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Develop your social media strategy


	Social media strategy table
	Your strategies should be developed with your main business goals in mind; however they’re often very different in a social media environment. Carefully researching your tools will also help you learn which strategies will work. 

Some of the key strategies that are developed early on include entering the market and brand development/awareness. 

Detail your activities/milestones in the table provided:
· Activity/milestone: e.g. increase website traffic, search engine optimisation, networking, recruitment, paid advertising, in-app advertising, application (app) development.
· Person responsible: Who is responsible for completing this task?
· Date of expected completion: When do you expect to complete the activity?
· Cost ($): Estimated cost of activity. Even though social media is generally a free service, there are opportunities for advertising that you might wish to make use of. 
· Key Performance Indicators (KPIs): What indicator/ measurement result will need to be met before this activity is considered a success?
· Business goals: Which business goals/objectives does this activity align with, or help achieve?



