
 

CONFIDENTIAL PRIVATE 

PLACEMENT MEMORANDUM 
 

 

 
Black Movie Network, Inc. 

 
THESE ARE SPECULATIVE SECURITIES WHICH INVOLVE A HIGH DEGREE OF RISK.  

ONLY THOSE INVESTORS WHO CAN BEAR THE LOSS OF THEIR ENTIRE INVESTMENT 

SHOULD INVEST IN THESE SHARES.   

THE SECURITIES OFFERED HEREBY HAVE NOT BEEN REGISTERED UNDER THE 

SECURITIES ACT OF 1933, AS AMENDED (THE “ACT”), THE SECURITIES LAWS OF THE 

STATE OF DELEWARE, OR UNDER THE SECURITIES LAWS OF ANY OTHER STATE OR 

JURISDICTION IN RELIANCE UPON THE EXEMPTIONS FROM REGISTRATION 

PROVIDED BY THE ACT AND REGULATION D RULE 504 PROMULGATED THEREUNDER, 

AND THE COMPARABLE EXEMPTIONS FROM REGISTRATION PROVIDED BY OTHER 

APPLICABLE SECURITIES LAWS. 
 

 

 

 

 

Confidentiality Note:  The information contained in this document may contain material that is protected, 
proprietary, privileged, confidential, or otherwise legally exempt from disclosure.  This document is not for 
public dissemination and is intended solely for the use of the individual or entity to which it is addressed. 

  
  

Copyright © 2012,2013 
Black Movie Network, Inc. 

   All Rights Reserved. 
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Black Movie Network, Inc. 

 

____________________________________ 
 

$1,000,000   
 

100,000 shares of Common Stock (“Shares”) 

$10.00 per share 

Minimum Offering Amount: 500 Shares  

500 shares ($5,000.00) Minimum Subscription (1) 
____________________________________ 

 
 BLACK MOVIE NETWORK, INC. (the “Company), a Delaware “C” Corporation, is 

offering a minimum of 500 and maximum of 100,000 Common Stock Shares for $10.00 per share. 

The offering price per share has been arbitrarily determined by the Company 

 

See Risk Factors:  Offering Price.  

  
THESE ARE SPECULATIVE SECURITIES WHICH INVOLVE A HIGH DEGREE OF RISK.  

ONLY THOSE INVESTORS WHO CAN BEAR THE LOSS OF THEIR ENTIRE INVESTMENT 

SHOULD INVEST IN THESE SHARES.   

THE SECURITIES OFFERED HEREBY HAVE NOT BEEN REGISTERED UNDER THE 

SECURITIES ACT OF 1933, AS AMENDED (THE “ACT”), THE SECURITIES LAWS OF THE 

STATE OF DELEWARE, OR UNDER THE SECURITIES LAWS OF ANY OTHER STATE OR 

JURISDICTION IN RELIANCE UPON THE EXEMPTIONS FROM REGISTRATION 

PROVIDED BY THE ACT AND REGULATION D RULE 504 PROMULGATED THEREUNDER, 

AND THE COMPARABLE EXEMPTIONS FROM REGISTRATION PROVIDED BY OTHER 

APPLICABLE SECURITIES LAWS. 
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 Sale Price Selling Commissions (1) Proceeds To Company (2) 

Per Share                                         $10.00 $1.00 $9.00 

Minimum  $5,000 $500 $4,500 

Maximum $1,000,000 $100,000 $900,000 

__________________________________________________________________ 
                                                                                                                
 

  The Date of this Memorandum is July 30, 2013  

 

(1) The Company reserves the right to waive the 500 Share minimum subscriptions for any investor.  

The Offering is not underwritten.  The Shares are offered on a “best efforts” basis by the Company 

through its officers and directors. The Company has set a minimum offering amount of 500 Shares 

with minimum gross proceeds of $5,000 for this offering.  Upon the sale of Shares, all proceeds 

will be delivered directly to the Company’s corporate account and be available for use by the 

Company at its discretion (Florida, Georgia, and Pennsylvania Residents see NASAA Legend).  

(2) Shares may also be sold by FINRA member brokers or dealers who enter into a Participating 

Dealer Agreement with the Company, who will receive commissions of up to 10% of the price of 

the Shares, sold.  The Company reserves the right to pay expenses related to this Offering from the 

proceeds of the Offering.  See “Plan of Placement and Use of Proceeds” section. 

(3) The Offering will terminate on the earliest of:  (a) the date the Company, in its discretion, elects to 

terminate, or (b) the date upon which all Shares have been sold, or (c) January 24, 2014  or such 

date as may be extended from time to time by the Company, but not later than 180 days thereafter 

(the “Offering Period”.)   

 

THIS OFFERING IS NOT UNDERWRITTEN.  THE OFFERING PRICE HAS BEEN 

ARBITRARILY SET BY THE MANAGEMENT OF THE COMPANY.  THERE CAN BE NO 

ASSURANCE THAT ANY OF THE SECURITIES WILL BE SOLD. 

 

THE SECURITIES HAVE NOT BEEN APPROVED OR DISAPPROVED BY THE SECURITIES 

AND EXCHANGE COMMISSION OR ANY STATE SECURITIES AGENCY, NOR HAS ANY 

SUCH REGULATORY BODY REVIEWED THIS OFFERING MEMORANDUM FOR ACCURACY 

OR COMPLETENESS.  BECAUSE THESE SECURITIES HAVE NOT BEEN SO REGISTERED, 

THERE MAY BE RESTRICTIONS ON THEIR TRANSFERABILITY OR RESALE BY AN 

INVESTOR.  EACH PROSPECTIVE INVESTOR SHOULD PROCEED ON THE ASSUMPTION 

THAT HE MUST BEAR THE ECONOMIC RISKS OF THE INVESTMENT FOR AN INDEFINITE 

PERIOD, SINCE THE SECURITIES MAY NOT BE SOLD UNLESS, AMONG OTHER THINGS, 

THEY ARE SUBSEQUENTLY REGISTERED UNDER THE APPLICABLE SECURITIES ACTS 

OR AN EXEMPTION FROM SUCH REGISTRATION IS AVAILABLE.  THERE IS NO TRADING 
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MARKET FOR THE COMPANY’S SHARES OF COMMON STOCK AND THERE CAN BE NO 

ASSURANCE THAT ANY MARKET WILL DEVELOP IN THE FUTURE OR THAT THE SHARES 

WILL BE ACCEPTED FOR INCLUSION ON NASDAQ OR ANY OTHER TRADING EXCHANGE 

AT ANY TIME IN THE FUTURE.  THE COMPANY IS NOT OBLIGATED TO REGISTER FOR 

SALE UNDER EITHER FEDERAL OR STATE SECURITIES LAWS THE SHARES PURCHASED 

PURSUANT HERETO, AND THE ISSUANCE OF THE SHARES IS BEING UNDERTAKEN 

PURSUANT TO RULE 504 OF REGULATION D UNDER THE SECURITIES ACT.  

ACCORDINGLY, THE SALE, TRANSFER, OR OTHER DISPOSITION OF ANY OF THE SHARES 

WHICH ARE PURCHASED PURSUANT HERETO MAY BE RESTRICTED BY APPLICABLE 

FEDERAL OR STATE SECURITIES LAWS (DEPENDING ON THE RESIDENCY OF THE 

INVESTOR) AND BY THE PROVISIONS OF THE SUBSCRIPTION AGREEMENT REFERRED 

TO HEREIN.  THE OFFERING PRICE OF THE SECURITIES TO WHICH THE CONFIDENTIAL 

TERM SHEET RELATES HAS BEEN ARBITRARILY ESTABLISHED BY THE COMPANY AND 

DOES NOT NECESSARILY BEAR ANY SPECIFIC RELATION TO THE ASSETS, BOOK VALUE 

OR POTENTIAL EARNINGS OF THE COMPANY OR ANY OTHER RECOGNIZED CRITERIA 

OF VALUE. 

 

No person is authorized to give any information or make any representation not contained in 

the Memorandum and any information or representation not contained herein must not be 

relied upon.  Nothing in this Memorandum should be construed as legal or tax advice. 

 

All of the information provided herein has been provided by the Management of the Company.  

The Company makes no express or implied representation or warranty as to the completeness 

of this information or, in the case of projections, estimates, future plans, or forward looking 

assumptions or statements, as to their attainability or the accuracy and completeness of the 

assumptions from which they are derived, and it is expected that each prospective investor will 

pursue his, her, or its own independent investigation.  It must be recognized that estimates of 

the Company’s performance are necessarily subject to a high degree of uncertainty and may 

vary materially from actual results.   

 

No general solicitation or advertising in whatever form will or may be employed in the 

offering of the securities, except for this Memorandum (including any amendments and 

supplements hereto), the exhibits hereto and documents summarized herein, or as provided for 

under Regulation D of the Securities Act of 1933.  Other than the Company’s management, no 

one has been authorized to give any information or to make any representation with respect to 
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the Company or the Shares that is not contained in this Memorandum.  Prospective investors 

should not rely on any information not contained in this Memorandum. 

 

This Memorandum does not constitute an offer to sell or a solicitation of an offer to buy to 

anyone in any jurisdiction in which such offer or solicitation would be unlawful or is not 

authorized or in which the person making such offer or solicitation is not qualified to do so.   

 

This Memorandum does not constitute an offer if the prospective investor is not qualified 

under applicable securities laws. 

 

This offering is made subject to withdrawal, cancellation, or modification by the Company 

without notice and solely at the Company’s discretion.  The Company reserves the right to 

reject any subscription or to allot to any prospective investor less than the number of shares 

subscribed for by such prospective investor. 

 

This Memorandum has been prepared solely for the information of the person to whom it has 

been delivered by or on behalf of the Company.  Distribution of this Memorandum to any 

person other than the prospective investor to whom this Memorandum is delivered by the 

Company and those persons retained to advise them with respect thereto is unauthorized.  Any 

reproduction of this Memorandum, in whole or in part, or the divulgence of any of the 

contents without the prior written consent of the Company is strictly prohibited.  Each 

prospective investor, by accepting delivery of this Memorandum, agrees to return it and all 

other documents received by them to the Company if the prospective investor’s subscription is 

not accepted or if the Offering is terminated.  

 

By acceptance of this Memorandum, prospective investors recognize and accept the need to 

conduct their own thorough investigation and due diligence before considering a purchase of 

the Shares.  The contents of this Memorandum should not be considered to be investment, tax, 

or legal advice and each prospective investor should consult with their own counsel and 

advisors as to all matters concerning an investment in this Offering. 
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JURISDICTIONAL (NASAA) LEGENDS 

 

FOR RESIDENTS OF ALL STATES: THE PRESENCE OF A LEGEND FOR ANY 

GIVEN STATE REFLECTS ONLY THAT A LEGEND MAY BE REQUIRED BY THAT 

STATE AND SHOULD NOT BE CONSTRUED TO MEAN AN OFFER OR SALE MAY 

BE MADE IN A PARTICULAR STATE. IF YOU ARE UNCERTAIN AS TO WHETHER 

OR NOT OFFERS OR SALES MAY BE LAWFULLY MADE IN ANY GIVEN STATE, 

YOU ARE HEREBY ADVISED TO CONTACT THE COMPANY. THE SECURITIES 

DESCRIBED IN THIS MEMORANDUM HAVE NOT BEEN REGISTERED UNDER 

ANY STATE SECURITIES LAWS (COMMONLY CALLED "BLUE SKY" LAWS). 

THESE SECURITIES MUST BE ACQUIRED FOR INVESTMENT PURPOSES ONLY 

AND MAY NOT BE SOLD OR TRANSFERRED IN THE ABSENCE OF AN 

EFFECTIVE REGISTRATION OF SUCH SECURITIES UNDER SUCH LAWS, OR AN 

OPINION OF COUNSEL ACCEPTABLE TO THE COMPANY THAT SUCH 

REGISTRATION IS NOT REQUIRED. THE PRESENCE OF A LEGEND FOR ANY 

GIVEN STATE REFLECTS ONLY THAT A LEGEND MAY BE REQUIRED BY THE 

STATE AND SHOULD NOT BE CONSTRUED TO MEAN AN OFFER OF SALE MAY 

BE MADE IN ANY PARTICULAR STATE. 

 

 

1. FOR CALIFORNIA RESIDENTS ONLY: THE SALE OF THE SECURITIES WHICH 

ARE THE SUBJECT OF THIS OFFERING HAS NOT BEEN QUALIFIED WITH 

COMMISSIONER OF CORPORATIONS OF THE STATE OF CALIFORNIA AND THE 

ISSUANCE OF SUCH SECURITIES OR PAYMENT OR RECEIPT OF ANY PART OF THE 

CONSIDERATION THEREFORE PRIOR TO SUCH QUALIFICATIONS IS UNLAWFUL, 

UNLESS THE SALE OF SECURITIES IS EXEMPTED FROM QUALIFICATION BY 

SECTION 25100, 25102, OR 25104 OF THE CALIFORNIA CORPORATIONS CODE. THE 

RIGHTS OF ALL PARTIES TO THIS OFFERING ARE EXPRESSLY CONDITION UPON 

SUCH QUALIFICATIONS BEING OBTAINED, UNLESS THE SALE IS SO EXEMPT. 

 

 

 

2. NOTICE TO DELAWARE RESIDENTS ONLY: IF YOU ARE A DELAWARE 

RESIDENT, YOU ARE HEREBY ADVISED THAT THESE SECURITIES ARE BEING 
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OFFERED IN A TRANSACTION EXEMPT FROM THE REGISTRATION REQUIREMENTS 

OF THE DELAWARE SECURITIES ACT. THE SECURITIES CANNOT BE SOLD OR 

TRANSFERRED EXCEPT IN A TRANSACTION WHICH IS EXEMPT UNDER THE ACT 

OR PURSUANT TO AN EFFECTIVE REGISTRATION STATEMENT UNDER THE ACT OR 

IN A TRANSACTION WHICH IS OTHERWISE IN COMPLIANCE WITH THE ACT.  

 

 

 

3. NOTICE TO FLORIDA RESIDENTS ONLY: THE SHARES DESCRIBED HEREIN 

HAVE NOT BEEN REGISTERED WITH THE FLORIDA DIVISION OF SECURITIES AND 

INVESTOR PROTECTION UNDER THE FLORIDA SECURITIES ACT. THE SHARES 

REFERRED TO HEREIN WILL BE SOLD TO, AND ACQUIRED BY THE HOLDER IN A 

TRANSACTION EXEMPT UNDER SECTION 517.061 OF SAID ACT. THE SHARES HAVE 

NOT BEEN REGISTERED UNDER SAID ACT IN THE STATE OF FLORIDA. IN 

ADDITION, ALL OFFEREES WHO ARE FLORIDA RESIDENTS SHOULD BE AWARE 

THAT SECTION 517.061(11)(a)(5) OF THE ACT PROVIDES, IN RELEVANT PART, AS 

FOLLOWS: "WHEN SALES ARE MADE TO FIVE OR MORE PERSONS IN [FLORIDA], 

ANY SALE IN [FLORIDA] MADE PURSUANT TO [THIS SECTION] IS VOIDABLE BY 

THE PURCHASER IN SUCH SALE EITHER WITHIN 3 DAYS AFTER THE FIRST 

TENDER OF CONSIDERATION IS MADE BY THE PURCHASER TO THE ISSUER, AN 

AGENT OF THE ISSUER OR AN ESCROW AGENT OR WITHIN 3 DAYS AFTER THE 

AVAILABILITY OF THAT PRIVILEGE IS COMMUNICATED TO SUCH PURCHASER, 

WHICHEVER OCCURS LATER." THE AVAILABILITY OF THE PRIVILEGE TO VOID 

SALES PURSUANT TO SECTION 517.061(11) IS HEREBY COMMUNICATED TO EACH 

FLORIDA OFFEREE. EACH PERSON ENTITLED TO EXERCISE THE PRIVILEGE TO 

AVOID SALES GRANTED BY SECTION 517.061 (11) (A)(5) AND WHO WISHES TO 

EXERCISE SUCH RIGHT, MUST, WITHIN 3 DAYS AFTER THE TENDER OF ANY 

AMOUNT TO THE COMPANY OR TO ANY AGENT OF THE COMPANY (INCLUDING 

THE SELLING AGENT OR ANY OTHER DEALER ACTING ON BEHALF OF THE 

PARTNERSHIP OR ANY SALESMAN OF SUCH DEALER) OR AN ESCROW AGENT 

CAUSE A WRITTEN NOTICE OR TELEGRAM TO BE SENT TO THE COMPANY AT THE 

ADDRESS PROVIDED IN THIS CONFIDENTIAL EXECUTIVE SUMMARY. SUCH 

LETTER OR TELEGRAM MUST BE SENT AND, IF POSTMARKED, POSTMARKED ON 

OR PRIOR TO THE END OF THE AFOREMENTIONED THIRD DAY. IF A PERSON IS 
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SENDING A LETTER, IT IS PRUDENT TO SEND SUCH LETTER BY CERTIFIED MAIL, 

RETURN RECEIPT REQUESTED, TO ASSURE THAT IT IS RECEIVED AND ALSO TO 

EVIDENCE THE TIME IT WAS MAILED. SHOULD A PERSON MAKE THIS REQUEST 

ORALLY, HE MUST ASK FOR WRITTEN CONFIRMATION THAT HIS REQUEST HAS 

BEEN RECEIVED. 

 

 

4. NOTICE TO ILLINOIS RESIDENTS: THESE SECURITIES HAVE NOT BEEN 

APPROVED OR DISAPPROVED BY THE SECRETARY OF THE STATE OF ILLINOIS 

NOR HAS THE STATE OF ILLINOIS PASSED UPON THE ACCURACY OR ADEQUACY 

OF THE PROSPECTUS. ANY REPRESENTATION TO THE CONTRARY IS UNLAWFUL. 

 

 

5. NOTICE TO NEVADA RESIDENTS ONLY: IF ANY INVESTOR ACCEPTS ANY 

OFFER TO PURCHASE THE SECURITIES, THE INVESTOR IS HEREBY ADVISED THE 

SECURITIES WILL BE SOLD TO AND ACQUIRED BY IT/HIM/HER IN A TRANSACTION 

EXEMPT FROM REGISTRATION UNDER SECTION 49:3-60(b) OF THE NEVADA 

SECURITIES LAW. THE INVESTOR IS HEREBY ADVISED THAT THE ATTORNEY 

GENERAL OF THE STATE OF NEVADA HAS NOT PASSED ON OR ENDORSED THE 

MERITS OF THIS OFFERING AND THE FILING OF THE OFFERING WITH THE BUREAU 

OF SECURITIES DOES NOT CONSTITUTE APPROVAL OF THE ISSUE, OR SALE 

THEREOF, BY THE BUREAU OF SECURITIES OR THE DEPARTMENT OF LAW AND 

PUBLIC SAFETY OF THE STATE OF NEVADA. ANY REPRESENTATION TO THE 

CONTRARY IS UNLAWFUL. NEVADA ALLOWS THE SALE OF SECURITIES TO 25 OR 

FEWER PURCHASERS IN THE STATE WITHOUT REGISTRATION. HOWEVER, 

CERTAIN CONDITIONS APPLY, I.E., THERE CAN BE NO GENERAL ADVERTISING OR 

SOLICITATION AND COMMISSIONS ARE LIMITED TO LICENSED BROKER-DEALERS. 

THIS EXEMPTION IS GENERALLY USED WHERE THE PROSPECTIVE INVESTOR IS 

ALREADY KNOWN AND HAS A PRE-EXISTING RELATIONSHIP WITH THE 

COMPANY. (SEE NRS 90.530.11.) 

 

 

6. NOTICE TO NEW JERSEY RESIDENTS ONLY: IF YOU ARE A NEW JERSEY 

RESIDENT AND YOU ACCEPT AN OFFER TO PURCHASE THESE SECURITIES 
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PURSUANT TO THIS MEMORANDUM, YOU ARE HEREBY ADVISED THAT THIS 

MEMORANDUM HAS NOT BEEN FILED WITH OR REVIEWED BY THE ATTORNEY 

GENERAL OF THE STATE OF NEW JERSEY PRIOR TO ITS ISSUANCE AND USE. THE 

ATTORNEY GENERAL OF THE STATE OF NEW JERSEY HAS NOT PASSED ON OR 

ENDORSED THE MERITS OF THIS OFFERING. ANY REPRESENTATION TO THE 

CONTRARY IS UNLAWFUL. 

 

 

7. NOTICE TO NEW YORK RESIDENTS ONLY: THIS DOCUMENT HAS NOT BEEN 

REVIEWED BY THE ATTORNEY GENERAL OF THE STATE OF NEW YORK PRIOR TO 

ITS ISSUANCE AND USE. THE ATTORNEY GENERAL OF THE STATE OF NEW YORK 

HAS NOT PASSED ON OR ENDORSED THE MERITS OF THIS OFFERING. ANY 

REPRESENTATION TO THE CONTRARY IS UNLAWFUL. THE COMPANY HAS TAKEN 

NO STEPS TO CREATE AN AFTER MARKET FOR THE SHARES OFFERED HEREIN 

AND HAS MADE NO ARRANGEMENTS WITH BROKERS OF OTHERS TO TRADE OR 

MAKE A MARKET IN THE SHARES. AT SOME TIME IN THE FUTURE, THE COMPANY 

MAY ATTEMPT TO ARRANGE FOR INTERESTED BROKERS TO TRADE OR MAKE A 

MARKET IN THE SECURITIES AND TO QUOTE THE SAME IN A PUBLISHED 

QUOTATION MEDIUM, HOWEVER, NO SUCH ARRANGEMENTS HAVE BEEN MADE 

AND THERE IS NO ASSURANCE THAT ANY BROKERS WILL EVER HAVE SUCH AN 

INTEREST IN THE SECURITIES OF THE COMPANY OR THAT THERE WILL EVER BE A 

MARKET THEREFORE. 

