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Dynamic Marketing Champion – master in achieving business marketing strategy goals.
Proficient with the following core competencies,
■ Professional Summary
· Market Penetration: Sound knowledge and understanding of marketing trends, principles and methods.
· Brand Management: Energetic, innovative and persuasive with effective networking skills to establish market positioning.
· Market Development: Excellent communication and leadership abilities to expand potential market segments.
Areas of Expertise:
· Online Marketing – Social Media Networking, Online Branding, Digital Marketing, Online Advertising, Lead Generation
· Marketing Strategy – Strategic Partnerships, Competitive Analysis, Market Research, Business Development, Viral Marketing
· Product Marketing – Innovative Thinking, Marketing Management
Objective Statement – Marketing consultant for a fast growing company, using vast and varied experience to plan and implement marketing strategies, thereby contributing significantly  to the success of the company’s marketing efforts.
■ Professional Experience
Rocks Management Group      Bridgewater, NJ            2007 – Present
Marketing Consultant
Initiatives and Main Contributions
· Implemented marketing initiatives, campaigns and strategies to promote products and brand name to potential customers.
· Initiated new marketing procedures to sell products at optimal capacity.
· Analyzed various marketing tools, service and channels for initiating successful product marketing.
Other Key Functions:
· Performed market research and interacted with company teams in order to plan marketing strategies, budget, pricing and sales targets.
· Launched new products in press releases and at presentations.
· Organized public events to represent the firm in exhibitions, at road shows and market leaders, on the Internet and media, etc.
· Evaluated and monitored performance of product on the market.
· Worked with operations and sales teams to clarify and solve difficulties involved in the products and their sales.
■ Education & Qualifications
Union Graduate College                      Schenectady, NY         2007 – 2009
MBA, with specialization in marketing and sales
MetropolitanCollege of New York        New York, NY               2002 – 2005
Bachelor’s in Business Administration Degree
Other related qualifications:
· BA or BS with communications/marketing as the main stream

