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Plan a Powerful Social Media Marketing Calendar \

In this session, we’ll create a 60 Minute per Day Social Media
Marketing calendar. This class introduces you to the top tools
to master the utilization of social media and how to
incorporate it into your daily life. By the time you leave, you’ll
know how to:

o Develop buyer personas to attract the best customers

o Expand your marketing reach by using the top social
media marketing websites

o Develop a social media marketing and keyword strategy to
attract internet searches to you

o How to put your social media on autopilot

o Create a marketing calendar that you can share with your
.marketing and sales team for no cost
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TRADITIONAL INBOUND

)

Cold Calling SEO
Cold Emails (SPAM) Blogging
Interruptive Ads Attraction
Marketer - Centric Customer - Centric



147

of marketers saw
an increase in
traftic after
spending just ©
hours per week
on social media.
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Include keywords
in your profiles to

make them
more searchable.




Use www.google.com/trends to select‘
your Keywords

Topics Subscribe =

promotional products

Search term Add term

Interest over time
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Gueries Tup R|5|ng

promotional items 100  ——
promotional marketing 70—

marketing products 70—

promotional marketing products 65 -

business promotional products 60 -

custom products 55 .

custom promotional products 55 .
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A

What are your KEYWORDS?
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Rewrite Your Bio and Resume Using .
Your Keywords

I provide Social Media Courses,
Education, Strategies and Training.

Are you looking to improve your business by leveraging

social media with a comprehensive
social media strategy?
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Own Your Name and Brand

Chedk to see if your desired username or vanity url is stil
available at dozens of popular Sodal Metworking and
Sort by Mame  Export

Social Bookmarking websites,  Promote  your brand
consistently by registering a usermname that is st
available on the majority of the most popular sites, Find
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NameChk  promotionalitems

Show All {157)

[.ﬁ.uailable Domains: promotionalitems. cc

Blogger taken % [EB deviantarRT taken % Kaboodle taken % [l About.me taken 2%
[ﬂ Facebook available v'] [G Fanpop available v'] B his taken % | 3 BlinkList taken 2%
B ouTube taken 3% Stumblellpon taken 3 [H yfrog available v'] [ﬂ Families. com available wl']
K =Bay taken ¥ & slideshare taken % (@ DailyBooth taken % | ¥ Gogobot taken 3%
[I’ twitter available v'] [E last. fm available vﬂ] [n Viddler available uﬂ] FriendFeed taken 3%
MySpace taken % B4 Kongregate taken % ™ delicious taken € [m Aviary available v']
[@ Pinterest available V‘] 3 blekko taken % | ™ ¥anga taken % [ & Food Spotting  available v']

Wordpress taken 3% [“, UStream available v'] O soup.io taken ¥ [ﬁ Flavors.me available v']
M tumblr taken ¥ | © Instructables taken ¥ [E behance.net available V] P Flancast taken ¥
[ Linkedin taken 3 [ﬁ foursguare available v'] [ GetGlue taken % [. Dribbble available v']
[ﬁ photobucket available v'] G reddit taken ["' Digg available v'] [E Qik: available wl']
(3 Flickr taken 3% [? LiveJournal available v'] [@ bebo available v'] [ﬂ Picasa available wl']
[ Hulu taken [E Badoo available vﬂ] E cuzzret taken ¥ brightkite taken
n DiailyMotion taken ¥ % epinions taken % @ Current taken ¥ [E Blip. fm available v']
Etsy taken % [@ Twitpic available V] [E Technorati available v‘] [E blippy available v']
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BRAND EVERYTHING TO YOU

SOCIAL ME YOU
Facebook https://www.facebook.com/marki.lemons
LinkedIn http://www.linkedin.com/in/markilemons
Twitter https://twitter.com/MarkiLemons
Blog http://www.markilemons.com/

Tumblr http://www.tumblr.com/blog/markilemons
Yelp markilemons.yelp.com

Foursquare https://foursquare.com/markilemons
Pinterest http://pinterest.com/markilemons/
About.me http://about.me/MarkiLemons

Instagram http://web.stagram.com/n/markilemons/
Pinstagram http://www.pinstagram.co/#/markilemons

www.GoSocialWithMarki.com


https://www.facebook.com/marki.lemons
http://www.linkedin.com/in/markilemons
https://twitter.com/Marki_Lemons
https://twitter.com/Marki_Lemons
http://www.markilemons.com/
http://www.tumblr.com/blog/markilemons
https://foursquare.com/marki_lemons
https://foursquare.com/marki_lemons
http://pinterest.com/marki_lemons/
http://pinterest.com/marki_lemons/
http://pinterest.com/marki_lemons/
http://about.me/MarkiLemons
http://web.stagram.com/n/markilemons/
http://www.pinstagram.co/

When developing a social media strategy
consider your buyer personas.



