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PROFIT-DRIVEN SALES/MARKETING EXECUTIVE



Enterprising, extroverted and customer-focused sales leader with a natural ability for building new business and forging loyalty with clients, vendors and external business partners. Identifies and capitalizes on emerging business ventures to propel an organization to the top tier of its industry. Motivational management style with a proven history of building, guiding and retaining high-performance teams to develop and implement strategies for accelerated growth. Strives to optimize operations, reduce costs and improve service quality while strengthening the bottom line.
· Leadership – Talented sales strategist and tactician offering thought leadership, strategic advice, insights for market differentiation, competitive advantage, and go-to market strategies using best-in-class tools and processes. Extensive experience in a fast-paced highly competitive industry from key roles in online marketing and call centers to the growth development and transition of a trade show display company from a static website to a CMS.
· Business Development – Drive market enthusiasm through communications, seminars, trade shows, and industry events, with new media, online marketing, social media, and SEO savvy. Built a sales network of 200 representatives to consistently generate sales via social media marketing.
· Search Engine Optimization – Spearheaded the reversal of a manual link penalty by Google due to previous SEO companies. Developed strategic action plan to review all inbound links, request removals, proactive content marketing to reverse anchor text heavy link profile through high authority articles, press releases and social media signals.



SKILL HIGHLIGHTS

	· [bookmark: 300878403SKC11]Strategic Marketing & Sales
· Search Engine Optimization
· Social Media Marketing
· [bookmark: 300878403SKC21]Customer Acquisition & Retention
	· Business-to-Business (B2B)
· Public & Media Relations
· Team Building & Leadership
· Vendor & Client Communication





PROFESSIONAL EXPERIENCE

[bookmark: 300878404COMP1][bookmark: 300878404JCIT1][bookmark: 300878404JSTA1][bookmark: 300878404JTIT1][bookmark: 300878404JSTD1][bookmark: 300878404EDDT1][bookmark: 300878404JDES1]TIMOTHY CARTER CONSULTINGGig Harbor, WADigital Marketing Consultant01/2008 to Current
Hired as change agent for companies, small businesses and solo-preneurs' inbound marketing strategy for improved search traffic, improved search ranking results and corporate or personal branding via social media.
· Clearly define, develop, and execute an SEO content strategy for businesses that supports and extends marketing initiatives.
· Build processes around SEO best practices, create training materials and be an advocate for SEO to other teams (Marketing, Content, PR, Social) within the organization.
· Provide direction on generating highly-creative on-brand content that gets noticed. Develop content that draws an audience either through written, visual or aural means, and always while remaining objective.

[bookmark: 300878404COMP2][bookmark: 300878404JCIT2][bookmark: 300878404JSTA2][bookmark: 300878404JTIT2][bookmark: 300878404JSTD2][bookmark: 300878404EDDT2][bookmark: 300878404JDES2]SMASH HIT DISPLAYSGig Harbor, WADirector of Sales & Marketing04/2012 to Current
Manage the day-to-day operations. From overseeing new business development, social media marketing, PPC, SEO, optimization, re-targeting ads, website development, product line expansion for the leading trade show display Internet company.

[bookmark: 300878404COMP3][bookmark: 300878404JCIT3][bookmark: 300878404JSTA3][bookmark: 300878404JTIT3][bookmark: 300878404JSTD3][bookmark: 300878404EDDT3][bookmark: 300878404JDES3]CLICK2RANK CONSULTINGLacey, WASocial Media Manager01/2011 to 03/2012
Responsible for building and executing within social networks that allows both Click2Rank and our clients to find their voice within their respective communities, grow brand awareness and equity, and increase business success.
· Analyze and evaluate both existing and potential social media activities and strategies.
· Conduct, gather and analyze market research to determine social media opportunities and competitiveness
· Plan, manage, coordinate and execute all social media programs & initiatives.
· Work closely with marketing department to ensure tight integration of all social media programs & initiatives.
· Develop unique value propositions, business partnerships, and social media programs that are targeted towards key customer segments.
· Achieve targeted results and ensure timely and effective execution of social media tactics and programs.
· Develop benchmark criteria to measure the effectiveness of social media programs and implement improvements as required.
· Participate and initiate online conversations across a variety of channels.
· Educate and prepare key messaging and presentation materials for senior management and marketing department
· Collaborate with internal stakeholders (legal, customer support, sales) to provide support to their initiatives.
· Measure the success of social media activities and report the results to management.
· Create, maintain and execute a social media editorial calendar and posting schedule.

