Chapter 2:

Social Media Content Strategy

We are currently living in the 21 century where social media has taken over our
daily lives. It has been the game changing phenomenon in the technology world.
The impact that social media has on internet marketing is so powerful that every
single business, be it online or offline, has now integrated their marketing through
social media. Internet marketers make use of the social media marketing to reach

out to all level of audiences in every possible way.

As an E-commerce store owner, you should know that social media is playing an
increasingly important part in how consumers learn about your products and

make purchasing decisions based on the information you provided.

There’s a fair amount of customers online that make purchasing decisions upon

being influenced by social media posts. You can use social media to:
* raise brand awareness

e create engagement with your customers

e target and drive traffic to your site

e build rapport and trust

e standout from the bunch

In this module, you will be getting a couple of social media content strategies to
brainstorm on so you can customize your own E-commerce store into a business

with eager and loyal customers.



# Focus On One Or Two Targeted Channels

A lot of small businesses tend to make a mistake of trying to be on every social
media channel all at once. Then problems arise when they don’t have the time to
focus on one. Inadequate and imbalanced effort on all the channel will lead to
diluted work done on the channels, which most of the times ending up with no

results. Your effort will be wasted.

So rather than being on all social media platform at once, try to focus on one or
two for the time being until you’re stable and organized with constant positive
results. Proper organization as such will ensure your effort being executed

effectively.

Target on your ideal customers, research on their demographic, what channel do
they often or prefer using. Certain countries prefer using different social media

sites from other countries.
# Create Captivating Content

Your content needs to be engaging and specially made to cater to your customers’

needs.

Carry out some research on your customers’ background and desires based on
their profile or you can directly ask for their opinion or suggestion via social media
or email. Some social media users might not be on the site based on the sole
intention of wanting to make a purchase, they might be there out of curiosity or
social purposes. So you can spend some effort targeting that bunch of users as
well by finding out about what interests them and you can work to fulfill their

desires.

Creating content that caters to their interest will significantly increase your traffic



and sales. You should focus on establishing rapport and trust with your customers.
Allow Q&A and review submission on your social media site so existing customers
can provide their feedback and future potential customers can get an idea about

your business. An E-commerce business that focuses on relationship building with
its customers can go a long way because there is established trust and rapport. Be
mindful to feedbacks and improve from there. Everybody likes it when your words

are being heard.
# Compelling And Effective Strategies

There’s plenty of strategies you can apply to your social media marketing. The
most common but also the most effective one is to post content on how to use
your product. It can be a tutorial on how to navigate your site, how to use a
certain product you’re selling, what are some extra tips on achieving better result

from using the product and more.

For example if you’re selling cosmetics, you can post a makeup tutorial using the
cosmetic products you’re selling. By introducing each product used in the tutorial,
you can review the pros and cons, ways to use them, and also the results of using
them. This method will not only provide a detailed insight to your customers, it
can also enhance their confidence in your products, therefore attracting them to

make purchasing decisions.

Another great strategy is to present user-generated information. This is a very

powerful strategy because it takes one customer to convert another customer.

The social media has a great power on influencing customers because we always
seek for other people’s opinion and recommendation before we make a purchase.
Simply because we want to make sure our money is well spent. Most of the times

we don’t get the chance to sample a product we want to buy, therefore we seek



for others’ review on the product and from there we decide whether to buy it or

not.

User-generated content like customer reviews can come in many forms. Some
really effective and widely accepted ones include reviews submitted via common
hashtag, or a discussion thread where customers share their opinions and
guestions on the product. Instagram, Facebook, and Pinterest are the most

popular social media platform used for this purpose.



