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henry.cavil@example.com
Objective 

Be of extreme help to my clients by making good use of my extensive knowledge and skills in the marketing sphere of the business and analyze the success of each new marketing strategy of the clients. 
Profile Summary 

· 5 years of working experience as the marketing campaign analyst for Rouge 

· 3 years of worthy experience as project manager with Tomcat Ad in California. 

· MBA in marketing and research from Harvard University. 

· Worked for wall street listed clients and achieved greater excellence with each new assignment. 
Skills Summary 

· Good at marketing strategies and an in depth understanding of the dynamics of this field. 

· Good at planning and executing innovative techniques for ensuring greater market success of the client's products. 

· Excellent capability to manage human resource and to keep them motivated so as to extract quality work from them. 

· Computer operation skills to use various market research and analysis applications. 

· Strong analytical thinking and logic application with respect to the practical application of these in live situations. 

· Ability to exercise my efficient communication skills to explain to the clients about the campaign statistics and success ratio. 
Work Experience 
Rouge
Marketing Campaign Analyst (2007 till Present) 

· Identified key prospects in the market and analyzed the development of these over a fixed time period to predict whether the future was profitable or not. 

· Coordinated with the marketing and sales team and studied all the market data provided by them to identify particular trends. 

· Used internet to get poll results of the customers' and clients' response to specific focus group studies. 

· Designed market campaigns (including print ads and outdoor advertising) and weighed their impact against the predictions and made suitable changes. 

· Worked in a team with other analysts and cooperated at all stages of our work. 
Tomcat Ad
Project Manager- Marketing (2004-2007) 

· Gathered primary and secondary marketing data on previous marketing campaigns and drew my conclusions on the reasons of their success or failure. 

· Based on past strategies and past trends, formulated new techniques of effective marketing and helped the senior managers in bringing the new strategies into effect. 

· Worked in close association with our suppliers and dealers to understand and predict the success ratio of any new campaigns. 

· Had meetings with the senior executives of the company and briefed them about the latest numbers and strategies to be adopted to maintain market position. 
Qualifications 

· Have done Master's Degree in Marketing Management from the New York, 2003 

· Completed Bachelor's Degree in Information Technology from University of California, 2001 
Achievements 

In bullet point format, list some of the important professional achievements of your career. Don't mention the points that are irrelevant or are not professional achievements. 

