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Food Product Description  

A one page explanation on why your group believes that the product you have chosen can be successfully marketed once approved by the product investor (that’s ME)

The proposal overview is a three- or four-paragraph general description of what's contained in the proposal. This document should present a broad understanding of the:
· background and purpose for the proposal, including the needs that the proposal will address;   (what it is)
· marketing target group;  (who is it for)

· annotated research that you have already conducted on this subject;  (how will your food product provide nutrition and fulfill consumer needs)
· a clear articulation of what you are proposing; (why you want to market your food product)
It is important to know who will most likely be reading the proposal overview, so that you can provide the level of information that your reader needs. In considering what to include in the summary, consider which ideas and facts are most important for conveying the significance that this proposal has for the organization, and what kind of information the reader will need to know in order to recommend whether to approve your proposal.

Double space typing and watch for grammatical and spelling errors.

Target Marketing Research Annotated Bibliography
Provide an annotated bibliography of two or more sources to show that your group conducted research on your target market and their nutritional needs. What types of nutritional concerns are currently in the media for your target group? What will attract your target group to purchase your product?                                         

How to Write an Annotation 

An annotation is a brief description of a work such as an article, chapter of a book, book, Web site, or movie. An annotation attempts to give enough information to make a decision as to whether or not to read the complete work. Annotations may be descriptive or critical.

What an annotation should include:
· Complete bibliographic information. 

· Some or all of the following: 

· Information to explain the authority and/or qualifications of the author. For example: Betty Boop, a nutritionist who writes articles on healthy nutrition for teenagers, based on her many years as a nutritionist. 

· Scope and main purpose of the work. 

· Any biases that you detect. 

· Intended audience and level of reading difficulty. 

· The relationship, if any, to other works in the area of study. 

· The annotation should be about 70 - 100 words

Boop, Betty. "Five Myths about Teen Health and Nutrition." Foods Quarterly 10 (1) Spring 2005: 23-26. 
Betty Boop, a nutritionist expert on teenagers and nutrition for Foods Quarterly and author of several articles on teen food choices and health issues explains how teen food choices are most often influenced by the media and what teens can easily and affordably buy in fast food restaurants. She uses specific examples of fast food franchises marketing schemes to illustrate her points. Her examples have been selected to explain the need for marketing healthier food choices teens will want to eat over high fat high Kcal foods . Boop uses logical arguments to support her ideas which are her personal opinion. She does refer to  previous works on the topic. Boop’s style and vocabulary would make the article of interest to any reader.

Product Name and Recipes Proposed for Development
Name your Product
The product name must be descriptive and marketable for your target market (something they would buy and consume)
Find two recipes that your group can start with as a base for your 

product development. 
Decide by analyzing the ingredients which one of the two recipes will be most adaptable for product testing. In your proposal include an accurate list of all ingredients used in your product and the steps that will be taken in the development of your food product.

Project Resources

What will you need to start the development of your product? Be sure to include all the necessary resources including food ingredients for your proposed food. 

By choosing two recipes for product development you will begin with a good base to experiment with as you develop your food product for testing.

Note : Specific instructions on food preparation and safe food storage are very important when considering food development. Once your product is developed how will it be kept from spoilage before it is sold. It is important to think ahead on packaging and food shelf life.
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