
This is the GCS Government Communications Plan 2015/16.

It sets out the communications campaigns and programmes that will promote the Government’s priorities in the year ahead and the Government Communication Service’s (GCS) approach to improving the professional practice of communicators across Government.
As Our Priorities in 2015/16 show, this plan will guide and drive our work.
The Government’s One Nation narrative and its commitment to helping working people, spreading hope and opportunity, bringing our country together andsecuring Britain’s place in the world must be at the heart of everything we do.
Alongside these core themes is the necessary business of public service information from helping to increase blood donations to improving road safety, as covered in delivering for Britain.
In total, this plan details almost 80 communication campaigns covering the whole range of Government’s work. Total spending on Government communications is estimated to be around £263 million in 2015/16. We are focused on making them as cost-effective as possible. We have already reduced Government spending on communications, and total audited savings during the last Parliament amounted to £1 billion.
This plan issues a clear call to action that all of our communications with the public should be clear, helpful, professional and always evaluated to ensure value for money.
It outlines the standards by which Government communicators must produce, measure and track implementation of their communications every month and quarter, reporting on progress to Ministers and sharing successes and lessons learnt between our teams.
In addition, this plan marks a move away from department silos and towards a more unified, cross-departmental approach to deliver better value for taxpayers. How We Work identifies six core audiences for campaigns across Government: families, young people, working age people, older people, businesses and international audiences. It also explains the governance of the GCS and reinforces the importance of our values.
The success of the GCS begins and ends with our people. In Building a World-Class Communications Profession, this plan describes next steps for the GCS improvement programme to increase the effectiveness and capability of Government communicators in 2015/6.
Finally, in How We Deliver Value, the plan reflects on what we achieved together last year, communicating on a wide range of global and national issues such as tackling Ebola and helping people save money on their energy bills. It highlights the success of long-running campaigns such as the GREAT Britain campaign and showcases the awards communication teams working across Government and Arms Length Bodies won in the last 12 months.
The GCS is committed to build on these achievements, using this plan to explain to the UK public what their Government can do to help improve their lives and opportunities and deliver even higher professional standards across public service communications.

