Job Description – Marketing Manager Reading UK CIC

Job Function
To drive and co-ordinate the development and positioning of a strong and recognisable place brand for Reading, (the town and its wider community).
The objective is to make Reading a destination of choice for inward investment, retail and a place to live and play.
Reading town has two vibrant economies, the day economy and the night economy and both need to be positioned as a safe, friendly and welcoming community.
The position will require an individual who can work in a multi stakeholder environment, with often diverging needs.
This currently is a seconded post from Reading Borough Council, but the individual will be directed by ReadingUK CIC and its board.

Job Responsibilities  
1. Create  the Marketing Plan and its KPI’s for Reading
2. Deliver the Marketing Plan on time with Key Success Milestones
3. Work with the ‘Marketing Sub Group’ to build a Successful Stakeholder Ownership of the success of Reading.
4. Work with local agencies to create the Brand essence of Reading and develop a communication plan which has proof point on the uniqueness of Reading, both locally, nationally and Internationally
5. Work with local tourist agencies to create Reading as a premier tourist destination.
6. Work with the Retail Sector to position Reading as a premier retailing location
7. Work with major corporate companies and FDI organisations to attract and retain overseas investment
8. Work with local Business to enhance the reputation of Reading as a great place to invest.

Skills & Education

· The individual will have a strong Marketing background ideally in BtoC markets, but BtoB will be considered if the individual has an understanding of brand and branding. Agency background will also be considered.
· The candidate will have worked in a multi client environment with a complex stakeholder group
· The individual will have a strong Communications Planning understanding which will have been developed through customer/market insight.
· The candidate will understand multichannel communications including the latest trends in Social media.
· The individual will have a Business Degree with a Specialism in Marketing and/or Retail Management. And should have a minimum Diploma from the Chartered Institute of Marketing
· The candidate will probably have a minimum of 5 years experience in a fast moving dynamic marketing role. 


Person Specification

	Minimum

	Experience of
· Successful marketing and promotion of a service or place to a targeted audience
· Television and radio promotion is highly desirable, as is experience of generating measurable ROI via social media, Google Analytics, 
· Brand management and / or development
· Devising and developing marketing materials 
· Working for or with the public sector
Management and organisation
· Working corporately and cooperatively with others to achieve successful completion of projects
· Strong influencing skills across a number of agencies and with senior members of the business community
· Managing staff and stakeholder working groups 
· Managing and supporting external creative agencies and suppliers
· Managing budgets and achieving significant levels of income generation
· Ability to multi-task including managing conflicting priorities and multiple projects
· Working under pressure to meet deadlines and to deliver outcomes in a climate of change
Communication 
· Demonstrable commercial creative writing across literature, advertising, online etc
· Effective Media handling skills
· Excellent verbal presentation skills
Marketing
· Research and analyse and act up on social and business customer trends
· Develop manage and measure impact of a Marketing Strategy 
· Grow the effectiveness of company websites and use of social media.
· Develop a range of diverse marketing campaigns
· Undertake consumer research
· Fluency with Microsoft Office (Word, Excel, Powerpoint) and a good understanding of Adobe Photoshop (or similar).
Personal Attributes
· Outward going
· Good listener
· Visionary and creative
· [bookmark: _GoBack]Strong willed and resilient
· Team player
· Good time manager
Knowledge 
The major business sectors, companies visitor attractions and economic trends in Reading and the Thames Valley




