
Marcia Masenda
Marketing Leader
Strategy Development • Brand Equity & Visibility • Program Execution
Highly motivated marketing professional with outstanding domestic and international experience providing leadership skills to help achieve and exceed targeted profitability and growth. Demonstrated ability to identify and capitalize on market opportunities and develop strategies that increase value and brand visibility. Creative and dynamic team player with proven capacity to build and develop highly focused and ambitious teams through exceptional interpersonal and communication skills.
Experience
ABC Company 2/1983 to 2/2010
Product Marketing Manager (2006 to 2/2010)
· Managed Business Development for ABC Company product lines with $250M annual revenue with 20% annual growth. End markets for these products were Networking, Communications, Consumer, Aero & Defense, Medical and Industrial.
· Increased product revenue by over $2.5M with very high gross margin, by creating business case, negotiating with the field sales and working with Operations to support customer demand for discontinued product.
· Drove Revenue and ASP forecasting through information gathered from Sales, Quoting, Backlog,Customer Forecasts and Cross Functional Teams.
· Led cross functional teams reviewing engineering yields, operational lead times, financial and forecast data, to identify and resolve quality or other logistics issues, which enhanced time to market deliverables to customers.
· Prepared and presented monthly product presentations and metrics to upper management on forecast and overall product position, including engineering, manufacturing and customer activities.
· Managed product life cycle including publication of Product Change Notices (PCN) and Product Discontinuation Notices (PDN).
· Aligned business systems correctly to ensure customers could order products on-time and with ease. Created Marketing Part Updates (MUR) and Engineering Change Orders (ECO) to create new parts and update attributes of existing parts
JKL Corporation
Product Marketing Manager, (1997 to 2006)
· Initiated new development of High Contrast Light Valve product line.
· Negotiated contract agreements for $12M in new development projects in semiconductor and drive electronics.
· Recognized by largest Japanese customer for excellent relationship management and communications.
XYZ Limited
Product Marketing Manager, (1996 to 1997)
· Responsible for all aspects of product marketing including product enhancements, competitive analysis, market forecast and product positioning
· Provide direction for convergence product in conjunction with engineering and sales, product positioning;
· Maintain in depth knowledge of trends and technological development in market
· Develop competitive database for the solutions technical superiority;
· Work with major Telco companies and suppliers to understand their roadmaps and incorporate this understanding into future product.
Education
B.S. Business and Marketing – New York State University, New York, NY; May 2000