 

 

8. NOTICE TO PENNSYLVANIA RESIDENTS ONLY: EACH PERSON WHO ACCEPTS 

AN OFFER TO PURCHASE SECURITIES EXEMPTED FROM REGISTRATION BY 

SECTION 203(d), DIRECTLY FROM THE ISSUER OR AFFILIATE OF THIS ISSUER, 

SHALL HAVE THE RIGHT TO WITHDRAW HIS ACCEPTANCE WITHOUT INCURRING 

ANY LIABILITY TO THE SELLER, UNDERWRITER (IF ANY) OR ANY OTHER PERSON 

WITHIN TWO (2) BUSINESS DAYS FROM THE DATE OF RECEIPT BY THE ISSUER OF 

HIS WRITTEN BINDING CONTRACT OF PURCHASE OR, IN THE CASE OF A 

TRANSACTION IN WHICH THERE IS NO BINDING CONTRACT OF PURCHASE, 

WITHIN TWO (2) BUSINESS DAYS AFTER HE MAKES THE INITIAL PAYMENT FOR 

THE SECURITIES BEING OFFERED. IF YOU HAVE ACCEPTED AN OFFER TO 
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PURCHASE THESE SECURITIES MADE PURSUANT TO A PROSPECTUS WHICH 

CONTAINS A NOTICE EXPLAINING YOUR RIGHT TO WITHDRAW YOUR 

ACCEPTANCE PURSUANT TO SECTION 207(m) OF THE PENNSYLVANIA SECURITIES 

ACT OF 1972 (70 PS § 1-207(m), YOU MAY ELECT, WITHIN TWO (2) BUSINESS DAYS 

AFTER THE FIRST TIME YOU HAVE RECEIVED THIS NOTICE AND A PROSPECTUS 

TO WITHDRAW FROM YOUR PURCHASE AGREEMENT AND RECEIVE A FULL 

REFUND OF ALL MONEYS PAID BY YOU. YOUR WITHDRAWAL WILL BE WITHOUT 

ANY FURTHER LIABILITY TO ANY PERSON. TO ACCOMPLISH THIS WITHDRAWAL, 

YOU NEED ONLY SEND A LETTER OR TELEGRAM TO THE ISSUER (OR 

UNDERWRITER IF ONE IS LISTED ON THE FRONT PAGE OF THE PROSPECTUS) 

INDICATING YOUR INTENTION TO WITHDRAW. SUCH LETTER OR TELEGRAM 

SHOULD BE SENT AND POSTMARKED PRIOR TO THE END OF THE 

AFOREMENTIONED SECOND BUSINESS DAY. IF YOU ARE SENDING A LETTER, IT IS 

PRUDENT TO SEND IT BY CERTIFIED MAIL, RETURN RECEIPT REQUESTED, TO 

ENSGTI THAT IT IS RECEIVED AND ALSO EVIDENCE THE TIME WHEN IT WAS 

MAILED. SHOULD YOU MAKE THIS REQUEST ORALLY, YOU SHOULD ASK 

WRITTEN CONFIRMATION THAT YOUR REQUEST HAS BEEN RECEIVED. NO SALE 

OF THE SECURITIES WILL BE MADE TO RESIDENTS OF THE STATE OF 

PENNSYLVANIA WHO ARE NON-ACCREDITED INVESTORS IF THE AMOUNT OF 

SUCH INVESTMENT IN THE SECURITIES WOULD EXCEED TWENTY (20%) OF SUCH 

INVESTOR'S NET WORTH (EXCLUDING PRINCIPAL RESIDENCE, FURNISHINGS 

THEREIN AND PERSONAL AUTOMOBILES). EACH PENNSYLVANIA RESIDENT MUST 

AGREE NOT TO SELL THESE SECURITIES FOR A PERIOD OF TWELVE (12) MONTHS 

AFTER THE DATE OF PURCHASE, EXCEPT IN ACCORDANCE WITH WAIVERS 

ESTABLISHED BY RULE OR ORDER OF THE COMMISSION. THE SECURITIES HAVE 

BEEN ISSUED PURSUANT TO AN EXEMPTION FROM THE REGISTRATION 

REQUIREMENT OF THE PENNSYLVANIA SECURITIES ACT OF 1972. NO 

SUBSEQUENT RESALE OR OTHER DISPOSITION OF THE SECURITIES MAY BE MADE 

WITHIN 12 MONTHS FOLLOWING THEIR INITIAL SALE IN THE ABSENCE OF AN 

EFFECTIVE REGISTRATION, EXCEPT IN ACCORDANCE WITH WAIVERS 

ESTABLISHED BY RULE OR ORDER OF THE COMMISSION, AND THEREAFTER ONLY 

PURSUANT TO AN EFFECTIVE REGISTRATION OR EXEMPTION. 
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9. NOTICE TO TEXAS RESIDENTS ONLY: THE SECURITIES OFFERED HEREUNDER 

HAVE NOT BEEN REGISTERED UNDER APPLICABLE TEXAS SECURITIES LAWS 

AND, THEREFORE, ANY PURCHASER THEREOF MUST BEAR THE ECONOMIC RISK 

OF THE INVESTMENT FOR AN INDEFINITE PERIOD OF TIME BECAUSE THE 

SECURITIES CANNOT BE RESOLD UNLESS THEY ARE SUBSEQUENTLY 

REGISTERED UNDER SUCH SECURITIES LAWS OR AN EXEMPTION FROM SUCH 

REGISTRATION IS AVAILABLE. FURTHER, PURSUANT TO §109.13 UNDER THE 

TEXAS SECURITIES ACT, THE COMPANY IS REQUIRED TO APPRISE PROSPECTIVE 

INVESTORS OF THE FOLLOWING: A LEGEND SHALL BE PLACED, UPON ISSUANCE, 

ON CERTIFICATES REPRESENTING SECURITIES PURCHASED HEREUNDER, AND 

ANY PURCHASER HEREUNDER SHALL BE REQUIRED TO SIGN A WRITTEN 

AGREEMENT THAT HE WILL NOT SELL THE SUBJECT SECURITIES WITHOUT 

REGISTRATION UNDER APPLICABLE SECURITIES LAWS, OR EXEMPTIONS 

THEREFROM.  

 

 

10. NOTICE TO WASHINGTON RESIDENTS ONLY: THE ADMINISTRATOR OF 

SECURITIES HAS NOT REVIEWED THE OFFERING OR PRIVATE PLACEMENT 

MEMORANDUM AND THE SECURITIES HAVE NOT BEEN REGISTERED IN RELIANCE 

UPON THE SECURITIES ACT OF WASHINGTON, CHAPTER 21.20 RCW, AND 

THEREFORE, CANNOT BE RESOLD UNLESS THEY ARE REGISTERED UNDER THE 

SECURITIES ACT OF WASHINGTON, CHAPTER 21.20 RCW, OR UNLESS AN 

EXEMPTION FROM REGISTRATION IS MADE AVAILABLE.  

 

 

     

During the course of the Offering and prior to any sale, each offeree of the Shares and his or her 

professional advisor(s), if any, are invited to ask questions concerning the terms and conditions of 

the Offering and to obtain any additional information necessary to verify the accuracy of the 

information set forth herein.  Such information will be provided to the extent the Company possess 

such information or can acquire it without unreasonable effort or expense. 

 

EACH PROSPECTIVE INVESTOR WILL BE GIVEN AN OPPORTUNITY TO ASK 

QUESTIONS OF, AND RECEIVE ANSWERS FROM, MANAGEMENT OF THE COMPANY 

CONCERNING THE TERMS AND CONDITIONS OF THIS OFFERING AND TO OBTAIN 
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ANY ADDITIONAL INFORMATION, TO THE EXTENT THE COMPANY POSSESSES 

SUCH INFORMATION OR CAN ACQUIRE IT WITHOUT UNREASONABLE EFFORTS OR 

EXPENSE, NECESSARY TO VERIFY THE ACCURACY OF THE INFORMATION 

CONTAINED IN THIS MEMORANDUM.  IF YOU HAVE ANY QUESTIONS 

WHATSOEVER REGARDING THIS OFFERING, OR DESIRE ANY ADDITIONAL 

INFORMATION OR DOCUMENTS TO VERIFY OR SUPPLEMENT THE INFORMATION 

CONTAINED IN THIS MEMORANDUM, PLEASE WRITE OR CALL: 

 

Black Movie Network, Inc. 

Johnathan Brooks / CEO-President 

7119 W. Sunset Blvd. 

Hollywood, CA 90046 

(323)379-5055 
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Summary of the Offering 

The following material is intended to summarize information contained elsewhere in this Limited 

Offering Memorandum (the “Memorandum”).  This summary is qualified in its entirety by 

express reference to this Memorandum and the materials referred to and contained herein.  Each 

prospective subscriber should carefully review the entire Memorandum and all materials referred 

to herein and conduct his or her own due diligence before subscribing for Common Stock Shares. 

The Company 

BLACK MOVIE NETWORK, INC. (the “Company”) was formed on September, 20, 2012, as 

a Delaware corporation.  At the date of this offering, One Million (1,000,000) Shares of the 

Company’s voting Common Stock were authorized, issued and outstanding.  The Company is 

in the business of providing television network programming for distribution.  Its principal 

offices are presently located at 7119 Sunset Blvd. Suite 710, Los Angeles, CA., 90046   The 

Company’s telephone number is (323) 379-5055.  The Director or Officers of the Company are 

Johnathan Brooks. 

 

Operations 

Executive Summary 
Mission Statement: 

The mission of BLACK MOVIE NETWORK, INC. (BMN) is to broadcast a diversity of Black 

Films written, produced and or directed by someone Black or about the Black experience that 

create a since of pride and accomplishment in the Black community and awareness of our 

contributions to the global community.    Black Movie Network, Inc. (BMN) has established that 

its primary outlets will be cable, Direct Broadcast Satellite (“DBS”), telephone companies and 

alternate affiliates, SMATV, TVRO, MMDS and wireless cable, in both national and 

international markets.  Black Movie Network, Inc. (BMN) is headquartered in Atlanta, Georgia. 

 

Objective: 

The objective of the Black Movie Network Inc. (BMN) is to inform, inspire, educate, entertain 

and empower a person with knowledge and practical information that improves their quality of 

life. Our programming line-up includes Black Films and Documentaries that range from historic 

race films, Black Exploitation films, children films, action adventure, drama, romance, horror and 

comedy which are just a few of the many programs that will be presented on this network.   

 

Market: 

The target audience is anyone interested in Black films or the Black experience.  The African-

American consumer segment represents a collective buying power of over $950 billion. With so 

much opportunity, marketers need the right tools to make strategic decisions about these 
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consumers that they can be confident in. To meet this need we have created the Black Movie 

Network, Inc. (BMN). There are over 42 million Blacks in the United States alone and research 

has indicated that blacks watch twice as much television as any other demographic and yet it is 

rare occurrence to find feature film or documentary programming that educates, inspires or 

entertains from a Black perspective. (Neilson Research).  Because Blacks have always set 

cultural trends in the arts there is a global market for our programming. The goal of Black Movie 

Network, Inc. (BMN) is to capture no less than 20% of the targeted market each consecutive 

year with expectation being exceedingly higher. 

 

Budget/Funding: 

Operating expense is roughly $20,000,000 million with a cash reserve of $35,000,000 million for 

the first five (5) years of cablecasting, making the combined total approximately $55,000,000 

million.   

 

Time Schedule: 

The project is broken into five (5) phases.  January 2013 marks the estimated start time for Phase 

One, which covers a six-month time span.  Subsequent phases will follow. 

 

Conclusion: 

In conclusion, Black Movie Network, Inc. (BMN) purpose is to empower the people, enhance 

the economy and improve the quality of life for an individual.  

 

Business Plan  

Portions of the Black Movie Network, Inc. Business Plan, included as a separate document, were 

prepared by the Company using assumptions, including several forward looking statements.  Each 

prospective investor should carefully review the Business Plan in association with this 

Memorandum before purchasing Shares.  Management makes no representations as to the 

accuracy or achievability of the underlying assumptions and projected results contained herein. 

The Offering 

The Company is offering a minimum of 500 and a maximum of 100,000 Shares at a price of $10, 

00 per Unit, $.01 par value per unit.  Upon completion of the Offering between 500 and 100,000 

Shares will be outstanding.  Each purchaser must execute a Subscription Agreement making 

certain representations and warranties to the Company, including such purchaser’s qualifications 

as an Accredited Investor as defined by the Securities and Exchange Commission in Rule 501(a) 

of Regulation D promulgated, or one of 35 Non-Accredited Investors that may be allowed to 

purchase Shares in this offering.  See “REQUIREMENTS FOR PURCHASERS” section. 
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Risk Factors 

See “RISK FACTORS” section in this Memorandum for certain factors that could adversely 

affect an investment in the Shares.  Those factors include, but are not limited to unanticipated 

obstacles to execution of the Business Plan, general economic factors, inability to get Multi 

System Cable Operators, Single cable System Operator, Direct TV, and Disk Network to 

download programming to subscribers, inability to acquire rights to programming. 

Use of Proceeds  

Proceeds from the sale of Shares will be used to implement the BLACK MOVIE NETWORK, 

INC. BUSINESS PLAN.  See “USE OF PROCEEDS” section. 

Common Stock Shares 

Upon the sale of the maximum number of Shares from this Offering, the number of issued and 

outstanding Shares of the Company’s stock will be held as follows: 

Present 

Shareholders 

90% 

New Shareholders 10% 

Registrar 

The Company will serve as its own registrar and transfer agent with respect to its Common Stock 

Shares.   

Subscription Period 

The Offering will terminate on the earliest of:  (a) the date the Company, in its discretion, elects to 

terminate, or (b) the date upon which all Shares have been sold, or (c) January 24 , 2014, or such date as 

may be extended from time to time by the Company, but not later than 180 days thereafter (the “Offering 

Period”.)   

Requirements for Purchasers 

Prospective purchasers of the Shares offered by this Memorandum should give careful 

consideration to certain risk factors described under “RISK AND OTHER IMPORTANT 

FACTORS” section and especially to the speculative nature of this investment and the limitations 

described under that caption with respect to the lack of a readily available market for the Shares 
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and the resulting long term nature of any investment in the Company.  This Offering is available 

only to suitable Accredited Investors, or one of 35 Non-Accredited Investors that may be allowed 

to purchase Shares, having adequate means to assume such risks and of otherwise providing for 

their current needs and contingencies should consider purchasing Shares. 

General Suitability Standards 

The Shares will not be sold to any person unless such prospective purchaser or his or her duly 

authorized representative shall have represented in writing to the Company in a Subscription 

Agreement that: 

a) The prospective purchaser has adequate means of providing for his or her current needs 

and personal contingencies and has no need for liquidity in the investment of the Shares; 

b) The prospective purchaser’s overall commitment to investments which are not readily 

marketable is not disproportionate to his, her, or its net worth and the investment in the 

Shares will not cause such overall commitment to become excessive; and 

c) The prospective purchaser is an “Accredited Investor” (as defined below) suitable for 

purchase in the Shares. 

d) Each person acquiring Shares will be required to represent that he, she, or it is purchasing 

the Shares for his, her, or its own account for investment purposes and not with a view to 

resale or distribution.  See “SUBSCRIPTION FOR SHARES” section.  

Accredited Investors 

The Company will conduct the Offering in such a manner that Shares may be sold only to 

“Accredited Investors” as that term is defined in Rule 501(a) of Regulation D promulgated under 

the Securities Act of 1933 (the “Securities Act”), or to a maximum of 35 Non-Accredited 

Investors that may be allowed to purchase Shares in this offering.  In summary, a prospective 

investor will qualify as an “Accredited Investor” if he, she, or it meets any one of the following 

criteria: 

a) Any natural person whose individual net worth, or joint net worth with that person’s 

spouse, at the time of his purchase, exceeds $1,000,000; 

b) Any natural person who had an individual income in excess of $200,000 in each of the 

two most recent years or joint income with that person’s spouse in excess of $300,000 in 

each of those years and who has a reasonable expectation of reaching the same income 

level in the current year; 
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c) Any bank as defined in Section 3(a)(2) of the Act, or any savings and loan association or 

other institution as defined in Section 3(a)(5)(A) of the Securities Act, whether acting in 

its individual or fiduciary capacity; any broker or dealer registered pursuant to Section 15 

of the Securities and Exchange Act of 1934 (the “Exchange Act”); any insurance 

company as defined in Section 2(13) of the Exchange Act; any investment company 

registered under the Investment Company Act of 1940 or a business development 

company as defined in Section 2(a)(48) of that Act; any Small Business Investment 

Company (SBIC) licensed by the U.S. Small Business Administration under Section 

301(c) or (d) of the Small Business Investment Act of 1958; any plan established and 

maintained by a state, its political subdivisions, or any agency or instrumentality of a 

state or its political subdivisions, for the benefit of its employees, if such plan has total 

assets in excess of $5,000,000; any employee benefit plan within the meaning of the 

Employee Retirement Income Security Act of 1974, if the investment decision is made by 

a plan fiduciary, as defined in Section 3(21) of such Act, which is either a bank, savings 

and loan association, insurance company, or registered investment advisor, or if the 

employee benefit plan has total assets in excess of $5,000,000 or, if a self directed plan, 

with investment decisions made solely by persons who are Accredited Investors; 

d) Any private business development company as defined in Section 202(a)(22) of the 

Investment Advisors Act of 1940; 

e) Any organization described in Section 501(c)(3)(d) of the Internal Revenue Code, 

corporation, business trust, or partnership, not formed for the specific purpose of 

acquiring the securities offered, with total assets in excess of $5,000,000; 

f) Any director or executive officer, or general partner of the issuer of the securities being 

sold, or any director, executive officer, or general partner of a general partner of that 

issuer; 

g) Any trust, with total assets in excess of $5,000,000, not formed for the specific purpose 

of acquiring the securities offered, whose purchase is directed by a sophisticated person 

as described in Section 506(b)(2)(ii) of Regulation D adopted under the Act; and  

h) Any entity in which all the equity owners are Accredited Investors. 



Confidential Private Placement Memorandum • Regulation D Rule 504 • BLACK MOVIE NETWORK, INC. 

Confidential Page 19 7/30/2013 

Other Requirements 

No subscription for the Shares will be accepted from any investor unless he is acquiring the 

Shares for his own account (or accounts as to which he has sole investment discretion), for 

investment and without any view to sale, distribution or disposition thereof.  Each prospective 

purchaser of Shares may be required to furnish such information as the Company may require to 

determine whether any person or entity purchasing Shares is an Accredited Investor, or select 

Non-Accredited Investor who may purchase Shares. 

Forward Looking Information 

Some of the statements contained in this Memorandum, including information incorporated by 

reference, discuss future expectations, or state other forward looking information.  Those 

statements are subject to known and unknown risks, uncertainties and other factors, several of 

which are beyond the Company’s control, which could cause the actual results to differ materially 

from those contemplated by the statements.  The forward looking information is based on various 

factors and was derived using numerous assumptions.  In light of the risks, assumptions, and 

uncertainties involved, there can be no assurance that the forward looking information contained 

in this Memorandum will in fact transpire or prove to be accurate. 

Important factors that may cause the actual results to differ from those expressed within may 

include, but are not limited to: 

 The success or failure of the Company’s efforts to successfully market its products and 

services as scheduled; 

 The Company’s ability to attract, build, and maintain a customer base;  

 The Company’s ability to attract and retain quality employees; 

 The effect of changing economic conditions;  

 The ability of the Company to obtain adequate debt financing if only a fraction of this 

Offering is sold; 

These along with other risks, which are described under “RISK FACTORS”, may be described in 

future communications to shareholders.  The Company makes no representation and undertakes 

no obligation to update the forward looking information to reflect actual results or changes in 

assumptions or other factors that could affect those statements. 
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Risk Factors 

Investing in the Company’s Shares is very risky.  You should be able to bear a complete loss of 

your investment.  You should carefully consider the following factors, including those listed in 

the accompanying business plan. 

Development Stage Business 

Black Movie Network, Inc. commenced operations in September 2012 and is organized as a “C” 

Corporation under the laws of the State of Delaware.  Accordingly, the Company has only a 

limited history upon which an evaluation of its prospects and future performance can be made.  

The Company’s proposed operations are subject to all business risks associated with new 

enterprises.  The likelihood of the Company’s success must be considered in light of the 

problems, expenses, difficulties, complications, and delays frequently encountered in connection 

with the expansion of a business, operation in a competitive industry, and the continued 

development of advertising, promotions and a corresponding customer base.  There is a 

possibility that the Company could sustain losses in the future.  There can be no assurances that 

Black Movie Network, Inc. will even operate profitably.   

Inadequacy of Funds 

Gross offering proceeds of a minimum of $5,000 and a maximum of $1,000,000 may be realized.  

Management believes that such proceeds will capitalize and sustain Black Movie Network, Inc. 

sufficiently to allow for the implementation of the Company’s Business Plans.  If only a fraction 

of this Offering is sold, or if certain assumptions contained in Management’s business plans 

prove to be incorrect, the Company may have inadequate funds to fully develop its business and 

may need debt financing or other capital investment to fully implement the Company’s business 

plans.  

Dependence on Management 

In the early stages of development the Company’s business will be significantly dependent on the 

Company’s management team.  The Company’s success will be particularly dependent upon: 

Johnathan Brooks and Sheldon Altfield.  The loss of any one of these individuals could have a 

material adverse effect on the Company.  See “MANAGEMENT” section. 



Confidential Private Placement Memorandum • Regulation D Rule 504 • BLACK MOVIE NETWORK, INC. 

Confidential Page 21 7/30/2013 

Risks Associated with Expansion 

The Company plans on expanding its business through the introduction of a sophisticated 

marketing campaign.  Any expansion of operations the Company may undertake will entail risks.  

Such actions may involve specific operational activities, which may negatively impact the 

profitability of the Company.  Consequently, shareholders must assume the risk that (i) such 

expansion may ultimately involve expenditures of funds beyond the resources available to the 

Company at that time, and (ii) management of such expanded operations may divert 

Management’s attention and resources away from its existing operations, all of which factors may 

have a material adverse effect on the Company’s present and prospective business activities. 

Customer Base and Market Acceptance 

While the company believes it can develop a new customer base of the more than 10,000 plus 

MSO’s (Multi System Cable Operators and CSO’s (Single Cable System Operators) through the 

marketing and promotion of the Black Movie Network, Inc. to the more than 20 million African 

American subscribers to the MSO’s and CSO’s, the inability of the Company to further develop 

such a customer base could have a material adverse effect on the Company.  Although the 

Company believes that it’s unique niche programming 24 hours a day, 7 days a week of American 

history and cultural lifestyle from an African American Filmmakers perspective and it’s ability to 

sell advertising to national sponsors offers advantages over competitive companies, no assurance 

can be given that the Black Movie Network, Inc. will attain a degree of market acceptance on a 

sustained basis or that it will generate revenues sufficient for sustained profitable operation.  

