
 
Product Marketing and Strategy - Internship (2016-2016) 
Location 
San Mateo, CA  
 
Company 
AtHoc brings innovation to the security and safety needs of government and global enterprises. The world of safety and 
physical security is rapidly converging into the cyber layer, and our customers need modern applications and next 
generation crisis communication tools to meet new challenges faced by this convergence. We have dominant market 
presence in several verticals, including #1 market share in US Defense and Federal sectors, and are aggressively growing 
into the commercial enterprise, industrial, healthcare and international markets. Recently acquired by Blackberry, AtHoc 
is headquartered in Silicon Valley with operations across the globe. 
  
We are seeking genuine and highly motivated team players who are looking to enhance their Product Marketing and 
Strategy toolkit. Individuals will be working with a passionate cross-functional team that comes from broad backgrounds. 
Most of us want to make a real difference in what we do, so if you fit our profile, we want to hear from you! 
  
To find out more about AtHoc, please visit: www.athoc.com.  Please also check out our blog at: http://blog.athoc.com/  
  
AtHoc, Inc. is an Equal Opportunity Employer. EOE/Minorities/Females/Vet/Disability. 
  
Scope of Internship 

• Market and competitive analysis: identify key market dynamics in each of our target geographies that will 
impact our go-to-market strategy, as well as understand the differentiators between AtHoc and its key global 
competitors. 

• Customer analysis: conduct customer segmentation backed by qualitative interviews and quantitative data 
coming from system usage and primary/third party research. 

• Business implications: identify product and go-to-market implications in each of our target geographies from 
market and customer research that will materially impact our product and go-to-market positioning.   

• Sales enablement: empower sales and marketing teams with compelling presentations and materials that tell 
our go-to-market strategy and durable advantages. 

Responsibilities 
• Responsible for completing the given analysis, while identifying realistic solutions within the given timeframe.  
• Responsible for assigned work, create concrete timelines, and generate initial hypotheses for speed to insight.  
• Effectively structure communication - insights from the analysis into concise drivers. 
• Deliver clear and professional presentations to senior stakeholders. 
• Find creative ways to locate information that is not readily available – comfortable to do field research, cold 

calling, and make judgment analysis with little or ambiguous information 
• Find innovative ways to answer critical questions through high quality data research and analysis. 
• Deliver weekly progress reports and provide additional administrative functions as needed. 

Qualifications 
• Proactive, self-starter with strong organizational skills. 
• Excellent written and verbal communications with the ability to effectively influence individuals and groups. 
• Ability to multitask and manage several projects concurrently, under deadline. 
• Willingness and desire to learn about various aspects of business. 
• Proficiency in Microsoft Office Suite – e.g., PowerPoint.   
• Added bonus: proficiency or taken coursework in Statistics 

Send Cover Letter and Resume to Josh Zaroor, jdzaroor@yahoo.com  (Benedictine 
Grad, Class ‘97) 
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