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Summary



Experienced professional with over 20 years of marketing and strategic achievements in leading companies.
High-performing leader able to inspire and manage across the organization and teams to achieve outstanding results. Open
and clear communicator at all levels with demonstrated business and strategic vision and disciplined
execution



Highlights

	· [bookmark: 667420129SKC11]Direct marketing campaigns
· Digital advertising
· Market segmentation
· Go-to-market strategy development
· Competitive analysis
· [bookmark: 667420129SKC21]Quantitative analysis
	· Cross-functional team leadership
· Project management
· Problem solving
· Self-directed
· Microsoft Office Suite expert
· Excellent written and verbal communicator





Accomplishments



Increased annual sales to nearly $4M through strategic marketing campaigns.
Launched aggressive growth plans that helped increase customer base by 450% in 48 months.
Designed and launched a new business brand and website within 6 months.



Experience

[bookmark: 667420130JTIT1][bookmark: 667420130JSTD1][bookmark: 667420130EDDT1][bookmark: 667420130COMP1][bookmark: 667420130JCIT1][bookmark: 667420130JSTA1][bookmark: 667420130JDES1]Senior Marketing Manager
January 2012 to CurrentHawaiian Telcom － Honolulu, HI
· Lead marketing strategist for entire business portfolio of products and services including acquisition and base management
· Manage execution of all marketing tactics relating to the annual Mass Market and Targeted Customer campaign calendar
· Create the strategy and execution of all digital and interactive marketing initiatives and campaigns
· Develop monthly analysis/reporting and improvement planning of all marketing strategies including interactive, Direct Mail, Email Marketing, and Social Media
· Increase credibility and client awareness by developing marketing presentations, sales tools, newsletters, blogs, events, and tradeshows
· Revitalized the Business Brand through market research including focus groups and employee feedback
· Improved customer acquisition lead volume 300%, and exceeded revenue goals for all new and emerging products and services.

[bookmark: 667420130JTIT2][bookmark: 667420130JSTD2][bookmark: 667420130EDDT2][bookmark: 667420130COMP2][bookmark: 667420130JCIT2][bookmark: 667420130JSTA2][bookmark: 667420130JDES2]Marketing Manager
January 2009 to January 2012Sprint － Dallas, TX
· Identified, developed and evaluated marketing strategies based on company objectives for the wireless division and market trends.
· Developed and executed the digital strategy on external website for corporate liable wireless customers
· Created and managed a program to support the in-territory local marketing teams with sales tools, quarterly campaigns, training, and qualitative/quantitative analysis

[bookmark: 667420130JTIT3][bookmark: 667420130JSTD3][bookmark: 667420130EDDT3][bookmark: 667420130COMP3][bookmark: 667420130JCIT3][bookmark: 667420130JSTA3][bookmark: 667420130JDES3]Business Development Manager
January 2007 to January 2009EMBARQ/Sprint － Dallas, TX
· Manage the overall development of the alternate channel strategy using various partners and dealers to achieve a revenue goal.
· Grew the alternate channel revenue by 325% in 12 months and increased the number of partners by 400%.

[bookmark: 667420130JTIT4][bookmark: 667420130JSTD4][bookmark: 667420130EDDT4][bookmark: 667420130COMP4][bookmark: 667420130JCIT4][bookmark: 667420130JSTA4][bookmark: 667420130JDES4]Group Marketing Manager
January 2002 to December 2007Sprint － Dallas, TX
· Managed a team of 5 marketing professionals to develop strategic and tactical programs in support of vertical market segment
· Responsible for B2B and B2C marketing strategy in support of a $1B sales revenue plan
· Managed ad promo budget in excess of $2M; programs, tradeshow/events, advertising, promotions, and new solution development
· Managed the generation/distribution of sales leads for the distribution channels (P&L responsibility of $100M)
· Created and developed relationships with associations to create affinity (lead generating) relationships Created and launched a successful website and Online Lead Generation Channel.

[bookmark: 667420130JTIT5][bookmark: 667420130JSTD5][bookmark: 667420130EDDT5][bookmark: 667420130COMP5][bookmark: 667420130JCIT5][bookmark: 667420130JSTA5][bookmark: 667420130JDES5]Marketing Manager
January 1999 to December 2002Sprint － Dallas, TX
· Managed and maintained the customer requirements for new product introduction, $25M budget.
· Developed the forecasting process and criteria for business case approval supporting a revenue plan of $100M.
· Managed customer events across the country and a budget of $1M, events generated $5M in revenue.

[bookmark: 667420130JTIT6][bookmark: 667420130JSTD6][bookmark: 667420130EDDT6][bookmark: 667420130COMP6][bookmark: 667420130JCIT6][bookmark: 667420130JSTA6][bookmark: 667420130JDES6]Sales Manager
January 1990 to January 1999AT&T － Dallas, TX
· Responsible for $20M territory and 12 sales representatives.
· Coached and developed the team to become the #1 in overall sales for 3 years in a row.



Education

[bookmark: 667420131DGRE1][bookmark: 667420131STUY1][bookmark: 667420131GRYR1][bookmark: 667420131SCHO1][bookmark: 667420131SCIT1][bookmark: 667420131SSTA1][bookmark: 667420131SCNT1][bookmark: 667420131FRFM1]BA : Communications/MarketingUniversity of Texas － Dallas, TX
Communications/Marketing



Professional Development



How to Be a Phenomenal Product Manager
280 Group April 2015
Design Thinking Intermediate Level Trainer
DTH & OceanIT June 2015
Graduate Marketing Certificate Program
SMU 1997
Graduate Finance Certificate Program
SMU 1998


