Executive Marketing Director Resume 
Phillip L Berry
MARKETING EXECUTIVE
Visionary and strategic executive with 15 + years experience in marketing, account management, and brand management. Expertise in leveraging organizational resources and strengths, people capital, product and service offerings and competitive positioning to drive revenues, growth, profits, and operational performance. Team player, attentive listener, and persuasive communicator, focused on maximizing efficiency and profits. Strong relationship builder, highly capable of partnering with clients, vendors, staff, and administration. Corporate executive presence, outstanding presentation, interpersonal and relationship management skills.

· Marketing

· Strategic Planning

· P & L Responsibility

· Project Management

· Public Relations

· Advertising

· Account Planning & Service

· Process Improvement

· Product Marketing

· Market Analysis

· Experiential Marketing

· CRM

· Digital

· Retail Promotions Planning

· Campaign Analytics
CAREER ACHIEVEMENTS
· Led the FMA to a 10% increase in net income by, inter alia, executing e-business and e-commerce solutions to streamline business operations.

· Delivered a superior media-neutral 360º brand experience by ensuring experiential, digital, direct, PR and direct-response media synergy, to a right fit audience on budget and on time, resulting in record-breaking returns on objective (test drives, increased purchase intent, lead generation and sales), and an international Lester Wunderman award for innovation.

· Developed and benchmarked the Summer Taco Bell National Beverage promotion with Pepsi. Facilitated all aspects of multi-brand merchandising planning, development and budgeting across all franchise units. Improved POP design and production streamlined fulfillment and distribution. Refreshed and elevated the Local Store Marketing Tool Kit.

· Led the account team to develop a relevant brand relationship between client Xerox and their Winter Olympics Sponsorship in order to maximize their investment with programs designed for all stakeholders.

· Developed a brand positioning strategy and annual C-Store promotional calendar recommendation for Chevron ExtraMile Markets.
PROFESSIONAL EXPERIENCE
AAA Company Any Town, New York 2008 – Current
Executive Marketing
· Responsible for handling departmental accounts. Grew personal from 8 to 25 employees. Increased productivity by 500%.

· Increased company profits by 90% over previous year. Set up fundraisers, trade show events and solicited company sponsors. Daily conference calling, follow-ups with all clients

· Prepared budgets and proposals for prospective clients, sponsors and customers. Met with clients and discussed company goals and vision to convert prospects to clients, and sponsors. Conversion rate 90%.

· Managed the company budget. Increased initial budget by raising funds. Maintained same budget annually. Forecasted sales and set guidelines for quotas.

· Was promoted from Human Resources Manager to Marketing Director and later to Executive Director.

· As HR manager, I supervised the department staff, handled payroll, workman’s compensation claims and processed the company’s medical insurance coverage.

· As Marketing Director I was responsible for maintaining the company’s website. Became responsible for proactively planning venues, fundraisers and auctions. Increased company income by 60% by designing new company logo, website, vision, mission and values. Created guidelines for all company advertising.

· As Executive Director challenged each department to exceeded individual and team revenue related goals. Set up bonus programs and incentives to encourage staff to meet and exceed goals. Increased each department’s individual income by 40%- 55 after establishing these policies. Employees were excited to meet and exceed goals. Each staff member in the sales department began to up sell each business opportunity to maximize the company revenue.

· Created client contracts and maintained all working relationships with parent companies and long term clients. Assigned projects to each department according to projected sales. Submitted daily paperwork and records, using Quicken and QuickBooks to track company spending and revenue.

· Created client contracts and maintained all working relationships with parent companies and long term clients.

· Created new innovative systems that were implemented companywide.

· Handled multi-million dollar accounts annually.

· Submitted grant and loan proposals on the company’s behalf. Increased sales by 80% in six months. Drove customer loyalty by delivering excellent service in each experience

· Managed and developed relationships with key internal and external stakeholders.
BBB Ltd Any Town, New York 2007 – 2008
Executive Marketing
· Senior executive team member defining corporate vision and roadmap.

· Introduced new product opportunities combining traditional product strengths with cutting-edge technology.

· Developed marketing strategies to expand market share within the core product space.

· Produced short-term, mid-term, long-term marketing plan with strategic initiatives for year over year revenue increase.

· Researched and analyzed growth opportunities targeting verticals, product needs, and territories. Ensured the organization was proactively evaluating and responding to market trends.

· Rolled out marketing communication initiatives engaging marketing campaigns, online, advertisement, PR press releases, tradeshows, and marketing collaterals.

· Launched and tracked marketing campaigns using 800 numbers, web analytics, and direct response.

· Created copywriting materials for marketing messages.

· Determined the creative and art direction for graphics designers for print and online.

· Expanding corporate brand and image beyond the existing client base.

· Successfully implemented Oracle CRM On-Demand product (SaaS and Cloud Computing environment) company-wide. Defined business requirements and relayed specifications to development teams. Close management of project timeline and product launch.

· Provide marketing consulting services to clients such Blue Diamond, U.S. Healthworks, CE Resource, Comcast, etc.

· Projects: Interactive Marketing microsites; Industry Tradeshow Exhibits; Company Profile and Datasheets; Salesforce and Marketing Automation; Database Marketing;
CCC limited Any Town, New York 2006
Executive Marketing
· Pro-actively took on front-desk, administrative and executive duties during times when company was severely under-staffed

· Managed all facets of sales and marketing, new program development and client relations

· Trained employees regarding marketing procedures to ensure that mission statement, goals & objectives were met

· Patient referrals from medical doctors and personal injury attorneys 50% above projected levels due to marketing strategy

· Rapidly revitalized company’s local and regional presence through heavy specialized marketing

· Creative communicator and presenter; established rapport with individuals and groups at all organizational levels

· Developed and produced sales and marketing tools including brochures and presentation materials

· Direct public relations, product marketing, marketing research, product branding, marketing communications, trade-shows, conventions and small & large events

· Maintained daily confidentiality of documents, document scanning, social security numbers, home addresses

· Motivated team-player, with a reputation for perseverance and success in marketing and direct sales efforts

· Reduced annual department operating expenses by over 20%
EDUCATION:
MBA (in progress), California University
BA-Marketing Communication (Focus: Advertising and PR), Boston University, Massachusetts
TRAINING and DEVELOPMENT:
Advanced Studies: Business Economics and Mercantile Law, Cape Town Technikon, South Africa
Sales Promotion Diploma, Institute of Sales Promotion, England
Promotion Marketing Diploma, Promotion Marketing Association, USA
CLUBS & ASSOCIATIONS:
MENSA (UK), London, UK
MISD PTA Council Board, New York, NY
Elementary School PTA Board, New York, NY
Middle School PTO Board, New York, NY
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Subscribe for the Latest Updates
New articles and information straight to your inbox. No spam and you can opt our at any time.
· *
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Create a Resume Employers Will Love!
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