Competition 

Competition for the Black Movie Network, Inc. and its products primarily comes from two 

television networks, BET and TVONE. These two networks have specifically targeted the 

African American audience and collectively dominate the market place with African American 

programming and viewers.  Although there are many Television Networks that garner the 

viewership of African American Audiences none have made the commitment to provide 

programming exclusively directed at the African American. Even though the Company 

realizes that our universe of potential viewers is much larger than the African American 

audience this is our core base because the African American audience watches more television 

per day than any other audience according to Neilson Research. (See Business Plan). Having 

identified BET and TVONE as competition, they do not have the diversity of character, 

originality of programming, concepts, nor depth of the African American Filmmakers 
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perspective 24 hours a day, 7 days a week, that the Black Movie Network has.  In addition 

they have not captured the broadest base of the demographic audience.(55+)  Other 

competitors such as HBO, Starz, TBS do not effectively focus on this demographic segment 

with regard to relatable programming.  Consequently, they do not have the consistent staying 

power to capitalize on this niche market programming. (African American films.).  While 

there does exist some current competition, Management believes that the Black Movie 

Network’s programming of African American films are demographically well positioned, top 

quality programming and unique in nature.  The expertise of Management combined with the 

innovative nature of its marketing approach, set the Company apart from its competitors.  

However, there is the possibility that new competitors could seize upon the Black Movie 

Network’s model and produce competing programming with similar focus.  Likewise, the new 

competitors could be better capitalized than the Black Movie Network, Inc. which could give 

them a significant advantage.  There is the possibility that the competitors could capture 

significant market share of the Black Movie Networks intended market.   

Trend in Consumer Preferences and Spending 

The Company’s operating results may fluctuate significantly from period to period as a result of a 

variety of factors, including purchasing patterns of customers, competitive pricing, debt service 

and principal reduction payments, and general economic conditions.  There is no assurance that 

the Company will be successful in marketing any of its products, or that the revenues from the 

sale of such products will be significant.  Consequently, the Company’s revenues may vary by 

quarter, and the Company’s operating results may experience fluctuations.    

Risks of Borrowing 

If the Company incurs indebtedness, a portion of its cash flow will have to be dedicated to the 

payment of principal and interest on such indebtedness.  Typical loan agreements also might 

contain restrictive covenants, which may impair the Company’s operating flexibility.  Such loan 

agreements would also provide for default under certain circumstances, such as failure to meet 

certain financial covenants.  A default under a loan agreement could result in the loan becoming 

immediately due and payable and, if unpaid, a judgment in favor of such lender which would be 

senior to the rights of shareholders of the Company.  A judgment creditor would have the right to 

foreclose on any of the Company’s assets resulting in a material adverse effect on the Company’s 

business, operating results or financial condition.  
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Unanticipated Obstacles to Execution of the Business Plan 

The Company’s business plans may change significantly.  Many of the Company’s potential 

business endeavors are capital intensive and may be subject to statutory or regulatory 

requirements.  Management believes that the Company’s chosen activities and strategies are 

achievable in light of current economic and legal conditions with the skills, background, and 

knowledge of the Company’s principals and advisors.  Management reserves the right to make 

significant modifications to the Company’s stated strategies depending on future events. 

Management Discretion as to Use of Proceeds 

The net proceeds from this Offering will be used for the purposes described under “Use of 

Proceeds.”  The Company reserves the right to use the funds obtained from this Offering for other 

similar purposes not presently contemplated which it deems to be in the best interests of the 

Company and its shareholders in order to address changed circumstances or opportunities.  As a 

result of the foregoing, the success of the Company will be substantially dependent upon the 

discretion and judgment of Management with respect to application and allocation of the net 

proceeds of this Offering.  Investors for the Shares offered hereby will be entrusting their funds to 

the Company’s Management, upon whose judgment and discretion the investors must depend. 

Control By Management 

As of July 30, 2013 the Company’s Directors and Executive Officers owned approximately 

100% of the Company’s outstanding Shares.  Upon completion of this Offering, the Company’s 

Directors and Executive Officers will own approximately 90% of then issued and outstanding 

Shares, and will be able to continue to control the Black Movie Network, Inc..  Investor 

shareholders will own a minority percentage of the Company and will have minority voting 

rights.  Investors will not have the ability to control either a vote of the Company’s Directors 

and Executive Officers.  See “MANAGEMENT” section. 

Return of Profits 

The Company intends to retain any initial future earnings to fund operations and expand the 

Company’s business.  A shareholder will be entitled to receive revenue profits proportionate to 

the amount of Shares held by that shareholder.  The Company’s Management will determine a 

profit distribution plan based upon the Company’s results of operations, financial condition, 

capital requirements, and other circumstances.  See “DESCRIPTION OF SECURITIES” section.  
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No Assurances of Protection for Proprietary Rights; Reliance on Trade 

Secrets 

In certain cases, the Company may rely on trade secrets to protect intellectual property, 

proprietary technology and processes, which the Company has acquired, developed or may 

develop in the future.  There can be no assurances that secrecy obligations will be honored or that 

others will not independently develop similar or superior products or technology.  The protection 

of intellectual property and/or proprietary technology through claims of trade secret status has 

been the subject of increasing claims and litigation by various companies both in order to protect 

proprietary rights as well as for competitive reasons even where proprietary claims are 

unsubstantiated.  The prosecution of proprietary claims or the defense of such claims is costly and 

uncertain given the uncertainty and rapid development of the principles of law pertaining to this 

area.  The Company, in common with other firms, may also be subject to claims by other parties 

with regard to the use of intellectual property, technology information and data, which may be 

deemed proprietary to others.  

Dilution 

Purchasers of Shares will experience immediate and substantial dilution of $0.75 in net tangible 

book value per unit, or approximately 75% of the assumed offering price of $10.00 per unit 

(assuming maximum offering proceeds are achieved).  Additional Shares issued by the Company 

in the future will also dilute a purchaser's investment in the Shares.   

Limited Transferability and Liquidity 

To satisfy the requirements of certain exemptions from registration under the Securities Act, and 

to conform with applicable state securities laws, each investor must acquire his Shares for 

investment purposes only and not with a view towards distribution.  Consequently, certain 

conditions of the Securities Act may need to be satisfied prior to any sale, transfer, or other 

disposition of the Shares.  Some of these conditions may include a minimum holding period, 

availability of certain reports, including financial statements from the Black Movie Network,, 

Inc., limitations on the percentage of Shares sold and the manner in which they are sold.  The 

Black Movie Network, Inc. can prohibit any sale, transfer or disposition unless it receives an 

opinion of counsel provided at the holder’s expense, in a form satisfactory to the Black Movie 

Network, Inc., stating that the proposed sale, transfer or other disposition will not result in a 

violation of applicable federal or state securities laws and regulations.  No public market exists 

for the Shares and no market is expected to develop.  Consequently, owners of the Shares may 
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have to hold their investment indefinitely and may not be able to liquidate their investments in the 

Black Movie Network, Inc. or pledge them as collateral for a loan in the event of an emergency. 

Broker - Dealer Sales of Shares  

The Company’s Common Stock Shares are not presently included for trading on any exchange, 

and there can be no assurances that the Company will ultimately be registered on any exchange.  

The NASDAQ Stock Market, Inc. has recently enacted certain changes to the entry and 

maintenance criteria for listing eligibility on the NASDAQ SmallCap Market.  The entry 

standards require at least $4 million in net tangible assets or $750,000 net income in two of the 

last three years.  The proposed entry standards would also require a public float of at least $1 

million shares, $5 million value of public float, a minimum bid price of $2.00 per share, at least 

three market makers, and at least 300 shareholders.  The maintenance standards (as opposed to 

entry standards) require at least $2 million in net tangible assets or $500,000 in net income in 

two of the last three years, a public float of at least 500,000 shares, a $1 million market value of 

public float, a minimum bid price of $1.00 per share, at least two market makers, and at least 

300 shareholders. 

No assurance can be given that the Common Stock Share of the Company will ever qualify for 

inclusion on the NASDAQ System or any other trading market until such time as the 

Management deem it necessary.  As a result, the Company’s Common Stock Shares are 

covered by a Securities and Exchange Commission rule that opposes additional sales practice 

requirements on broker-dealers who sell such securities to persons other than established 

customers and accredited investors.  For transactions covered by the rule, the broker-dealer 

must make a special suitability determination for the purchaser and receive the purchaser’s 

written agreement to the transaction prior to the sale.  Consequently, the rule may affect the 

ability of broker-dealers to sell the Company’s securities and will also affect the ability of 

shareholders to sell their Shares in the secondary market.  

Long Term Nature of Investment 

An investment in the Shares may be long term and illiquid.  As discussed above, the offer and 

sale of the Shares will not be registered under the Securities Act or any foreign or state securities 

laws by reason of exemptions from such registration, which depends in part on the investment 

intent of the investors.  Prospective investors will be required to represent in writing that they are 

purchasing the Shares for their own account for long-term investment and not with a view 

towards resale or distribution.  Accordingly, purchasers of Shares must be willing and able to 
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bear the economic risk of their investment for an indefinite period of time.  It is likely that 

investors will not be able to liquidate their investment in the event of an emergency. 

No Current Market For Shares 

There is no current market for the Shares offered in this private Offering and no market is 

expected to develop in the near future.  

Compliance with Securities Laws 

The Shares are being offered for sale in reliance upon certain exemptions from the registration 

requirements of the Securities Act, applicable Deleware Securities Laws, and other applicable 

state securities laws.  If the sale of Shares were to fail to qualify for these exemptions, purchasers 

may seek rescission of their purchases of Shares.  If a number of purchasers were to obtain 

rescission, The Black Movie Network, Inc. would face significant financial demands, which 

could adversely affect the Black Movie Network, Inc. as a whole, as well as any non-rescinding 

purchasers. 

Offering Price 

The price of the Shares offered has been arbitrarily established by the Black Movie Network, Inc.,  

considering such matters as the state of the Company’s business development and the general 

condition of the industry in which it operates.  The Offering price bears little relationship to the 

assets, net worth, or any other objective criteria of value applicable to the Black Movie Network, 

Inc.. 

Lack of Firm Underwriter   

The Shares are offered on a “best efforts” basis by the Management of the Black Movie Network, 

Inc. without compensation and on a “best efforts” basis through certain FINRA registered broker-

dealers, which enter into Participating Broker-Dealer Agreements with the Company.  

Accordingly, there is no assurance that the Company, or any FINRA broker-dealer, will sell the 

maximum Shares offered or any lesser amount. 

Projections:  Forward Looking Information         

Management has prepared projections regarding the Black Movie Network, Inc. anticipated 

financial performance.  The Company’s projections are hypothetical and based upon a presumed 

financial performance of the Company, the addition of a sophisticated and well funded marketing 
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plan, and other factors influencing the business of the Black Movie Network, Inc. The projections 

are based on Management’s best estimate of the probable results of operations of the Company, 

based on present circumstances, and have not been reviewed by the Black Movie Network, Inc. 

independent accountants.  These projections are based on several assumptions, set forth therein, 

which Management believes are reasonable.  Some assumptions, upon which the projections are 

based, however, invariably will not materialize due the inevitable occurrence of unanticipated 

events and circumstances beyond Management’s control.  Therefore, actual results of operations 

will vary from the projections, and such variances may be material.  Assumptions regarding 

future changes in sales and revenues are necessarily speculative in nature.  In addition, 

projections do not and cannot take into account such factors as general economic conditions, 

unforeseen regulatory changes, the entry into the Black Movie Network, Inc. market of additional 

competitors, the terms and conditions of future capitalization, and other risks inherent to the 

Company’s business.  While Management believes that the projections accurately reflect possible 

future results of the Black Movie Network, Inc. operations, those results cannot be guaranteed. 

 

       W.        General Economic Conditions 

The financial success of the Company may be sensitive to adverse changes in general economic 

conditions in the United States, such as recession, inflation, unemployment, and interest rates.  

Such changing conditions could reduce demand in the marketplace for the Company’s products.  

Management believes that the impending growth of the market, mainstream market acceptance 

and the targeted product line of the Black Movie Network, Inc.will insulate the Company from 

excessive reduced demand.  Nevertheless, the Black Movie Network, Inc has no control over 

these changes. 

Use Of Proceeds 

The Company seeks to raise minimum gross proceeds of $5,000 and maximum gross proceeds of 

$1,000,000 from the sale of Shares in this Offering.  The Company intends to apply these 

proceeds substantially as set forth herein, subject only to reallocation by Management in the best 

interests of the Company.  

Sale of Equity 

Category Maximum 

Proceeds 

Percentage of 

Total Proceeds 

Minimum 

Proceeds 

Percentage of 

Proceeds 
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Proceeds from Sale of 

Shares 

$1,000,000 100% $5,000 100% 

Offering Expenses & Commissions 

Category Maximum 

Proceeds 

Percentage of 

Total Proceeds 

Minimum 

Proceeds 

Percentage of 

Proceeds 

Offering Expenses (1) $10,000 1% $1,000 1% 

Brokerage Commissions(2) $100,000 10% $10,000 10% 

Total Offering Fees $110,000 11% $11,000 11% 

Corporate Application of Proceeds 

Category Maximum 

Proceeds 

Percentage of 

Total Proceeds 

Minimum 

Proceeds 

Percentage of 

Proceeds 

Intellectual Property 

Acquisitions 

$250,000 25.00% $20,000 20% 

R & D of Properties $100,000 10.00% $10,000 10% 

Marketing $250,000 25.00% $40,000 40% 

Corporate Expenses (1st Yr.) $390,000 39.00% $19,000 19% 

Total Corporate Use $890,000 89.00% $89,000 89.00% 

Total Use of Proceeds 

Category Maximum 

Proceeds 

Percentage of 

Total Proceeds 

Minimum 

Proceeds 

Percentage of 

Proceeds 

Offering Expenses & 

Commissions 

$110,000 11% $11,000 11% 

Corporate Application of 

Proceeds 

$890,000 89% $89,000 89% 

Total Proceeds $1,000,000 100% $100,000 100% 

Footnotes: 

 (1) Includes estimated memorandum preparation, filing, printing, legal, accounting and other fees and expenses related 

to the Offering. 
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 (2) This Offering is being sold by the Management of the Company.  No compensatory sales fees or related 

commissions will be paid to such Management.  Registered broker or dealers who are members of the FINRA and who 

enter into a Participating Dealer Agreement with the Company may sell Shares.  Such brokers or dealers may receive 

commissions up to ten percent (10%) of the price of the Shares sold. 

Management 

At the present time, five individuals are actively involved in the management of the Company.  

The Directors and Executive Officers are:  

Johnathan T. Brooks 

President/Chief Executive Officer 

 

 

Johnathan Brooks, born in Chicago, IL., attended Fisk University, Nashville, 

Tenn., Northwestern University, Evanston, Ill. and Columbia College, Chicago, 

IL., where he honed his skills as an Entrepreneur  and Innovator.  Johnathan 

burst onto the national scene in 1979 while owner of Brooks Distributing 

Company a Chicago based beverage company he was inspired by the film 

“Harriet Tubman, A Woman Called Moses” to embark on a journey to recreate 

the life of a runaway slave by retracing the Underground Railroad from New Orleans to Chicago, 

walking 1,146 miles in forty days and forty nights.  The trek was called “The Underground 

Expedition”.  “The Underground Expedition” received national acclaim and numerous awards for 

his humanitarian efforts including:  Honorary Citizen in 13 cities, Colonel Aide De Camp to 3 

Governors, 3 days Proclaimed in his Honor, and Congratulated by the President of The United 

States, Jimmy Carter. His image graced the front pages of many newspapers across America and 

was entered into the Congressional Record by Cardis Collins, Representative to the U.S. House of 

Representatives.  

 

 In 1984 Johnathan moved west to California where he introduced the first cellular phones to the 

busiest mobile market in the world, Los Angeles.  CEO/President of U.S. Communications, 

Johnathan played and intricate role in all aspects of the business where he discovered he had a 

knack for writing, producing and directing.  Thus began a 20 year stretch of writing, producing, 

directing and airing of more than 150 television commercials, infomercials and TV shows and 

publishing hundreds of booklets on a wide range of subjects.  His love of Hollywood and 

advertising were a match made in heaven as he sat at the helm of Platinum Films.  Now with his 

burning desire for excellence he embarks on the crown jewel of an illustrious career, (BMN), the 

Black Movie Network, Inc.  

 

 

 

SHELDON I. ALTFELD  

A twelve-time Emmy Award-nominee and four-time Emmy Award 

winner, Sheldon I. Altfeld has been an actor, writer, producer and director 

in Hollywood since 1950. His extensive credits have spanned every aspect 

of the entertainment industry, including radio, television, motion pictures, 

stage productions and recording.  

Mr. Altfeld is considered a renowned cable pioneer. In 1979, when the 

cable industry was still in its infancy, he created The Silent Network, a national cable network 
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dedicated to programming for the deaf and hard-of-hearing community. Under his leadership, The 

Silent Network grew from 2 million households to 17 million households in ten short years. Since 

1990, when he sold his network, he has been known as “The Cable Maven,” and has assisted 

many others with starting their own cable networks. He has developed a series of books that can 

be found on his website (www.cablemaven.com) on “How to Start Your Own TV Network – On 

Cable or The Internet;” “Making Sure That Every Frame Is A Rembrandt” (covering TV 

production); and “Getting Your TV Programs On Cable,” (which focuses on Leased Access 

programming opportunities.). For more than a dozen years he has served as Production Manager 

for place-based media networks PetCARE TV, KidCARE TV, Women’s HealthCARE TV and 

America’s Minority Health Network.  

Over the more than half a century that Mr. Altfeld has been a producer, director and publicist, 

some of the personalities he has worked with include Leonard Nimoy, Lorne Greene, Edward G. 

Robinson, Monty Hall, William Shatner, Nanette Fabray, Louise Fletcher, Julie Newmar, Lou 

Ferrigno, Ray Bradbury, Dennis Cole, John Schneider, Norm Crosby, Art Linkletter, Ginger 

Rogers, Steve Allen, James Garner, Rhonda Fleming, Stella Stevens, Israeli Prime Minister 

Golda Meir, Ernie Hudson, Dennis Weaver, John Ritter, Col. Buzz Aldrin, Barbara McNair, 

Larry Hagman, Barbara Eden, Linda Evans, Audrey & Judy Landers, Marlee Matlin, Mel Torme, 

Bob Crane, Lacy J. Dalton, Gerald McRaney, Mel Torme, Ernest Borgnine, Tom Selleck, Ron 

Howard, Lou Diamond Phillips, Herb Jeffries, William Conrad, Phyllis Diller, Sammy Davis, Jr., 

Bryan Cranston, Ruta Lee, and Shirley Jones. Mr. Altfeld has produced, written and/or directed 

more than 4,100 TV shows for NBC, ABC, CBS, PBS, Metromedia, RKO-General, Fox, Disney 

and various cable networks and is a major contributing factor to the rapid development of the 

Black Movie Network, Inc. 

  

Trevar Booker 

Director of Public Relations 

   

Ms. Booker was born, in Glen Ridge, New Jersey.  Ms. Booker attended 

Paterson State College in New Jersey majoring in Elementary/Special 

Education and Accounting. She also completed several professional 

development courses in public relations, promotions, and advertising, and is 

a Certified Member of the San Francisco “Neighborhood Emergency 

Response Team” (NERT), PIER safe Partners in Emergency Readiness, and 

American Red Cross AED/CPR Training. 

Ms. Booker works in San Francisco’s Bay Area’s Fisherman’s Wharf @ Alioto’s Restaurant as 

Director of Marketing and Public Relations, they currently have three Restaurants under one 

umbrella Alioto’s being the main entity.  As the Founder and President of “Booker and 

Associates”, Ms. Booker has provided a range of services for various corporations and 

organizations such as sales and marketing, public relations, media coordination, event 

coordination, project management and fundraising / campaign management. 

Ms. Booker’s success in the marketing and public relations field can be attributed to her extensive 

national and international network of close business associates and friends, including 

entertainment and sports celebrities, media professionals, politicians, business executives, and top 

decision-makers in various fields. This network was developed over the past 20 years and has 

enabled Ms. Booker to sponsor, host or coordinate numerous successful political and non-profit 

fundraisers, dinners, banquets, golf tournaments and other events. 

Ms. Booker is passionate about giving back to her community and maintains active affiliations 

with a range of private, public, and non-profits organizations including: Chair-Little Sister’s of 

the Poor Celebrity Committee, Sustainer coordinator/Mentor-San Francisco Junior League, 
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Treasurer-San Francisco Fisherman’s Wharf Business & Merchants Association and Executive 

Board-Fisherman’s Wharf Chapel. 

 

 

Max Amirdzhanov 

Director of Production and Network Operations 

Mr. Amirdzhanov is a Certified television producer, location camera operator and post production 

editor with over six (6) years of experience in telecommunications.  Mr. Amirdzhanov was most 

recently, the Master Control Operations Manager for People TV, Inc. located in Atlanta, GA.  Mr. 

Amirdzhanov experience includes Operating Telvue-Princenton Server System for play out and 

archiving, encoding video files for Video on Demand, video and audio monitoring to secure broadcast 

and quality, scheduling Television programs and public service announcements.  Mr. Amirdzhanov 

was responsible for maintaining facility, systems, and equipment.  Mr. Amirdzhanov is a seasoned 

editor specializing in (Final Cut Pro). 

  Management Compensation 

There is no accrued compensation that is due any member of Management.  Each Manager will 

be entitled to reimbursement of expenses incurred while conducting Company business.  Each 

Manager may also be a shareholder in the Company and as such will share in the profits of the 

Company when and if revenues are disbursed.  Management reserves the right to reasonably 

increase their salaries assuming the business is performing profitably and Company revenues are 

growing on schedule. Any augmentation of these salaries will be subject to the profitability of the 

Business and the effect on the Business cash flows.  Current and projected Management salaries 

for the next 12 months are: 

Johnathan Brooks 

Current: $102,000 annualized salary payable monthly 

Projected 12 months: $102,000 annualized salary payable monthly 

Board of Advisors 

The Company has established a Board of Advisors, which includes highly qualified business and 

industry professionals.  The Board of Advisors will advise the Management team in making 

appropriate decisions and taking effective action. However, the Board of Advisors will not be 

responsible for Management decisions and has no legal or fiduciary responsibility to the 
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Company. Currently there are four members on the Board of Advisors: 

 

 Terry Brantley, President/Brantley Entertainment, Atlanta, GA 

 Rick Scherer, President/Scherer Studios, San Francisco, CA 

 Earl Little – Sweet Auburn Festival, Atlanta, GA 

 Paul Roberson, Paul Roberson Studios, San Francisco, CA 

Dilution 

The purchasers of the Common Stock Shares offered by this Memorandum will experience an 

immediate and substantial dilution of their investments.  There are 1,000,000 authorized Shares 

of the Company of which 800,000 Shares are currently issued and outstanding.  The net 

tangible book value per share of the Company’s ownership was approximately $0.01 at 

September 20th, 2012.  Net tangible book value per share of ownership is equal to the 

Company’s total tangible assets less its total liabilities, divided by the total number of 

outstanding Shares of ownership.  Upon completion of this Offering, the net tangible book 

value for the Shares, which are now outstanding, will be increased with corresponding dilution 

for the Shares sold to investors. 

