
Website Performance Report 
 

Google Search Console (past 3 months) 
Note: All results are where a user has performed a search specifically using Google's search engine: 
 
Section [1] 
Total clicks: indicate a user has searched for and found our website, and then clicked on the link to 
open a page of our website 
Total impressions: the number of times a link to our website appeared in a search result. Whether the 
link was scrolled into view or not is irrelevant 
Average CTR (click through rate): the percentage of impressions that resulted in a link to our website 
actually being clicked 
Average position: the average position of our website in search results (depending on what the user 
searched for) 

 
 
 
Section [2] 
Queries: shows what users searched for, where a link to our website appeared in Google's search 
results. Example 1: search term "clevedon and district skittles league" - 96 users clicked through to our 
website. Example 2: search term "kingston seymour village hall" - only 1 user clicked through to our 
website (some or all of the words appear in our "teams page") 

 



 
Section [3] 
Pages: in order of most clicked to least clicked - indicates which pages of our website are most visited 
using Google 

 
 
Section [4] 
Devices: indicates what device types are used to view our website. Somewhat surprisingly, many 
users are viewing our website on a desktop PC (includes laptops) - I would have expected mobile 
devices to be top of the list. No matter, as our website works on all device types (except wearables: 
like smart watches) 

 
 

What about other search engines? 
Not everyone uses Google to search the web with. Using the search term "clevedon district skittles", 
our website performs extremely well achieving top position in the first results page for: Bing; Yahoo; 
DuckDuckGo; MSN. However, our website does not fare well with the ASK search engine (although this 
may improve over time) 
 

Web server logs 
Section [1] 
Visits: indicates the number of users that have visited our website per month. These figures are 
approximate, but should be read as a minimum number of visits. Only unique IP addresses are 
counted - so for example: if a husband and wife at home both visit our website on separate devices, it 
only counts as 1 visit, because they would be using the same IP address - the IP address of their router 
Pages: indicates how many pages have been visited on our website per month 



 
 
Section [2] 
Shows how visitors are entering and exiting the website: pages are in the order of highest to lowest. 
"/_" represents the home page 

 



 
Section [3] 
Anomalies: delving deeper into the server logs can reveal individual users activities - in particular that 
of "bad" visitors which may be human or robots. All websites attract these types of visitors. Luckily, 
our website attracts a lesser number of them. So far, they have all failed in their attempts to exploit the 
site. Our website does not make use of any third-party plug-ins or code. Instead, it is entirely hand 
coded and therefore unique, making it much more difficult to exploit. (The web server itself is not in 
my control, but nevertheless is well protected). 
 
The image below shows some users trying to exploit WordPress plug-ins which our website doesn't 
use - so they failed miserably 

 
 

Lighthouse audit (web.dev) 
This online tool measures how well our website supports users. If there are areas where it can 
improve, the audit shows immediate steps to increase the website’s metrics. The target I have set for 
our website shall be 90% or higher for all 4 categories 

 