HOW TO CREATE BUYER PERSONAS

o Do research

Q [dentity trends

e Create persona profile stories



Your buyer personas are who you're trying to reach.
Instead trying to attract, convert, close, and delight all 3 billion people
on the internet, focus on those most likely to become promoters.




BACKGROUND:
» Basic details about persona’s role, key information about the persona’s company

* Relevant background info

DEMOGRAPHICS:
* Gender, age range, HH Income (consider a spouse’s income, if relevant)

IDENTIFIERS:
* Buzz words & mannerisms

GOALS:
* Persona’s primary & secondary goal

CHALLENGES:
* Primary and secondary challenge to persona’s success

HOW WE HELP:
* How you solve your persona’s challenges & help achieve their goals

COMMON OBJECTIONS:
* |D the most common objections your persona will raise during the sales process

REAL QUOTES:

PERSONA NAME

* Include a few real quotes (taken during interviews) that well represent your persona to make it easier employees to relate

to/understand to them.



Strategies — Marketing
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Dropbox
& DROPBOX, INC. ¢ =
OPEN 5 1234 E Madison...0615 BR2.JPEG
35 6 KB. modified 2 weeks aao
UNINSTALL ——

B M P cmis_7891..562_13BR.JPEG
32.4 KB, modified 2 weeks ago

BrT 1234 E Madison...15Kitchen.JPEG
32.3 KB, modified 2 weeks ago

1234 E Madison...0615 BAR.JPEG
19.9 KB, modified 2 weeks ago

v 1234 E Madison...60615 DR.JPEG

ﬁ 40.0 KB, modified 2 weeks ago

Iﬂ'ﬁ' 1234 E Madison...60615 LR.JPEG

22.5 KB, modified 2 weeks ago

KAk kk 564,711 In-app purchases
100,000,000+ downloads 14.38MB

¥ TOP DEVELOPER

.4 | Eve Benton and 7 others e ‘
R 41d this.

Rate this app

W W W W W

What's new

ﬂn_, 1234 E Madison...ois 60615.JPEG
s 46.9 KB, modified 2 weeks ago

5206 S Ingleside...0615 BR2.JPEG
18.2 KB, modified 2 weeks ago
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promotional products

Web Shopping Images Maps News More =  Search tools

About 3,360,000 results (0.46 seconds)
Empire Promotional Products | Imprinted Promotional Gifts ...

WWW_empirepromos com/ ¥
Empire Promotional Products. Best selection of promotional items and

corporate gifts. Let us earn your business with our 1st class service and low
prices.
Drinkware - Promotional Bags - Writing - Corporate Apparel

Che: p Promo Products - qualitylogoproducts.com ®
{ww qualitylogoproducts com/BuyNow ~
The ‘alue Leader in Promo Goods. Free Proofs, Setup, and Artwork.

Pron ational Products - Your Satisfaction Guaranteed

{ww.dimprint.com/ *
Free Art Prep_ & Free Samp,|es_ Promaotional Products for Chicago, ””nDiB, IL darea, inCIl.Iding .

www.promotionalproductschicago.com/ =
Promotional Products and Advertising Specialties by Allen & Goel Marketing

for the Chicago, lllinois, IL area, including Elgin, Cicero, Evanston,
Schaumburg, ...

Glide pricing - Free art assistance - 360° Guarantee - On-time shipment
4imglint has 382 followers on Google+
Ovel stock Items - Newest Products - 24-Hour Rush - Customer Favorites

Pron otional Products - Vast Selection, For All Industries
" ww.pdnsolutions.com/ ~ 4imprint Promotional Products, Promotional ltems ...

www.dimprint.com/ ~ dimprint =
Promotional Products. Ordering promotional items is easy with free art, free
samples, and personal service from 4imprint. Exclusive 360 Degree Guarantee®.

