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RESPONSIVE EMAIL

TEMPLATE GUIDE

GUIDELINES FOR POWERFUL RESPONSIVE
EMAIL TEMPLATES IN CAMPAIGNER®

You've created a powerful email campaign, built
the right list segment, and you're ready to send. But
have you optimized the message for mobile viewers
— who could be half of your total readership? We'll
show you how.

54% of all email today is read on responsive devices,
according to a 2015 study by the research firm
Litmus'. That means you must optimize your email
campaigns for easy and enjoyable viewing on a
responsive screen — or you risk squandering the
opportunity to make your messages as compelling as
possible for almost half of your recipients.

A simple solution is to use “responsive email
templates” — templates designed and optimized for
viewing both on desktop and mobile screens.

Campaigner offers several such templates, which
focus on displaying content in the best way possible
for your recipients to read, view and respond to your
messages — even if they're on the go.

Responsive email templates enhance your responsive
viewers' engagement with your emails by:

e Making your content visually interesting and
easy to read on a very small screen.

e Creating responsive-friendly links and buttons,
making tapping easy on a responsive device.

e Using fonts, layout and imagery proven to be
effective for responsive viewing.

WHO IS THIS GUIDE INTENDED FOR

Responsive email template design is not for
beginners. Creating and customizing responsive
email templates can be complex and confusing and
often requires a lot of testing. For instance, some
styles may fit best in a stylesheet, others may work
better inline within the HTML source itself.

'Source:http://www.emailmonday.com/mobile-email-usage-statistics; “Email Analytics”

report, Litmus, November 2015.

For this reason, Campaigner’s expert designers have
created a variety of responsive email templates for
your use. Any changes to these templates should
only be undertaken by an advanced HTML designer
otherwise, improper changes to the HTML source
could render the templates non-responsive.

RESPONSIVE EMAIL TEMPLATE GUIDE
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WHAT MAKES AN EMAIL TEMPLATE RESPONSIVE?

The simple answer is media queries. A media query The media query must be placed within the <style>
allows you to adjust fonts, images and the layout of section of the code.
an email when it is viewed on a mobile device.

<style type="text/css="0">

For example, any styles defined in the media query @media only screen and (max-width:
will be used once the viewing screen reaches a 480px) { /* adjust layout CSS styles
maximum width of 480 pixels or less. here */ }

</style>

CAMPAIGNER'S RESPONSIVE EMAIL TEMPLATES

Campaigner offers a wide variety of pre-built customizable responsive email templates.
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HOW TO ACCESS CAMPAIGNER'S RESPONSIVE
EMAIL TEMPLATES

Campaigner’s responsive email templates can be found in the Full Email Editor under the category
“Responsive Design.” The editor will guide you through the steps to access the email templates in Step 2 of 3.
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CUSTOMIZING CAMPAIGNER'S RESPONSIVE

EMAIL TEMPLATES

Creating responsive email templates is tedious

and requires a lot of testing across many different
devices and platforms. For instance, some design
elements will work in one device but not another or
will work in one version and not the next version of
the same device.

Care should be taken when attempting to customize
Campaigner’s responsive email templates. Modifying
the wrong styles could mean that the template
becomes no longer responsive. You can edit the

HTML directly within Campaigner’s Full Email Editor
or you can use an HTML editing tool such as Adobe
Dreamweaver. You should have experience with
editing HTML code as it is recommended that all
responsive template customizations should to be
made directly to the HTML source code. Basic text
changes, inserting merge fields and replacing small
images can be done directly in the WYSIWYG editor
but it is still preferable to make the changes directly
in the HTML source code so that you can see the
styles and formatting that have been applied.

Below are three layout customizations that you can make to Campaigner’s

responsive email templates.

Template Size

The screen real estate for viewing content will vary
depending on whether your reader is viewing your
email template on a desktop (includes laptops) or
a smartphone. Most mobile devices will allow for a
viewable area (in landscape orientation) of 480 or
500 pixels in width.

Most emails, optimized for desktop viewing and not
designed specifically for mobile devices, are wider
than this — which means if you do not make the
appropriate change you will force your reader to
scroll horizontally to view your entire message. This
does not make for a responsive user experience.

An important adjustment to your email template will
be a screen display that automatically scales down
the template width when your email is opened

with a mobile device. If the template is viewed on

a desktop screen, it can reach a maximum of 600
pixels wide; from a smart phone, it should scale
down to fit the mobile screen.

& campaigner’
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To apply the adjustment to scale down template size
for mobile-screen viewing, add this CSS declaration
in the media query:

table[id="templateHeader"] ({
max-width:600px!important;
width:100%!important; }

Then, ensure to add the same ID to your table that is
associated to the declaration above.

<table width="500" border="0"
id="templateHeader">

RESPONSIVE EMAIL TEMPLATE GUIDE



Images

Just like the template size, any image in your
responsive email template should be set to adjust
itself when the email template is opened on a
mobile device.

To apply this adjustment, to scale down image width
for mobile-screen viewing, add this CSS declaration
in the media query:

img[class="templateImage"] {
width:100% !important;}

Add the same class to your image that is associated
to the declaration above.

<img src="banner.jpg" width="560"
class="templateImage">

With this adjustment applied to your template, if the
viewer opens your email on a desktop, the image
will simply display in its original size.

Font Size

Another aspect of a strong responsive email
template is the font size. With a typical non-
responsive email template, when the email is
opened on a mobile device the screen will appear
exactly the same (although much smaller) as it
would on a larger screen — shrinking the text into
illegibility. In many cases even the page’s headlines
will be too small for the viewer to read.

