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Store data in centralized 
repository for use throughout 

the organization  

Categorize responses based on 
key resppondent information 

(gender, age, occupation, etc.)  

Manage influx of responses from 

target audience  

Target audience Sales department
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Track successful feedback (and 
non-feedback) from respondents 

for use on future campaigns  

Archive information as historical 
data for use on future 

marketing campaigns  

Analyze collected data based on 
success criteria, effectiveness, 

and lessons learned  

Distribute marketing materieals 

to target audience  
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Align marketing distribution to 

established rollout schedule  

Establish communication 
architecture (telemarketing, 

e-mail, mail, etc.)  

Develop th eformat, layout, and 
graphics for the marketing 

material  

Target audience profile Campaign program plan 
Research all applicable 

media rules 
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Organization’s business
strategy 

Apply segmentation rules for 

audience communication  

Perform a data mining procedure 
to extract  pertinent database 

information 

Manipulate data to align with 

target audience requirments  
Align market segmentation

data with campaign data  

Establish event architecture 
(purpose, objective, and success 

criteria of the work)  

Research all applicable
segmentation rules 

Existing audience databases and 
purchased audience lists 
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Marketing Campaign 
Flow Chart
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The Next Step: call or email us today!
Office: 888.273.7903

Fax: 888.518.3457
info@newprodigy.ca
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