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INVITATION TO BECOME A SPONSOR AT THE
2014 WOMEN'S HEALTH & WELLBEING EXPO

We are committed to provide women the opportunity to be educated, informed, inspired,

ignited and interact with a vast array of health, wealth, educational, fitness, beauty & wellbeing
exhibitors, speakers, and workshop presenters. Women are able to enjoy FREE activities, cooking
demonstrations, fashion parades, pamper treatments and much more.

Like you, we are committed to supporting the local community in the areas of health, education,
wellbeing and fitness and believe the Women’s Health and Wellbeing Expo is a great opportunity to
showcase your brand to your ideal target market.

Please see the attached Sponsorship Proposal, which outlines the full benefits and features and other
individual sponsorship opportunities available.

If you are interested in becoming a sponsor of the Expo we would love to hear from you as soon as
possible. Planning is underway and we need to secure our valuable sponsors so we can work towards
building a mutually beneficial relationship now.

| look forward to hearing how we can work together to make the Women’s health and Wellbeing
Expo a not to be missed event on the Gold Coast community event calendar. Please visit our website
for more information, or please contact the event coordinator Jo Kane on 0414 572 901 or
info@womenshealthandwellbeingexpo.com.au to discuss the many opportunities available.

Yours Sincerely,
Jan Grew

Divisional Councillor
City of Gold Coast

Sponsorship Proposal | 17-18 May 2014 2 WWW. .com.au



Sponsorship Proposal

Table of Contents

Invitation

Expo Background

Mission

Target Market

Special Features

2013 Key Expo Sponsors
Advertising & Marketing Overview
Sponsorship Benefits
Sponsorship Packages

Sponsorship Form

17-18 May 2014 3 WwWWw.

10

.com.au




EXPO BACKGROUND

The expo is a unique one of a kind experience that provides women of the Gold Coast with the tools
to be empowered and educated about their health and wellbeing covering, health, medical, fithess,
finance, beauty, fashion and holistic and natural alternatives. The Expo is an opportunity for women to
come together and enjoy two days of free activities, educational seminars and workshops as well as
talk with key industry professionals.

The 2012 & 2013 Expo’s were a huge success with over 2000 women in attendance in 2012 and over
5000 women in 2013. With over 50 exhibitors, a jam packed speakers and presenters schedule, live
cooking, fitness and fashion demonstrations, free pamper zone, breakfast and yoga sessions, as well
as ‘The Great Debate’ feature, it is anticipated that the 2014 Expo will be even bigger. We are excited
to introduce a more interactive element with the workshops in 2014 providing women a real “hands
on” approach to activities and topics of interest. We are anticipating attendance levels to exceed
7000 in 2014.
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Mission

The Women’s Health and Wellbeing Expo provides health and wellbeing related businesses with

a professional event to showcase their product and/or services. In turn, it delivers a FREE, fun
community event where consumers have access to health and wellbeing related information, new
products and initiatives, educational seminars & workshops, demonstrations and displays. The Expo
aims to provide a one of a kind event for women of the Gold Coast that can act as a one stop shop for
all things related to health, wellbeing, fitness and beauty, allowing women to make informed choices.

The Expo aims to:

= Encourage participation from women who are located in the Gold Coast and Northern New South
Wales regions as well as strive to reach Brisbane and the Sunshine Coast

= Provide an exciting program of women'’s activities, exhibitions, presentations, displays; as well
as free information in relation to health, fitness, finance, wellbeing, beauty, fashion and cultural
influences

= Combine products and services of medical, natural and holistic industries
= Showcase and support local Gold Coast businesses
= Provide an opportunity to link Government, local business and not-for-profit organisations

= Provide a fun, interactive, education and inspirational environment for women of all ages

Target Market

The Expo is an event designed specially for women and targets women of all ages (18-65+) by
providing an array of products, services and topics for discussion all under one roof.

Based on successful expos in 2012 & 2013, we now have a strong foundation of attendees based
on the Gold Coast, Brisbane and northern New South Wales. In 2014 we hope through the support
of Government funding to further branch our marketing campaign to extend our reach to Brisbane,
Sunshine Coast and further into New South Wales.

Through the use of an extensive social media, print and direct marketing campaign we intend to
broadcast the event on a massive scale to encompass the entire Gold Coast region and beyond.
This is a unique event aimed for women to come together, learn, share and experience what is on offer.
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Special Features

The Expo boasts a wide variety of special features including:

= Qver 50 Exhibitors .
= Cooking demonstrations =
= Free samples .

