
	Job Description: Marketing and Business Development Manager




	Reporting to – Managing Partner


	Key Responsibilities



	Working with the Partners and professional staff of Brown Wright Stein, you will be responsible for driving marketing and business development activities including client relationship management, marketing and communications initiatives to support the firm's strategic business plans. This role will be responsible for developing and implementing the firm's social media strategy that will make an impact on the growth of the business.

Reporting to the Managing Partner you will be responsible for a myriad of tasks including:

· Search engine optimisation;
· Managing social media contributions and monitoring comments;

· Identifying opportunities to grow the client base;
· Monthly reporting to Equity Partners; 
· Working with the Partners and professional staff to develop business development; and marketing strategies. 
Brown Wright Stein  Website

· Updating the events, news and profiles of the professional staff to market skills and expertise;
· Overall presentation of the site ensuring branding has been correctly implemented across all digital platforms;
· Brand promotion through updates on matters, legislative update, etc;
· More information on areas of expertise; and
· Manage and maintain social media tools (eg Linkedin, Twitter, Facebook,etc.). 
Promotion of the Brown Wright Stein Brand

· Organising internal and external client seminars and events;

· Media and journal articles;

· Speaking opportunities for professional staff through memberships; 
· Maintaining branding on all promotional material; and 
· APAC Conference. 
Customer Relationship Management

· Updating client information in Expert marketing; 
· Maintaining subscription list; and 
· Manage firm's interaction with clients and explore opportunities. 
Social Media

· Maintain the firm's social media policy; 
· Integrate social media tools (blogs, Linkedin, Twitter, Facebook,etc) into business development / marketing strategy; 
· Monitor industry blogs and firm social media content, to effectively respond to new developments, stay on top of trends and, in turn, keep clients informed of important developments; and 
· Measure success of social media strategy through clicks, responses, leads and revenue. 
Develop Brown Wright Stein Business Development / Marketing strategy

· Implement survey with differentiated end client and referrer focus; 
· Target and grow identified services; 
· Incorporate social media strategy; and
· Manage memberships and sponsorships. 


	Knowledge/Experience/Skills Required

(requirement of skills, qualifications and experience needed to do the job effectively)



	· Experience within a law firm is desirable;
· Ability to lead and champion that will gain credibility with Brown Wright Stein employees;
· Experience in training staff with regard to business development;
· Excellent written and verbal communication skills;
· Accuracy and attention to detail;
· Organisational skills; and 
· Computer savvy. 
Key Success Indicators

· Diversifying client base; 

· Increased level of client awareness of Brown Wright Stein range of services and practice areas; 
· Contributing to business objective of annual gross revenue by 10% - contribution via social media presence, media coverage and marketing strategies; 
· Professional staff better engaged in client development and profile of the business; and
· Brown Wright Stein brand awareness raised through social media engagement with clients. 
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