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Highlights

	· [bookmark: 207816514SKC11]Excellent written and verbal communicator
· Enthusiastic team player with cross-functional leadership skills
· [bookmark: 207816514SKC21]Positive attitude and energetic outlook
	· Proficient in MS Office and Adobe Products
· Expert in Social Media Optimization
· Media Relations and Event Management Skills





Professional Value Offered



· Top performer in every position held over seven year span.
· Thrives on analyzing client/company challenges and driving marketing initiatives to propel business development, brand recognition, keyword ranking and ROI.
· Demonstrated expertise in PR, marketing, channel management, SEO, Social Media, blogging, copywriting, brand strategy and mass media communication.
· Master of building and nurturing client relationships.



Experience

[bookmark: 207816515JTIT1][bookmark: 207816515JSTD1][bookmark: 207816515EDDT1][bookmark: 207816515COMP1][bookmark: 207816515JCIT1][bookmark: 207816515JSTA1][bookmark: 207816515JDES1]Marketing and Sales Director 
April 2012 to CurrentPrime Medical Resources, Inc. － Burbank, CA
· Generates new accounts by implementing effective networking and content marketing strategies.
· Works cross-functionality with product development and sales to accomplish objectives.
· Plans strategic brand-building events to expand the product portfolio.
· Adds value to marketing material by introducing creative advertising concepts.
· Identifies issues with existing marketing material to drive process improvements.
· Leverages lead generation tools to increase profitability and product presence in the marketplace.
· Markets and develops key accounts by favorably representing the company at membership and community functions.
· Generates business development awareness by implementing in-depth sales and marketing training programs.
· Develops and integrates market plans to efficiently position the company brand within targeted markets.
· Identifies, coordinates and participates in client relationship-building activities and meetings.

[bookmark: 207816515JTIT2][bookmark: 207816515JSTD2][bookmark: 207816515EDDT2][bookmark: 207816515COMP2][bookmark: 207816515JCIT2][bookmark: 207816515JSTA2][bookmark: 207816515JDES2]Director of Marketing and Public Relations 
September 2008 to May 2012Barbizon of Hollywood, IPAS, Hollywood Paws － Los Angeles, CA
· Improved customer acquisition rates by 70% through targeted discussions on market segmentation and pricing strategies.
· Launched guerrilla marketing system that led to a revenue/lead increase of 85% and increase of $3.5 million annually.
· Identified strategic partnerships to gain a competitive advantage which allowed for lead sharing/sponsorship opportunities.
· Established Career Day Program at high schools which led to an increase of 6,000 leads per week at a fractional cost/lead ratio.
· Maintained up-to-date knowledge of industry, target accounts and competitive landscape.
· Managed creative aspect of web design and print materials including online copy, blogging, advertising and brand aesthetics.
· Directed and managed all aspects of red carpet events, trade shows and industry showcases.
· Generated business development awareness by implementing in-depth sales and marketing training programs.
· Served as head Sales-Closer at sales events cross country (with a 65% closing ratio).

[bookmark: 207816515JTIT3][bookmark: 207816515JSTD3][bookmark: 207816515EDDT3][bookmark: 207816515COMP3][bookmark: 207816515JCIT3][bookmark: 207816515JSTA3][bookmark: 207816515JDES3]Channel Sales Manager 
November 2007 to January 2009Freedom Open Source Software Solutions － Las Vegas, NV
· Met and exceeded revenue and margin targets consistently. ($600,000 monthly quota)
· Top Sales Producer for six-months straight.
· Generated new accounts by implementing effective networking and content marketing strategies.
· Managed budget forecasting, goal setting and performance reporting for all accounts.
· Delivered performance updates and quarterly business reviews.
· Optimized current revenue streams by networking for additional business prospects with established clients.
· Planned strategic brand-building events to expand the product portfolio.
· Cultivated relationships with key players in various industries to create ongoing and mutually beneficial referral systems.
· Identified issues with existing marketing material to drive process improvements.
· Leveraged relationships with sales engineering, marketing and customer support through internal training programs.

[bookmark: 207816515JTIT4][bookmark: 207816515JSTD4][bookmark: 207816515EDDT4][bookmark: 207816515COMP4][bookmark: 207816515JCIT4][bookmark: 207816515JSTA4][bookmark: 207816515JDES4]Marketing and Public Relations Coordinator 
March 2006 to March 2008AmeriCheer, Inc. － Columbus, OH
· Developed a brand identity, including a distinctive graphic style and tone, for all company communications.
· Evaluated advertising and promotion programs for compatibility with public relations efforts.
· Tracked negative communication about the organization on websites and blogs and developed strategies for addressing it.
· Edited and distributed press releases and pitches to local and national media outlets, securing positive coverage in multiple publications.
· Planned and publicized events, including negotiating vendor contracts and designing promotional materials.
· Secured media placement in top trade publications.
· Wrote newsletter marketing copy and presentation materials for special projects.
· Co-Produced/Wrote and Coordinated all televised appearances.



Education

[bookmark: 207816516DGRE1][bookmark: 207816516STUY1][bookmark: 207816516GRYR1][bookmark: 207816516SCHO1][bookmark: 207816516SCIT1][bookmark: 207816516SSTA1][bookmark: 207816516SCNT1][bookmark: 207816516FRFM1]Bachelor of Arts : Mass Communications and Marketing; Minor in PR and Journalism, 2005The Ohio State University － Columbus, OH
· Graduated Cum Laude and in top 10% of class
· Selected as part of prestigious Alpha Delta Lambda Honors Society
· Member of PRSA (Public Relations Society of America)
· Collegiate Cheerleader and Chorus Member