The following reflects the dilution to be incurred by the investors.  “Dilution” is determined by 

subtracting the net tangible book value per Common Stock Unit after the Offering from the 

Offering price.  If the expected maximum number of Shares offered hereby is sold, of which 

there can be no assurance, there will be 100,000 Shares of ownership outstanding with net 

tangible book value of approximately $0.25 per Share.  This represents an immediate increase 

in net tangible book value from $0.01 to $0.25 per Share to existing shareholders and an 

immediate dilution of from $1.00 to $0.25 per Share to purchasers of Shares in this Offering. 

Current Shareholders 

The following table contains certain information as of January 24, 2013 as to the number of 

Shares beneficially owned by (i) each person known by the Company to own beneficially more 

than 5% of the Company’s Shares, (ii) each person who is a Managing Officer of the Company, 

(iii) all persons as a group who are Directors and/or Officers of the Company, and as to the 

percentage of the outstanding Shares held by them on such dates and as adjusted to give effect to 

this Offering. 
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Name Position Current % Post Offering Maximum % 

Johnathan  

Brooks 

CEO 100% 90% 

    

    

Footnotes: 

Common Stock Share Options Agreements 

The Company has entered into option agreements with any individuals or companies allowing 

them to purchase Common Stock Shares in the Company at a future date. 

Litigation 

The Company is not presently a party to any material litigation, nor to the knowledge of 

Management is any litigation threatened against the Company, which may materially affect the 

business of the Company or its assets. 

Description of Shares 

The Company is offering a minimum of 500 and a maximum of 100,000 Shares at a price of 

$10.00 per Share, $.001 par value per share.  Upon completion of the Offering between 9,900,000 

and 900,000 Shares will be outstanding.  The Shares of ownership are equal in all respects, and 

upon completion of the Offering, the Shares will comprise the only representation of ownership 

that the Company will have issued and outstanding to date, upon close of the Offering.  

Each shareholder is entitled to one vote for each share held on each matter submitted to a vote of 

the shareholders. 

Shares are not redeemable and do not have conversion rights.  The Shares currently outstanding 

are, and the Shares to be issued upon completion of this Offering will be, fully paid and non-

assessable. 

In the event of the dissolution, liquidation or winding up of the Company, the assets then 

legally available for distribution to the shareholders will be distributed ratably among such 

shareholders in proportion to their Shares. 
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Shareholders are only entitled to profit distributions proportionate to their Shares of ownership 

when and if declared by Management out of funds legally available therefore.  The Company to 

date has not given any such profit distributions.  Future profit distribution policies are subject to 

the discretion of Management and will depend upon a number of factors, including among 

other things, the capital requirements and the financial condition of the Company.  

Transfer Agent and Registrar 

The Company will act as its own transfer agent and registrar for its Shares of ownership.  

Plan of Placement 

The Shares are offered directly by the Management of the Company on the terms and conditions 

set forth in this Memorandum.  FINRA brokers and dealers may also offer Shares.  The Company 

is offering the Shares on a “best efforts” basis.  The Company will use its best efforts to sell the 

Shares to investors.  There can be no assurance that all or any of the Shares offered, will be sold. 

How to Subscribe for Shares 

A purchaser of Shares must complete, date, execute, and deliver to the Company the following 

documents, as applicable. All of which are included as part of the Investor Subscription Package: 

a) An Investor Suitability Questionnaire; 

b) An original signed copy of the appropriate Subscription Agreement; 

c) A check payable to BLACK MOVIE NETWORK, INC in the amount of $10.00 per 

Share for each Share purchased as called for in the Subscription Agreement (minimum 

purchase of 500 Shares for $5,000). 

Purchasers of Shares will receive an Investor Subscription Package containing an Investor 

Suitability Questionnaire and two copies of the Subscription Agreement. 

Subscribers may not withdraw subscriptions that are tendered to the Company (Florida, Georgia 

and Pennsylvania Residents See NASAA Legend in the front of this Memorandum for important 

information). 

Additional Information 

Each prospective investor may ask questions and receive answers concerning the terms and 

conditions of this offering and obtain any additional information which the Company possesses, 
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or can acquire without unreasonable effort or expense, to verify the accuracy of the information 

provided in this Memorandum.  The principal executive offices of the Company are located at: 
7119 W. Sunset Blvd. 

Hollywood, CA 90046 

(323)379-5055 
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EXHIBIT A 

Black Movie Network, Inc. 

7119 W. Sunset Blvd. 

Hollywood, CA 90046 

(323)379-5055 

Cell:404-396-3846 

www.BlackMovieNetwork.com 
 

E-Mail Address:  jb@blackmovienetwork.com 
  
  

  
  

BBBLLLAAACCCKKK   MMMOOOVVVIIIEEE   NNNEEETTTWWWOOORRRKKK,,,   IIINNNCCC...   
BBBuuusssiiinnneeessssss   PPPlllaaannn® 

  
Written & Compiled By 

                                              Johnathan Brooks 

  
  

DISCLAIMER 
  

 Neither the Black Movie Network, Inc., nor Johnathan Brooks make any claims or 
guarantees as to the ultimate success of entrepreneurs seeking to participate in ownership or 
management of the Black Movie Network, Inc.©.  All materials, data, references and examples 
are provided for information purposes only. Demographics, terminology, resources and 
operational procedures are subject to change. 

  
Confidentiality Note:  The information contained in this document may contain material that is protected, 

proprietary, privileged, confidential, or otherwise legally exempt from disclosure.  This document is not for 
public dissemination and is intended solely for the use of the individual or entity to which it is addressed. 

  
  

Copyright © 2012-2013 
Black Movie Network, Inc. 

   All Rights Reserved. 

  

 

http://www.blackmovienetwork.com/
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BLACK MOVIE NETWORK, INC. 

 

 

 

 

Confidentiality Note 

 
 The information contained in this document is legally privileged and confidential information 

intended only for the use of the specific recipient.  If the reader of this document is not the intended 

recipient, you are hereby notified that any use, dissemination, distribution or copying of this document is 

strictly prohibited.  If you have received this document in error, please immediately notify us by telephone 

at: (404) 396-3946 and return the original document to us at the address on the cover sheet via United 

States Postal Service Priority Mail. Thank You. 

 

 

Confidentiality Statement 

 
 The information, data, and drawings embodied in this Business Plan for Black Movie Network, 

Inc. strictly confidential and is supplied to recipient of this Plan with the understanding that it will be held 

in the strictest confidence and not disclosed to a third party without prior written consent of the Board of 

Directors of Black Movie Network, Inc. The concepts, ideas, services and products are Service Marked 

(sm),Trademarked(™),Copyrighted(©)or Registered(®)by Black Movie Network, Inc..  By receiving this 

information, the recipient agrees to hold all the data, drawings, concepts and ideas contained within this 

document confidential and also agrees not to use this Business Plan or part thereof without the expressed 

written consent of Johnathan Brooks – CEO/President, Black Movie Network Inc. 
 

Memorandum of Risk 

 
 The following Business Plan represents management’s best current estimate 

of the future potential of the business.  It must be recognized that no business is free 

of major risks and few Business Plans are free of error of omission or commission.  

Therefore, investor(s) will be aware that this business has inherent risks that will be 

fully evaluated, discussed with management and experts fully capable of 

interpreting the information prior to any investments. 
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THE INVESTMENT OPPORTUNITY DESCRIBED HEREIN HAS 

NOT BEEN REGISTERED UNDER THE SECURITIES ACT OF 

1933, AS AMENDED (THE “ACT”), OR APPLICABLE STATE 

SECURITIES OR BLUE-SKY LAWS, NOR HAS THE SECURITIES 

AND EXCHANGE COMMISSION OR ANY STATE REGULATORY 

AUTHORITY PASSED UPON THE ACCURACY OR ADEQUACY 

OF THIS INVESTMENT, OR ENDORSED THE MERITS OF THIS 

OFFERING. 

 

Non-Disclosure/Confidentiality Agreement 

 

The undersigned reader acknowledges that the information provided by 

Black Movie Network, Inc. in this business plan is confidential; therefore, 

reader agrees not to disclose it to any source without the express written 

permission of Johnathan Brooks – CEO/President, Black Movie 

Network, Inc.. 

 

It is acknowledged by reader that information to be furnished in this 

Business Plan is in all respects confidential in nature, other than information 

which is in the public domain through other means and that any disclosure or 

use of same by reader, may cause serious harm or damage to Black Movie 

Network, Inc.. 

 

Upon request, this document is to be immediately returned to: 
Black Movie Network, Inc. 

7119 W. Sunset Blvd. 

Hollywood, CA 90046 

 

 

 

 

___________________   ___________________ 

Signature     Date 

 

 

___________________ 

Name (typed or printed) 
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BLACK MOVIE NETWORK, INC. 

 

1.0 Executive Summary 
Mission Statement: 

The mission of BLACK MOVIE NETWORK, INC. (BMN) is to broadcast a diversity of Black Films 

written, produced and or directed by someone Black or about the Black experience that create a since of 

pride and accomplishment in the Black community and awareness of our contributions to the global 

community.    Black Movie Network, Inc. (BMN) has established that its primary outlets will be cable, 

Direct Broadcast Satellite (“DBS”), telephone companies and alternate affiliates, SMATV, TVRO, MMDS 

and wireless cable, in both national and international markets.  Black Movie Network, Inc. (BMN) is 

headquartered in Atlanta, Georgia. 

 

Objective: 

The objective of the Black Movie Network Inc. (BMN) is to inform, inspire, educate, entertain and 

empower a person with knowledge and practical information that improves their quality of life. Our 

programming line-up includes Black Films and Documentaries that range from historic race films, Black 

Exploitation films, children films, action adventure, drama, romance, horror and comedy which are just a 

few of the many programs that will be presented on this network.   

 

 

Market: 

The target audience is anyone interested in Black films or the Black experience.  The African-American 

consumer segment represents a collective buying power of over $950 billion. With so much opportunity, 

marketers need the right tools to make strategic decisions about these consumers that they can be confident 

in. To meet this need we have created the Black Movie Network, Inc. (BMN). There are over 42 million 

Blacks in the United States alone and research has indicated that blacks watch twice as much television as 

any other demographic and yet it is rare occurrence to find a feature film or documentary programming that 

educates, inspires or entertains from a Black perspective (Neilson Research).  Because Blacks have always 

set cultural trends in the arts there is a global market for our programming. The goal of Black Movie 

Network, Inc. (BMN) is to capture no less than 20% of the targeted market each consecutive year with 

expectation being exceedingly higher. 

 

Budget/Funding: 

Operating expense is roughly $20,000,000 million with a cash reserve of $35,000,000 million for the first 

five (5) years of cablecasting, making the combined total approximately $55,000,000 million.   

 

Time Schedule: 

The project is broken into five (5) phases.  January 2013 marks the estimated start time for Phase One, 

which covers a six-month time span.  Subsequent phases will follow. 

 

Conclusion: 

In conclusion, Black Movie Network, Inc. (BMN) purpose is to empower the people, enhance the 

economy and improve the quality of life for an individual.  

 

 

 

1.1 The Unfulfilled Need 
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The era of niche television is here!  No longer will network television (ABC, NBC, CBS, FOX) dominate 

what the viewers are exposed to.  The fact is network television has fallen short of its promise to provide its 

audience with a clear vision of the world around them and how they relate to it.  The demand for 

information has never been greater.  It is time to provide engaging television programs, which inspire and 

empower people to bring about positive changes and Black Movie Network, Inc. (BMN) will do just that.  

 

The demand for new niche television networks, which cover specific subject matter, is becoming 

invaluable.  Today the world is rapidly changing and as we plunge headlong into the 21
st 

Century, the 

overwhelming majority of Americans are engaged in knowledge work.  The fastest growing and most 

important industries are information intensive.  These facts support Black Movie Network, Inc. (BMN) 

and niche television as being an important medium for the future.  

 

With the advent of Digital Transition (February 17, 2009), a level playing field was created for most all 

delivery systems, including broadcast television, cable television, direct-to-home satellite services, the 

Internet (Broadband), cell phones, iPods, and FIOS.   

 

People need and desire a constant resource that serves to inform, educate and inspire them on issues, which 

are important to them, and people want to make a difference.  However, many times the information 

available tends to scare and confuse them about issues related to Black America and the Black experience.  

A Black American can surf from channel to channel and never find programming that educates, inspires, or 

entertains from a Black perspective.  Black Movie Network, Inc. (BMN) niche television will focus on 

these issues and provide information on how to get involved and make a difference. 

 

Black Movie Network, Inc. (BMN) is an important niche network for all who are concerned with the 

contributions of Blacks in American history and Films that depict our true story from a Black perspective 

which will support and address these issues of concern. 

 

While many broadcast and cable organizations see the importance of Black Movie Network, Inc. (BMN) 

style of programming, none is in a position to create a television service fully dedicated to Black Films and 

Black Documentaries.  Services like TV1, BET, Bounce TV, HBO, The Discovery Channel, HGTV and 

The Learning Channel address selected unique topics; however, these programs are mixed in with other 

programming, which target other interests of the consumer. 

 

1.2 Objectives 
The objectives of Black Movie Network, Inc. (BMN) are as follows: 

 

 1. To create a full-spectrum network that reflects the dynamic and changing nature of Black Films 

today, providing innovative programming, helpful information, community and individual experiences, 

entertainment and a touch of much-needed humor.  It is estimated that Black Movie Network, Inc. (BMN) 

advertising and affiliate sales will increase to more than $90 million by the third year.  

 

 2. The cable network will initially offer pre-taped, original and diverse programming featuring 

Black Films and Documentaries 24 hours a day seven days a week.  

 

 3.  Aggressive marketing, superior customer relations and a well-defined brand name will be the 

network’s focus for the first five years.  

 

 4.  Revenue distribution goals for the network are expected to be approximately 75% television 

(advertising, home shopping and related services) and 25% from non-network products (print and 

electronic publishing, interactive multimedia, home video, merchandising, radio/TV syndication, 

international sales and distribution) by year five.    

     

1.3 Mission 
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BMN will clearly be a profitable leading 24-hour television network totally dedicated to cablecasting a 

diversity of Black Films and Black Documentaries that educate, inspire and entertain from a Black 

perspective.  The programs presented hope to inform, inspire, educate, entertain and empower our viewers.  

Black Movie Network, Inc., has established that its primary outlets will be broadcast television, cable 

television, direct-to-home satellite services, the Internet (Broadband), cell phones, iPods, and FIOS  in both 

national and international markets.   

 

1.4 Keys to Success 
 1. BMN feels their value proposition is quite clear and easily distinguished from most others in the 

market. They offer unique premium programming targeted for anyone interested in Black Films or the 

Black experience, as measured by their inherently educational and entertainment value. 

  

 2. The network will provide an underwriting environment, which will yield maximum visibility 

for sponsors as well as unique business partnerships among entertainment, media, the business, and finance 

communities.  

 

    3. As the television industry enters this new era, traditional basic cable (analog) will no longer 

dominate as the only means of receiving program services. The increase of new cable networks and digital 

outlets will necessitate an alteration in the conventional basic television packaging of program services and 

other offerings in order to achieve maximum marketability to consumers.   

 

   4. BMN is the latest development in an industry which has evolved from only a few broad-based 

entertainment networks in the 70’s and 80’s, to a “super medium” which can serve all consumers’ interests, 

via general interest, niche and micro-niche offerings.   Black Movie Network, Inc. (BMN) is being 

designed and directed by some of the finest minds in the entertainment and business industries who have 

extensive track records in cable television and related fields. They bring the benefit of their experience and 

contacts to this innovative, new television venture. 

 

2.0 Company Summary 
BMN is dedicated to people who wish to learn more about Black Americans role in American history and 

the stories told from the perspective of Black Filmmakers.  BMN’s programming service targets the fast-

growing needs of this segment in the consumer marketplace that sees the potential for programming that 

tells the stories of Blacks and their contributions, trials, tribulations, and challenges that have enabled 

Blacks to persevere and overcome. Black Movie Network, Inc. (BMN) is just one more small step in that 

direction. 42 Million Black consumers spend nearly a trillion dollars a year.  These 42MM Black 

consumers believe in the power of advertising and are more influenced by advertising than any other ethnic 

group.  They are trend-igniters, brand builders and mega-consumers.  That’s what you get when you get 

with Black consumers. That’s what you get when you get with Black Movie Network, Inc. (BMN) 

 

  

2.1 Company Ownership 
Black Movie Network, Inc. (BMN) is owned by Johnathan Brooks with provisions for partnerships and 

stock investment opportunities.   

 

2.2 Start-up Summary 

Black Movie Network, Inc. (BMN) anticipates three rounds of financing.  BMN is currently seeking $1 

million dollars for initial funding in the first year.  These funds will be utilized to: 

   

1) Form phase one of the operations infrastructure, $.25M (set-up headquarters, hire management 

team and initial support staff);   
2)  Develop and purchase programming $.5M, and   

3) Initiate pre-launch marketing, network distribution and develop products for non-television 

product line development, $.25M. Projected launch date is three months after securing funding or 

early first quarter 2013.   
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 4)  Funds will also be used for; 

  •  Additional personnel & training; 

  •  Sales development and sales support marketing; 

  •  Affiliate sales and licensing and underwriting development; 

  •  Development of non-network product distribution; 

• Developing programming strategies, inventory and ongoing programming       

development; 

  •  Complete on-air image and identity; 

  •  Development and maintenance of BMN’s Web Center; 

  •  Operational maintenance and international distribution. 

 

The primary location for BMN headquarters will be in Atlanta, GA.  Criteria for general office facilities 

within the Atlanta area: 

 

 •   Reasonable close proximity to state-of-the art production and up-link facilities; 

 •   Low-to-moderate state and local taxes and unequivocal state and local laws; 

• Real Estate location in an area that reflects the community that embraces business opportunities, 

women, minorities, the disabled, welfare recipients re-entering the work force, military veterans 

and recipients of corporate downsizing and the mission of Black Movie Network, Inc. (BMN); 

 •   Accessibility to major public mass transportation (airport, train & bus stations); 

•   Reasonable cost of living and residence opportunities enabling employees to live close by. 

 

Facilities & Improvements                                                                 
Management decided early on to lease rather than purchase the building and equipment necessary for the 

headquarters and satellite offices (the exception is computer hardware and software which will be 

purchased).  This will significantly reduce the amount of initial capital outlay. Costs estimated for office 

lease, legal, stationery, brochures, consultants, insurance, research and development, office supplies, 

equipment and telephone expense for:  

   

  Year One:  $   250,000   

  Year Two:  $   400,625 

  Year Three:  $   615,436 

  Year Four:  $   896,979 

  Year Five:  $  986,677 

   

Operations will be centralized at Black Movie Network, Inc. (BMN) headquarters. Sales offices will 

eventually be located in Los Angeles, New York, Chicago, Washington, D.C. and Florida.  All locations 

will incorporate state-of-the art communications systems to ensure maximum productivity and efficiency 

for internal communications and customer services. Electronic mail and voice mail will be readily 

accessible for all associates, and use of electronic messaging will be standard operating procedure. 

 

2.3 Start-up Costs 

Start-up Expenses (estimated)        

  Legal           $   5,000.00 

  Stationery, office supplies, etc.                       5,000.00 

  Sales Brochures                           10,000.00 

  Consultants              15,000.00 

  Insurance              16,500.00 

  Rent               20,000.00 

  R&D               10,000.00 

  Expensed Equipment             50,000.00 

  Other Operational Requirements           30,000.00 

  Total Start-up Expenses      $  161,500.00 

 

*Note: Figures do not include personnel. 
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2.3.1 Budget Summary 

 1. Executive/Production/Administration Salaries     $   314,000.00 

 2.  Office Staff--Benefits/Taxes (38%)             50,320.00 

 3.  Master Control/Technical Operations Center
1
            24,000.00 

 4.  Satellite Transponder/Playback/Uplink           150,000.00 

 5.  Office Furniture/Equipment/Post Production            15,000.00 

 6.  General & Administration Operating Expense          161,500.00 

7. Sales Promotion/Marketing/Advertising          100,000.00  

8. Production/Acquisition            500,000.00 

 9.  Interstitials/Generic/On-Air Promos             50,000.00 

10. Traffic Management               12,800.00 

11. Production Tapes/Dubs/Misc. Expense             50,000.00 

              Sub-total: $1,427,620.00 

     Contingency (15%)       $   214,143.00    

      Grand Total                $1,641,763.00 

 

2.4 Company Locations and Facilities 
Headquarters for Black Movie Network, Inc. (BMN) will be located in Atlanta, GA. with sales offices in 

Los Angeles, Chicago, Washington D.C., and New York by year two.  Additional new offices will be 

located in England, to cover the European scene.   Japan, Africa, India and Australia will cover all other 

countries involved related issues.  

 

 

 

3.0 Products and Services 
Black Movie Network, Inc. (BMN) will clearly be the leading 24-hour television service, being totally 

dedicated to providing information, news, trends, updates, non-fiction entertainment, and educational 

programming related to Black films and documentaries.   Black Movie Network, Inc. (BMN) will 

effectively cut across all demographics and psychographics.  As a catalyst for unequaled partnerships, 

Black Movie Network, Inc. (BMN) will effectively encourage, enroll, inspire, and integrate participation 

from local communities via affiliates, corporate America, radio & TV programmers, print media, 

national/international entities, experts, news and entertainment industries and average citizens through a 

unique system of integrated sales, programming and marketing strategies. 

