
	
  
	
  

	
  
	
  

	
  

JOB DESCRIPTION 

Position Title: Chief Marketing Officer 
Division: Enactus      
Reports to: Chief Operations Officer, Enactus 
Location: Enactus World Headquarters, Springfield, MO USA 
Job Class: Full-time, Salaried Job Grade: 10 
 

OVERVIEW 
This position is responsible for leading all marketing efforts to communicate a clear and concise global 
message to build Enactus into a global brand with top of mind awareness with all constituents – business 
leaders, college/university students, academic leaders and government leaders.  This includes 
developing, leading and delivering the global marketing strategy, significantly lifting awareness of the 
global brand, developing partnerships and integrated marketing initiatives, building social media 
strategies, develop and deliver comprehensive marketing resources for the global organization and 
maximizing the large scale impact of the student’s projects on the global community.      
 
KEY RESPONSIBILITIES 

− Develop and deliver an integrated global marketing strategy to move Enactus to the desired market 
position as determined by our global strategy statement 

− Provide relevant, creative and impactful marketing solutions that support our ability to engage current 
and new partners, students and other supporters 

− Provide leadership and direction to significantly increase student, university and business 
involvement to enhance people’s lives through entrepreneurial action 

− Provide leadership and direction in the development and delivery of multi-media collateral marketing 
materials (videos, brochures, website, publications, social media) for the global organization to reach 
the various constituent groups  

− Stay abreast of trends and new developments in global marketing initiatives and those of our 
competitors 

− Measure and monitor market position of Enactus on an on-going basis and make adjustments as 
necessary. 

− As possible, provide research and analytics to evaluate effectiveness of strategy, initiatives or 
campaigns. 

− Develop, maintain and operate within a departmental budget 
− Negotiate with all marketing partners and vendors to deliver services/products at the best price 

possible  
− Complete other related duties as assigned. 
  



	
  
	
  

	
  
	
  

	
  

 
EDUCATION, EXPERIENCE AND CERTIFICATIONS 
− Bachelor’s degree, preferably in Marketing, Communication or other Business related field.   MBA is 

a plus. 
− Minimum of 10 years experience in a Marketing department, with at least 5 years as a head of a 

similar sized organization or department/division head in a large organization or agency. 
− Previous supervisory experience is required. 
− Previous non-profit experience a plus. 
 
KNOWLEDGE, SKILLS AND ABILITIES  
− Must be able to demonstrate proven success in the development and successful execution of 

marketing strategies and achieving desired outcomes. 
− Detail oriented and ability to work in a fast-paced environment. 
− Must have strong business acumen and proactively find solutions. 
− Superior communications and presentation skills which are effective to a range of audiences from 

internal staff, collegiate faculty and staff, to the top executives of major corporations.   
− Strong organizational and planning skills with keen attention to detail. 
− Exhibit qualities of a dynamic team member while providing clear leadership and direction to the staff. 
− Ability to effectively delegate and work on various projects simultaneously. 
− Must be team oriented and assist where needed. 

 
Competency 
− Communication Skills 
− Creativity/Innovation 
− Leadership 
− Project Management 
− Strategic Thinking 


