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professional summary



As the digital market constantly evolves, I strive to be a constant and reliable resource for all of my clients. I currently help manage and create Social Media and Digital Advertising initiatives for Lexus, Scion, Toyota, Subaru, Chevrolet (Retail and Distribution) and Servco Home and Appliance, and Servco Insurance. In this role, I deliver strategic planning and reliable campaign support for all of our brands and accounts.



skills

	· [bookmark: 851172674SKC11]Social media engagement
· Social media expert
· Exceptional copywriter
· Creative and innovative
· Digital marketing
· Graphic design
· [bookmark: 851172674SKC21]Story development and brand management
	· Strategic thinker
· Organized
· Marketing plan development
· Special events planning
· E-mail and direct mail marketing campaigns
· Strategic marketing





work history

[bookmark: 851172672JTIT1][bookmark: 851172672JSTD1][bookmark: 851172672EDDT1][bookmark: 851172672COMP1][bookmark: 851172672JCIT1][bookmark: 851172672JSTA1][bookmark: 851172672JDES1]Digital Marketing Assistant Mar 2016 - Current
Servco Pacific, IncHonolulu, HI
· Coordinate the implementation of social initiatives (contests, sweepstakes, events, etc.) along with the promotions and brand teams.
· Monitor all distributor social accounts and online reputation management (Yelp, Facebook, etc.).
· Generate monthly reports from Google Analytics in order to identify trending keywords and ad performance for future advertising campaigns.
· Plan, implement, and monitor advertising campaigns through Google AdWords, Bing Ads, Facebook Ads, Instagram Ads and YouTube Ads.
· Coordinated and participated in promotional activities and trade shows.
· Communicated marketing teams' plans and accomplishments to verify alignment with senior management objectives.


[bookmark: 851172672JTIT2][bookmark: 851172672JSTD2][bookmark: 851172672EDDT2][bookmark: 851172672COMP2][bookmark: 851172672JCIT2][bookmark: 851172672JSTA2][bookmark: 851172672JDES2]VW Digital Consultant Jun 2015 - Mar 2016
Shift DigitalBirmingham, MI
· Managed 40+ Volkswagen dealership websites as their digital advisor and helped the OEM make informed decisions on all key digital marketing elements.
· Identify and convey digital best practices through reporting and analytics tools.
· Achieve overall digital performance improvement for the Volkswagen retailers' individual brand by using the most up to date information and research available.
· Coordinated art and graphics creation for effective webpage slides and custom pages
· Defined and tracked campaign effectiveness and adjusted strategies accordingly.
· Developed and implemented campaigns for email, online advertising, search engines and direct mail.


[bookmark: 851172672JTIT3][bookmark: 851172672JSTD3][bookmark: 851172672EDDT3][bookmark: 851172672COMP3][bookmark: 851172672JCIT3][bookmark: 851172672JSTA3][bookmark: 851172672JDES3]FCA Digital Consultant Mar 2015 - Jun 2015
Shift DigitalBirmingham, MI
· Dedicated website support for FCA dealerships as their digital consultant and dedicated advisor.
· Available contact for website providers and certified program accounts to help facilitate dealer requests.
· Billing support and contact for FCA dealerships and designated filter support for the OEM helpdesks.
· Manager and designated contact for all Google+ page releases.
· Developed pricing strategies while balancing firm objectives with customer satisfaction maximization.


[bookmark: 851172672JTIT4][bookmark: 851172672JSTD4][bookmark: 851172672EDDT4][bookmark: 851172672COMP4][bookmark: 851172672JCIT4][bookmark: 851172672JSTA4][bookmark: 851172672JDES4]Sales and Program Coordinator Jul 2014 - Mar 2015
IEE SensingAuburn Hills, MI
· Process purchase orders for all customers and maintain customer contacts in order to achieve accounts receivable goals.
· Supports trade shows, events, and customer presentations as required.
· Assist Key Account Managers for European OEMS and Non-Automotive customers Coordinate and maintain customer Non-Disclosure Agreements and legal paperwork.
· Ensure cost and performance goals are met; including new and running programs/products Facilitate programs of the dedicated customer(s) according to the valid IEE procedures.
· Coordinated and participated in promotional activities and trade shows.
· Completed quarterly forecasting and monthly financial reviews.




education

[bookmark: 851172673DGRE1][bookmark: 851172673STUY1][bookmark: 851172673GRYR1][bookmark: 851172673SCHO1][bookmark: 851172673SCIT1][bookmark: 851172673SSTA1][bookmark: 851172673FRFM1]Bachelor of Arts: Communication, Mass Media May 2014
Michigan State University East Lansing, MI
· Communications, Advertising, and Journalism coursework
· Member of Alpha Phi Omega, a national coeducational service organization founded on the principles of Leadership, Friendship and Service