 

Black Movie Network, Inc. (BMN) will: 

Feature entertainment driven programming, which empowers and inspires people to bring about 

positive change in their lives; 

Provide a community environment that represents “points of view” and enrolls support from all 

businesses, program related groups, experts, and other citizens; 

  Allow operators to develop exceptional visibility and credit within their communities with above 

average local avail opportunities which can be used for integration in network programs while 

generating local sponsorship partners; 

  Provide an underwriting environment which will yield maximum visibility for sponsors as well as 

unique business partnerships among entertainment, media, and women, minorities, the disabled, 

welfare recipients re-entering the work force, military veterans and recipients of corporate downsizing 

communities. 

 

3.1 Product and Service Description 
Black Movie Network, Inc. (BMN) start-up will offer:         

Twenty-four/seven -- 24 hours per day, 7 days per week offering: 
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 Eighteen hours a day of Black Feature Films and Documentaries; 

 Six hours a day 4 reruns (late-night and early morning hours) and other paid programming 

which promotes the concepts of the network. 

 

3.1.1   Interactive Television and Programming 

BMN is also working on programming suited for the interactive television marketplace.  Eager for more 

background on your favorite Black films?  Let’s say it’s Action Adventure Hour on BMN.  You’re just a 

click away from interesting information about the actors, writers, producers, directors, and the cast that 

made the film possible. And via our powerful e-commerce feature, buy books, audiotapes, videos, and 

more.  Missed last week’s films?  Access the past film archive feature.  You can even preview upcoming 

films.  Simply watching TV will suddenly pale in comparison. 

 

3.2   Programming & Inventory          
BMN is positioned to be the premier network offering programming for Blacks seeking a creative 

introspect into the stories by them and about them and their role in American History from a black 

perspective.  Black Movie Network, Inc. (BMN) will provide information, news, trends, updates and 

fiction and non-fiction entertainment.  

 

Our initial programming inventories will consists of 1,980 hours of acquired films, which should 

cover the first six months of cablecasting, during the 6am-midnight time frame, not including the 

1,095 total late night and early morning reruns and other paid programming which promotes the 

concepts of the network within the first six months, cablecasting between the hours of midnight-

6am.  BMN will also be acquiring other programming trailers related to our network’s theme from 

related industries.  

                            

Other initial program suppliers will primarily include: 

      *  Independent filmmakers and producers;                                    

 *  Associations and trade related organizations;           

 *  Production companies;                                      

 *  Collaboration with other major program networks.            

 

Black Movie Network, Inc. (BMN) original commissioned and co-produced programming will increase as 

BMN’s revenues increase.  Black Movie Network, Inc. (BMN) programs will be transmitted 24/7 hours a 

week via broadcast television, cable television, direct-to-home satellite services, the Internet (Broadband), 

cell phones, iPods, and FIOS etc from Black Movie Network, Inc. (BMN)’s facilities in Atlanta, GA 

through Cloud Technology to cable systems and other broadband operators.                              

 

Black Movie Network, Inc. (BMN) is scheduled to launch as a 24/7 service in the first quarter of 2013.  

 

The Black Movie Network, Inc. (BMN) will feature acquired feature films and documentaries in the first 

year of operation.  

 

In addition to acquired feature films and documentaries previously mentioned, Black Movie Network, Inc. 

(BMN) will offer unique local promotional opportunities through its local avails, two minutes per hour of 

airtime each day.  These on-air programming eventualities are provided exclusively for cable operators to 

insert their own local advertisement, live cut-ins local news, community fund raisers, or donated for the 

promotion of appropriate local and regional organizations; this will allow operators to customize BMN for 

their communities.                                                  

 

Black Movie Network, Inc. (BMN) will also develop alternative distribution channels for its services, 

such as, BMN’s magazine, BMN News, programming material for syndication, merchandising to consumer 

markets, home video distribution of “The Best of BMN,” programming from our library and international 

network licensing or programming sales. 

 

3.3 Competitive Comparison 
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The top cable services (in terms of distribution) that would be considered competition are: ESPN, 

CNN, USA, TBS, The History Channel, Fox News Channel, The Discovery Channels, Nickelodeon, 

TNT, MTV, C-SPAN 1&2, Lifetime, A&E, The Weather Channel, The Learning Channel, History 

Channel, Headline News, CNBC, MSNBC, VH-1, QVC Shopping Network, American Movie 

Classics, Comedy Central, Black Entertainment Television and Oxygen, TVONE, and Bounce.  In 

the top 28 services market, penetration ranges from 67.1 million subscribers (ESPN), to 6 million for 

Oxygen.  (To verify the accuracy of the subscriber figures go to www.ncta.com.) 

 

Comparatively, Black Movie Network, Inc. (BMN)’s niche philosophy is parallel to those of The Weather 

Channel, CNN, and C-SPAN, all of which focus on one special interest.  As a result of the specific services 

they provide, these networks have received unqualified support from the cable industry across the board.  

Demand for Black Movie Network, Inc. (BMN) will be similar to the above services and others such as 

Discovery, TBS SuperStation, ESPN and Lifetime. 

 

3.4 Sourcing 
Black Movie Network, Inc. (BMN)’s primary business operations will be in-house, producers and 

production crews will be out-sourced with a bidding process.    

 

3.5 Technology 
Channel capacity has presented the greatest challenge to new television services entering the market.  As 

digital compression becomes mainstream, channel and satellite industry (transponder availability) will 

provide significant opportunities for new networks to break into new markets.  Each service, however, will 

be held to the highest standards of programming excellence in order to attract and hold the attention of the 

consumer.  Reception by affiliates will also determine penetration. Black Movie Network, Inc. (BMN) 

will, however, still seek distribution on alternative systems, such as analog systems, broadcast and 

syndication, although it is primarily packaged for the digital marketplace. 

 

High costs of programming and aggressive marketing, though not barriers, comprise the primary reasons it 

will take start-up of our network three to five years before reaching operational break even. Today’s start-

up television services do not have the luxury of allowing their programming and network identity to evolve 

over a period of two to five years, like the networks of the 70’s and 80’s were able to do. We must provide 

a mature and finessed state-of-the-art look from time of launch.  

 

3.5.1 Satellite Distribution  
Black Movie Network, Inc. (BMN) will transmit its programming from an earth station transmitting 

facility (uplinking) to a compressed C-Band satellite transponder on an orbiting satellite, which in turn 

retransmits the signal to cable systems, and broadband operators’ headends throughout the United States.  

Black Movie Network, Inc. (BMN) will initially deliver one “feed” for Eastern, Central, Mountain and 

Pacific time zones. The transponder will initially be leased, rather than purchased, thus requiring less up-

front capital outlay.  The leased transponder will have “protected” status.  “Protected” status means that, 

should the transponder fail, service will be transferred, subject to availability, to a spare transponder. If one 

is not available, then a transponder with “preemptible” status on the same satellite, or on another satellite 

owned by same leaser, subject to certain limitations.  “Preemptible” status means the transponder can be 

preempted in the event of a failure of a “protected” transponder.  Black Movie Network, Inc. (BMN) is 

currently discussing transponder leasing and it will be announced. 

 

4.0 Market Analysis Summary 
Viewer demographics are the key to our future at BMN.  The below figures reflects the general population 

by race and sex in the United States, using Southern California as an example considering its diversity and 

continued population growth.   BMN will introduce these programs to Atlanta, Georgia initially but within 

less than a year branch out to other areas. 

 

A.  Population 

http://www.ncta.com/
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1) United States Population 281,421,906  & California Population:    33,871,648 

-Los Angeles = 9,884,300 

   

2)  Total United States Census of Population and Housing (2000) 
Race Total 

All Race 281,421,906 

Caucasian 211,460,626 

Afro American 45,658,190 

Hispanic or Latinos 35,305,818 

Asian, Pacific Islander 10,641,833 

American Indian, Alaska Native and other 
race 

24,661,257 

Male 138,053,563 

Female 143,368,343 

Total Minorities 69,961,280 

 

3).  Total Los Angles California Census of Population and Housing (2000) 

Race Total Female Male 

Caucasian 3,634,722 1,841,673 1,793,049 

Afro American 964,862 501,346 445,516 

Hispanic 3,306,116 1,602,973 1,703,143 

Asian, Pacific Islander 924,291 471,331 452,960 

American Indian, Alaska, Other 51,173 25,956 25,217 

Total 8,863,164 4,443,279 4,419,885 

Total Minorities 5,246,442 2,601,606 2,626,836 

 

4).  General Los Angeles Labor Force/Employment Information (2000) 

Topic  LA  Female Male 

Civilian labor force 4,743,400 1,967,095 2,571,269 

Civilian Employment 4,468,300 1,823,942 2,379,850 

Unemployment 272,100 143,153 191,419 

Unemployment Rate 5.8% 7.3% 7.4% 

Not in Labor Force 2,221,532 1,458,893 762,639 

Civilian Disability Persons (non-

institutional) 

 

5,857,597 

 

2,902,693 

 

2,954,904 

Disabled in Labor Force 148,737 48,707 100,030 

Disabled not in Labor Force 241,254 133,104 108,150 

Disabled no work disability 

(institutional) 

 

5,467,606 

 

2,710,882 

 

2,756,724 

Per Capita Personal Income 26,387   

 

B.  Economics (California) 

a.  Minority/Women Business Breakdown 

Owners All Firms Firms w/Employees 

All Firms 2,259,327 378,704 

Minority-owned 541,414 89,161 

Afro American-owned 68,968 6,875 

Hispanic-owned 249,717 32,551 

Asian, Am Indian, Esk, Ak Nat 232,672 51,167 

Women-owned 801,487 93,321 
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C.  United States Population Growth Projections 

  a.  Percentage (%) of population by race 

Group 1990 (%) 2000 (%) 2025 (%) 2050 (%) 

Caucasian   75.7 71.8 62.4 52.8 

Afro-American 12.3 12.9 14.2 15.4 

Asian, Pac Island 3.0 4.1 6.6 8.7 

Hispanic 9.0 11.4 17.6 24.4 

Am Indian,Esk,Aleut 0.8 0.9 1.0 1.1 

Minority Total  29.3 32.8 49.7 

 
** Statistics based on the United States Census Bureau Report for year 2000. 

  

 

Hispanic Population 

Hispanic origin population will increase to 31 million by 2000 and double by 2020.  By 2050, 

Hispanics will increase to 97 million.  The numeric increase of the Hispanic population from 

1995-2050, at 70 million, will greatly exceed that of any other race or ethnic group in the United 

States. 

 

Afro-American Population 
Afro-American population will increase at an annual rate of 1.35% from year 2000, while 

tapering to 0.95 by the decade from 2040 to 2050.  Afro-American populations will nearly double 

its present size to 61 million by 2050. 

 

Asian Population 

The fastest-growing race group in the near term will continue to be the Asian and Pacific Island 

population with an average annual growth rate of 3.98% and tapering to 1.65% by the decade 

from 2040 to 2050.  The Asian and Pacific Islander population will expand to over 11 million by 

the turn of the century, double its current size (9.3 million) by 2020 and triple it by 2040.  By 

2050, it will be 34 million people strong in the United States. 

 

Causation Population 
Non-Hispanic causation, the slowest growing group, is likely to contribute less and less to the 

total population growth in the country.  For the period 2000 to 2025, they will grow at 0.24% 

annually; and from 2025 to 2050, they will decline by 0.02%, reaching their peak population size 

around 2035. 
 



Confidential Private Placement Memorandum • Regulation D Rule 504 • BLACK MOVIE NETWORK, INC. 

Confidential Page 50 7/30/2013 

White

Black

Hisp/Latino

Others

211,460,626

(61%)

34,658,190

(14%)

35,305,818

(14%)

33,009,134 

(11%)

 

A composite of the race populations in the United States based on the U.S. Census Bureau 2010 Report. 

  

 

 

4.1 Market Segmentation  
Direct customers of Black Movie Network, Inc. (BMN) will be cable systems, broadband affiliates, 

underwriters, advertisers, and back-door users (syndication, international & home video).  Yet, viewers are 

the most important targets because they are the ones who ultimately influence purchasing decisions and 

ratings. 

 

Affiliates now look for services that provide highly unique, entertaining programming and market support 

that are useful for their customers and their own revenue-generating ability.  Thus, operators are examining 

endless ways in which they can best package the oncoming flood of program offerings in order to provide 

maximum profits and fulfill consumer demands. 

 

The most successful networks for operators are the ones that:  

 Stand out above the clutter by providing unique programming with sizzle; 

 Encourage substantial, meaningful and enthusiastic community support and participation; 

 Provide consistent, positive, high profile public relations opportunities; 

 Supply above average, local partnership opportunities that increase revenues and expand their 

profile in their community. 
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Likewise, underwriters and advertisers look for opportunities, which allow their services to stand above 

other advertising. For future advertisers, partnerships with programmers, affiliates and other national 

organizations will be key.  Black Movie Network, Inc. (BMN) believes that demographic and 

psychographic characteristics of our viewing audience favorably influence underwriters’ decisions to 

purchase time on Black Movie Network, Inc. (BMN). Generally, cable television households watch more 

television, have a higher per capita income and have more people per household than the general 

population. 

 

These demographic and psychographic segments constitute a large percentage of the hundreds of products 

and services of most major advertisers BMN’s ability to efficiently deliver high concentrations of active 

purchasers make it an attractive vehicle for national underwriters.  BMN understands that underwriters 

know that consumers not only need to feel good about the products they purchase, but that they feel good 

about the companies behind them.  Black Movie Network, Inc. (BMN) will provide this understanding 

through a wide array of partnership opportunities among organizations and businesses which share a 

similar mission; a mission based on advancing the African-American consumer segment which represents a 

collective buying power of over $950 billion. With so much opportunity, marketers need the right tools to 

make strategic decisions about these consumers that they can be confident in. To meet this need Black 

Movie Network, Inc. (BMN). 

 

Viewer demographics are the key to our future at BMN.  Out of a possible 67 million cable subscribers, 

BMN will attract la cre’me de la cre’me.  They are active, upscale, innovators and professional-managerial 

people with families whose purchasing patterns in several consumer categorizes reflect a dynamic life-style 

and a remarkable receptiveness to product introductions and advanced technologies.  Viewer demographics 

share these characteristics:                                                 

 

 They engage in leisure activities that promote fitness and well being and stimulating 

intellectual interests.        

 Consume food products that accommodate a fast-paced life-style and contribute to better 

health.      

            Stand at the forefront of upscale purchases in electronics and telecommunications i.e.: 

computers, software, scanners, VCR’s, satellite systems etc.         

 Commit themselves to their community and important issues of concern to all.                                           

 Are participants in social causes, involve themselves in local organizations and contribute 

volunteer time.        

 Cable television households average family income is $35,000, BMN HHI $29,328 

 BMN’s viewer family is Education/Entertainment oriented, owning at least one computer. 

 

4.2 Customer Profile 

 
A.  United States Population by Race: 
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White

Black

Hisp/Latino

Others

211,460,626

(61%)

34,658,190

(14%)

35,305,818

(14%)

33,009,134 

(11%)

 
A composite of the race populations in the United States based on the U.S. Census Bureau 2010 Report 

 

B.  Your Cable Network’s audience is highly educated and affluent. These figures 

are estimates:  

 

Sex      Age 

Male:    59.8%     Age 18-49, 71.6% 

Female: 40.2%    Age 25-54, 76.8% 

      Median Age: 43 

 

Education     Occupation 
Post Graduate Degree 36.8%   Professional Managerial 51.1% 

Graduated College+ 63.4%   Professional 36.1% 

Attended/Graduated College+ 83.8%  Managers/Administrators 15.0% 

      Business Owners 68% 

 

Household Income    Individual Employment Income 
$100,000+ 14.8%     $60,000+ 20.7% 

$75,000+ 28.5%     $50,000+ 25.6% 
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$60,000+ 47.2%     $40,000+ 39.9% 

$50,000+ 54.6%     $35,000+ 43.7% 

$40,000+ 68.1%     Median IEI $41,732 

Median HHI $56,154 

4.2.1 Scheduled Trade Shows  
BMN will create Alliances and Partnerships with promoters of trade shows to be a source of cross-

promotion and show coverage, content and news for the network. 

 

Name  Location Attendance (‘01) 

National Cable Telecommunication Association Various   40,000 

National Assn. Of Television Program Executives Various   60,000 

National Association of Broadcasters Las Vegas 120,000 

 

4.3 Target Market Segment Strategy 
BMN’s choice of target markets is strategic.  We assume that it definitely reflects our strengths and 

weaknesses.  The strategic plan consists of: 

1). Conduct massive public relations marketing campaign focused on BMN target market. 

2). Communicate and seek advice from targeted organizations and agencies.  

3). Place paid advertisements, participate as special guest on television shows and seminars 

engagements whose customer base fits BMN’s target market profile.  

4). Conduct business with target market. 

 

4.4 Market Trends 
Cable television is by far the predominant broadband opportunity in the industry today, and its hold 

on the industry is being significantly bolstered by the support of the telephone industry through 

acquisitions and mergers.  The largest and most visible of these alliances is by Comcast Cable and 

NBC/Universal, America Online and Time Warner Inc., AT&T and TCI/Media One. Other existing 

and newly evolving technologies, however, join in to create a television business future, which can 

serve people across the world with state-of-the-art entertainment, news, and other types of program 

fare, regardless of their geographic location. While the cable/telephone companies have access to 

virtually every household in the U.S. marketplace, Direct Broadcast Satellite operations are 

projecting penetration in approximately 30 million households by the end of the 2012.    

 

As a show of economic strength, cable television has proven to be one of the most outwardly-mobile, 

recession-proof and demanded services operating today.  Despite re-regulation of the cable industry in 

1993, 1996 and again in 1999, consumer demand for a myriad of television fare is at its highest.  Only 

broadband telecommunications services are poised to fulfill the demands of an ever growing consumer 

base.  By mid-2001, digital compression (a technological turning point for the television industry) and the 

highly-touted “Digital Set-Top Box” is expected to be in place, allowing operators to market new, 

innovative programming choices via a universe of nearly 500 channels.  This will eradicate the number one 

foe which has plagued start-up services; lack of channel capacity. 

 

The uniqueness of Black Movie Network, Inc. (BMN) with its high powered management team and the 

power of its broad-based appeal, and Internet component will set it apart.  No network has ever launched a 

network of this type with the kind of Web site interactivity that is planned.  Black feature films of all genres 

and documentaries acquired are less expensive to acquire, they will also distinguish BMN’s line-up from 

the more traditional mix seen on TVONE, BET, CNN, FOX, CNBC, Bloomberg, and MSNBC.  BMN’s 

somewhat provocative stated mission is to become an indispensable, necessary part of  industries today that 

focus on women, minorities, the disabled, welfare recipients re-entering the work force, military veterans 

and recipients of corporate downsizing of industries today. Unleashing the power of communication to 

create great things, which will eventually place it alongside CNN, The Discovery Channel, TBS 

SuperStation and ESPN as one of the most demanded full-time services offered. 
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BMN will be built on national and community partnerships.  Black Movie Network, Inc. (BMN)’s 

business goal is to become a highly informative, inspirational, educational and entertaining network dealing 

with the 45 million African American’s.  With innovative programming and aggressive marketing 

strategies, Black Movie Network, Inc. (BMN) will develop into a must-carry service for all carriers and 

operators.  Black Movie Network, Inc. (BMN) will primarily be marketed to operators as a basic cable 

service. Other marketing operations are Direct-To-Home satellite services such as DirecTV and Dish; as a 

“mini-pay” subscription service; a basic service, such as The Discovery Channel, Disney, and CNN; and as 

an “a la carte” service.  Black Movie Network, Inc. (BMN) will provide added value with a magazine 

subscription, access to on-line services, news updates/information, home shopping opportunities and much 

more. 

 

The projected basic cable subscriber base passed, or homes that will have access to Black Movie Network, 

Inc. (BMN) is 10 million in the first year and 30 million by year three (33% cable penetration) and 67 

million by year five.  DirecTV will add an additional 12 million viewers by year three. Alternate 

technologies will add an additional three million subscribers by year four and six million more by year five 

(alternate technologies are not calculated into this financial analysis).   

 

BMN’s goals will be achieved by offering: 

 

  A top-quality product with competitive rates; 

  Aggressive local and national marketing incentives; 

  Partnership opportunities for local and national women, minorities, the disabled, welfare recipients 

re-entering the work force, military veterans and recipients of corporate downsizing product businesses 

and many other organizations and businesses. 

 

4.4.1 Market Growth 
Cable television revenues increased significantly with combined operating profits of basic cable services.  

Nearly $65 billion net revenue came from advertising and license fees in 2012 alone, accounting for 94% 

of the total net revenue. 

  

In 2012, Paul Kagan Assoc., Inc. reported the combined operating cash flow of all basic cable networks 

exceeded $30 billion; more than 20% over 2011.  Similarly, the combined assets of these television 

services would be over $500 billion (based on The Wall Street Journal’s method of valuing publicly-traded 

cable companies).  The combined cash flow of the basic cable networks increased 207% from 2000 to 

2010, from $9,753,000 to $29,961,000,000. 

 

Data from the Second Quarter 2011 Nielsen Media Research’s Monitor Plus service indicates that 

advertisers spend: $270,589,800 on business advertising  

    244,901,000  on general advertising 

    233,994,200  in travel advertising 

    203,029,800  on food ads 

    171,077,500  on drug and toiletry advertising  

    111,046,900  in household product advertising 

      31,993,300  in apparel advertising 

 

 

 

 

 

 

5.0 Industry Analysis 
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We are part of the “Information Super Highway” business: While many broadcast and cable organizations 

see the importance of BMN’s style of programming, none is in a position to create a television service fully 

dedicated to persons striving to start a business, enhance personal finance, especially for women, 

minorities, the disabled, welfare recipients re-entering the work force, military veterans and recipients of 

corporate downsizing.  This business plan is designed to provide enormous flexibility for a new television 

network entering the rapidly evolving arena of digital telecommunications known as the “Information 

Super Highway.”  This new marketplace is centered around broadband telecommunications and digital 

compression, from which immense opportunities for television programming, interactive multimedia, 

information services and many other related businesses, all which will benefit from 500-plus channels via 

the home television set. Digital compression will significantly impact our business by increasing channel 

capacity. This expansion will allow the carriage of many new services to better satisfy viewer demands. 

