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Professional Summary



Seeking a position where I can fully utilize my creativity, organization skills and extensive knowledge  of handling and managing daily tasks in the creative field with opportunity for professional career growth.



Skills

	· [bookmark: 223729012SKC11]Strong knowledge of Microsoft Suites, Photoshop, and Illustrator 
· Strong understanding of competitive and strategic planning, budgeting and forecasting
· [bookmark: 223729012SKC21]Strong technical understanding of business development and retention and reactivation strategies 
	· Strong  technical understand of the manufacturing processes and liaisons between overseas offices
· Strong verbal and analytical skills
· Exceptional organizational and communications skills with the ability to multi-task under high pressure  





Work History

[bookmark: 223728907JTIT1][bookmark: 223728907COMP1][bookmark: 223728907JCIT1][bookmark: 223728907JSTA1][bookmark: 223728907JDES1]Digital Marketing CoordinatorL'Oreal USA – New York, New York (
04/2012
 
to
Current
)
· Reported daily to Senior Marketing Manager to assist with the conception and development for the color cosmetic product categories
· Assisted with the responsibilities for all required specifications, documentation and formula testing to support timely and innovative new product launches
· Conducted product evaluations and assessments vs. competitive products
· Worked closely with Marketing and internal partners to design and create product concepts that are consumer focused
· Achieved high promotional outcomes by promoting and driving traffic to specialty blogs through Twitter, LinkedIn and other social media outlets
· Executed marketing campaigns and events, while ensuring project management for event success

[bookmark: 223728907JTIT2][bookmark: 223728907COMP2][bookmark: 223728907JCIT2][bookmark: 223728907JSTA2][bookmark: 223728907JDES2]Product Development InternRalph Lauren LLC – New York, New York (
08/2011
 
to
08/2012
)
· Communicated effectively with overseas teams, vendors, and suppliers with managing the life cycle of designs from development to production to establish T&A calendar
· Coordinated the production of new development samples as needed to be sent to the factory to make protos, sales samples and 1st pre-production samples
· Assisted with the approval of fabric samples, lab dips, and strikeoffs
· Created technical packages based on fit, quality and color comments per samples checked in daily
· Assisted with the negotiation of all costs and updates to costing and sourcing charts
· Attended post recap fittings and costing meetings with Pre-Production for sampling handoff to Production
· Participated in retail and market research seeking new ideas for development of seasonal trends

[bookmark: 223728907JTIT3][bookmark: 223728907COMP3][bookmark: 223728907JCIT3][bookmark: 223728907JSTA3][bookmark: 223728907JDES3]E-Commerce Marketing InternNBC Universial – New York, New York (
05/2010
 
to
08/2010
)
· Developed and implemented strategic marketing plans and campaigns for assigned lists and key titles for the Senior Marketing Manager
· Created content for use in social media and other online promotional outlets Analyzed and identified market opportunities, customer needs, and the competition daily
· Participated in title forecasting and budgeting process to meet all marketing requirements

[bookmark: 223728907JTIT4][bookmark: 223728907COMP4][bookmark: 223728907JCIT4][bookmark: 223728907JSTA4][bookmark: 223728907JDES4]Product Development InternEllery Homestyles, LLC – New York, NY (
05/2009
 
to
08/2009
)
· Assisted with sourcing specialty fabrics, sending fabrics for dyeing and being responsible for making sure it matches color standards
· Negotiated with vendors on availability, product specs, distribution, delivery deadlines and price
· Achieved costing and aesthetic goals for the seasonal fabric palette
· Suggested merchandising and flow strategies based on current data, trends and forecasts.
· Managed vendor performance to maximize profitability and achieve financial objectives
· Gathered information from vendors regarding market trends and competitor activity
· Traveled to store locations to review product mix, obtain feedback and share information

[bookmark: 223728907JTIT5][bookmark: 223728907COMP5][bookmark: 223728907JCIT5][bookmark: 223728907JSTA5][bookmark: 223728907JDES5]Media and Marketing InternBloomingdales – New York, NY (
05/2008
 
to
08/2008
)
· Assisted in the preparation of online media recommendations, including planning and buying of display media
· Followed digital media process flow and timelines, ensuring campaigns are set trafficked via 3rd party ad server prior to each campaign
· Assisted with  campaign maintenance daily, informing team members of performance and optimizing placements for success throughout
· Worked closely with Media Analyst to ensure day to day tasks were completed successfully



Education



Kent State University, Kent, Ohio
· BS/BA Fashion Merchandising and Marketing
· Graduation Date: May 2012 | GPA: 3.73
Affiliations:
· Kent Student Alumni Ambassadors, 2011- Present
· Kent State NYC Fashion Studio Program, 2011-2012
· Fashion Student Organization, 2007-2011
· The Campaign for Change Organization, 2007-2011



REFERENCES AVAILABLE UPON REQUEST


