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JOB DESCRIPTION & PERSON SPECIFICATION

Job Title: Graphic Designer (print) (FT)
Location: Falmouth, Cornwall

Reporting To: Graphics Production Manager
We are looking for an exceptionally creative print designer to work on a variety of projects within our creative and innovative fashion brand. The successful candidate will have extensive knowledge of Creative Suite in particular Indesign, demonstrating a clear understanding of paragraph/character styles and page templates. A solid understanding of image processing using Photoshop is also required. Your portfolio will demonstrate creative flair, passion for engaging designs and layouts, strong understanding of typography and free hand illustrative skills are hugely desirable.

Ideally, you will have 3-4 years industry experience and a good understanding of the design to print production process. You are confident in managing your own projects, delivering on time and within budget. Candidates will be expected to demonstrate that they are a confident communicator, via phone, email and in face-to-face meetings; with a professional approach to time, costs and deadlines as well as accuracy and superb attention to detail.

1. Primary Objectives

Working within the Marketing Department as part of the Graphic Design team. The primary function of the role is to design and develop beautiful ‘on brand’ layouts and illustrations for print publications and other marketing material.
2. Main Tasks and Key Areas of Work

· To be a key member of the creative team, working with the Creative Director and Director of Marketing & Communications to develop the visual direction of the Seasalt brand. 

To design and manage the production of effective marketing materials including catalogue and brochure design, POS, stationery & signage in line with agreed timeframes and budgets.


· To work from agreed design briefs, producing innovative solutions that combine both written and visual elements.

Liaising with external printers on a regular basis to ensure deadlines are met and material is printed to the highest quality.


· Image processing to a high standard, for print and web


· Taking design briefs from typesetting through to design, print and production


· Determining size and arrangement of illustrative material and copy, and font style and size


· Developing concepts, graphics and layouts for product illustrations, labelling, company logos, and static web pages.


· Work closely with internal teams and external suppliers to turn business ideas into innovative designs

· To build brand awareness and loyalty

· An understanding of the latest software skills and their role within a commercial environment and share this knowledge within the design team

· To assist the Creative Director and the Director of Marketing & Communications in developing the visual direction of our brand

· Design effective graphics and marketing materials in support of all sales channels:

· that reflect the Seasalt brand vision

· that are part of the agreed look for the season

· that are practical to produce

· that are on schedule and within budget

· To assist in driving the development of Seasalt direct mail order channel by:

· Designing and creating content in line with agreed time frames and budgets.

· To assist in driving the development of www.seasaltcornwall.co.uk by:

· Designing and creating content in line with agreed time frames and budgets.

· Produce comprehensive specifications and mock-ups for printers to work from, ensuring artwork is print ready

· Preparing rough drafts of material based on agreed brief to be discussed and reviewed with managers

· Reviewing final layouts, suggesting improvements if required and making artwork print-ready 

· Ensuring final artwork is ready within the time frame agreed, showing strong project management and organisational skills

· To create a library of illustrations and graphics that form part of Seasalt’s visual language.

· Make overview sheets for all graphics so that all departments can see what has been completed and how the graphics look alongside other elements

To manage and motivate any employees reporting to you and to assist in their development.

· Any other additional duties required by the needs of the business

3. Measurable Performance Targets

· Critical Path strictly adhered to

· Sales targets achieved

· Database targets achieved

· Costs within agreed time frame and budget

4.
Essential Skills/Qualifications
· Appropriate professional qualifications 

· Exceptional creative flair and design

· Excellent IT skills with commercial knowledge of Adobe Creative Suite. In particular, InDesign, Photoshop, Illustrator: including character/paragraph styles, page templates, preflight checks.

· Proven competence in image processing software

· Excellent communication skills

· Excellent print production experience

· Excellent organisation & time management skills

· Ability to use initiative

· Accuracy and attention to detail in all tasks

· Self-motivated and driven

· Flexible approach

4. Scope of Authority

· Instruct suppliers on all aspects of the production process to ensure deadlines are met and material is printed to the highest quality.

· Manage staff reporting to you and assist in their training & development 

5. Other Specific Requirements of the Post

· Keep confidential all company business 

· Ability to work hours as required by the business

· To represent Seasalt Limited and promote its brand image through all activities.
7.
Person specification for this post
	ASSESSMENT CRITERA
	ESSENTIAL SKILLS
	DESIRABLE SKILLS
	HOW IDENTIFIED

	QUALIFICATIONS


	· GCSE English & Maths

· Graphic Design degree or similar
	
	CV

	WORK RELATED EXPERIENCE/SKILLS


	· Exceptional creative flair

· Strong knowledge of Adobe Creative Suite, in particular Indesign, Photoshop and Illustrator

· Extensive knowledge of Indesign paragraph/character styles, page templates and preflight checks. Using these skills to make detailed promotional marketing materials, such as brochures and catalogues.

· Print production/reprographics knowledge and experience

· Proven competence in image processing software using Adobe Photoshop

· Proven project management experience: The ability to coordinate and deliver multiple projects at one time, to a high standard and within deadlines

·  The ability to work closely with the team of graphic designers, mangers and external suppliers - communicating confidently by phone, email and face-to-face

·  Working with other managers within the Marketing department to complete design briefs on time and in budget

· Working with budgets and being responsible for working within these on multiple projects at one time

a. Strong accuracy and attention to detail in your work needs to be demonstrate


	· Experience of working within an in-house design team for a fashion brand.

· Exposure to B2C and B2B environments
· Experience of designing and producing direct mail literature


	CV & interview

	PERSONAL SKILLS/ QUALITIES


	· Strong organisational and planning skills

· Ability to use initiative

· Exceptional and confident communicator, via phone, email and in face-to-face meetings

· Accuracy and attention to detail in all tasks

· Professional approach to time, costs and deadlines

· Self-motivated and driven

· Team worker

· Flexible/adaptable

· Loyal

· The ability to be a ‘doer’ as well as the instructor of tasks
	
	Interview

	SPECIAL WORKING CONDITIONS


	Evenings and weekends on odd occasions if deadlines require additional hours


	
	CV & interview