 

As we enter this new era, traditional basic cable (analog) will no longer dominate as the only means of 

receiving program services. The increase of new cable networks will necessitate an alteration in the 

conventional basic television packaging of program services and other offerings in order to achieve 

maximum marketability to consumers.  Services will be assembled “a la carte,” or in packaged groups 

(referred to in this business plan as tiers or tiering), which may be purchased by consumers at their 

discretion. This flexibility will give consumers direct control over what services they wish to buy, thus 

making the process more user friendly, thereby increasing viewership and ultimately profits.  

 

It should be noted this plan recognizes that traditional mainstream revenues retrieved from affiliate license 

fees and advertising will be significantly lower in this new digital environment because of dilution created 

by the coming expansion of six times the number of user choices.  Thus, Black Movie Network, Inc. 

(BMN) will develop a myriad of related businesses as mainstream revenues in addition to its 24-hour 

television programming, to significantly increase the network’s profitability and ability to achieve 

operational break-even by its third year of operation.  Furthermore, this plan recognizes that cable 

television is expected to remain the dominant player in broadband communications through the beginning 

of the 21st century.  However, at the same time, management realizes the great potential for distribution via 

DBS and telephone companies, as well as existing alternate technologies and customer bases, including 

distribution via domestic syndication, home video, international distribution, publishing, home-shopping, 

multi-media services, on-line services, etc.                                              

 

The Telecommunications Reform Act of 1996 opened the $1 trillion telecommunications market, removing 

all barriers of entry to the telephone, cable and satellite industries.  The US Bureau of the Census states that 

television, network and cable will remain the number one source of entertainment into the 21
st
 Century.  

The $60+ billion dollar a year cable industry has attracted direct satellite transmission companies, like 

DirecTV, telephone companies, like AT&T, and utility companies, disrupting the cable monopoly.  All of 

these cable TV distributors will forever need programmers such as BMN. 

 

Expanding channel capacity makes niche channel access possible.  MTV, The Cartoon Channel, Court TV, 

The Sci-Fi Channel, The History Channel, The Food Network, The Golf Channel and the top 24 cable 

niche networks averaged over $150 million in revenue in 1995.  Many networks duplicate themselves, 

providing more channels of their particular niche, like ESPN2, HBO2 & 3. 

 

Since BMN is not being developed to compete with any specific network format that exists today, BMN 

enjoys no direct competition.  Major networks are not in the business of starting new networks.  One 

possible exit strategy for investors in BMN will be to develop the network to profitability and then be 

acquired.  Classic Sports Network, for example, was bought by ESPN at the 10 million household mark for 

$170 million and The Sci-Fi Channel was bought by USA Networks for $80 million with only 6 million 

subscribers.  Country Music Television and The National Network (formerly The Nashville Network) were 

recently bought by CBS for $1.55 billion. BET was recently bought for $3 billion. 

 

As we ramp-up, BMN will provide programming to the satellite dish market, cable television systems, and 

direct satellite television providers for 67 million cable households.  BMN’s quality programming will 

encourage their subscribers, our indirect customers, to continue their subscriptions and to upgrade to higher 
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priced digital line-ups over the next three to five years.  Digital penetration will offer BMN even greater 

distribution. 

 

As BMN develops we plan to generate income through a number of revenue streams:  cable/satellite 

subscriptions, direct subscriptions, long form ad time sales (infomercial time), network advertising, direct 

response ad revenue, Internet subscriptions, Internet advertising, merchandising sales, network program 

sales and special club membership sales. 

 

Once our ramp-up is complete at the heart of the network’s business operations will be a 24-hour television 

programming service designed to produce and acquire narrative film and documentary film programming 

which is dedicated to Black Americans.  BMN’s cablecasting will be inspiring, informative, educational, 

and entertaining.  Programs are designed to be provocative, illuminating, and useful for daily living, and 

formatted for all broadband television services.  Black Movie Network, Inc. (BMN)’s primary outlets will 

be cable, Direct Broadcast Satellite (“DBS”), telephone companies and alternate distribution affiliates, 

SMATV, TVRO, MMDS and wireless cable, in both national and international markets.  

 

Black Movie Network, Inc. (BMN) will be the primary marketing outlet and will be integrated into other 

businesses for both independent and cross-promotional marketing.  Black Movie Network, Inc. (BMN) 

will house an acquired programming development center and a digital resource center, which will integrate 

information, on-line networking, strategic alliances and current and future product inventory (including 

completed programming and other related material).            

 

Black Movie Network, Inc. (BMN) is the latest development in an industry which has evolved from only a 

few broad-based entertainment networks in the 70s and 80s, to a “super medium” which can serve all 

consumers’ interests, via general interest, niche and micro-niche offerings.  Black Movie Network, Inc. 

(BMN) is being designed and directed by some of the finest minds in the entertainment and business 

industries who have extensive track records in cable television, finance, and related fields. They bring the 

benefit of their experience and contacts to this innovative, new television venture. 

 

5.1 Distribution Patterns 
Black Movie Network, Inc. (BMN) will “uplink” it’s programming from an earth station transmitting 

facility.  The programming signal will be beamed to a transponder on an orbiting satellite, which in turn 

retransmits the signal to cable systems, broadband operators’ headends and home receiving antennas 

throughout the United States.  Black Movie Network, Inc. (BMN) will initially deliver one “feed” for 

Eastern, Central, Mountain and Pacific time zones.  The transponder will initially be leased, rather than 

purchased, thus requiring less upfront capital outlay.  The leased transponder will have “protected” status.  

“Protected” status means that, should the transponder fail, service will be transferred, subject to 

availability, to a spare transponder. If one is not available, then a transponder with “preemptible” status on 

the same satellite, or on another satellite owned by same Lessor, subject to certain limitations.  

“Preemptible” status means the transponder can be preempted in the event of a failure of a “protected” 

transponder.  Black Movie Network, Inc. (BMN) is currently discussing transponder leasing and it will be 

announced. 

 

5.3 Value Proposition  
Our value proposition has to be different from the standard box-oriented cable networks.  As a strategic 

ally, we will offer a unique network to our target market.   We know our value proposition is quite clear 

and easily distinguished from most other networks in the market. We will offer uniquely premium 

programming, as measured by the ratings and market share. 

 

5.4 Competitive Edge 
BMN’s competitive edge is our positioning as the first true Black Movie Network targeting Black 

Americans.  BMN will act as a strategic ally with our clients who will be more than just customers.  By 

building a business based on long-standing relationships with our satisfied clients, we simultaneously build 

defenses against competition.  The longer the relationship stands, the more we help our clients understand 

what we offer them and why they need it. 
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5.5 Marketing Strategy 
Black Movie Network, Inc. (BMN) will have two marketing focuses: 

  

  Directly and aggressively pitch the top 100 multiple systems operators (“MSO’s”) for licensing, 

blue chip advertisers and other key corporations for underwriting partnerships. 

  

  Aggressively pitch to businesses with a promotional program designed to promote and educate 

the public on the importance of this targeted industry exploration.  

 

Cable and other broadband operators (as appropriate) will be offered a comprehensive marketing package 

in four parts: 

 

1. Sales Incentives: Revenue incentives via four minutes per hour for local avails, tiering enhancements, 

volume discounts, first year free and charter rate card.  Plus, partnership opportunities with (Insert target 

market partnership possibilities here), providing new and unique public relations opportunities and free 

customized launch materials; 

 

2. Launch Support Package: Customized ad slicks, cross-channel spots and radio spots, BMN training 

materials, promotional manual, local ad sales training guide, on-line support for system launches over 

150,000 subscribers, print and video logo, customized press kits, Comcast. Time Warner, Cox Cable, 

Direct TV and Dish Network provide target market partnership possibilities, related research as it relates to 

businesses and consumers, subscriber acquisitions guide and more: 

 

3. Maintenance: Comprehensive bi-annual marketing kits with customized promotional materials with 

updates on an “as needed” basis, program listings to all MSO’s with modem-receive capabilities, affiliate 

matching funds program, and other business promotions. 

 

4. Educational Link: Developed programs in conjunction with local cable systems. BMN will link local 

selected trade schools and trade show seminars live with Black Movie Network, Inc. (BMN).   

 

Underwriters will receive: 

 1. On-air visibility via underwriting billboards, credits and :30-:60 spots. 

2. Daypart ownership opportunities i.e., morning, afternoon, prime time and late night. 

 3. Value-added promotions via magazine distribution, cross-channel promotions, 

  contests, public relations campaigns, web site, and other projects 

4. Partnership tie-ins with the business, women, minorities, the disabled, welfare  programs, 

military veteran affairs, other corporations and visionary organizations that share similar missions 

and causes. 

5. Expanded visibility via innovative, business promotional and press relation programs. 

6. Targeted outreach that engages the African American market. 

 

 

The advertising supplier of Infomercial blocks will have the opportunity to co-design the 2:00 am to 6:00 

am daypart with Black Movie Network, Inc. (BMN) and will direct it’s day-to-day operations. BMN will 

oversee editorial content; infomercials will receive BMN’s approval, and approval from our “Programming 

Advisory Board.” 

 

6.0 Advertising, Public Relations & Promotions 
Black Movie Network, Inc. (BMN) will pitch and advertise heavily in all cable, cablecasting and other 

broadband trades to reach potential affiliates. Equally important will be visibility to the top advertising 

trades to reach Blue Chip Underwriters, as well as the advertising industry at large. Leading the list of 
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targeted cable, broadband and ad trades are Multichannel News, Cable World, Cablecasting & Cable, 

Electronic Media, Advertising Age, Ad Week, Inside Media and Cablevision.    

 

Consumer advertising promotions and press coverage will also be essential in key markets and strategic 

publications to target the Network’s key viewing constituents and key decision makers within the affiliate 

and advertising communities. Leading newspapers and radio stations will be targeted in strategic businesses 

that support the African American community. National publications such as industry magazines.  

Magazine and reviews are among the strategic targets for publicity and advertising. 

 

6.1 Positioning Statements 
For advertisers of automobiles, appliances, hair care, cosmetics, clothing, fast foods, beverages, insurance, 

financial services are just a few of the possibilities, and related products who intend to increase and develop 

new markets, Black Movie Network, Inc. (BMN) will offer very specialized niche-programming, the 

latest development in an industry which has evolved from only a few broad-based entertainment networks 

in the 70’s and 80’s, to a “super medium” which can serve all consumers’ interests, via general interest, 

niche and micro-niche offerings.   

 

Black Movie Network, Inc. (BMN) is being designed and directed by some of the finest minds in the 

entertainment and business industries who have extensive track records in cable television, finance, and 

other related areas.  They bring the benefit of their experience and contacts to this innovative, new 

television venture. 

 

6.2 Pricing Strategy 
Black Movie Network, Inc. (BMN)’s potential viewer audience share (the total U.S. cable audience is 

more than 67 million cable households or 68% of all U.S. television households) is expected to reach 70 

million U.S. cable households by the fifth year including digital outlets as well.  BMN’s goal is to penetrate 

no less than 30 million-viewer households by the year 2018. This is a conservative projection, to be 

determined by the progress of digital compression. The most popular and demanded services will attract the 

greatest number of subscribers in this new era.  DirecTV would expose BMN to an additional subscriber 

market of about 12 million viewers by year three and additional revenues respectively.  Approximately 

30% of the total cable households are sold in tiers (packages of three to six program services sold “a la 

carte” for a monthly fee).  Essentially, this figure will reach 100% for “a la carte” and tiered services when 

digital compression is fully integrated within the next few years.                                                                 

 

6.3 Sales Forecasts 
In order to acquire channel space and build distribution channels for Black Movie Network, Inc. (BMN), 

the network will give (in regard to basic cable) two minutes of air time per-hour to cable systems as 

incentives to carry our service.  As a mini-pay service, Black Movie Network, Inc. (BMN), would waive 

all affiliate fees for the first year of carriage.  

 

Annual affiliate sales projections are based on subscribers with yearly increases of 

no less than 20% a year: 

  Year   Revenue Subscriber Affiliate Fees 
  *  Year One:      $   ------------  10,000,000   $0 

  *  Year Two:          9,000,000  15,000,000   $.05 

  *  Year Three:      25,200,000  30,000,000   $.07 

  *  Year Four:          64,800,000  54,000,000   $.10 

  *  Year Five:         84,000,000  70,000,000   $.12 

 

Advertisement revenue is projected from year one, all of which are based on the 

reach (distribution) of the service. Estimates are: 



Confidential Private Placement Memorandum • Regulation D Rule 504 • BLACK MOVIE NETWORK, INC. 

Confidential Page 59 7/30/2013 

   Year   Revenue           Cumulative 

   *Year One-   $  14,702,000                 14,702,000 

   *Year Two-       37,056,000    51,958,000 

   *Year Three-       55,065,000  107,916,000 

  *Year Four-       66,078,000  173,994,000 

   *Year Five-       79,293,600  253,287,600 

 

**Combined figure includes infomercials and advertisement. 

 

These figures are not a combination of advertising receipts and program 

sponsorships. 

 

Black Movie Network, Inc. (BMN) projects a positive cash flow of $  5,591,400     million for year one 

minus expenses, and a more substantial positive cash flow of $  23,780,600
1    

million by year two. 

 

6.4 Promotion Strategy 
Black Movie Network, Inc. (BMN) will pitch and advertise heavily in all cable, cablecasting and other 

broadband affiliates, and trades to reach potential clients.  Equally important will be visibility to the top 

advertising trades to reach Blue Chip Underwriters, as well as the advertising industry at large.  Leading the 

list of targeted cable, broadband and ad trades are Multichannel News, Cable World, Cablecasting & Cable, 

Electronic Media, Advertising Age, Ad Week, Inside Media and Cablevision.      

                                                      

Consumer advertising promotions and press coverage will also be essential in key markets and strategic 

publications to target the Network’s key viewing constituents and key decision makers within (target 

market).  Leading newspapers and radio stations will be targeted in a number of states.   

 

6.5 Marketing Programs, License Fees & Underwriting 

The revenue generating ability of Black Movie Network, Inc. (BMN) is based on the end users, or 

television viewers and affiliates demand for the network’s dynamic blend of informative and entertaining 

programs with issues which are important to the African American community.   This demand will make 

Black Movie Network, Inc. (BMN) a must-carry service, while providing operators with an exceptional 

public service tool and a “Headline” service, which significantly increases the marketability of their 

program offerings.  License fees are based on market research from MSO’s and what they feel their 

customers would like to view, while keeping prices at a level that will attract the greatest number of 

subscribers.  Affiliates in all technologies will license rights for carriage of Black Movie Network, Inc. 

(BMN) as a full time service, while corporations and advertising agencies will be approached directly for 

underwriting revenues. 

 

Underwriting is based on average advertising revenues for start-up services, factoring in market 

penetration, ratings, added value, and exceptional advertiser demand. BMN’s underwriting revenues are 

derived primarily from sales of dayparts and program underwriting, and commercial dayparts.  Commercial 

rates are based on the low-end industry average rates ($10-30,000 per half hour) for the purchase of paid 

programming for services, which penetrate 90% of cable (penetration ratios are factored into Black Movie 

Network, Inc. (BMN)’s projections).  Major underwriting and advertising on BMN will include companies 

in packaged goods, food/beverage, fast food, general retail, toys, communications, computer/electronic 

industries, financial service industries, educational, entertainment and media industries. BMN does not plan 

to carry advertisements of certain products and services that conflict with BMN’s mission. 

 

Over the past ten years, cable television has increased its share of advertising revenues.  As the overall 

ratings for the major broadcast networks and their local stations declined, over the same period, the overall 

rating for basic cable television programming services has increased.  Furthermore, cable advertising 

revenues have grown significantly faster during this period than those of broadcast networks.  Advertising 

sales for U.S. national cable networks rose about 30% in 1999 for a record $8.7 billion, according to Cable 

Television Advertising Bureau (CAB).  Sales from all cable networks, including revenue from regional 
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sports networks and other fees, is expected to exceed $29.6 billion-23% more than last year’s $21.45 

billion.  Source: Cablecasting & Cable Cableday-Tuesday, December 28, 2011. 

 

BMN is expected to fit within the revenue growth potential of past cable trends, accounting for similar 

penetration.  The network is designed to draw support and participation from all areas of the cable and 

business communities, including programmers, advertisers and affiliates alike, thus, Black Movie 

Network, Inc. (BMN) will be viewed more as an ally to all related businesses opposed to a competitor. 

 

6.6 Sales Strategy 
Black Movie Network, Inc. (BMN) will have two basic sales forces to support its affiliate and advertising 

revenue streams:  

  

 1) Affiliate Sales & Relations. 

 2) Advertisement / Underwriting Sales & Relations.  

 

The affiliate sales associates will divide the U.S. into two basic regions, each of which will have its own 

director and sales assistant.  Each region will report to the Head of Affiliate Sales and Relations. 

Underwriting or Advertising (including Infomercials) will be serviced by a separate sales team that reports 

directly to the Divisional Head.  Infomercials will be sublet to a paid media corporation, but supervised by 

the President.  Related non-network product sales will be handled under the guidance of the Development 

Department.  Underwriting and Infomercial agreements will be finalized via mutually executed agreements. 

Payments will be via corporate invoice. 

 

MSO’s and other system carriage deals will be considered once a launch authorization form (“LAF”) has 

been mutually executed by both Black Movie Network, Inc. (BMN) and operators.  At this point, pre-

launch marketing activities will commence.  All details of the agreement will be finalized before the LAF is 

signed.  Payments will be automatic plus invoice.  Ancillary distributions will be by videotape in required 

formats or satellite.  Support materials will be delivered in multimedia formats, including satellite, (cross-

channel promotions) video and print. 

 

6.7 Strategic Alliances 
Black Movie Network, Inc. (BMN) will have two marketing focuses:  

  

 (1) Directly and aggressively pitch the top 100 multiple systems operators (“MSO’s”), the top 50 

Cable Systems and top 20 cable networks for licensing, blue chip advertisers and other key corporations for 

underwriting partnerships;  

 

 (2) Aggressively pitch the African American community with promotional programming designed 

to endorse and educate the public on the importance of Black Movie Network, Inc. (BMN).  

 

7.0 Milestones 
I. Corporation    

 

a) 2011--First draft of Business Plan for Black Movie Network, Inc. 

b) September 2012 --Sought initial consultations through Sheldon Altfield. 

c)    September 2012—Incorporated Black Movie Network, Inc. as Delaware Corporation.  

c) October 2012--Brought on staff, Mr. Sheldon Altfield (Cable Maven) (Vice President, Production 

& Network Operations) and Barry G. Corker (Chief Financial Officer) 

d) October 2012--Revised business plan, established staffing requirements, budgets, and outline a 

five year financial projections including Revenue and Expense 

e) November 2012—Finalized business plan 

 
II. Funding 

a) September 2012--Initial funding financed from personal investment portfolio and relatives 
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b) November 2012—Start seeking start up money from Private Placement Offering of 100,000 

shares of common stock via SEC Rule 504D from investors, friends, and relatives. 

c) November 2012—Start seeking additional  money from Venture Capitalist, foreign  

investors, friends, and relatives 

 

III.  Programming and Production 
a) October 2012—Created, presented and sizzle real for System Operators and Advertisers 

and broadcast on YOUTUBE. 

b) November 2012 – Acquired 57 African Heritage titles from Festival Films. 

c) November 2012 - Interred into negotiations with tentative agreement to acquire 77 titles 

from Xenon Pictures.  

  

7.1 Compensation & Ownership  
We are rapidly adding management talent to our core team while augmenting the efforts of our 

management team with an Advisory Board of industry notables that are sharing their expertise and industry 

contacts with the team.  

 

Management is prepared to accept modest initial salaries or stock to obtain financing for startup.  Full 

salaries, plus incentives, will need to be included for sales executives on the street driving up initial 

distribution for BMN in its first stage. Therefore, all Management salaries will be individually negotiated 

with the President. 

 

7.2 Organizational Structure 
The primary staff will initially consist of 21 permanent positions.  The structure listed below is ideal and 

will expand the company into different department and divisions. 

 
Network Organizational Structure 

 Finance & Administration: 

  Budget 

  Human Resources 

  Accounting 

  Administration 

  Legal Services 

 

 Marketing & Communications: 

  Affiliate Marketing 

  Underwriting/Ad Sales Marketing 

  Community/Special Projects 

  Press Relations 

 

 Network Operations: 

  Affiliate Sales & Relations 

  Underwriting/Advertising 

  Programming/Acquisition 

Education/Entertainment  

  Research and Development 

 

7.3 Management Team 

 

These positions will be announced via press releases as they are filled. 
 

President/Chief Executive Officer (CEO) – Johnathan Brooks 
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Chief Operating Officer, 

Chief Financial Officer, 

Vice President, Advertising Sales 

Vice President, Affiliate Relations 

Vice President, Production & Network Operations – Sheldon Altfield 

Sales Manager – East Coast –  

Sales Manager – West Coast 

Traffic Manager/Librarian 

Affiliate Director-East Coast 

Affiliate Director – West Coast 

 

7.4 Personnel Plan, Administration 

The President will oversee and direct day-to-day affiliate sales, underwriting and ad sales, marketing and 

programming activities for BMN.  The Chief Financial Officer will oversee and direct the day-to-day 

business and legal affairs and human resources. The Heads of Operations and Policy will oversee BMN’s 

mission and goals.   

 

The President will encourage and facilitate a high degree of partnership and teamwork among Network 

Operations, Finance and Administrative, marketing, communications and business, especially centered 

around specific interest groups that make up the network’s audience.  Policy will be determined on regular 

feedback from all associates and frank discussions at all levels. 

 

Staffing for Black Movie Network, Inc. (BMN) will initially consist of 21 full time associates positioned 

throughout six basic operating divisions: 

 1.   Affiliate Sales 

 2.   Underwriting & Advertising 

3. Programming: Acquisitions, scheduling, traffic, production, syndication, international sales, 

home video 
 4.  Marketing: Sales support, press, Public Relations 

 5.  Finance & Administration 

6.  Operations 

 

Black Movie Network, Inc. (BMN) will seek to employ and maintain a streamlined staff equipped to 

manage and execute short term and long-term activities with heavy support from outside services.  The 

number of associates for the first five years is projected to remain under 100.  Staff will only be added as 

necessary and as new revenue streams are developed. 

 

At start-up, Black Movie Network, Inc. (BMN) will employ 14 people (the number of employees is 

expected to double by launch date) divided into 3 different associates levels:   

 1) Associates (entry level assistance)   

 2) Management   

 3) Executive   

  

All positions will be full time; however, temporary services will be used on an as needed basis. An 

internship program will be offered year-round for students interested in the many aspects of production, 

marketing, public relations, and communications.  