[bookmark: 300878404COMP4][bookmark: 300878404JCIT4][bookmark: 300878404JSTA4][bookmark: 300878404JTIT4][bookmark: 300878404JSTD4][bookmark: 300878404EDDT4][bookmark: 300878404JDES4]TEAM BEACHBODY PRODUCT PARTNERS LLCTacoma, WAIndependent Sales Manager01/2008 to 01/2011
Sales rep marketing fitness workouts and supplements via social media marketing..
· Built a base of 300 customers and over 80 independent sales reps by developing a strong rapport with potential customers finding their particular needs and matching their needs with specific products.
· Trained reps via webinars on how to implement social media marketing methods to generate leads and develop retail sales.
· Consulted with the corporate office on developing in-house best social media practices to develop their direct marketing sales channel.

[bookmark: 300878404COMP5][bookmark: 300878404JCIT5][bookmark: 300878404JSTA5][bookmark: 300878404JTIT5][bookmark: 300878404JSTD5][bookmark: 300878404EDDT5][bookmark: 300878404JDES5]PIKE PLACE MARKET PDASeattle, WCommercial Property Manager08/2006 to 10/2007
Manager of 102 of the 220 commercial tenants of 9 different buildings on the 9 acre Pike Place Market.
· Prepare monthly reports to the PDA Council. Prepare reports and applications for tenants to go before the city of Seattle's Historic Commission for use or design approval.
· Prepare monthly delinquency reports, quarterly P&L reports, income & expense statements with rent roll for each property.
· Negotiating new leases and lease renewals. Responsible for all leasing/management of assets. Reviewing business plans, financials, space plans of potential applicants, and showing vacancies.
· Overseeing the responsibilities of the assistant property manager in administering all tenants' leases, establishing comprehensive leases, forwarding executed leases to tenants, sending out invoices, notices, collecting and processing accounts receivables, security deposits, certificates of insurance.
· Managing contractors and solving property issues.

[bookmark: 300878404COMP6][bookmark: 300878404JCIT6][bookmark: 300878404JSTA6][bookmark: 300878404JTIT6][bookmark: 300878404JSTD6][bookmark: 300878404EDDT6][bookmark: 300878404JDES6]H.R.R. HARMON LLCTacoma, WAProperty Manager01/2005 to 03/2006
Marketed and managed daily operations of 56 high end residential lofts and 24 commercial spaces in the historic Harmon building including marketing of vacant spaces, tenant leases and negotiation of leases.


[bookmark: 300878404COMP7][bookmark: 300878404JCIT7][bookmark: 300878404JSTA7][bookmark: 300878404JTIT7][bookmark: 300878404JSTD7][bookmark: 300878404EDDT7][bookmark: 300878404JDES7]SEASILVERSeattle, WAIndependent Sales Manager02/2002 to 12/2004
As a 100% commission-based sales rep, developed profitable and tailored pre-social media internet marketing. Identified niche communities that promoted quick and successful product sales.
· Developed and led a team of 200+ Independent sales reps from 7 countries.
· Taught the essential skills of product knowledge, sales calls, follow-up via direct mail, email and phone. Trained via virtual classroom environment or one-on-one training.
· Conducted biweekly sales meetings to keep reps up on the latest tools, product news, advanced training, motivation and setting of weekly/monthly sales goals.


[bookmark: 300878404COMP8][bookmark: 300878404JCIT8][bookmark: 300878404JSTA8][bookmark: 300878404JTIT8][bookmark: 300878404JSTD8][bookmark: 300878404EDDT8][bookmark: 300878404JDES8]X10 WIRELESS TECHNOLOGYSeattle, WAInside Sales Representative01/2001 to 02/2002
Primarily an inbound B2C sales for Wireless Video Surveillance Cameras, Security Systems, and Home Automation products. Eventually established and managed Reseller relations by fostering large volume product combinations and tiered pricing for independent Electronic Retailers in North America and Asia.



WRITING & SPEAKING ENGAGEMENTS

[bookmark: 300878405FRFM1]Speaking engagements include seminar instruction: "Get Social or Get Left Behind", "SEO For Small Business" as well as other topics on search and social that I've authored at SmallBizTrends.com, MarketingLand.com & Search Engine Journal.