For your responsive email template, we suggest you
adjust your font sizes up to at least 14 pixels for
your main body copy. To apply the adjustment to
your email template to increase font size for optimal
mobile viewing, add this CSS declaration in the
media query:

td[class="bodyText"] {
font-size:14px !important;}

Then, add the same class to your table cell that is
associated to the declaration above.

<td class="bodyText">Header Text</td>

GENERAL GUIDELINES FOR BUILDING HTML EMAIL

As you build your email campaign or template design, keep in mind that not all email clients support all
types of HTML content, and that, unlike your web browser, most email clients can typically only handle a
subset of the wide variety of HTML elements present elsewhere on the web.

To get the best results, refer to the guidelines below when making design decisions:

Recommended

CSS (inline or embedded)
Table-based layouts

Wide layouts
Custom fonts
Maximum width of 600px

2-column maximum layouts
Minimum font size of 14px

%y campaigner"
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Not recommended

Background images
Single-image designs

Avoid

Inline frames

Embedded media

Forms

JavaScript or other scripts
Flash or other objects
Frames/Framesets
Video/Audio media

Links to external files
Applets

RESPONSIVE EMAIL TEMPLATE GUIDE



Recommended Design Choices

CSS (inline or embedded)

Embedded CSS are styles placed in the <head>
section of the code, mostly used to place a media
query that will define how a responsive template
will render.

Inline CSS is placed directly within the HTML
elements and is used primarily to define the
template’s layout in both desktop and mobile
devices.

Table-based layouts
Unlike websites, table based layout is an industry
standard in the email community.

Design Choices to Steer Clear of

Wide layouts

Keep your email campaign or template design
width under 600 pixels. A maximum width of
600 pixels ensures a good scaled down version
for preview panes in most devices as well as on
desktop screens.

Custom Fonts
To prevent potential display issues when your
recipients view your email campaign, it's a good

Maximum width of 600px

Keep your email campaign or template design width
under 600 pixels. A maximum width of 600 pixels
ensures a good scaled down version for preview
panes in most devices as well as on desktop screens.

2-column maximum layouts

Single column layout is primarily recommended
to ensure your template renders properly in most
devices, however if 2 columns are needed avoid
lengthy columns.

Minimum font size of 14px
The main body text should be at least 14 pixels to
ensure easy-reading across most devices.

Single-image designs

The ratio of text V.S. images in your email
campaign (along with a number of other factors)
can affect your ability to reach your recipient’s
inbox. To stay out of the spam folder, it is
recommended that you always include a healthy
mix of text and images in your designs.

v

idea to use only web safe fonts in your designs (e.g.
Times New Roman, Arial, Tahoma, Verdana, etc.).
Doing this will ensure that the text in your designs
has a consistent look across all viewing options.

Background Images

Some email clients (such as Outlook, for example)
will remove or simply not display background
images in your email campaigns. This can have a
significant impact on your overall design, as well
as on the readability of your text; instead of using
background images, consider CSS-based options
around the use of color.

'\ NG - ®
7rcampaigner RESPONSIVE EMAIL TEMPLATE GUIDE

EMAIL INTO REVENUE




Elements to Avoid

These elements are problematic for most email clients and should not be included in your email campaign
or template design. If any of these elements are present in your content (including new campaigns created
via the Upload HTML or the Create From URL feature), Campaigner will automatically strip them to ensure
your recipients are able to view your message without issues.

The table below contains HTML code examples that can help you identify these elements in your content:

Element to avoid HTML code example

Inline frames <iframe src="http://www.example.com"></iframe>

Embedded media <embed src="example.swf">

Forms <form action="submit" method="get">.</form>

JavaScript or other scripts <script>
document.getElementById ("demo") .innerHTML = "Hello
World!";
</script>

Flash or other objects <object width="400" height="400" data="example.swf">
</object>

Frames/Framesets <frameset cols="50%,50%">

<frame src="framel.htm">
<frame src="frame2.htm">

</frameset>
Video/Audio media <video width="320" height="240" controls>
<source src="example.mp4" type="video/mp4">
</video>

<audio controls>
<source src="example.ogg" type="audio/ogg">

</audio>
Links to external files <link rel="stylesheet" type="text/css" href="example.css">
Applets <applet code="example.class" width="350" height="350">
</applet>
NG - ®
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TEST YOUR LAYOUTS BEFORE YOU SEND

As with every email campaign, you should ensure e Gmail
proper testing of your campaign. Check your e Apple Mail
templates against the most commonly used email e Yahoo! Mail
clients and browsers. We recommend testing the e Outlook
following email clients at minimum: e Outlook.com

PERSONALIZE YOUR EMAIL DESIGN
IN CAMPAIGNER

Your email campaigns can be personalized for

L} . P g
o o e . . =1 Merge Fields ™ : -ent" E"H
individual recipients within Campaigner, which = 7 [g Merge Fields |
will help increase response rates. For instance, = |Camaei sk Hame Zoom ~ /T o
: P — ContactiastMame = @ = 3z@ 3% =——————""—"——0
you may choose to include the contact’s first B
. . . . -_._ Lontact.ema
name as part of the greeting in your email design. e p_ﬁD;E
This can be accomplished using the merge field Contact Fax

[Contact.First Name] which represents the
value defined for each contact’s first name in

A

System.DateTime

email campaigns please see Campaigner’s in
product help.

Maore...
Campaigner. Any contact field information can e
be inserted into your email design. For more
information on inserting merge fields into your

SUPPORTED EMAIL CLIENTS AND DEVICES

Campaigner’s responsive email templates have been most email programs and on most mobile devices,
designed and tested to display well in popular email keep in mind that they may not be compliant with
clients and on current mobile devices. However, them all.

while our responsive templates are supported by
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EMAIL INTO REVENUE

RESPONSIVE EMAIL TEMPLATE GUIDE