 

Hiring practices will conform to Equal Employment Opportunity standards. Orientation programs with 

written packages will be given to all associates in orientation where an associate’s manual will be 

presented. Annual cross-evaluations will be mandatory on all levels, and monthly informal performance 

conversations will be encouraged among all associates and staff members. BMN will also provide 

motivational speakers/workshops for all associates and staffers on a quarterly basis to insure peak 

performance in all departments. It is also important to mention that all employees will have production 

abilities (camera, lighting, editing, sound, writing, etc.). 
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7.5 Financial Plan 

The financial strategy of Black Movie Network, Inc. (BMN) emphasizes reinvestment of income for 

expansion instead of profit taking, funding growth internally, rather than through additional investment 

beyond that which is currently sought.  BMN projects to reach profit by year three.  Pro forma annual 

revenue projections are:   

 

  * Year  Annual Projection Cumulative Projections 

* Year One-  $  14,702,000                     $    14,702,000 

  * Year Two-  $  37,056,000  $    51,958,000 

  * Year Three-  $  55,065,000  $  107,916,000 

  * Year Four-  $ 66,078,000  $  173,994,000 

  * Year Five-  $ 79,293,600  $  253,287,600 

 

Black Movie Network, Inc. (BMN) projects a positive cash flow of $  5,591,400     million for year one, 

and a substantial positive cash flow of   $ 65,901,690    million by year three.   

 

7.5.1 Sales Forecasts 

In order to acquire channel space and build distribution channels for Black Movie Network, Inc. (BMN), 

the network will give (regard basic cable) two minutes of air time per hour to cable systems as incentives to 

carry our service.  As a mini-pay service, BMN would waive all affiliate fees for the first year of carriage.  

 

Annual affiliate sales projections are: 

   Year  Projeced Revenue Subscriber Cumulative Project. 

 *  Year One:     $ -------------  10,000,000 -------------- 

 *  Year Two:        9,000,000  15,000,000 $ 9,000,000 

 *  Year Three:     25,200,000  30,000,000 $ 34,200,000 

 *  Year Four:       64,800,000  54,000,000 $ 99,000,000 

 *  Year Five:           84,000,000  70,000,000 $ 183,000,000 

 

Advertisement revenue is projected from year one, all of which are based on the 

reach (distribution) of the service. Estimates are: 

  Year   Projected Revenue Cumulative Projection 

 *  Year One:      $   14,702,000  $     14,702,000 

 *  Year Two:           37,056,000            51,758,000 

 *  Year Three:         55,065,850          106,823,850 

 *  Year Four:           66,079,020                    172,902,870 

 *  Year Five:       79,294,824      252,197,694     

 

*Note: Figures do not include program sponsorships. 

 

7.5.2 Exit 

Black Movie Network, Inc. (BMN) is seeking long-term strategic investment partners who seek to 

participate in the development of Black Movie Network, Inc. (BMN). However, Black Movie Network, 

Inc. (BMN) requests that investors wait four years before selling their percentage(s) and give first offer and 

then only after an independent evaluation is conducted by Black Movie Network, Inc. (BMN). 
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8.0 Important Assumptions 

The key underlying assumptions are: 

  

 We assume a slow-growth economy, without major recession. 

We assume, of course, that there are no unforeseen changes in technology to make products 

immediately obsolete.  

We assume access to equity capital and financing sufficient to maintain our financial plan as 

shown in the tables. 

  

The figures on the previous financial forms are based on the following assumptions: 

 

Cash Equivalents 
All high-liquid debt instruments with original maturity of three months or less are classified as cash 

equivalents. 

 

Market Securities 

Marketable securities consist of investment in marketable debt or equity securities. Net realized gains or 

losses on securities transactions are determined on the specific identification cost method. 

 

Revenue Recognition 
Advertising revenues are recognized in the period in which the advertising commercials or programs are 

telecast. Subscriber fees are recognized in the period during which the programming is provided. 

 

 

Revenues ($ expressed in million’s) 2013 2014 2015 2016 2017 

  Ad Revenues  14.7   37.0 55.0  66.0  79.0 

  Subscriber fees  0.0   9.0 25.2  64.8   84.0 

 

(NOTE: Considering launch is not until mid-1
st
. quarter 2013, the results will not appear until 2014.) 

 

These revenues figures reflect free first year carriage, which applies to charter affiliates.  Advertising and 

program sponsorship revenues are based on daypart and individual program underwriting. 

 

Property & Equipment  
Depreciation is computed on a straight-line basis over the estimated useful lives of the assets.  

 

 

 

Production & Programming Expense 
Production and programming expense includes cost incurred in connection with the acquisition of the 

programming, the production of original programming, and engineering and technical support services.  

Programming costs are amortized on a program-by-program and/or a straight-line basis over the estimated 

number of airings.  

 

Marketing Expense  
Marketing expense includes cost associated with the sale of underwriting and advertising, the marketing to 

cable and other broadband operators, and promotions. 

 

General & Administrative Expense 
General and Administrative expense includes cost associated with the corporate, legal, finance, and human 

resources, and operations divisions. 
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Preferred Stock 
BMN will have one class of preferred stock. 

 

Common Stock 
BMN will have one class of common stock. 

 

8.1 Trademarks, Copyrights, Licensing & Patents 
Trademark and Service Mark applications for Black Movie Network, Inc. (BMN) have been filed with the 

Office of Patents and Trademarks, U.S. Department of Commerce. Applications were filed in 2012.    

Programming rights will be legally negotiated on a case-by-case basis; no programs will be aired without 

legally executed agreements. Legal counsel on behalf of Black Movie Network, Inc. (BMN) will handle 

all other issues. 

 
8.1.1 Legal Proceedings 
Black Movie Network, Inc. (BMN) is not currently engaged in any legal proceedings which are expected, 

individually or in the aggregate, to have any material, adverse effects on either entity. 

 
8.1.2 General Regulation And Legislation 
Certain aspects of Black Movie Network, Inc. (BMN)’s planned operations are subject, directly or 

indirectly, to federal, state and local regulations.  The operations of cable television systems, satellite 

distribution systems and broadcast television program distribution companies are subject to the 

Communications Act of 1934, as amended, including the Cable Communications Policy Act of, the 1992 

Cable Act, The Telecommunications Act of 1996 and to regulatory supervision there under by the FCC.  

Cable television systems are also subject to regulation at the state and local level. 

 
8.1.3 Federal Regulation & Legislation 

FCC LICENSES:  The Company may apply to the FCC for (owned or leased) earth station licenses to 

operate uplink facilities.  1992 Cable Act Rate Regulations:  “The 1992 Cable Act” permits a local 

franchising authority, subject to FCC supervision, to regulate the prices charged by cable television system 

operators for “basic” cable service (defined as the lowest level of service that includes transmission of local 

broadcast stations) in the markets where the operators have restructured their cable services to provide 

different “tiers” of service, including both an “economy” basic tier (comprised of broadcast signals plus 

many of the popular satellite-delivered programming services).  “The 1992 Cable Act” also prohibits 

operators from requiring subscribers to purchase any tier of service other than the basic tier before 

permitted to purchase premium services. 

  

Under the 1984 Cable Act, the FCC recently redefined “effective competition” as;  (i) the presence of at 

least six unduplicated broadcast signals throughout the cable operator’s franchise service area, or (ii) the 

availability to at least 50% of the homes passed by the incumbent cable operator, and a subscriber 

penetration of those homes of at least 10%, of other independently owned multi-channel video service 

providers such as another cable operator, a “wireless” cable system, a SMATV (defined elsewhere) 

operator, DBS or home satellite dishes. 

 

However, the 1992 Cable Act, which became effective December 4, 1992, substantially modifies the FCC’s 

effective competition definition. Under this new law, effective competition exists where;  (i) fewer than 

30% of households in the franchise area subscribe to a cable service; (ii) at least 50% of the homes in the 

franchise area are passed by at least two unaffiliated multi-channel video programming distributors where 

the penetration of at least one distributor other than the largest exceeds 15%; or (iii) a multi-channel video 

programming distributor operated by the franchising authority for that area passes at least 50% of the 

households. 

   

This legislation also estimates the automatic 5% annual rate increase authorized under the “1984 Cable 

Act” for cable operators and impose cost-based rate regulation on the cable systems not subject to 

“effective competition.”  The FCC must adopt rules to implement the new rate regulation regime by April 

3, 1993.  The FCC’s new rules will establish national guidelines for rates that cable television system 

operators may charge subscribers for the basic tier of service added, if found to be “unreasonable” upon 
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complaint to the FCC, rates for higher tiers of service as well, in addition to rates for cable equipment such 

as converter boxes, remotes and second set hook-ups. 

 

Must-Carry and Retransmission Consent. The 1992 Cable Act imposes a “must carry” regime for local 

broadcast stations, including channel-positioning rights for broadcasters electing to be carried by cable 

systems. The 1992 Cable Act also requires cable operators, in some instances, to compensate local 

broadcast station for the retransmission of their programming.   

 

Regulation of Cable System Operators Affiliated With Video Programming Vendors.   The 1992 Cable 

Act prohibits a cable operator from engaging in unfair methods of compensation, which either prevent or 

significantly hinder competing multi-channel video programming distributors such as MMDS, SMATV 

and DBS operators from providing cable programming to their subscribers. The stated purpose of this law 

is to increase the competition in the multi-channel video programming market. The FCC is required to 

establish regulations to prevent a cable that has an “attributable interest” in a programming vendor from 

exercising improper influence over the programming vendor in the latter’s dealing with competitors to 

cable, and to prevent a programmer in which a cable operator has an “attributable interest” from 

discriminating between cable operators and their competitors, or, among cable operators.  

 

However, a programmer affiliated with a cable operator will not be prohibited from imposing reasonable 

requirements on distributors (whether a cable operator or competitor) for credit-worthiness, offering of 

service, financial stability, character and technical quality, and such programmers may establish different 

prices, terms and conditions for different distributors to account for actual and reasonable differences in the 

cost of creation, sale, delivery and transmission of programming, economics of scale, and other direct and 

legitimate economic benefits reasonably attributable to the number of subscribers served by the distributor. 

Programmers are not expressly permitted to take or prohibited from taking into account such economic 

factors as end-user margins and the bargaining power of the distributor in setting prices, terms and 

conditions of their programming services. Certain exclusive contracts between programmers and affiliated 

cable operators must also be prohibited by the FCC, unless the FCC find these contracts are in the “public’s 

interest,” taking into account, the effect of these contracts on development of competition in video 

programming distribution markets and productions of new and diverse video programming, among other 

factors.   

 

The statute does not exempt or “grandfather” existing contracts from the FCC’s new regulations.  The 1992 

Cable Act also directs the FCC to set limits on the number of programming channels on a cable system that 

may be occupied by video programmers in which the cable operator has an “attributable interest”.  

  

The legislation does not define “attributable interest,” but require the FCC to adopt rules by April 3, 1993 

to specify, among other things, what kinds of interests would be deemed “attributable” under the statute.  In 

addition, the FCC’s rules must specify the types of conduct relationships between cable operators and 

programmers, which will be prohibited as hindering the development of competition in the multi-channel 

video programming market.  When adopted, the FCC’s rules may have the effect, in some cases, of 

requiring programmers to offer their programming to MMDS, SMATV, DBS and other competitors of 

cable television from prohibiting certain exclusive contracts between programmers and cable system 

operators. 

 

Other Regulations Affecting Cable.  A number of other provisions of the 1992 Cable Act will affect the 

cable television industry, including:  (i) limits the size of multiple systems operators including the number 

of subscribers to any one cable operator on a national basis; (ii) restrictions on common ownership by cable 

operators of other media such as SMATV and MMDS systems; (iii) expansion of the factors that 

municipalities may take into account in determining whether to renew a franchise; (iv) restrictions on the 

sale of cable systems; (v) a prohibition on grants of exclusive cable franchises in the future, and (vi) a 

clarification that a local franchising authority may prohibit a cable operator from acquiring more than one 

cable system in an area. 

 

Because the 1992 Cable Act is still being sorted out, and because the majority of its provisions require the 

adoption of implementing regulation by the FCC before they will become effective, it is impossible to 
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predict the effect of the law on any companies, directly or indirectly, through the cable industry.  Moreover, 

the statute is already the subject of several court challenges.  Therefore, the impact of the 1992 Cable Act 

on the Company and its business planning is likely to be uncertain for a significant period of time. 

 

 

 

8.1.4 State & Local Regulation  
Cable television systems are generally operated pursuant to non-exclusive franchises issued by a 

municipality, county or other local government entity.  Franchises are generally issued for fixed terms and 

are subject to periodical renewal.  Local government authorities have the power to oversee essential local 

aspects of a cable television system’s operations, including the rates charged to subscribers (except to the 

extent that such jurisdiction is preempted by Federal law).  Local rate regulation for a particular system 

could result in resistance on the part of the operator of such system to the amount of subscriber fees 

charged by the company for its programming. 

 

The foregoing does not purport to the summary of all present and proposed federal, 

state and local regulations and legislation relating to the cable television industry.  

Other existing legislation and regulations, copyright licensing and, in many 

jurisdictions, state and local franchise requirements are currently the subject of a 

variety of judicial proceedings, legislative hearings and administrative and 

legislative proposals which could change, in varying degrees, the manner of impact 

on the cable television industry, or the company can be predicted at this time. 

                                                  

9.0 Network Description 
BMN’s network and programming is designed to inform, educate, inspire and improve the quality of life 

for African American’s through the exhibition of narrative and documentary films. 

  
9.1 Programming Direction 
* Black Movie Network, Inc. (BMN) programming will provide entertainment-driven television to a mass 

audience, placing special attention to feature films and documentaries written, produced and directed by 

Black filmmakers or films depicting the Black experience. 

 

* BMN’s diverse programming provides information which covers all aspects of daily and future concerns 

across all platforms: news, business, finance, drama, non-fiction, etc., and how to become more involved 

with issues that shape people’s lives.   

 

* BMN places strong emphasis on educational programming even for young adults, this being a key 

component for our network. Our involvement with Historical Black Films will provide extensive 

educational programs that will prove to be a valuable program for youth, promoting self-empowerment 

and self-esteem and positive awareness of self.   

 

* BMN’s goal will be to create a new market audience for advertisers and educate viewers on the 

importance of African American Films and the importance they play in documenting American history 

from the Black American perspective. 

 

* Alliances will be created with producers of Black Movie Network, Inc. (BMN) program, including the 

acquisition of rights to existing programs from networks, independent producers, and non-profit 

organizations. 

 
* Black Movie Network, Inc. (BMN)’s programming will inform, inspire, educate and entertain providing 

a valuable service for all people.  
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9.2 Schematic For Daypart Programming Strategy For Year-2013, 24/7 

 

Daypart Time Period              Specifications 

 

Early Day 6:00 AM -12:00 PM  Early Morning Feature Films 

  

                                                                                              

Afternoon 12:00 PM - 6:00 PM  Educational, Business and Self-Help related Film 

Programming, and Movie News updates.     

 

Prime Time 6:00 PM - 12:00 AM  Blockbuster Feature Films of all genres. 

 

Late Night 12:00 AM - 6:00 AM  Late Night Movies After Dark./ Infomercials 

       

Highlights:                      

  Allows maximum, unduplicated exposure for all daypart. 

  All dayparts are kept fresh and contemporary with the insertion of movie related industry news 

and promotional material each hour. 

  Allows easy, uncomplicated daypart underwriting by national sponsors. 

  Infomercials can be sublet or leased to an outside advertising production company to produce the 

entire hour block, thereby creating additional revenue. 

 

Top Half-Hour Clock 

Clock Time  Segment  Segment Length Total Time Lapsed 

00:00 - 00:15  I.D.                 00:15   00:15 

00:15 - 00:45  National Billboard 00:30   00:45 

00:45 - 12:45  Programming  12:00   12:45 

12:45 - 14:45  Local Avail  02:00   14:45 

14:45 - 27:45  Programming  13:00   27:45 

27:45 - 28:45  Advertisement  01:00   28:45 

28:45 - 29:15  Advertisement  00:30   29:15 

29:15 - 29:45  National Billboard 00:30   29:45 

29:45 - 30:00  I.D.                00:15   30:00 

  

Bottom Half-Hour Clock 

Clock Time  Segment  Segment Length Total Time Lapsed 

30:00 - 30:30  National Billboard 00:30   30:30 

30:30 - 42:30  Programming  12:00   42:30 

42:30 - 44:30  Local Avail  02:00   44:30 

44:30 - 57:30  Programming  13:00   57:30 

57:30 - 58:00  National Billboard 00:30   58:00 

58:00 - 58:30  Advertisement  00:30   58:30 

58:30 - 00:00  Advertisement  01:30   60:00 

    

Highlights 

 Accommodates consecutive half-hour or hour programs, in any combination 

 Four minutes of local avails each for local operators  

 Two minutes of national underwriting inventory per hour, specifically designed for maximum visibility 

and impact for sponsors of dayparts 

 50 minutes of program inventory each hour from which program underwriting billboards/messages 

may be included 

 30 seconds of network I.D. each hour designed to include national daypart underwriters’ logos 

 

9.3 Definition of Terms 
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Alternate Technologies: Distribution systems for television programming, other than cable. Examples are 

television receive only (TVRO) used by back-yard dish owners; direct broadcast satellite (DBS), a high-

powered satellite that requires a small dish or receiver that is usually about 18 inches in diameter; satellite 

master antennae television (SMATV) and multi-point, multi-channel distribution systems (MMDS) which 

are special cable distribution systems used primarily in hotels and apartment complexes.  Charter 

(Affiliates): Those cable and alternate distribution affiliates who launch Black Movie Network, Inc. 

(BMN) within the first year of the network’s launch. These affiliates are eligible for further discounted rate 

cards and revenue sharing options to be developed. 

  
Homes/Subscribers Passed (Cable): The numbers of homes (potential and actual subscribers) that could 

purchase cable or a particular programming service (i.e., Showtime). Example: The total number of 

households that could be subscribing to cable television -- or homes passed -- is 94 million, but the actual 

number of households subscribing to cable television service is 67 million, or 68% of the cable homes 

passed.  (Source: Paul Kagan Associates, Inc.) 

 

Market Share/Penetration (Cable): The percentage of cable television homes that actually pay to 

subscribe to a programming network. If “The Home and Garden Television Network’s” market share is 

20%, for example, and the total cable universe is 58 million homes, then The Home and Garden’s universe 

would be equal to 11.6 million homes or subscribers.  

 

Television Households: The total number of households that have a television. Cable households, or the 

cable television universe, are the total number of U.S. households that have cable television, excluding 

alternate technologies. 

 

Tiering: A marketing/sales technique whereby several program services would be offered to subscribers at 

a packaged price. The option to purchase the tier is solely at the discretion of the subscriber.  This is a 

similar technique to a la carte purchasing such as it is with premium channels, i.e., Cinemax, Showtime and 

Playboy. 

 

Universe: The total number of homes that subscribe to a specific television service or distribution system, 

i.e., broadcast and cable. 
 

9.4 Industry Overview 

Current Estimates (as of May 2012) 
 

Sources:               A.C. Nielsen Co.            Paul Kagan Associates, Inc. 
Basic Cable 

Households                 67,607,910   66,065,400 

TV/Households                 99,391,780        99,000,000 

Basic Cable/TV Households  68.0%            66.73% 

Homes Passed     —      95,632,284 

Homes Passed/ 

TV Households                         —    96.60% 

Basic Cable/ 

Homes Passed                           —    69.08% 

Pay Cable Units    —    47,684.700 

Cable Headends    10,844    —     
Sources: Nielsen Media Research; Paul Kagan Associates, Inc., The Cable TV Financial Databook, 2012.  
 

9.5 Assumptions 

The figures on the previous financial forms are based on the following assumptions: 

 

 Cash Equivalents 

All high-liquid debt instruments with original maturity of three months or less are classified as 

cash equivalents. 
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 Market Securities 

Marketable securities consist of investment in marketable debt or equity securities. Net realized 

gains or losses on securities transactions are determined on the specific identification cost 

method. 
 

 Revenue Recognition 

Advertising revenues are recognized in the period in which the advertising commercials or 

programs are telecast. Subscriber fees are recognized in the period during which the programming 

is provided. 
 

Revenues ($ expressed in million’s) 2013 2014 2015 2016 2017 

  Ad Revenues  14.7   37.0 55.0  66.0  79.0 

  Subscriber fees  0.0   9.0 25.2  64.8   84.0 

 

These revenue figures reflect free first year carriage applies to charter affiliates. Advertising and 

program sponsorship revenues are based on daypart and individual program underwriting. 

 

 Property & Equipment  

Depreciation is computed on a straight-line basis over the estimated useful lives of the assets.  

 

 Production & Programming Expense 

Production and programming expense includes cost incurred in connection with the acquisition of 

the programming, the production of original programming, and engineering and technical support 

services.  Programming costs are amortized on a program-by-program straight-line basis over the 

estimated number of airing.  

 

 Marketing Expense  

Marketing expense includes cost associated with the sale of underwriting and advertising, the 

marketing to cable and other broadband operators, and promotions. 

 

 General & Administrative Expense 
General and Administrative expense includes cost associated with the corporate, legal, finance, 

and human resources, and operations divisions. 

 

 Preferred Stock 

 BMN will have one class of preferred stock. 

 

 Common Stock 

 BMN will have one class of common stock. 

