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Your Business-Logo.

Background.

Your business-logo, that you are about to design, will interlink your business plan (Task 3) and your corporate image (Task 4). 
(I assume that by now you have decided on the business you wish to create, and have explored the other businesses in the same industry that you will be competing against. I also assume that you have studied your customers, and have thought deeply about what they will want from you. I trust that you are determined to avoid failure through becoming bankrupt, and that you want to survive and succeed through growth and being better than your competitors.)

Definition from Wikipedia: “A logo is a tangible form used to represent any given article. It also depicts an organisation's personality.”
There are thousands of logos out there in the business-world, and of them all only twenty or so are really great. Here are some of the best:
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Visit http://www.code-interactive.com/thinker/a112.html - this goes for two pages. Read it all, and work out what makes FedEx, Nike, Adidas, AT&T, Coca-Cola, 7-Eleven, Mitsubishi Motors all very good. 
A/ TASK: Write this down as a few sentences. I am looking for your ideas rather than just ‘correct’ ones.

Logo-Design Rules to Follow. 
B/ TASK: Write a set of rules that people should follow when they are designing logos for a company. Do not write a rule if you don’t understand what it means – think hard at it first, and then once it is understood, write it. I want you to OWN the rules you write, because you will need to be able to obey them.

More Logo-Design Suggestions.
TASK: Once you have written your rules, visit Wikipedia http://en.wikipedia.org/wiki/Logo_design and read what they have to say. 
C/ What further hints or suggestions are you able to add to your rules? Write these down as well.

On the next page, follow the 14 steps using just pencil-and-paper until you have designed your award-winning great business-logo.

Then you will translate this business-logo design into computerised reality.

Designing Your New Business-Logo.

1/ Name the type of industry your business will be operating in. 

2/ What is the colour that will best suit this industry?

3/ What emotion do you want customers to associate with your business?

4/ What shape(s) and colour(s) will best represent that emotion?

5/ Differentiation – making customers see your business as different from your competitors – explain the ways in which you will be different to your competitors – list at least 3 here.

6/ Select one of those differences and suggest how you might be able to incorporate it into your business logo.

7/ With pencil-and-paper, rapidly sketch 3 different designs for your logo (this will give you some alternatives to choose between – a trick used by all professional designers).

8/ Choose one of the logo designs, and sketch it again (fill an A4 sheet of paper – i.e. make it BIG).

9/ Study the logo you have designed, and criticise it under three headings with reasons : its GOOD points, its BAD points, other points that are NOTEWORTHY, but neither good nor bad.

10/ Try to simplify your logo design to (a) make use of its good points, and (b) to remove or reduce its bad points, and (c) emphasize at least one of its noteworthy points.

11/ Revisit what you wrote for “A/”, “B/” and “C/” above and apply this to your logo. 
What changes to your logo will you make? State each change, plus your reason for making the change.

12/ Make your suggested changes to your logo (still sketching onto a full A4 sheet of paper).

13/ Now revisit what you wrote in “2/”, “3/”, “4/”, “5/” and “6/” above, each time looking at your latest logo design. 
What changes to your logo will you make? 
State each change, plus your reason for making the change.

14/ Make your suggested changes to your logo (still sketching onto a full A4 sheet of paper).

Converting your business logo from Pencil-and-Paper to computer graphics.

This is challenging but fun. What you want to achieve is an accurate representation of what you have designed. If you can work with vector graphics that is best, because it will stay sharp whether you blow it up big, or shrink it down small. 

You have a broad range of programs from which to choose, but this is not a tutorial on them.
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