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Highlights

	· [bookmark: 745690126SKC11]Excel, VBA, SPSS
· Programming - SQL, R
· Data Visualization - Tableau, Domo
· Digital - Google Analytics, Netbase, Social Bakers, Curalate
· [bookmark: 745690126SKC21]Research - MRI, ComScore, Mintel
	





Experience

[bookmark: 745690127JTIT1][bookmark: 745690127JSTD1][bookmark: 745690127EDDT1][bookmark: 745690127COMP1][bookmark: 745690127JCIT1][bookmark: 745690127JSTA1][bookmark: 745690127JDES1]Digital Marketing Analyst
January 2015 to CurrentPublicis North America - New York, New York
· Provide pre-campaign measurement plans assembly with manager, including KPIs, tracking methodology and report templates.
· Connect social channel and website APIs with R, develop VBA scripts to facilitate data automation and deliver in-flight campaign performance reports to clients efficiently.
· Collaborate with strategy, creative and UX team to provide clients with post-campaign recommendations, as to how to optimize campaign and ultimately achieve higher strategic goals.

[bookmark: 745690127JTIT2][bookmark: 745690127JSTD2][bookmark: 745690127EDDT2][bookmark: 745690127COMP2][bookmark: 745690127JCIT2][bookmark: 745690127JSTA2][bookmark: 745690127JDES2]Analyst
July 2014 to January 2015Havas Lynx - New York, New York
· Identified key tracking points for clients' websites, and QA tracking tags with development teams to ensure data flows.
· performed data cleaning in Excel to make data analyses-ready.
· Handled ad-hoc, weekly and monthly report requests, by performing website evaluations, and presenting suggestions determined by targeted traffic patterns, conversion developments, bounce rates, and many others.
· Connected external data sources with Tableau, collaborated with account teams to identify key data metrics, created vivid charts in Tableau to visualize data, and delivered dashboards to clients to present comprehensive brand stories.

[bookmark: 745690127JTIT3][bookmark: 745690127JSTD3][bookmark: 745690127EDDT3][bookmark: 745690127COMP3][bookmark: 745690127JCIT3][bookmark: 745690127JSTA3][bookmark: 745690127JDES3]Analyst
September 2014 to November 2014MEC - New York, New York
· Created automated reports in ad management platform Sizmek, pulled data packages to prepare for analyses.
· Scraped and cleaned data to ensure data integrity, created interactive media performance dashboards in Excel.
· Collaborated with team to QA dashboard data, incorporated data insights and delivered reports to clients.



Education

[bookmark: 745690128DGRE1][bookmark: 745690128STUY1][bookmark: 745690128GRYR1][bookmark: 745690128SCHO1][bookmark: 745690128SCIT1][bookmark: 745690128SSTA1][bookmark: 745690128SCNT1][bookmark: 745690128FRFM1]Master of Science : Marketing Analytics, June 2014University of Rochester - Rochester, New YorkMarketing Analytics

[bookmark: 745690128DGRE2][bookmark: 745690128STUY2][bookmark: 745690128GRYR2][bookmark: 745690128SCHO2][bookmark: 745690128SCIT2][bookmark: 745690128SSTA2][bookmark: 745690128SCNT2][bookmark: 745690128FRFM2]Bachelor of Science : Marketing, July 2013Aston University - Birmingham, United KingdomMarketing


Skills



ad, automation, charts, conversion, clients, Data Visualization, Google Analytics, UX, Excel, presenting, Programming, QA, Research, scripts, SPSS, SQL, Statistics, stories, strategy, strategic, Tableau, VBA, website, websites