 

 

 

 

 

 

 

 

 

 

9.6 Budget Summary – Year One  

EXPENSE ITEM MONTH YEAR 

1.  ADMINISTRATION COST   
President/CEO $8,500 $102,000 
Executive Vice President/COO 8,000 96,000 
Vice President/CFO 7,500 90,000 
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Vice President, Advertising Sales 7,500 90.000 
Vice President, Affiliate Relations 7,500 90.000 
Vice President, Production/Network Ops. 7,500 90.000 
Sales Manager – East Coast 6,500 78,000 
Sales Manager – West Coast 6,500 78,000 
Traffic Manager/Librarian 6,500 78,000 
Affiliate Director – East Coast 6,500 78,000 
Affiliate Director – West Coast  6,500 78,000 
Production Associate 5,000 60,000 
Executive Assistant (Administration) (2) 2,500(x2) 60,000 
Executive Assistant (Sales/Marketing/Affil.) 2,500 30,000 
Executive Assistant (Production/Net Ops.) 2,500 30,000 
Foreign Language Translator (3) 2,500(x3) 90,000 
Supervising Videotape Editor 4,500 54,000 
Assistant Videotape Editor 3,500 42,000 
Payroll Percs/Taxes (38%) 41,610 499,320 

Sub-Total  $1,813,320 

   
2. OPERATIONAL EXPENSE   
Master Control/Technical Operation Center

1
 55,000 660,000 

Traffic Management
2
 12,400 148,800 

Satellite Transponder/Playback/Uplink
3
 42,000 504,000 

General & Administrative Operation Expense 25,450 305,400 
Sales Promotion/Marketing/Advertising

4
 31,700 380,400 

Interstitials/Generic/On-Air Promos
5
  50,000 

Office Furniture/Post Production/Equipment
6
  350,00 

Production Tapes/Dubs/Misc. Expense
7
  50,000 

Sub-Total  $2,448,600 

   

3.  PRODUCTION AND ACQUISITION   

Original/Acquisition Production
8
  $1,000,000 

   

Sub-Total Year One  $5,261,920 

Contingency (15%)  789,288 
   

TOTAL – YEAR ONE             $6,051,208 

   

                            

 

 

 

 

                                                           
1Includes single-channel control room; BetaSP tape format; file servers, emergency backup switching; Leitch Logomation; Chryron; 

router-based video delivery system for breaks & interstitial programming; all appropriate support equipment, including monitors, 

waveform/vectorscope; compression limiters; plus Quality Control of all tapes, live feed capability in control room.  Based on 24/7 

digital/compressed transmission. 
2 Includes staffing, log preparation, insertion of interstitials and promos, maintaining tape library, on-site hardware/software forms. 
3 Includes 24/7 Uplink, Playback and Time Segment on Compressed satellite transponder. 
4 Includes trade show exhibit(s); promotional materials; trade publication advertising. 
5 One-time charge for development of all logo elements, on-air promo beds, tune-in’s and other on-going elements, including network 

logo. 
6 In addition to office furnishing and standard office equipment, it is recommended that network build an in-house post production 

facility for miscellaneous assembly of OpTapes and other materials. 
7Master reels, VHS dubs,, etc. 
8 Include original production and acquired programs for 3190 hrs; nine months. 
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                     YEAR  ANALOG      DIGITAL  TOTAL 
           2001                68.8               19.1     87.9 

           2003                69.7                        34.1                         103.8 

           2005                70.4             44.6                         115.0 

           2007      71.1                     51.6                         122.7 

           2009                71.8                     56.6                         128.4 

 
 

 TOP TEN CABLE OPERATORS 

IN TERMS OF SUBSCRIBER BASE 

(In Millions) 
 

Total Subscribers of the Top Ten: 55,833,000 
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NOTE:  ALL GRAPHS AND CHARTS IN THIS BUSINESS PLAN WERE COMPILED FROM 
DATA AVAILABLE ON THE NCTA WEBSITE.   

GO TO WWW.NCTA.COM, AND CLICK ON “DATA,”  
THEN “OTHER INDUSTRY DATA” 

 
 

 

 

 

 

 

 

http://www.ncta.com/
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EXHIBIT B 

 

 

FINANCIAL STATEMENT 
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BLACK MOVIE NETWORK, INC. 
 THREE YEAR PROJECTIONS 

  

ASSUMPTIONS:    YEAR ONE         YEAR TWO  YEAR THREE 
============================================================================

= 

  (1)  Subscriber Base   4,000,000  7,000,000         11,000,000 

               

  (2)  Total 30-Sec. Spots      210,240     210,240              210,240 

               

  (3)  % of 30-Sec. Spots Sold              50%                                   60%                               65%                             

  (4)  # of 30-Sec. Spots Sold      105,120                             126,144                          136,656       

   

  (5)  30-Sec. Spot Base Rate        $       100                    $               250               $               350            

     

  (6)  Total Monthly Ad Sales               $       876,000                    $     2,628,000               $      3,985800  

  (7)  Total Annual Ad Sales                     $  10,512,000         $   31,536,000   $    47,829,600 

                                                    

REVENUES:                                     
          

               
  (7)  Per-Sub Fee @ $0.03 per mo.          $  1,440,000                 $          2,520,000                  $  3,960,000 

   

  (8)  Annual Advertising Sales                     10,512,000                           31,536,000                   47,829,600             

    

  (9)  Ancillary Sales                                      1,250,000                             1,375,000                     1,512,500            

    

(10)  Foreign Licensing                                   1,000,000                             1,050,000                     1,102,500              

    

(11)  Concept Franchising                                  500,000                                575,000                        661,250 

  

 Total Revenue               $14,702,000                        $ 37,056,000                $ 55,065,850 

  

EXPENSES: 
  
(12)  Production/Program Acquisitions           ($ 4,720,000)            ($  5,250,000)               ( $ 5,950,000) 

(13)  Ad Sales Commissions (15%)                 (   1,576,800)            (   4,730,400)               (    7,174,440) 

(14)  Advertising & Promotion                        (  1,000,000)             (   1,000,000)                (    1,000,000) 

(15)  Payroll                                                     (  1,250,000)             (   1,442,000)                (    2,600,000) 

(16)  Benefits & Payroll Taxes                         (     375,000)             (      432,600)               (       780,120) 

(17)  Legal Expenses                                        (     250,000)             (      100,000)               (       100,000) 

(18)  Accounting Expenses                              (       50,000)             (        50,000)                (         50,000) 

(19)  Office Lease                                            (    140,000)              (      120,000)                (       120,000) 

(20)  Office Supplies/G&A                              (    129,600)              (      140,400)                (       226,800) 

(21)  Office Equipment/Computers                 (      54,000)               (                0)                 (                  0) 

(22)  Office Furniture                                             46,000)               (        10,000)                (         54,000) 

  

 Total Expenses               ($9,591,400)                ($13,275,400)                 ($18,055,360)    

 Pre-Tax Profit/(Loss)                    $   5,110,600                $ 23,780,600                   $37,010,490  

  
  
NOTE: Projections are based on assumption that BLACK MOVIE NETWORK charges a $.03 per 

subscriber fee to cable operators.  This projection is also based on 24 hour/7 days a week ad-supported 

network. 
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EXHIBIT C 

 

 

Subscription Agreement 
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Black Movie Network, Inc. 

7119 W. Sunset Blvd. 

Hollywood, CA 90046 
  

 

Gentlemen: 

 

You have informed the undersigned (the “Purchaser”) that BLACK MOVIE NETWORK, INC, a 

Delaware corporation, (the “Company”) wishes to raise a maximum of One Million Dollars 

($1,000,000) from various persons by selling up to 100,000 shares of the Company’s Common 

Stock, $0.000 par value (the “Shares”), at a price of Ten Dollar ($10.00) per Share. 

 

I have received, read, and understand the Limited Offering Memorandum dated November 7, 2012 

(the “Memorandum”).  I further understand that my rights and responsibilities as a Purchaser will 

be governed by the terms and conditions of this Subscription Agreement, the Memorandum and 

the Shares (the “Share Documents”).  I understand that you will rely on the following information 

to confirm that I am an “Accredited Investor”, as defined in Regulation D promulgated under the 

Securities Act of 1933, as amended (the “Securities Act”), or one of 35 Non-Accredited Investors 

that will be allowed to purchase Shares in this Offering (subject to Company approval), and that I 

am qualified to be a Purchaser.  

 

This Subscription Agreement is one of a number of such subscriptions for Shares.  By signing this 

Subscription Agreement, I offer to purchase and subscribe from the Company the number of 

Shares set forth below on the terms specified herein.  The Company reserves the right, in its 

complete discretion, to reject any subscription offer or to reduce the number of Shares allotted to 

me.  If this offer is accepted, the Company will execute a copy of this Subscription Agreement and 

return it to me. I understand that commencing on the date of this Memorandum all funds received 

by the Company in full payment of subscriptions for Shares will be available for use by Company. 

The Company has set a minimum offering proceeds figure of $5,000 for this Offering.  

 

 

 

 

1.  Accredited Investor.  I am an Accredited Investor because I qualify within one of the following 

categories: 
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Please Check The Appropriate Category 

 

_____  $1,000,000 Net Worth. 

A natural person whose individual net worth, or joint net worth with that person’s spouse, at the 

time of his purchase exceeds $1,000,000. 

______________ 

Purchaser’s Initials 

_____  $200,000/$300,000 Income. 

A natural person who had an individual income in excess of $200,000 (including contributions to 

qualified employee benefit plans) or joint income with such person’s spouse in excess of $300,000 

per year in each of the two most recent years and who reasonably expects to attain the same 

individual or joint levels of income (including such contributions) in the current year. 

 

_____  Director or Officer of Issuer. 

Any director or executive officer of the Company 

 

_____  All Equity Owners In Entity Are Accredited. 

An entity, (i.e. corporation, partnership, trust, IRA, etc.) in which all of the equity owners are 

Accredited Investors as defined herein. 

 

_____  Corporation. 

A corporation not formed for the specific purpose of acquiring the Shares offered, with total assets 

in excess of $5,000,000. 

 

_____  Other Accredited Investor. 

Any natural person or entity which qualifies as an Accredited Investor pursuant to Rule 501(a) of 

Regulation D promulgated under the Act; specify basis for qualification: 

 

________________________________________________________________________ 

 

________________________________________________________________________ 

 

________________________________________________________________________ 
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______One of 35  Non-Accredited Investors that may be allowed to invest in the offering  

 

2.  Representations and Warranties.  I represent and warrant to the Company that: 

 

(a) I (i) have adequate means of providing for my current needs and possible contingencies and I 

have no need for liquidity of my investment in the Shares,  (ii) can bear the economic risk of 

losing the entire amount of my investment in Shares, and  (iii) have such knowledge and 

experience that I am capable of evaluating the relative risks and merits of this investment; (iv) the 

purchase of Shares is consistent, in both nature and amount, with my overall investment program 

and financial condition.   

 

(a) The address set forth below is my true and correct residence, and I have no intention   

of becoming a resident of any other state or jurisdiction. 

 

(b) I have not utilized the services of a “Purchaser Representative” (as defined in  

Regulation D promulgated under the Securities Act) because I am a sophisticated, experienced 

investor, capable of determining and understanding the risks and merits of this investment. 

 

______________ 

Purchaser’s Initials 

 

 

 

(d) I have received and read, and am familiar with the Share Documents, including the 

Memorandum and the forms of certificate for Shares.  All documents, records and books 

pertaining to the Company and the Shares requested by me, including all pertinent records of the 

Company, financial and otherwise, have been made available or delivered to me. 

 

(e) I have had the opportunity to ask questions of and receive answers from the Company’s 

officers and representatives concerning the Company’s affairs generally and the terms and 

conditions of my proposed investment in the Shares. 
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(f) I understand the risks implicit in the business of the Company.  Among other things, I 

understand that there can be no assurance that the Company will be successful in obtaining the 

funds necessary for its success.  If only a fraction of the maximum amount of the Offering is 

raised, the Company may not be able to expand as rapidly as anticipated, and proceeds from this 

Offering may not be sufficient for the Company’s long term needs. 

 

(g) Other than as set forth in the Memorandum, no person or entity has made any representation or 

warranty whatsoever with respect to any matter or thing concerning the Company and this 

Offering, and I am purchasing the Shares based solely upon my own investigation and evaluation. 

 

(h) I understand that no Shares have been registered under the Securities Act, nor have they been 

registered pursuant to the provisions of the securities or other laws of applicable jurisdictions.  

 

(i) The Shares for which I subscribe are being acquired solely for my own account, for investment 

and are not being purchased with a view to or for their resale or distribution.  In order to induce the 

Company to sell Shares to me, the Company will have no obligation to recognize the ownership, 

beneficial or otherwise, of the Shares by anyone but me. 

 

(j)  I am aware of the following: 

 

            (i)The Shares are a speculative investment which involves a high degree of 

                   risk; and 

 

(ii) My investment in the Shares is not readily transferable; it may not be possible for me to 

liquidate my investment. 

 

  (iii) The financial statements of the Company have merely been compiled, and  

 have not been reviewed or audited. 

 

  (iv) There are substantial restrictions on the transferability of the Shares 

                   registered under the Securities Act; and 

 

(v) No federal or state agency has made any finding or determination as to the fairness of 

the Shares for public investment nor any recommendation or endorsement of the Shares; 
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(k)  Except as set forth in the Memorandum, none of the following information has ever been 

represented, guaranteed, or warranted to me expressly or by implication, by any broker, the 

Company, or agents or employees of the foregoing, or by any other person: 

   

 (i) The appropriate or exact length of time that I will be required to hold the Shares; 

 

 (ii) The percentage of profit and/or amount or type of consideration, profit, or loss to be realized, 

if any, as a result of an investment in the Shares; or 

 

 (iii) That the past performance or experience of the Company, or associates, agents, affiliates, or 

employees of the Company or any other person, will in any way indicate or predict economic 

results in connection with the purchase of Shares; 

 

 (iv) The amount of dividends or distributions that the Company will make; 

  

(l)  I have not distributed the Memorandum to anyone, no other person has used the  

Memorandum, and I have made no copies of the Memorandum; and 

 

(m)  I hereby agree to indemnify and hold harmless the Company, its officers, directors, and 

representatives from and against any and all liability, damage, cost or expense, including 

reasonable attorneys fees, incurred on account of or arising out of: 

 

 (i)  Any inaccuracy in the declarations, representations, and warranties set forth above; 

 

 (ii)  The disposition of any of the Shares by me which is contrary to the foregoing  

 declarations, representations, and warranties; and 

 

 (iii)  Any action, suit or proceeding based upon (1) the claim that said   

 declarations, representations, or warranties were inaccurate or misleading or  

 otherwise cause for obtaining damages or redress from the Company; or (2) the  

 disposition of any of the Shares. 
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(n)  By entering into this Subscription Agreement, I acknowledge that the Company is relying on 

the truth and accuracy of my representations. 

 

The foregoing representation and warranties are true and accurate as of the date hereof, shall be 

true and accurate as of the date of the delivery of the funds to the Company and shall survive such 

delivery.  If, in any respect, such representations and warranties are not true and accurate prior to 

delivery of the funds, I will give written notice of the fact to the Company, specifying which 

representations and warranties are not true and accurate and the reasons therefore. 

 

3. Transferability.  I understand that I may sell or otherwise transfer my Shares only if  

registered under the Securities Act or I provide the Company with an opinion of counsel 

acceptable to the Company to the effect that such sale or other transfer may be made in absence of 

registration under the Securities Act.  I have no right to cause the Company to register the Shares.  

Any certificates or other documents representing my Shares will contain a restrictive legend 

reflecting this restriction, and stop transfer instructions will apply to my Shares. 

 

4.  Indemnification.  I understand the meaning and legal consequences of the representations and 

warranties contained in Paragraph 2 hereof, and I will indemnify and hold harmless the Company, 

its officers, directors, and representatives involved in the offer or sale of the Shares to me, as well 

as each of the managers and representatives, employees and agents and other controlling persons 

of each of them, from and against any and all loss, damage or liability due to or arising out of a 

breach of any representation or warranty of mine contained in this Subscription Agreement. 

 

5.  Revocation.  I will not cancel, terminate or revoke this Subscription Agreement or any 

agreement made by me hereunder and this Subscription Agreement shall survive my death or 

disability. 

 

6.  Termination of Agreement.  If this subscription is rejected by the Company, then this 

Subscription Agreement shall be null and void and of no further force and effect, no party shall 

have any rights against any other party hereunder, and the Company shall promptly return to me 

the funds delivered with this Subscription Agreement. 

 

7.  Miscellaneous. 
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(a)  This Subscription Agreement shall be governed by and construed in accordance with the 

substantive law of the State of Delaware. 

 

(b)  This Subscription Agreement constitutes the entire agreement between the parties hereto with 

respect to the subject matter hereof and may be amended only in writing  and executed by all 

parties. 

 

8.  Ownership Information.  Please print here the total number of Shares to be purchased, and the 

exact name(s) in which the Shares will be registered. 

 

Total Shares:_________________ 

  

Name(s):_____________________________________________________________ 

_____  Single Person 

_____  Husband and Wife, as community property 

_____  Joint Tenants (with right of survivorship) 

_____  Tenants in Common 

_____  A Married Person as separate property 

_____  Corporation or other organization 

_____  A Partnership 

_____  Trust 

_____  IRA 

______________ 

Purchaser’s Initials 

 

 

_____  Tax-Qualified Retirement Plan 

 (i)  Trustee(s)/ Custodian_________________________________________ 

 (ii)  Trust Date_________________________________________________ 

 (iii)  Name of Trust_____________________________________________ 

 (iv)  For the Benefit of___________________________________________ 

 

_____ Other:________________________________________________________ 

                        (please explain) 
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Social Security or Tax I.D.#:____________________________________________ 

 

 

Residence Address: 

 

_____________________________________________________________________ 

              Street Address 

 

_____________________________________________________________________ 

              City                                         State                   Zip 

           

 

Mailing Address:  (Complete only if different from residence) 

 

_____________________________________________________________________ 

               Street Address  (If P.O.Box, include address for surface delivery if different than 

                                         residence) 

 

_____________________________________________________________________ 

               City                                         State                    Zip 

 

Phone Numbers 

 

Home: (_______)_____________________ 

 

Business: (_______)___________________ 

 

Facsimile: (_______)___________________ 

 

 

9.  Date and Signatures.   Dated ______________________________, 2010. 
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Signatures                                                        Purchaser Name (Print) 

 

 

____________________________                ____________________________ 

 

 

___________________________                  ____________________________ 

(Each co-owner or joint owner must sign - Names must be signed exactly as listed under 

“Purchaser Name”) 

 

ACCEPTED: 

 

BLACK MOVIE NETWORK, INC  

 

 

By:________________________________       Dated:______________________, 2012 

      Johnathan Brooks 

      CEO/President 
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EXHIBIT D 

 

 

Investor Suitability Questionnaire 
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To:  Prospective purchasers of Shares of Common Stock (the “Shares”) offered by BLACK 

MOVIE NETWORK, INC (the “Company”). 

 

The Purpose of this Questionnaire is to solicit certain information regarding your financial status 

to determine whether you are an “Accredited Investor,” as defined under applicable federal and 

state securities laws, and otherwise meet the suitability criteria established by the Company for 

purchasing Shares.  This questionnaire is not an offer to sell securities. 

 

Your answers will be kept as confidential as possible.  You agree, however, that this Questionnaire 

may be shown to such persons as the Company deems appropriate to determine your eligibility as 

an Accredited Investor or to ascertain your general suitability for investing in the Shares. 

 

Please answer all questions completely and execute the signature page 

 

A.  Personal 

 

 1.  Name:___________________________________________________ 

 

 2.  Address of Principal Residence:_________________________________ 

  

 ___________________________________________ County:__________ 

 

 3.  Residence Telephone:  (______)_____________________ 

 

 4.  Where are you registered to vote?________________________________ 

 

 5.  Your driver’s license is issued by the following state:_________________ 

 

 6.  Other Residences or Contacts:  Please identify any other state where you own a 

 residence, are registered to vote, pay income taxes, hold a driver’s license or have any other 

contacts, and describe your connection with such state: 

 

 ___________________________________________________________ 
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 ___________________________________________________________ 

 

 7.  Please send all correspondence to: 

 

 (1)_____ Residence Address (as set forth in item A-2) 

  

 (2)_____  Business Address (as set forth in item B-1) 

 

8.  Date of Birth:_________________________________________________ 

 

9.  Citizenship:___________________________________________________ 

 

10.  Social Security or Tax I.D. #:_____________________________________ 

 

 

B.  Occupations and Income 

 

 1.  Occupation:____________________________________________ 

 

  (a)  Business Address:_________________________________ 

   

  __________________________________________________ 

 

  (b)  Business Telephone Number: (______)_________________ 

 

 2.  Gross income during each of the last two years exceeded: 

 

  (1)_____$25,000                  (2)_____$50,000 

 

  (3)_____$100,000                (4)_____$200,000 

 

 3.  Joint gross income with spouse during each of the last two years exceeded $300,000 

 

  (1)_____Yes                       (2)_____No 



Confidential Private Placement Memorandum • Regulation D Rule 504 • BLACK MOVIE NETWORK, INC. 

Confidential Page 91 7/30/2013 

 

 4.  Estimated gross income during current year exceeds: 

 

  (1)_____$25,000                   (2)_____$50,000 

 

  (3)_____$100,000                 (4)_____$200,000 

 

 5.  Estimated joint gross income with spouse during current year exceeds $300,000 

 

  (1)_____Yes                        (2)_____No 

 

C.  Net Worth 

 

 1.  Current net worth or joint net worth with spouse (note that “net worth” includes all of the 

assets owned by you and your spouse in excess of total liabilities, including the fair market value, 

less any mortgage, of your principal residence.) 

 

 (1)_____$50,000-$100,000 (2)_____$100,000-$250,000 (3)_____$250,000-$500,000 

  

 (4)_____$500,000-$750,000 (5)_____$750,000-$1,000,000 (6)_____over $1,000,000 

 

 

 

 

 

 

 

 

2.  Current value of liquid assets (cash, freely marketable securities, cash surrender value of life 

insurance policies, and other items easily convertible into cash) is sufficient to provide for current 

needs and possible personal contingencies: 

 

  (1)_____Yes                         (2)_____No 
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D.  Affiliation with the Company 

 

 Are you a director or executive officer of the Company? 

 

  (1)_____Yes                         (2)_____No 

 

E.  Investment Percentage of Net Worth 

 

 If you expect to invest at least $150,000 in Shares, does your total purchase price exceed 10% of 

your net worth at the time of sale, or joint net worth with your spouse. 

 

  (1)_____Yes                         (2)_____No 

 

F.  Consistent Investment Strategy 

 

 Is this investment consistent with your overall investment strategy? 

 

  (1)_____Yes         (2)_____No 

 

G.  Prospective Investor’s Representations 

 

 The information contained in this Questionnaire is true and complete, and the undersigned 

understands that the Company and its counsel will rely on such information for the purpose of 

complying with all applicable securities laws as discussed above.  The undersigned agrees to 

notify the Company promptly of any change in the foregoing information which may occur prior 

to any purchase by the undersigned of securities from the Company. 

 

Prospective Investor: 

 

 

__________________________________        Date:________________, 2010 

Signature 
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__________________________________ 

Signature (of joint purchase if purchase is to be  

made as joint tenants or as tenants in common)                       

 

  

 

 

 


