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Executive Profile
Objectives To demonstrate the education & business highlights to express the interest to explore the new job opportunity.
Professional Experience
Senior Sales Strategy Manager10/2013 to 03/2014Pepsi Co
· Establish the Sales Strategy team  Trade Marketing & Revenue Management & Shopper Insight Develop the 2014 Annual Operation Plan and implement those plans to executable actions.
· Governance TT & MT Sales team to be aligned with 2014 AOP.
RETAIL INNOVATION Part Leader05/2012 to 07/2013Thai Samsung Electronic
· Set up the Retail Innovation Organization , which consolidated all BU Plan and lead retail innovation action plans via strengthening SS Retail Experience Expand Samsung Brand Shop with selected Flagship Store format Implementation.
Head of Trade Marketing
· Corporate Marketing Function | Thai Samsung Electronic Set up the trade marketing organization of TSE Lead the improvement of retail/ trade marketing process for all product categories i.e.
· TV, IT, Camera, HH Appliance Accountable to set up the trade marketing organization to fully operate within 3 months Evaluate and determine the right people for " To be" organization Lead the change of working process from BU centric to be process oriented.
Modern Trade Sales and HORECA Director01/2012 to 02/2012Thai Pure Drink | Bottler of Coca Cola Company
10/2009 to 12/2011
· Bangkok Sales Director report to AVP Traditional Trade Sales Coach & Supervise 9 Sales Managers/ 41 Route Supervisors and 330 salesman in Greater Bangkok Accountable to deliver the determined key business indicators and In Store Execution Score Implement key business initiatives via working closely with trade marketing and consumer marketing team Ensure TT Sales Routine implementation with concrete measurement e.g.
· Morning Meeting/Scorecard Strengthen Execution & Routine Compliance Culture in Bangkok Sales Organization.
Trade Marketing Director10/2007 to 09/2009
· Lead the establishment of trade marketing organization of both TT & MT Develop the channel plan, Picture of Success, Key Programs for all TT focus channels e.g.
· Provision, Food shop & Restaurant, Internet Café, Kiosk & Pushcart.
· Chintaphat Chanlongbutr (Tarn) Work closely with TT Sales team across region to modify program to fit with regional need.
· Support TT Sales team to cascade TT key programs via communication directly to Route Supervisor level.
· July2004  September2006 | Key Account and Category Management Director report to Modern Trade Director Coach and supervise 5 direct report managers and 35 subordinates 2 Establish the Coca Cola Cinema platform in Thailand by starting with the joint business relationship with Paragon Cineplex & Esplanade Cineplex Fix the post-mix low profitability issue in Gas Station Channel via working with customers, finance and equipme.
07/2003 to 06/2004QSR/HORECA/Con &Gas/Supermarket
· Modern Trade Group Trade Marketing Manager report to Key Account D irector Develop the modern trade channels plans and in-store activation calendar with detailed implementation in order to cascade the national campaign to perfectly execute in-store.
· June2002  September2003 | Group Customer Marketing Manager  Hypermarket Chanel report to Key Account Director Coach & Supervise 8 KAM/KAE Accountable to achieve sales volume & revenue as target.
· Expected Growth 20% per annum.
· Lead teams to plan & implement the driver initiatives e.g.
· [bookmark: _GoBack]theater merchandising, value added promotion January2001  May2002 | Category Development Manager report to Key Account D irector.
Key Account Manager12/1999 to 12/2000Thai Nam Thip
Channel Marketing Manager08/1999 to 10/1999Coca Cola Company
Product Category Manager /Network Planning02/1996 to 07/1999Shell Company
Assistant Brand Manager02/1995 to 01/1996Chintaphat Chanlongbutr
Planning Analyst12/1991 to 05/1993Procter and Gamble Thailand
· Industrial & Wholesales Oil Esso Standard Thailand | the affiliation of Exxon Mobil.
02/1991 to 10/1991Lecturer - Marketing Thammasat University
Education
MBA: MarketingSasin Graduate Institute of Business Administrat

