Membership Marketing Manager

Los Angeles County Museum of Art

This is an opportunity to join the Los Angeles County Museum of Art during an exciting time. The museum is preparing for its 50th anniversary in 2015. In addition, we will be launching a new membership program at that time to better reflect the present, and future, of LACMA.  

Reporting to Director of Membership Marketing, the Membership Marketing Manager will develop, implement and report on a comprehensive marketing plan to meet/exceed annual renewal revenue goals, increase renewal rates, and increase member engagement.
Specifically, the Membership Marketing Manager will:
· Develop a renewal marketing plan that includes but is not limited to, direct mail, email, digital, social, telemarketing, distribution of the member magazines, etc.
· Be responsible for meeting / exceeding renewal revenue goals. 

· Report on the effectiveness of the renewals program. Reports will include tracking against monthly revenue goals, response rates, renewal rates, growth at various levels of membership, etc. 

· Manage the renewal budget, with an eye toward cost savings, as appropriate.

· Possess excellent writing skills in order to create persuasive letters, articles, and brochure copy—for both solicitations and more informational communications about benefits, events and other opportunities—and will quickly adapt to the “LACMA voice”. 
· Manage vendors to create necessary promotional materials and campaigns, as well as, negotiating pricing for best return on investment while maintaining quality work.

· Collaborate with internal staff from a variety of departments, including but not limited to Graphics, Education, Marketing, Communications, Development, etc. 

· Utilize available research (audience, market, etc.) to develop new marketing strategies, as needed.
· Manage the communication of member benefits, and will  inspire members to visit the museum more often and to take advantage of their membership.  
· Will work closely with Onsite and In-house Membership Services staff to coordinate messaging and member activities (e.g. tickets, event RSVPs) 

· Assist Director with new member acquisition strategies and upgrade campaigns.

The ideal candidate will have a degree in marketing, business administration, art history, or a related field.  In addition, at least three years of experience as it relates to advertising, direct mail, and other promotional vehicles, along with at least two years of membership experience is desirable. A combination of related education, training, and/or experience will be accepted.