Bags - Apparel - Closeout - On Sale
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Marketing Tactics — Schedule and Streamline

SEE - ECEE

A5l - Hot Opportunities: Here are five hot markets that should be on every
distributors’ radar hittpu//ow.ly/EKWS

"'\E,n“ ASl - Hot Opportunitles: Here are flve hot markets that should be on
| ~.,:'-____.:'::-" every distrlbutors’ radar

httpo/fow. ly/EKW]5
N

et the news and information you need to stay ahead of the curve in
promotional products, marketing and adwvertising. A5l Central keeps its
members in the know.
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Enter your email for updates:

-
IM’S Bl.0(5 THOUGHTS AND OPINIONS on the Advertising Specialty In{ 1stry 9‘

& timandrewsblog-asicentral.com/timblog/feed/ c Ev

st isited @ Getting Started ) Latest Headlines =0 DSMews.com Article F... G’ Better | zlationship Ma... :: Share As Image

page:
Settings
. : : |: Acc RSS/Atom Feeds
ii Subscribe to this feed using | f3] Live Bookm reeount
Preferences +
[[] Always use Live Bookmarks to subscribe | ' ,
WERves I Detalls Target
RSS/Atom = Slideshows by User: memarki -
s i =~ http://www.slideshare.net/rss/user/men ’
vanity URLs
e = ASICentral Feed 5
\otifications O http://www.asicentral.com/rss.aspx |
AutoSchedule = Century 21 Blog 5
Tim Andrews B|og - http://feeds.feedburner.com/century21/ ,
Tim Andrews Blog | Hootsuite Social Media Management &
! http://blog.hootsuite.com/feed
Get Ready for the Wearable Tech Revolution | HeraldBlog
Wednesday, November 05, 2014 12:06 PM t http://hpherald.com/blog/feed/ A ]
Clearly, wgarable techn.ology is arriving. Fast._ Four il :?[?gug?:';“hti:fg‘?;kf;ngﬁSW ” "12'(55,! &
These devices are starting to suffuse our society, fi Z =
[..] = Hootsuite Social Media Management &
] http://blog.hootsuite.com/feed/ [in}

Off
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Add an RS5/Atom Feed

Feed URL

http://timandrewsblog-

asicentral.com/timblog/feed/ Network to send feed ftems tor

lirk A =alart 3 crrial AataimT
l ok Lo =EeLl a »aila SLWWILTR b

Check thils feed for new posts every
24 hours

When new posts are found, send up to

1 post at a time [

Include text from postin
Messages.
Mote: Dependent on length of
post title.

[] Hide link preview on social
networks.
Applies to Facebook, Linkedin,
and Google+

Prepend text to each message (20
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By spending as little as 6 hours
per week, over 66% of marketers
see lead generation with

social media.

Minutes Online Social Business Strategy Tools Mon | Tues | Wed | Thurs | Fri | Sat | Sun
Google
0:05 | Review Google Alerts Google Alert
0:15 | Review RSS Feeds Feedly
Twitter
0:16 | Retweet 1 tweet Hootsuite, Tweetdeck
0:17 | Reply to someone Hootsuite
0:18 | Add one favorite tweet Hootsuite
0:19 | Follow back two people Socialoomph
0:20 | Tweet one business related tweet Hootsuite or Buffer
0:21 | Tweet one personal tweet Hootsuite
0:23 | Ask one question Hootsuite
Facebook
0:25 | Wish someone Happy Birthday
0:30 | Accept 5 new friends
0:32 | Respond to one Inbox Message
0:33 | Resnond to wall comments and nost



Sunday Monday Tuesday Wednesday Thursday Friday Saturday

1 2
4 5 6 7 8 91
1112 13 14 15 16 17
18 19 20 21 22 23 24
25 26 27 28 29 30 31

It's not the plan that is important, it's the planning
-Dr Graeme Edwards

www.GoSocialWithMarki.com



Sun 12/15 Mon 12/16 Tue 12/17 Wed 12/18 Thu 12/19 Fri 12/20 Sat 12/21

GMT-06 GMT-06
bam

60 Minutes Per Day on Your Calendar

www.GoSocialWithMarki.com



A

How Much Money Have You
Spent?

It is all in the conversion
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GoSocialWithMarki.com

Benefits of Hootsuite Pro | |

Join over9mih“bn@rls'who'vesigned up

O overview Social Media is Sweet: A Hootsuite Story

® Engage :
Bg Who uses Hootsuite?

A/W D
N, ('
& Secure “
f ’
www.GoSocialWithMarki.com wuosm g

2 Collahorate

1 Analyze