= On stage kids food & fitness
= Fitness demonstrations
= Fashion parades

= |nteractive workshops

Our 2013 Sponsors included:

= Allamanda Private Hospital =
= Pure Indulgence =
= Robina Town Centre "
= The Arts Centre GC =
= Real Food Real Weightloss =
= Exclusively You Health Studio’ =
= Naturally Kouxan =
= Endota Spa Broadbeach =
= Mercure Resort Gold Coast =
= Rita Noon — Image Consultant =

= Hypoxi Bodyzone =
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Educational seminars
Local celebrities

Breakfast and yoga session on Saturday
morning

The infamous Saturday night feature “The
Great Debate”

Friday night movie premier

Expo only special offers

GOLDS Salon

Southern Cross Austereo

The Lindy Charm School for Girls
GCD Exhibitions

Zumba with Mishelle

InBody Australia

Asha Burnley Personal Trainer
Exhale Body Rejuvenation

Lady Jane

Breeze Events

Baci Chocolates
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Advertising & Marketing Overview

The Expo is advertised in various online Women’s Health and Wellbeing publications, in addition to a
diverse media advertising campaign ensuring widespread publicity.

A partnership with Southern Cross Austereo guarantees intense promotion on local radio stations.
This includes community service announcements, advertising and interviews in the lead up to and

during the event.

Regular media releases and a list of event activities, displays, interview and photo opportunities will be

distributed to the media in the lead up to event.

An extensive social media campaign will be initiated from the planning stages of the Expo right
through to the event execution. In the 4 week lead up to the event, the social media campaign will
intensify to include more promotions per day. Social media channels will be heavily utilised through
out the Expo weekend to provide live news, images and announcements. Banners, event calendars
and a dedicated website will also support other marketing initiatives.

We will advertise the Expo through the following forms:

= Flyers: 50 000 flyers to be distributed to local
homes & additional venues (schools, Libraries,
etc)

= Posters: To be placed at Sporting Clubs,
Shopping Centres, Schools, Libraries &
Community Centres

= E-Marketing: Blogs and Newsletters to be sent
through our database of contacts

= Press Releases: Regular press releases

= Features & Editorials: Arrange for Photo
Shoots & Editorials on Special Features,

= Social media: Facebook & Twitter campaign —
with be utilised extensively
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Online Event Calendars: The expo is
registered to many online event Calendars on
the Gold Coast, northern New South Wales &
Brisbane

Expo Website: Will communicate everything

Expo Smartphone App: Can access
information and direct links to our other
communication channels

Gold Coast Tourism Promotion: Recent
Partnership with Gold Coast Tourism — with
promotion to the members. Utilise the strength
of the GCT database via promotions to their
members.

ATDW: Communication & event registration
sent to 50 national tourism websites
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Sponsorship Benefits

The Women'’s Health and Wellbeing Expo Providing the following Naming Rights as Additional
Sponsorship Opportunities.

= Access to over 7000 Gold Coast women = Build goodwill through community support

= Opportunity to tap into a new market/ clientele = Exposure through extensive social media
campaigns

Event Sponsorship Opportunities

The Expo provides 2 sponsorship packages, providing great value for money opportunities. Value add
options and individual sponsorship opportunities have also been provided as an additional means to
enhance the Expo and the exposure of your business.

Sponsorship Packages

Number Avail

3 ONLY

PLATINUM SPONSOR GOLD SPONSOR

4 ONLY

Pre-Promotion

= Logo in all advertising material

= Link to your website on the Expo’s
main page: banner advertisement
featured on website

= Frequent blasts through social
media channels

= Opportunity to host ONE of the
expo’s additional events: (see pg 10)

=  Opportunity for “Expo offer &
giveaway”

= 1x free workshop or seminar slot

= Website content

= Logo in some advertising material
= Link to your website on the Expo’s
main page
= 1 x free training workshop
= Blasts through social media
channels
= Opportunities for naming rights for
either: (1 only)
- Healthy Wealthy Wise Series
- Yoga & Breakfast
- Great Debate
- Fashion Parade
= 1x free workshop or seminar slot

On Site = Promotion across both days = Promotion over across both days
Promotion = Signage located in the main foyer & | = Signage located near the main
near the main stage stage
= 1/2 page feature in the event = 1/4 page feature in the event
program program
= 10 tickets to either the Great Debate | = b5 tickets to either breakfast or Great
or breakfast Debate
On Site = Opportunity to distribute product = Opportunity to distribute product
Promotion samples samples
Show Bags = Double booth (6m x 2m) = Single booth (3m x 2m)
= Choice of location in main hall * Valued at $1,000 for booth
* Valued at $2,000 for booth
Investment: $10,000 $7,000
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Additional Sponsorship Opportunities

As well as the previous sponsorship packages we also have individual items/ events that can be
sponsored. This can be achieved through cash or value in kind options. These Include:

