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Clearly detail your social media proposal’s ultimate goal and duties expected from both parties. There’s no need to go into specific detail in the overview, but instead save it for the following section.
Social Media Goals
Ensure your goals include how you plan to identify the client’s problems and how you will solve them. Additionally, you should include details into why the original social plan didn’t work. For example, here are some common goals:
1. Increase sales: What KPIs will you be measured on for your work? How will your social goals link to the company’s bottom line?
2. Increase traffic: What tools will you use to measure traffic? How will you prove your social strategy relates to site traffic.
3. Increase Engagement: Why wasn’t the previous plan working? How will you plan to engage the customer’s clientele? Is there proof or reason behind this?
Project Timeline
Once your current or potential client reads the overview and goals, it’s time to deliver your timeline. State the entire timeline of the project and how both sides (whether it’s through mutual agreement) can extend or shorten the campaign. If needed, give a specific timeline outlining each goal.
Scope of Work
Here you should detail everything you plan on doing for the client in clear-cut detail. Break this section into smaller pieces to clearly and effectively identify your entire scope of work. This can include:
· Posting Schedule: Which networks are you going to be monitoring and how often will you be posting? If a posting approval process is needed, then be sure to outline what that would look like.
· Content Creation and Curation: This can include creating a social media content calendar, taking photographs and keeping a pulse on industry news.
· Brand Keyword or Hashtag Monitoring: Be sure to note which keyword(s) or hashtag(s) you will be tracking.
· Analytics and Reporting: How often will you be reporting on analytics and what will you be tracking?
Social Media Management Details: When will you be available to engage on social media? How much time will you be dedicating to the client?
