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Career Highlights
  14 years account management/development experience
  Client list range from automotive to retail
  Strong project/program management skills including attention to detail, schedules, deadlines, budgets and quality production
  Several years of proposal and creative brief writing

Jack Morton Worldwide January 2011 – Present 
Marketing Specialist
  Responsible for the daily management of events and promotions for Cadillac Racing.
  Create and facilitate a variety of communications on behalf of GM/Cadillac Division.
  Represent Jack Morton on behalf of leadership, clients, vendors and partner agencies.
  Maintain fiscal responsibility for client while exploring new opportunities to gain market share.
  Recap all projects with required legal documentation including ROI and promotional sales results.

EEI Global/Mobile July 2007 – February 2009
Account Executive
  Responsible for managing field staff, tour managers and other production staff as well as interfacing with customers at all levels and EEI staff including sales, operations, design, graphics, engineering and finance.
  Managed both the Saab and Saturn mobile marketing programs for General Motors.
  Utilized field resources to enable effective and efficient events that fulfill contractual obligations and achieve tour objectives.
  Facilitated production by leading internal departments to deliver on target and budget.
  Developed detailed proposals and quotations and presented to client.

TMG Sports Marketing February 2005 – July 2007
Program Manager/Event Planner
  Managed various programs for General Motors.
  Scheduled and coordinated dealer and retail events and promotions.
  On and off-site event planner for all ACDelco sponsored NHRA races, which included coordinating hospitality, travel, catering, etc for 1,000-5,000 customers.
  Solicited and trained GM Performance Parts dealers when they host the display at events.

Welcome Wagon May 2004 – February 2005
Account Executive – Outside Sales
  Met and exceeded monthly quotas by expanding client base while maintaining and building relationships with current customers.
  Prospected leads, set appointments and conducted a minimum of 16 sales presentations weekly.

Meridian Advertising November 1997 – January 2004
Account Executive
  Managed various accounts for Kmart Corporation such as Consumables and Health & Beauty.
  Supervised multiple projects under tight deadlines simultaneously from conception to completion.
  Retained a thorough knowledge of clients business in order to advise and contribute to their marketing and advertising plans.

Education
Central Michigan University – BS 1989 – 1993
Major: Journalism Minor: Advertising
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