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PROFILE:

A hard working and focussed individual with a wide range of experience in sales, marketing and promotional activities. Proven leadership skills involving managing, developing and motivating teams to achieve their objectives. Thriving on responsibility and always maintaining high standards, exceeding what is required. A high achiever with a positive approach to life. Able to work well under pressure, as part of a team or individually. First-class interpersonal and communication skills with a high level of motivation
ABILITIES: 

· Organisation and time management skills

· Market cycle planning

· Media planning

· Budget control, tracking and analysis

· Data collection/database establishment
· Market research to identify market needs and brand strength/weakness

· Extensive communication between markets/departments/external agencies

· Event concept planning

· Event organisation

· Promotion handling and implementation

· Post event/promotion analysis

· Product distribution organisation

· Agency liaison for Media planning - ATL and BTL/POS/promoters/advertising

· Organising and conducting training  

EXPERIENCE:

Company Name, Dubai UAE


2 years
Marketing Executive Middle East



05/07-Till Date

As a Marketing Executive for the Middle East I am responsible for assisting the Marketing Services Manager in providing a communication platform between the Middle Eastern Markets and the Dubai based Brand Management team, ensuring that all are aligned and fit with regional directives. I have learnt to understand, closely track and control budget allocation, budget tracking per market, budget tracking per brand and also per channel in terms of ATL and BTL. As Marketing Services I am also accountable for ensuring that the yearly marketing plans for each of the brands are communicated to all outside agencies and are in line with the objectives of the Area Director. This includes media plans, promotional activities, sponsorship deals, plug-in events and special execution events. As a tobacco company we have extensive rules of compliance that apply above and beyond local laws. It is my role to ensure that all marketing employees are trained on the company compliance policies and that all marketing activities fully comply with global company standards and regional objectives. Database establishment has also been one of the many focal points to my position, where I have been developing a database implementation strategy for 2008. Other daily activities include planning internal and external meetings and being the sole interface for our external design agencies.
Company Name, Dubai UAE
Promotions Executive
Lower Gulf




05/06-05/07 (promoted to Marketing Services Executive)

As a Promotions Executive in the Marketing Department I was responsible for creating new sponsorship business opportunities in the Hospitality (Hotel, restaurant and Cafe) segment. It is has been paramount that I understand the brand image and target groups of the individual Philip Morris brands. By having a full understanding for the brand and the target market, I am able to source out potential outlets and focus on the requirements of the client to create specific account contracts. I have built strong relationships with venue managers and Food and Beverage managers through outstanding customer service and anticipation of their business needs. As well as ensuring that all products and point of sale material in the contracted locations is correctly merchandised and up to date, I plan and implement promotional schedules for these outlets as well as sponsored Events. I was accountable for aligning events and promotion activities in terms of cycle planning and forecasting, budget control and schedule planning. This involves liaising with outside agencies for events promoters, design agencies for custom made POSM and distribution services to ensure any special edition products are in the target locations before promotion/event. All events and promotions are tracked and reported by myself on a consumer feedback and analysis basis per event. 

Promotion/Marketing Agencies, United Kingdom

I have extensive promotional experience in a range of different practices. Since starting promotional/marketing work when I began University in 2000, I have taken part in exhibitions and road shows across the United Kingdom. This particular kind of work has taught me to communicate effectively with all walks of life, young to old etc. Sometimes there is a specific target audience and knowing how to use your interpersonal skills is a key issue for effective communication and promotion. I have been registered with the following agencies on a part-time/flexible basis since 2000.

XYZ  Promotions
 
Originally formed in 1988 as XYZ Promotions the company now has over 2,500 full-time and part-time staff throughout the UK.  This agency deals with major blue chip companies (such as O2 telecommunications, sponsors of Arsenal and the English Rugby Team) as well as a lot of work for many smaller organizations too. I worked exclusively for O2 Telecommunications, a large multinational mobile telephone network. As part of this team I was responsible for merchandising the brand in several outlets and taking part in various promotional activities.
Company name





Company name was established in 1936 specializing in Field Marketing although now offering a comprehensive range of contact solutions for a range of clients both within the retail sector and direct to their end consumers. Employing over 4000 people in the field and operate two contact centres in the UK together with multi-lingual bases in Holland and Spain. As part of the team I worked on various promotional campaigns including The Times Newspaper, Asda food testing, The Loot Newspaper and Metro Newspaper. These roles each involved face to face sales, merchandising and result analysis.
Company name





Company name is a specialist in Field marketing and promotion. With an employee bank of over 4000, RPM is one of the leading companies in the UK creating extraordinary Brand Experience for its clients and consumers. I have worked for many of their clients including face to face promotion for AM: Bars (UB), Martini Road show (Barcardi-Martini), Comfort (Unilever), PG Tips (Unilever), Cadburys Celebrations and Smirnoff Ice (Diageo).
QUALIFICATIONS

Ba Hons in Arts from Middlesex University 2000.

3 A Levels in Arts and Performance (B), English Literature (D) and Human Biology (C).

10 GCSEs – 6 (A) grades and 4 (B) grades

ADDITIONAL INFORMATION

Full clean UK drivers’ license

UAE drivers' License (car owner)

Company residence visa

Seafarers’ Certificate issued by the Great Britain
