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Rolls Royce to Release High-End SUV: A Product Analysis
On February 18th, Rolls Royce confirmed that they are developing a new “super-luxury” car that is “fit for any terrain”. With competing luxury car brands such as Bentley and Jaguar already on the road to making larger SUV models, Rolls Royce is jumping on the bandwagon. Marketing executives aren’t using the term “SUV” and stress that this new model cannot be compared to any other brands currently on the market.

The idea is that by developing this new product, Rolls Royce is expanding while still remaining in their niche market. With the top-end price of the new model reaching almost $800,000, the vehicle will remain available only to the über-wealthy. Rolls Royce UK communications manager James Warren states, “Our customers compare our products with the purchase of a yacht, a holiday home, even a piece of fine art. We dominate the €200,000 and above market.” Which is true, considering up until this point, the company is associated primarily with British Parliament officials, old Hollywood, and wealthy politicians.

Rolls Royce hopes that the production of this car will appeal specifically to the younger “dot com” generations, a generation that is not yet associated with the luxury car brand in the same way that others like Bentley are.

Warren believes that the new model will be met with open arms, which is likely considering the fact that 2014 marked a fifth year of consecutive growth for the luxury car company, selling more cars than ever in its 111-year history.

There is some hesitation from other professionals in the industry who are worried that the introduction of an SUV to the luxury fleet will leave a sour taste in the mouths of the renown brand’s core audience…the type of people who would never dream of buying anything other than a top notch town car.The worry is that by appealing to a different demographic, Rolls Royce might in turn alienate the very people who have been helping their brand flourish in the past five years.

With the knowledge that Rolls Royce has been exponentially growing in the past five years despite the state of the recovering economy, it seems like a safe bet that the introduction of this new model will be a success. Marketing to a younger demographic seems almost overdue, and a sleeker and more family-oriented car model will undoubtedly seem like a more practical purchase for high-earning members of Generation Y.
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