
 Use the directories and links provided to find 

companies that you would be interested in 
working for. Visit their websites to see if they 
are advertising entry level jobs or 
internships, if not consider contacting them 
speculatively to secure work experience.   

 Think laterally about how you could use your 
part time job and hobbies and interests to 
accumulate relevant experience. For 
example, if you work within catering could 
you get involved in setting up the venue for 
events, conferences or exhibitions?     

 Visit the Creative Employability Studio in MK 
ground floor which co-ordinate creative 
placements, briefs and opportunities.  

 If you work within retail speak to your line 
manager to investigate whether you could 
work shadow one of the visual 
merchandisers or whether you could take 
responsibility for constructing in-store 
displays.  

 Volunteer with a local theatre company.  

 

Further study  
Further study may be beneficial for a variety 
of reasons: 
 You may learn specific skills necessary for 

the roles you are interested in 

 The course may contain a placement, work 
experience opportunities to help you boost 
your experience 

 The course may organise visiting speakers 
and introduce you to local creative networks 
where you can meet industry professionals  

 
It is crucial that you research courses 
thoroughly to ensure that they will boost your 
skills and employability. The level and type of 
course that you choose depends very much on 
your existing skill level/ experience and career 
aspirations. For example an MA which 
continues your present studies may be right for 
you, or perhaps it may be better to complete a 
short, vocational course at a local FE college.  
 
Search for courses via:  

 Prospects for postgraduate courses 
www.prospects.ac.uk > postgraduate study  

 ALPS-WM for courses at local FE colleges 
and training providers www.alps-wm.ac.uk/  

 
Also look for short courses offered by 
professional associations.   
 

Further Information  
A wealth of other useful links is on the Creative 
Employability Studio website at The University 
of Wolverhampton 
http://www.engagingwithemployability.co.uk/ 
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