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	Job Description
	November 2014

	
	
	


	Role:  Membership Marketing Manager 
	Business Function: Marketing and Commercial Services 

	Reports to: Head of Marketing  
	Pay Band/Starting Salary: Band F : £31,508

	Location: Hermiston Quay, 5 Cultist Road, Edinburgh, EH11 4DF
	Type of Contract:  Full-time / permanent

	Terms and conditions: The post is subject to the standard terms and conditions provided with the application pack


Purpose of the role 
The National Trust for Scotland is Scotland’s largest membership organisation.  As a charity, membership is a vitally important income stream bringing £12.3 m per year to the organisation.  This role will be integral in shaping the future of the membership product and ensuring that it continues to grow and adapt to meet the needs of our target audiences.  This role is responsible for delivering multi channel marketing campaigns to attract new members and broaden our membership base in line with the Trust’s strategy.  They will also be responsible for communicating the National Trust for Scotland brand and developing appropriate communications to engage with members during the lifetime of their membership.
Key responsibilities:
Following a recent research project, take the lead in developing the membership product alongside the Head of Member and Customer Services and Head of Marketing. Including:
· Research and data analysis;
· Developing messaging for use throughout the membership lifecycle;
· Designing new membership communications;
· Developing pricing strategy;
· Developing delivery plans;
· Consultation with stakeholders.
As part of this product development this role will work with the Individual Giving Manager to further integrate fundraising messages into membership communications. Also provide marketing expertise for delivering successful fundraising campaigns.
Plan, develop and deliver multiple membership recruitment and retention campaigns across the year to contribute to the overall Trust membership targets. 
· Write clear briefs for membership campaigns with overall strategic direction and quantifiable targets;
· Deliver or outsource the creative content (copywriting, theme and tone), ensuring that key messages and the Trust’s brand are properly represented. Agree final content with the Head of Member and Customer Services and Head of Marketing;
· Work closely with the Design and Production Department, Digital Team, Media Buying agency and/or the nominated creative agency to deliver multichannel campaigns that are accurate, on message and in line with the Trust’s brand;
· Write post-campaign reports making recommendations for the future.
Scotland in Trust is the Trust’s membership magazine and is produced 3 times per year with a circulation of 186,400 per edition.  This role is required to:
· Handle day to day liaison with the publisher and shape the content of each edition;
· Arrange editorial meetings with the steering group;
· Co-ordinate proof approvals and collate changes;
· Raise purchase orders associated with the magazine.
Effectively manage the marketing budget for membership–and deliver all activity within the designated budget(s). Use tools to monitor and evaluate the success of marketing initiatives to benchmark their performance against internal and external comparables. For example, return on investment ratio and response rates, best performing media channels.
Prepare and send monthly reports to the Head of Department to feed into the Senior Management Team Report. 
Scope of Role:
Strategic Planning 
· Ability to strategically develop multi channel campaigns that demonstrate the value of members and communicate everything that the Trust has to offer in line with the Trust’s strategic goals.
People Management
· No direct reports at present time. Occasional supervision of temporary administrative staff and volunteers will be required;
· Manage relationships with marketing agencies and external consultants;
· Post holder will be in regular contact with a wide range of internal and external stakeholders.
Financial Management 
· Budget holder, responsible for budget preparation, forecasting, phasing, monitoring and control;
· Post holder will be financially literate to monitor and report on spend associate with marketing activity;
· Use of Trust financial systems (e.g. Proactis) for PO purposes. 
Required skills, experience and knowledge
Listed below are the key skills, knowledge or experience that the post-holder will need to possess. 
Essential:
· Demonstrable experience in the heritage or visitor attraction sectors;
· Considerable marketing knowledge across the full marketing mix, skills and experience gained through relevant previous experience; 
· Creative flair to devise innovative and engaging campaigns to maximise response;
· Excellent written and oral communication skills;
· Excellent written and oral command of the English language;
· Confidence in delivering presentations to a variety of audiences;
· An effective negotiator with awareness of the wider commercial context;   
· Account management experience;
· Experience of strategic planning;
· Knowledge of the importance of brand development;
· Proven campaign management experience to deliver activity on time and within budget; 
· Educated to a degree level or able to demonstrate equivalent practical experience;
· Experience of budgeting and financial management;  
· Strong team-player, committed to supporting multiple teams to achieve organisational objectives;
· Highly PC literate with intermediate/advanced use of Microsoft products and customer relationship databases;
· Experience of analysing and interpreting data whether it’s Mosaic profiling, Google Analytics or questionnaire results;
· Understanding of the principals of fundraising;
· Current driving licence valid for driving in the UK.
Desirable:
· Ability to travel throughout Scotland and other U.K. locations; 
· Knowledge of UK Charity law and Fundraising Codes of Practice;
· Knowledge of Data Protection legislation and its adherence in all direct marketing activity.
The Key Responsibilities, Scope of Job, and Required Skills, Experience & Knowledge reflect the requirements of the job at the time of issue.  The Trust reserves the right to amend these with appropriate consultation and/or request the post-holder to undertake any activities that it believes to be reasonable within the broad scope of the job or his/her general abilities.
Applications
Interested applicants should forward a completed application form to Human Resources Department (Applications), The National Trust for Scotland, Hermiston Quay, 5 Cultins Road, Edinburgh, EH11 4DF, by mail or by email via workforus@nts.org.uk, by first post (i.e. 10.00am) on Monday, 8 December 2014. Interviews are likely to be held at Hermiston Quay during w/c 15 December 2014. 
