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RETAIL MARKETING MANAGER
REPORTS TO:

Executive Director
COMPANY BACKGROUND:

Founded in 1997, the Golden Triangle Business Improvement District (BID) encompasses 43 square downtown blocks and works to enhance the public space from the White House to Dupont Circle and 16th Street, NW to 21st Street, NW. The BID represents over 31 million square feet of commercial office space, 4,000 businesses, 600 shops and restaurants, seven hotels, and six U.S. National Parks. The BID’s vision is for a safe, clean, attractive and user friendly downtown that confirms Washington as the premier business and entertainment destination in the region and contributes to the perception that downtown Washington is a world-class destination. The Golden Triangle has focused on maintaining an environment that is clean, safe and welcoming through the management of operations, marketing and administration of the BID to reflect the best possible image of the BID and its membership. The day-to-day management is overseen by a full-time staff headquartered in the center of the BID. The BID is a non-profit 501(c)(6) corporation that elects a Board of Directors to govern its activities and is currently one of eight Washington-based Business Improvement Districts.

Business Improvement Districts are established by the private sector and supported financially through an assessment placed on property owners within a geographic boundary. The owners within this area contribute to programs aimed at management, maintenance, development and promotion of the district. The purpose is to supplement, not replace city and government services. BID assessments are restricted to commercial and industrial properties subject to real estate tax. Tax-exempt properties such as religious, public utility, or government properties or those used exclusively as residences are not included in the assessment district.

SUMMARY:

The Retail Marketing Manager will be responsible for implementing a retail strategy by seeking out and recruiting store and restaurant operators that fit with a specific merchandise mix plan developed for the Golden Triangle. The Golden Triangle’s retail vision is to create a one-of-a-kind collection of destination retailers.  The Retail Marketing Manager must be committed to this vision and be a tenacious self-starter with the ability to plan and act strategically.  The Retail Marketing Manager will build relationships with prospective retailers and landlords (and/or their representatives) and match new retailers with appropriate spaces.  The Retail Marketing Manager will be trained on leasing vocabulary, prospecting and landlord relations.
PRIMARY DUTIES AND RESPONSIBILITIES:

· Develops and implements a comprehensive program for member attraction and retention for retailers, restaurants, and key office tenants in alignment with the BID’s retail strategy and strategic plan.
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· Prospects for and builds relationships with successful independent retail and restaurant operators throughout the region and national corporate firms and brands to introduce them to doing business in the Golden Triangle.   Shares and sells the vision of a vibrant, retail and restaurant rich environment in the Golden Triangle to prospective retail and office tenants.

· Works with brokers, city officials, and others to identify and attract prospective businesses and strategic uses for areas and spaces in the Golden Triangle.

· Works with the Marketing & Communications department to execute marketing tactics and materials to promote the neighborhood and drive attendance and engagement with area workers and community members.

· Develops and maintains demographic data to support efforts to attract retail, restaurant, and office tenants; contributes to the development of marketing material for the Golden Triangle.
· Builds rapport with property owners and their real estate representatives; serve as point-of-contact between them and prospective tenants.

· Maintains databases of tenant prospects and properties/available spaces; provide details on characteristics of spaces to prospective tenants.
QUALIFICATIONS:

· Bachelor’s Degree required. 

· 3-5 years of related experience in one or more of: retail, sales, marketing, public relations, real estate related disciplines.

· Ability to balance strategic thinking and planning to fulfill the retail vision with day-to-day objectives.

· Excellent interpersonal skills, including the ability to build solid relationships and support among stakeholders, listen and provide assistance.

· Ability to work effectively with a broad range of people and positions, including independent retailers, corporate retail executives, real estate agents, landlords, etc. 

· Exemplary verbal and written communications skills.

· Strong organizational skills with the ability to work on multiple concurrent activities.

· Computer proficiency in Microsoft WORD and EXCEL.  Proficiency with database development/maintenance (specifically, experience with Salesforce would be of great benefit).

· Strong work ethic, independent, self-starter, detail-oriented.

· Periodic work-related travel required.

· Committed to Washington DC and/or the region and already well-networked is a plus. 
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