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MARKETING EXECUTIVE
■ Career Profile
15+ years of in-depth involvement in all levels of marketing, having sound knowledge of marketing strategies and its principles, quick grasp of new technologies and market trends, with the ability to formulate strategies, make decisions, and plan with confidence.
Objective – Eager to bring my expertise to increase sales and ensure overall efficiency in the capacity of a Marketing Executive in a company which rewards hard work and creativity.
CORE COMPETENCIES
Out-of-the Box Thinking | Organizational Skills | Project Management
Business Development | Identifying Market Segments
Team Leader | Team Player | Campaigner
Creativity | Commitment | Learning Agility | Goal Driven | Adaptable
PROFESSIONAL EXPERIENCE
VP Director of Marketing     CAR Inc.          Boston, MA      2007 – Present
HIGHLIGHTS 
Networking:
· Performed frequent and effective networking with a variety of business partners and customers.
· Built strong, lasting relationships with market players.
· Built and maintained lasting and productive contacts with the media.
· Linked between suppliers, media and company clients.
Campaign Leadership:
· Organized road shows, trade shows and marketing events.
· Discovered and developed opportunities for marketing that involved advertising on the Internet, regional/national as well as specialist publications.
· Managed the production of marketing materials.
· Attended and organized company-related exhibitions, sales, promotional events, and others.
· Secured sponsorships and assisted in creating and actualizing publicity and marketing plans.
· Participated in delivery of approved marketing strategies – Effectively contributed to long-term strategies.
Research & Analysis:
· Organized marketing research to implement brand awareness.
· Conducted customer surveys to analyze the demands of the market.
· Analyzed product and market pricings on a regular basis.
· Tracked the activities of the company’s competitors – Motivated to gain sustained knowledge of competitor activity.
· Wrote and distributed press releases.
■ Education
· MBA Degree in business, computing, marketing, economics, or mathematics.
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