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Work Experience
Trade Marketing Coordinator05/2006 to 05/2008ABBOTT Laboratories Ecuador
· Responsible for the development and performance of the trade structure. Direct reports: 7 trade reps
· To develop and implement annual activities of Trade Marketing: launch of campaigns in different channels, launch of new products or extensions of line, etc.
· To design and implement strategies and marketing programs for different channels, including pricing, distribution, inventory, and promotion.
· Responsible for projections, forecasts of sales and annual budget for Trade Marketing
· Recommended and execute promotional activities, shelving spaces and other strategies of trade, to the point of sale.
· Work with product management to ensure that trade activities are aligned with brand strategies
· Responsible for achieving and increase sales and market share, of the nutritional products in the trade
Organized Channel and Trade Marketing Supervisor06/2002 to 03/2005CADBURY ADAMS ECUADOR
· Strengthen structure of the organized channel (supermarkets, pharmacies and self-service chains) and Trade
· Establish plans and strategies for major clients of the channel, ensuring its growth in a cost-effective manner
· Ensure the training of the sales force of the organized channel (9 reps)
· Develop and implement the annual plan of activities of Trade Marketing for all channels (retail, wholesalers and big chains)
· Respond and manage the investment budget for Trade Marketing..
· Develop the necessary administrative reports for evaluation and control of the business in the organized channel
· Oversee the work of the sales force
Marketing Trainee07/2001 to 06/2002CADBURY ADAMS ECUADOR
· Assist the marketing department of the area of confectionery in all negotiations for 7 different brands
· Control distribution and prices of our products and the competition
· Carry out and control the trade and consumer promotions
· Make monthly reports on the performance of brands
· Contact with suppliers to advertising and promotional material and distribute it to all the sales force.
· Assist in the logistics and preparation of releases or events
· Make recommendations and assessments of all new developments to be carried out
· Keep track of expenses of each brand to ensure that these are in line with the A & P
· Develop and recommend new promotions to increase sales and build brand, both consumers and the trade
· Carry a strict control of the good practice and development of promotions.
· Regular fieldwork
Professional internship Department Software06/2000 to 08/2000IBM ECUADOR
· Attend the marketing and sales department:
· Organization of events and launches of new products for key customers
· Preparation and follow-up of activities and promotions to promote products
· Contact new customers
Education
Online NLP Practitioner Certification TrainingTad James CoUnited States
Master's Neurolinguistic Programming (NLP)2010Argentina School of NLP and Coaching -Argentina
Diploma: Practitioner in Neurolinguistic Programming (NLP)2009Argentina School of NLP and CoachingArgentina
B.A: business administration and Marketing2001Universidad San Francisco deQuito, Ecuador
Exchange student1997Thomas Edison High SchoolTulsa, Oklahoma
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