1. Saturday Night Feature TBC

2. Morning Breakfast & Yoga

= Naming rights of the event

= Signage at Great Debate event

= Mention & logo in the expo program
= MC mentions

= Logo link on Expo website

EVENT COSTS
= Costs of speakers = Entertainment
= Beverage & catering costs

Total investment: $5, 000

3. Main Stage Feature TBC

Cooking Demonstrations

= Naming rights of the event

= Signage & banners on stage

= Business logo in expo program
= MC mentions

COSTS
= Guest chef =
= Food sampling

Total investment: $5, 000

Portable kitchen

5. A Womans HeART exhibition &
Feature Film Night

= Naming rights of the event

= Signage at the breakfast event

= Mention & logo in the Expo program
= MC mentions

= Logo link of Expo website

EVENT COSTS
= Guest speaker =
= Yoga instructor =

Total investment: $5, 000

Catering costs
Utensils/ equipment

. Show Bags

= Distributed to women entering the Expo

= MC mentions

= Large logo print on bags

COSTS

= Purchasing of the bags

= Art work design and application onto bags

Total investment: $2, 000

6. Healthy Wealthy & Wise Series

= Naming rights of art exhibitions

= Signage in exhibition art gallery space

= Business logo on invitations & Expo print
material

= MC mentions

COSTS - ART CURATOR
=  Print of invitations =
= Artist prizes

Total investment: $ 2,500

Hire of plinths

= Naming rights to man shack
= Business logo in program

= Mc mentions

= Logo link on website

= Social media blasts

COSTS
= Marquee = Refreshments = Sports TV
= |nteractive sport activity: mini golf/fish

Total Investment: $3,000

7. The Man Shack 8. Prizes & Giveaways

= MC mentions

= Business logo in expo program

= Banners & signage in seminar rooms
COSTS

= Venue hire & av equipment

= Guest speaker

Total investment: $2,500

= Seeking prizes & gifts for raffles,
lucky door prizes Number TBC

= Product samples for Expo Show Bags
(1000 of)

= Gifts for goodie bags & product
samples (250 of)

Sponsorship Proposal
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2014 WOMEN’S HEALTH & WELLBEING
SPONSORSHIP BOOKING FORM

Please either fax to 07 5535 7844 or email to info@womenshealthandwellbeingexpo.com.au

COMPANY NAME:

CONTACT NAME:

POSITION:

ADDRESS:

EMAIL:

PHONE: ABN:

Sponsorship Option Requested: ‘ Cost ‘ Yes/No

Platinum $

Gold $

Individual sponsorship option: 1, 2, 3, 4, 5 or 6 $
*Please circle which option applies*

In kind products sponsorship

| have read and agree to the terms and conditions as attached.

Signature: Date:

Full Name:

An invoice will be forwarded once the SPONSORSHIP BOOKING FORM has been processed.

FOR ALL SPONSORSHIP ENQUIRIES: KEY CONTACT

Jo Kane
Event Coordinator

Phone: 0414 572 901
Email: info@womenshealthandwellbeingexpo.com.au
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Terms and Conditions

Breeze Events reserves the right to amend the sponsorship program or tailor sponsorship packages
to benefit the sponsor and/or the event. Every effort will be made to maximize sponsor benefits as
well as attendees experience.

. Selection of sponsors will be based on their ability to meet Expo requirements and offer innovative
solutions. Breeze Events reserves the right, in its absolute discretion, to deny any offer of
sponsorship.

. All prices in this document are inclusive of GST.

. All sponsorship will only be confirmed on receipt of a signed booking form. A tax invoice issued by
Breeze Events will be sent out for all cash sponsorship. All cash sponsorship will be acknowledged
on receipt of 50% deposit and a signed booking form. Final payment is due by 1st February 2014.
Please note that in the case of cancellation of cash sponsorship, the deposit will not be refunded.

. After sponsorship has been accepted, a reduction in sponsorship is considered a cancellation and
will be governed by the above cancellation policy. All cancellations must be made in writing directly
to the Event Coordinator.

. No Sponsor or Exhibitor will be able to set up their trade stand until a FULL PAYMENT and booking
form is received by Breeze Events.

No Sponsor shall assign, sublet or apportion the whole or any part of their sponsorship booking
without Breeze Event’s approval.

. Exhibition stand bookings will not be confirmed until full payment is received together with the
signed booking form. Please note that this deposit is non refundable.

. All sponsors wanting logo recognition must supply their logo as a vector EPS or high res JPEG.
This must be provided to Breeze Events with the booking form. If this information is not provided
we can not guarantee inclusion in any marketing collateral associated with the Expo.

10. All samples for show bags must be received no later than 30 days prior to Expo..

11. All sponsor signage placement must be approved by the organiser and positioned in accordance to
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Women's Health

& Wellbeing Expo For more information on the Women’s Health & Wellbeing
/ Expo sponsorship opportunities please contact:

Breeze Events
Managing Director - Jo Kane

0414 572 901
info@womenshealthandwellbeingexpo.com.au
womenshealthandwellbeingexpo.com.au
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